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AND AT THIS HAPPY SEASON WE WISH YOU.. 





The manufacturers of Snow Top Precipitated Chalk wish you 





the kind of CHRISTMAS you Itke best . . . and the kind of 





NEW YEAR that will be best for you. e The year about to 





close has seen a substantial increase in the sale of Snow Top 





Chalk. @ We believe this increase has been fairly won .. . 





by a meritorious product and by good service. @ We heartily 





appreciate the trade’s steadily increasing acceptance of this chalk 













. which meets every requirement of first class dentifrice — 





and of pharmaceuticals in which precipitated chalk is used. 





INDUSTRIAL CHEMICAL SALES COMPANY, INC. 


NEW YORK CITY 





230 PARK AVE. 








PRECIPITATED CHALK 


CRETA PRACIP. U.S. P. 

















HER FACE 18 YOUR FORTUNE 











¢ 


MILLIONS OF DOLLARS are expended yearly for creams, lotions, astringents, sham- 
poos, tonics, etc., by the American woman. Her face is a fortune to the manufacturer of 
cosmetics. In return, she demands purity, fragrance and effectiveness in the product she 
buys. Phoenix Metal Caps protect this purity, fragrance and effectiveness . . . not only 
while the product is in the unopened package, but until the final fraction of an ounce has 


been consumed. 


PHOENTX METAL CAP CO. 


2444 OW. SIXTEENTH ST. CHICAGO aa 3726 FOURTEENTH AWE. BROOKLY# 
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One 
finds Harreson’s Pure U.S. P. Beeswax 


NoOn-ALLERGIC! 


Cosmetic Manufacturer 


During the last year considerable interest has developed among cosmetic manu- 
facturers concerning the allergic reactions of their creams, lotions and powders. to the 
consumer. Several incidents of this kind have appeared in the newspapers, and in some 
cases manufacturers have discussed this subject in their advertising. A product causing 
widespread allergic effects can, of course, be seriously embarrassing to a manufacturer. 
Incidental and isolated effects, while they may be ignored are, in the opinion of some 
forward looking manufacturers, worth eliminating. 


One cosmetic manufacturer this year carried on extensive raw material tests to 
eliminate or minimize as much as he could those raw materials with possible allergic 
effects. HARRISON’S PURE U.S.P. WHITE BEESWAX, because of the refining 
process used, was found to be free from pollen, cast-off skins and other organic matter 
having possible allergic effects, and was for this reason selected. 


By the Harrison “‘special process,” the surface tension of these impurities is 
changed and the wax is washed free of all dirt and extraneous matter before bleach- 
ing. These impurities should not be left in the wax and bleached to whiteness, but 
they cannot be removed by the usual refining methods of settling and filtering as 
they are of a colloidal nature. 


HARRISON’S PURE U.S.P. BEESWAX in flaked form is used regularly by 
many manufacturers who find the uniformity and purity of this wax a valuable fac- 
tor in their quality control. 


HARRISON’S ISO-BEESWAX has a base of this highly purified white beeswax 


to which are added certain acids and esters of definite value in soft cream emulsions. 


In HARRISON’S PURE U.S.P. WHITE BEESWAX and ISO-BEESWAX, 
cosmetic manufacturers have two products, rigidly controlled in quality and uni- 
formity and each for its particular purpose. 


HARRISON’S U.S.P. FLAKED WHITE BEESWAX for heavy creams. 
HARRISON’S ISO-BEESWAX for soft or medium creams. 


Have you had a sample of Harrison’s flaked Ceresine, melting point 64° C., and 
guaranteed uniform, now so popular with many cosmetic manufacturers? 


HARRISON REFINING COMPANY, 


Plant: Belleville, N. J. 
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Producers of Harrison's Pure, U. S. P. Flaked, White Beeswax 


Harrison's Flaked Ceresine 


350 Madison Avenue, New York City 





The Drug and Cosmetic Industry 


Inc. 


Stocks carried in 14 principal cities and Canada 
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Buyers’ Guide 





The firms listed below are reliable sources of supply which we are glad to recommend to our readers. 


Absorption Bases 
Alcefa Laboratories 
Th. Goldschmidt Corp. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Innis, Speiden & Co., Inc. 
N. I. Malmstrom & Co. 
M. W. Parsons, Imports 
Pfaltz & Bauer, Inc. 
Alcohol 
American Commercial Alcohol Corp. 
Commercial Solvents Corp. 
A. K. Hamilton 
U. S. Industrial Alcohol Co. 


Alkaloids 
Abbott Laboratories 
. T. Baker Chemical Co. 
. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Aromatic Chemicals, Essential Oils, 
Flavors 
Aromatic Products, Inc. 
W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Co., 
The Dow Chemical * soa 
P.R. Dreyer, Inc. 
E. I. du Pont de Nemours & Co., Inc. 
Felton Chemical Co., Inc. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Heyden Chemical Corp. 
George Lueders & Co. 
Magnus, Mabee & Reynard, Inc. 
Monsanto Chemical Co. 
Norda Essential Oil & Chemical Co. 
Orbis Products Corp. 
Compagnie Parento, Inc. 
Schimmel & Co., Inc. 
Edwin Seebach Co. 
Geo. Silver Import Co. 
A M. Todd Co. 
Ungerer & Co. 
van Ameringen-Haebler, Inc. 
Van Dyk & 
Albert Vasks. Inc. 
Beeswax 
Harrison Refining Co., Inc. 
Koster-Keunen 


Adhesives 
National Adhesives Corp. 
Applicators and Droppers 
Glass Products Co. 
Pennsylvania Glass Products Co. 
Bottles & Jars 
Carr-Lowrey Glass Co. 
Glass Products Co. 
Hagerty Bros. & Co. 
Maryland Glass Corp. 
Owens-Illinois Glass Co. 
Salem Glass Works 
Swindell Brothers, Inc. 
Boxes & Cartons 
Karl Voss Corp. 
Cans 
Continental Can Co. 
Cartons 
American Coating Mills, Inc. 
Closures 
Aluminum Seal Co. 
Anchor Cap & Closure Corp. 
Aridor Co. 
Armstrong Cork Products Co. 
Bridgeport Metal Goods Mfg. Co, 
Dodge Cork Co. 
General Plastics, Inc. 
Phoenix Metal Cap Co. 
Sylvania Industrial Corp, 
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Theodor Leonhard Wax Co., Inc 
Orbis Products Corp. 
Will & Baumer Candle Co., Inc 


Botanical Drugs 
J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
S. B. Penick & Co. 


Chalk 
Industrial Chemical Sales Co., Inc 
Peerless White Lime Co. 
John & E. Sturge, Ltd. 

Citric Acid 
H. J. Baker & Bro. 
J. T. Baker Chemical Co. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc. 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc 


Cod Liver Oil 
P. R. Dreyer, Inc. 
Chas. L. Huisking & Co. 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 


Colors 
Ansbacher-Siegle Corp. 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemical Co., Inc. 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 


Gums 
Paul A. Dunkel & Co., Inc. 
Frank-Vliet Co., Inc. 
J. L. Hopkins & Co. 
Innis, Speiden & Co. 
Orbis Products Corp. 
S. B. Penick & Co. 
Thurston & Braidich 
Jacques Wolf & Co. 


Lanolin 
Alcefa Laboratories 
Innis, Speiden & Co. 
N. I. Malmstrom & Co. 
Merck & Co. 
Pfaltz & Bauer, Inc. 


Medicinal Chemicals 
Abbott Laboratories 





Containers & Machinery 


Collapsible Tubes 
National Collapsible Tube Co. 
New England Collapsible Tube Co. 
aang — & Tube Co, 
Sun Tube 
White Metal Mig. Co. 
Corks 
Armstrong Cork Products Co. 
Dodge Cork Co 
Cosmetic Cases 
Bridgeport Metal Goods Mfg. Co. 
Scovill Mfg. Co. 
Transparent Paper 
Riegel Paper Corp. 
Sylvania Industrial Corp. 
Labels 
Cameo Die Cutting & Engraving Co. 
John Horn 
Machinery (Packaging) 
Arthur Colton Co. (Tube & Tablet) 
Economic Machinery Co. (Labeling) 
National Packaging Machinery Co. 
Pneumatic Scale Corp., Ltd. (Capping 
& Labeling) 
Geo. G. Rodgers Co. (Tube) 
F. J. Stokes Machine Co. (Tube & 
Tablet) 
Stokes & Smith Co. (Powder) 
U. S. Bottlers Machinery Co. (Bottle) 
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J. T. Baker Chemical Co, 
Benzol Products Co. 
Calco Chemical Co. 
California Fruit Growers Exchange 
Dow Chemical Co. 
Heyden Chemical Corp. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
mag Chemical Co. 

N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Chas. Pfizer & Co., Inc. 
Schofield-Donald Co. 
Seydel Chemical Co. 
Wilson Laboratories 


Mineral Oil 
Atlantic Refining Co. 
M. W. Parsons, [mports 
S. Schwabacher & Co. 
L. Sonneborn Sons, Inc. 
Stanco Distributors, Inc. 
Standard Oil Co. of Indiana 


Neutral White Soap 
J. L. Hopkins & Co. 
S. B. Penick & Co. 
John Powell & Co. 
Private Label 
Ehrmann-Strauss Co., Inc. 
Kolmar Laboratories 
Paris Cosmetics, Inc. 
Solo Laboratories, Inc. 


Stearates 

Franks Chemical Products Co. 

Mallinckrodt Chemical Works 

Merck & Co. 

Orbis Products Corp. 

M. W. Parsons, Imports 

R. F. Revson Co. 

Whittaker, Clark & Daniels, Inc.. 
Talc 

Innis, Speiden & Co. 

Chas. Mathieu, Inc. 

Orbis Products Corp. 

R. F. Revson Co. 

Whittaker, Clark & Daniels, Inc. 


Zine Oxide 
Innis, Speiden & Co. 
New Jersey Zinc Co. 
Orbis Products Corp. 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 


Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp. 
Barnstead Still & Sterilizer Co. 
The J. H. Day Co. 
Dyestuffs Corp. of America 
Ertel Engineering Corp. 
Manton-Gaulin Mfg. Co. 
New England Terk & Tower Co. 
Pfaudler Company 
George G. Rodgers Co. 
F. J. Stokes Machine Co. 


Machinery (Used) 
Consolidated Products Co. 
First Machinery Corp. 
Stein-Brill Corp. 


Packing Material 
Kimberly-Clark Corp. 

Plastic Materials 
General Plastics, Inc. 


Tanks, Kettles 
Alsop Engineering Corp 
Ertel Engineering Corp. 
Pfaudler Company 
Vials 
Kimble Glass Co. 
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OUR AROMATIC 
CHEMICALS... 


Will be found well finished products, excep- 


tionally fine in their characteristic odors. 


Anethol Citronellol 
Aubepine Eugenol 
Bromstyrol Geraniol 


Cinnamic Alcohol (from Styrax) ge 2 


Cinnamic Aldehyde (99-100% pure) Phenyl Ethyl Aleohol 
Citral Safrol 
Citronellal Terpineol—ete. ete. 


We also offer of our own production 


Oil Guaiacwood Oil Amyris 
Oil Sandalwood, East Indian Oil Patchouly 


We are in good position to offer 
OilCedarwood Oil Pine Needle Siberian, Genuine, High Test 












Christmas Greetings 


To our many friends in the Drug and Cosmetic In- 
dustry we offer our Best Wishes for a Merry Christmas 
and a‘'Prosperous New Year. 


“The integrity of the house 
is reflected in the quality of 
its products” 

Copyright 1930 















DODGE & OLCOTT COMPANY 
180 Varick Street, New York City 


Branches: 
Philadelphia — Boston — Chicago 
St. Louis — Los Angeles 
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IM STOCK 


OF BOTANICAL DRUGS--- 














me largest and most complete stock of crude drugs in the world is in the warehouses 
of S. B. Penick & Company ...a broad statement, but a true one. This, coupled 
with the size, experience, and integrity of our organization, marks us as a dependable 


and unfailing source of supply. 


Buying and selling botanicals is only a part of our work. We pride ourselves on the 
thorough knowledge of all factors and developments concerning the industry, and are 
prepared at all times to put this information at the service of our customers. 


Our Price List and Manual, enumerating more than nine hundred products useful to manu- 


facturers of pharmaceuticals, toilet preparations, insecticides, etc., is available on request. 
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132 NASSAU STREET, NEW YORK 

1228 WEST KINZIE STREET, CHICAGO 





> THE WORLD'S LARGEST BOTANICAL DRUG HOUSE < 
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“> MICRONIZED ROUGE 


NO TRACE OF GRIT 


ess has been acclaimed, from 
every standpoint, for setting 
a new standard in rouge and 
powder compacts. 


@ Micronized Rouge and 
Powder Compacts blend per- 
fectly with the skin, because 
their substance is more like 
cream than powder. 


@ The fine particles will not 
stick in the pores, and cannot 
scratch, for you will find no 
trace of grit. 


@ Everywhere this new proc- 


ULTRA FINE PRODUCTS EXCLUSIVELY 
UNDER PRIVATE LABEL 


Micronized Rouge and Powder Compacts 


Face Powder 
Cream Lip Rouge 
Cosmetique 


Face Creams 


Eye Shadow 
Cream Cheek Rouge 


@ We are the only private 
label house having the ex- 
clusive rights from the in- 
ventor in the use of this most 
revolutionary manufacturing 
method. 


PRODUCTS LIABILITY 


PARI) COSMCICS. ne 


ULER.A LeNEE 


Lipsticks 


Lotions 
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OF MICRONIZING'S 


FLUID-LIKE TEXTURE 









Meee 


For a final, convincing demonstration we use 
the microscope to show you the difference be- 
tween old-fashioned rouge and powder and the 


modern .. . known as MICRONIZED. 


Many outstanding perfumers have already 
adopted MICRONIZING for their line. A\l- 
though it is comparatively new, millions of con- 
sumers already are familiar with this radical im- 
provement in rouge and powder making, and 
what it means to them. 


Instead of the old sifting process, the particles 
are whirled and exploded in pure air resulting in 
a fluid-like texture. The colors are amazingly dif- 
ferent, and absolutely uniform from top to bottom. 
The very fineness of these compacts enables them 
to blend into the skin, resulting in a more natural 
tone. 

Look into MICRONIZING’S possibilities 

. find out what it could mean to you in greater 
satisfaction, increased sales and prestige for your 
name. Send for your samples of MICRONIZED 
rouge and powder compacts TODAY .. . and 


make your own tests! 


INSURANCE CARRIED 


COSMET 


116 WEST l4™STREET C New Gk 


t Adams Bidg 


OFFICE 
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MERCK 
SALIC Y@ivAyIVESS 


2) Se ome SITET MANUFACTURER 





Tablet manufacturers have a variety of require- 
ments. In preparing aspirin tablets,forexample,some 
manufacturers prefer to make their own starch 
granulation and consequently use Merck Acid 
Acetylsalicylic, U.S.P. Fine Crystals. Others employ 
Merck Starch Granulations, prepared ready for 
direct feeding to the machines, in either the 10%, 
16% (new) or 20% mixtures. Experienced tablet 
makers know that the Merck product gives no 
trouble such as pitting, sticking, splitting or capping. 
In making tablets from Merck Starch Granulations, 
freedom from development of Acetic Acid odor is 
assured. When the finished tablets are placed in 
water, disintegration starts immediately. Further- 
more, the particles are fine and soft, an important 
factor when the finished product is used for gargling. 

Sodium Salicylate Merck (U.S. P. Crystals Free 
Flowing) has been preferred by druggists and 
manufacturers alike for many years. Rapid solu- 
bility, permanence of color,and freedom from caking 
are some of its outstanding qualities. The Merck 
Powder, U. S. P. is excellenily adapted to straight 
tablet and compound tablet manufacture. If you 
are not using these high quality Merck products 
we invite you to request samples for examination. 


MERCE & CO. Inc. Manufacturing Chemists RAHWAY, N. J, 
NEW YORK : PHILADELPHIA - ST, EO Ulhs 


Pe GAN A DA? MER CK £& COs L.7 Ds, BOON TRE Le. “ToOen-Oan 7 .O 
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CREAMS 


To achieve distinction for your cream, in accord with this unmistakable trend of demand among the 


leaders of fashion, you need some of the distinguished Rose compositions and ingredients created 


by the house of Verley. We offer a complete selection of the finest Rose products, with a full range 


of tone and character—including certain fine chemicals perfected after extensive research for devel- 


opment of new processes. Write for working samples or send a sample of your unscented product. 


M-eBERT VERLEY CREATIONS 


Damascenol I. — approaches 
with remarkable fidelity the 


natural Bulgarian Otto Rose 


Damascenol II.—a red rose 
of extra fine tone 


Neorosal — a foundation for 
fine Rose compositions, with 
Red Rose shading 


Nero] Rose—on the basis of 


ALBERT VERLEY, INC., 11 E. Austin Ave., Chicago; 114 E. 25th Street, New York; Mefford Chemical Co., Los Angeles 


our specialty, Nero] Extra Pure 
— with deeper tonality 


Rose Leaves — Rose 7 — 
Rose Centifolia “V"— 
Rosanteme — Rose de Mai 
— Rose Rouge ‘“V” 

Rose Ketone—a blender and 
halo with an indescribable in- 


dividuality 





ALBERT VERLEY qwmduct 





OME concerns spring full-grown into 

being, organized on a large scale at the 

start. But Anchor-Capstan is not one of 
these. Its growth has been steady and sure, 
grounded on products well conceived and well 
made, on services well rendered. Little by 
little this institution has been built and en- 
larged... but only as far as it has met and 
satisfied the growing needs of the packaging 
industries for sealing product after product 
in glass. 





At first gradually and feeling its way, in recent 
years the progress of this organization has 
gained a momentum that has carried it to its 
present size. In brief, Anchor-Capstan is today 
a living manifestation of the irresistible pro- 
gress that flows from the adequate perform- 
ance of an essential service. Never could it 
have reached the place it has, otherwise. Out- 
wardly the big Anchor-Capstan buildings may 
look like other modern factories but into each 
... brick by brick... has been built something 





FN 








which ina man would ke called character. We 
all know certain people, usually we refer to 
them as “leading citizens’, who are sub- 
stantial, practical, conscious of their duty to 
their neighbors, progressive without being 
radical, imaginative without being trigger- 
brained, and honest. That’s how we like to 
think of the brick and steel, the men and 
machines that make Anchor-Capstan products. 


BY JjRIC 


Across the East River in New York City, 
among the hills of Connellsville in Pennsyl- 
vania, in Salem, New Jersey, and up in Toron- 
to, Canada are the Anchor-Capstan plants 
...medern, well equipped manufactories de- 
voted to the making of fine closures, glass 
containers and sealing equipment. Each was 
constructed as part of the practical ideal to 
render to Anchor-Capstan customers not only 
the highest in quality and the best 
in service but to give them all the 
economy of high-speed, mass _pro- 
duction and controlled, accurate 


precision manufacture. 


LONG ISEAND CITY, WN. ¥-. 


ANCHOR-CAPSTAN 


Hk GLASS CONTAINERS A CLOSURES 
He SEALING EQUIPMENT 
he RESEARCH he PACKAGE DESIGN 


5 STAR SERVICE 


ANCHOR CAP & CLOSURE CORPORATION ; CAPSTAN GLASS COMPANY se SALEM GLASS WORKS 
>. 


CONNELLSVILLE, PA. SALEM, N. J. 


These plants, too, house the groups of engi- 
neers, chemists and research men who plan the 
machines and processes which have brought 
to Anchor-Capstan recognition for great ad- 
vances in the art of modern glass packaging. 


* * * 


A volume could be written about the effici- 
encies of different Anchor-Capstan depart- 
ments; about the occasions when 
the manufacturing departments 
turn handsprings to keep up 
with unusual demands, about the 
lithographing and decorating de- 
partments that are not infre- 
quently called upon to meet 
emergencies on special orders, about the ship- 
ping departments which daily dispatch from 
one end of the country to the other products 
of our factories so that the production lines 
of our customers need never wait. If you are 
not now one of the thousands of companies 
using Anchor-Capstan service, may we suggest 
that you have an Anchor-Capstan representa- 
tive call on you and explain not only the 
men, methods and buildings back 
of this organization... but our 
various lines of products, what they 
do and where they are applicable to 
your special packaging needs. 


ANCHOR-CAPSTAN 














50 TABLETS 3 
s GRAINS each 
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makes your product 
Easy to See. 


makes your product 


Easy to Remember. 


inspires confidence 
in the Quality of 
your product. 


helps to insure Re- 


peat Sales. 


gives your product 
a Distinctive 


Appearance. 


insures Better Dis- 
play—on the countei 


—in store windows. 


makes your product 
Smart—Modern. 


constantly Adver- 
tises your product 


in the home. 


Miellrdpiya 
PAZMCtTy 


NIPUNAeW 
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* 


—gives it many sales and advertising advantage 


IN THESE DAYS OF NEW PRODUCTS and strong competition you must give 
serious consideration to the sales and merchandising features of your product. 
Naturally you want it to have every possible advantage. And that is why we urge 
you to check the column at the left—see the added features of Blue Bottles—read how 
they will help your product sell. @ And don’t forget that retailers favor Maryland 
Blue Bottles for their smart, colorful appearance—for their demonstrated value 
in making up attractive window and counter displays. Which helps to explain the 
sales success that many famous products packed in Maryland Blue now enjoy. 

E’LL be glad to send you samples so you land Glass Corporation, Baltimore, Maryland. 

can see just how your product will look New York Representative: 270 Broadway, New 
in. Maryland Blue. In requesting samples, York City. Pacific Coast Representative: 


please tell us the nature of your product Owens-Illinois Pacific Coast Company, San 


and the capacities in which it is packed. Mary- Francisco. 


Vi 


fal Dab ESS 
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Maryland Green Tint and Flint Bottles are of the same high quality as Maryland Biue 
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The fragrance of sweet clover, the odor of rose, and the flavors of winter- 


green and grape are among the most favored in nature. These aromas and 


flavors are available in pure form through the use of Dow Aromatic Chemicals— 


Coumarin, Phenyl Ethyl Alcohol, Methyl Salicylate U.S.P., and Methyl Anthranilate. 


Write for prices on Dow Aromatic Chemicals, pure, uniform, and dependable. 


* 
DOW COUMARIN 


Dow Coumarin is a colorless crystalline 
product with an odor resembling that of 
new mown sweet clover. It is free from 
adulterating odors and is used as a fixa- 
tive for perfumes, in the manufacture of 
soaps and cosmetics, and as an ingredient 
in food and tobacco flavors. 


THE DOW CHEMICAL COMPANY: °« 


BRANCH SALES OFFICES: 30 ROCKEFELLER PLAZA, NEW YORK CITY e 


* 
DOW PHENYL ETHYL ALCOHOL 


Dow Phenyl Ethyl Alcohol is a clear, 
colorless liquid with a rose-like odor, 
making it exceptionally popular withsoap 
manufacturers, synthetic perfumers, and 
compounders where a pronounced but 
delicate odor is desired. It is practically 
chemically pure which makes it possible 
to standardize formulae. 


* 
DOW METHYL SALICYLATE U. S. P. 


Dow Methyl Salicylate U. S. P. is the 
synthetic oil of wintergreen used for most 
of the commercial wintergreen flavors 
and odors. It is a water-white liquid of 
exceptional clearness, used in extracts, 
liniments, mouth washes, dental powders, 
candies, and gums. It is also used in fly 
sprays and in penetrating lubricants. 


MIDLAND, 


SECOND AND MADISON STREETS, SAINT LOUIS 


* 
DOW METHYL ANTHRANILATE 


Dow Methyl Anthranilate is in the form 
of colorless fluorescent crystals or liquid, 
with an odor and flavor resembling that 
of grapes. It is used in the manufacture 
of synthetic grape flavorings for confec- 
tions, extracts, and cosmetics. 


MICHIGAN 
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ALCOHOL 


OF “Ere 
HIGHEST 
| QUALITY 


| Pure, completely denatured 
and all formulae of specially 
denatured alcohol. 


| Product of 


Mayehatch'darLonante may Ulole) slo) mm Oresa erolnensrosal 


SUBSIDIARY OF THE PENNSYLVANIA SUGAR COMPANY 


SALES OFFICE 


A. K. HAMILTON 


342 MADISON AVE., NEW YORK CITY 
SALES REPRESENTATIVES IN PRINCIPAL CITIES 


DISTILLERY 
PHILADELPHIA, PA. 
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YOUR LOGICAL SOURCE 
OF SUPPLY 


For the following 


BULK PHARMACEUTICALS 


Cinchophen, U. S. P. Neocinchophen 
Saligenin 
Methylene Blue, i. <.?. 
Methylene Blue, u.5?. Crystals 








INTERMEDIATES --- DYES 





Eosin Fluorescein 
Sulphanilic Acid Aniline Oil 
Aniline Salt Aluminum Chloride Anhydrous, C. P. 


Sulphur Dioxide 
Beta Naphthol---Technical 


We manufacture a large line of dyes for the pharmaceutical industry. 
Catalogue will be sent on request. 


Samples and Prices Will be Submitted on Request 





THE CALCO CHEMICAL COMPANY, INC. 


PHARMACEUTICAL DIVISION 
Bound Brook, N. J. 


A DIVISION OF AMERICAN CYANAMID COMPANY 
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Glass lining 


insures ease in 





cleaning Flare! complete 
freedom from 


discoloration 





Compact, 


powerful, double- 


motion bevel-gear 
drives. Ample power 
for heaviest 


mixes 


No bearings 
are submerged in 


product and no oil 





leakage from the 


drive 





New Pfaudler 
Double Motion agita- 


BE ocices thors OUR HEAVY MIX PROBLEMS 


mixing without incor- 


poration of The New Pfaudler Double-Motion Mixer is especially built for heavy duty 
service. Available in either stationary or tilting models. Sturdy, quiet, econ- 
om omical agitator drives will transmit required loads without overheating and bind- 
ing. Three types of drives available—belt drive or single or two speed direct 
motor drive. 

Double-motion agitator gives you just the right color and smoothness, ra 
dom from solids, and eliminates occluded air. the last issue of our House 
Tilting type gan * The Glass Lining” gives valuable engineering and performance data on 
this new mixer—a copy is yours for the asking. 


HERE'S WHAT IT DOES 






4 





has pouring lip. 


Stationary type has ? 
Mixes Cosmetic creams of all types Mineral Oil Emulsions 
pocketless outlet Starch Pastes Shaving creams, both types 
Adhesives such as glues Medicinal Emulsions 
flush | ax products such as cylinder records Heavy lotions 
ush_ valve = : , 
Medicinal ointments Heavy cellulose solutions 


THE PFAUDLER CO., 1509 G & E BLDG., ROCHESTER, N. Y. 


Branch Offices: New York City, Chases, Philadelphia, Elyria, O., San Frenckeo \ 
(Pfaudler Sales Co.) 


FAUDLER 9/2ss-lined ste! EQUIPMENT 


MULTIMIXERS © STORAGE TANKS © DISTILLATION EQUIPMENT © EVAPORATING PANS ¢ REACTION KETTLES ¢ DOUBLE MOTION MIXERS 
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MADE FROM AMERICAN LEMONS 






by the Exchange Lemon Products Company of Corona, 
California. Backed by the Sunkist group of 13,200 


citrus growers—largest in the world. 


ee. es 


Immediate shipments from warehouse stocks in New 
York, Chicago and Philadelphia. For prices 


on kegs, barrels or carloads, write nearest office. ; 














Products Department 


CALIFORNIA FRUIT GROWERS EXCHANGE 


189 Madison Street ae 99 Hudson Street 
Chicago, Illinois ame, “Sewanee New York, N. Y. 








w 
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KIMBLE GLASS COMPANY... - VINELAND, N. J. 





NEW YORK - CHICAGO - PHILADELPHIA - DETROIT: BOSTON 
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A New Opportunity 
for Manufacturers 


SNOWTEX gives the cosmetic manufacturer the opportunity to market a modern 
face powder. It meets every requirement that scientific research has found necessary 
in the ideal face powder. It is a new technical development, deriving these qualities 


by a radical departure from the old method of compounding. 


SNOWTEX FACE POWDER, removes all shine from the skin and leaves a beautiful 
matt surface; it has remarkable covering power and adhesiveness; it contains no grit, 
foreign matter or injurious materials. Furnished in six colors, three shades for each 


color—each and every batch guaranteed uniform. 


SNOWTEX BASE is recommended for use as part of any existing face powder for- 
mula, to enhance those qualities which make the perfect face powder. It is furnished 


in white or in six different colors. 


SNOWTEX and SNOWTEX BASE are colored by an absolutely new process. 
Colloidal colors are precipitated on the particles in the wet state, which, when dried by a 


scientific process, give a uniformity in color control not found possible in any other 


method. 


SNOWTEX FACE POWDER and SNOWTEX FACE POWDER BASE open new 


possibilities for the cosmetic manufacturer in face powder. Have you had a sample? 


T. GOSTAGE LEEK 


ROSEDALE, COVINGTON, VIRGINIA 





Monsanto Aspirin 
in one form or an- 
other is suitable for 
the manufacture of 
straight aspirin tab- 
lets, compound tab- 


lets and specialties. 








he requirements of the tablet > 3 


manufacturer have been upper- 
most in the minds of our chem- 
ists in developing the Monsanto 
forms of Aspirin. We believe Monsanto Aspirin 
that one of these forms will im- is Available As: 
part to your finished product POWDER U.S. P. 


the characteristics most desired. 10% STARCH GRANULATION 


WHITE, PINK OR GREEN 


May we help you select the one 16% STARCH GRANULATION 
best suited to your specific needs? 20% STARCH GRANULATION 
ASPIR GRAN 


Monsanto Lhemical Lompany A SPECIAL CRYSTALLINE FORM OF 
St.Louis,U.S.A. ACETYL SALICYLIC ACID 








RCA Building Everett Station Tribune Tower 
NEW YORK BOSTON CHICAGO 


373 Brannan St. 378 St. Paul St., West Victoria Station House 
SAN FRANCISCO MONTREAL LONDON 














New and better products are part and parcel 
of the Givaudan policy. Are you keeping up 
with our latest “finds”? Just to refresh your 
memory and give you a chance to get them 
while the getting’s good, here’s a list of 
recent arrivals. They’ve added zest and life 
and sales interest to many a perfumer’s line 
in ’35...and they’re yours to help you make 
a perfect ’36. Samples will be cheerfully sent 
to you. Ask for them. 

LYS B. One of the newest Givaudan creations. Pro- 
duced exclusively for use in extracts or finished 
perfumes. Excellent for enhancing the character of 


perfumes having a floral note. Not recommended 
for creams, 


LYS B.S.L. More reasonable in price than LYS B. 
Developed especially for use in powders, lotions 
and soaps. 


ANTHURIA possesses a fresh new “flowery” note 
that adds distinction to Lilac, Sweet Pea, Muguet 
Hyacinth, Jasmin and many other compositions. 


ANTHURIA S.L. is less expensive and provides a 
“flowery” note for lotions, colognes, creams and 
soaps. Guaranteed not to discolor. 


ROSIS is a new low-cost substitute for Rose Abso- 
lute Grasse. Rivals the original in odor. Used 
alone or with the natural—for perfumes, extracts, 
lotions, powders and creams. 
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8 0 FIFTH AVENUE, 


Branches: Philadelphia Los Angeles Atlanta 





DELAWANNA 
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TUBEROSIS is the counterpart of the natural oil in 
odor—yet is unaffected by light. Does not discolor 
creams or powders. Used-alone or blended with 
Tuberose. Low in price. 


TUBEROSE No. 33 is an exceptionally successful re- 
production of the tuberose odor. Used as a base to 
produce a delightful “flowery” blend at low cost. 


ROSE d'ORIENT No. 34 is a synthetic that’s a “na- 
tural” success as a substitute for or as a companion 
to the natural oil—in cream, powder, . lotion or 
extract compositions. The price is low. 


NEROLI R is an excellent low-priced base for Eau 
de Cologne ... and can be used in a wide variety 
of perfumes—Gardenia, Honeysuckle, Jonquil, Nar- 
cissus, Sweet Pea, Rose, Chypre—and Orangé 
Blossom and others. 


CETONE ALPHA is a fine 100% alpha methyl Ion- 
one. Is colorless and possesses an extremely pleas- 
ant woody, powdery odor. Specially produced. 


CORINYS is a sure-fire new comer, in a deep, warm 
Oriental odor that blends well with jasmin, neroli, 
otto of rose, patchouli and the fatty aldehydes. 
Powerful and lasting. Does not discolor creams 
and soaps. 


CETYL ALCOHOL PURE not-only gives your creams 
the properties of cleansing cream, cold cream, 
nourishing cream and powder base but makes them 
smoother and finer in texture. Made from sperma- 
ceti. 


<SeS ee, er pene oer nee Dee 


INC. 


NEW YORK, N. Y. 


Cincinnati Detroit Dallas * Baltimore 


New Orleans Chicago San Francisco Seattle Montreal Havana 





"FOR CREAMS OF 
| SMOOTHER, FINER TEXTURE 


CETYL ALCOHOL PURE 














Cetyl Alcohol Pure is especially tested for cosmetic manufacture. Besides 
giving your creams a smoother, finer texture it endows them with the 
properties of cleansing cream, cold cream, vanishing cream and powder 
base. In addition to its thickening properties it also has therapeutic value 
and can be used successfully in lipsticks, shaving creams and super-fatted acids. 


Cetyl Alcohol Pure calls for no changes in your formulae. 2° added to the 
regular ingredients will produce that smooth-as-velvet quality that gives a 
product "'sales appeal.'' Let us send you a sample with full information. 


GIVAUDAN 


DELAWANNA INC. 
80 FIFTH AVENUE, NEW YORK, N. Y. 


BRANCHES: Philadelphia Los Angeles Atlanta Cincinnati Detroit Dallas . 
B altima N 0 : big aca i 
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YOU RISK LOSING THEM WHEN YOU LOSE 


PRODUCT CONTROL 


OUR business is not cosmetics—it is customers. Your 
inventory of products remains a liability until it is sold. 


You can build and hold your business only so long as your 
customers are convinced that your products are pure and 
beneficial. 


To control the quality of your products, you must be sure 
that the ingredients are always uniform—that no impurity 
or adulterant is ever permitted to throw your formulas out 
of balance. This is why Will & Baumer offers you Beehive 
Brand Beeswax—GUARANTEED PURE. 


PURE WHITE Beehive Brand Beeswax is pure white, 
an essential in making acceptable creams. Our own buyers 
select the finest grade of crude beeswax. It is again tested 
for purity by our own skilled chemists. Then it is sun-and- 
air bleached in our own modern bleachery. This beeswax is 
always the same—pure—white. For years it has been the 
base of many fine creams. Write for complete information. 


WILL & BAUMER CANDLE CO., INC. 
Established 1855 
SPRING STREET, SYRACUSE, NEW YORK 


Spermaceti Ceresine Yellow Beeswax 
Composition Waxes RedOil Hydistear 
Stearic Acid 
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Picture to Yourself 
the Line that’s “Gomg Over” 





Try to figure out what makes it successful, and you'll 
find three things: 


1. Advertising and selling method. 


2. Packaging and usefulness of product. 
3. Smell and pleasure of using. i 


If No. 3 is “off”, there’s no repeat business. 





Watch that No. 3. Make your product always more 
and more pleasant to use, to handle, to smell. 


Watch your perfumes. It’s so easy to go wrong on 


them; so easy to save pennies and lose repeat business. 


Experienced creators of perfumes know what will help 
sell a line. Call in their experts when you're planning; 
that’s the time to weigh odors. 


For odor advice and suggestions, for any and all prepa- 


rations, ask for samples. 
But in the meantime, how about 


BOUQUET AA—$12.00 Ib. up 


heavy, lasting, modern 


BOUQUET AC—$12.00 lb. up 
French type, popular 








van Ameringen-Haebler, Inc. 


Manufacturers and Importers of 


Aromatic Essentials 


Flavor Materials, Aromatic Chemicals 
Essential Oils, Perfume Specialties 
315 FOURTH AVENUE, NEW YORK 
180 North Wacker Drive, Chicago 438 W. 48th St., Los Angeles 42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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For more than 50 years, Sturge’s Standard Pre- 4 
cipitated Chalk has been accepted with con- 3 
fidence and used by leading dentifrice manufac- z 
turers. : 

4 
§ 


The Standard in quality and uniformity, as 

well as in the grade and weight according to a 

specific formula, this absolute assurance of the 

right chalk for a specific purpose, has been worth 

many thousands of dollars in the laboratory, pur- 

on , chasing department and executive offices of 
tooth paste and tooth powder manufacturers. 
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JOHN & E. STURGE, Ltd. 


BIRMINGHAM, ENGLAND P 


& 
*° Distributors: bg 
H. J. BAKER & BRO. 
271 Madison Ave. New York, N. Y. 
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Respond promptly 
to assure mailing 
before Christmas. 














Gift Card will be 
inserted with each 
order. 





FORMULAS AND PROCEDURE OF MANUFACTURE FOR 


Shaving Creams 
Brushless Shaving Creams 
After Shaving Lotions 


Face Powders 

Cleansing Creams 

Lubricating (Tissue) Creams 
Vanishing Creams 

Cold and all Purpose Creams 
Hand Creams 

Principles of Cosmetic Research 
Liquid Creams 

Astringent Creams 

Bleaching Creams 

Acne, Blackhead and Eczema Creams 
Mouth Washes 

Tooth Pastes 

Tooth Powders 


Deodorants 

Depilatories 

Make-Up Preparations 
anicure Preparations 

Skin Toning Lotions 

Astringent Lotions 

Hand Lotions 


Sun Preparations 
Alopecia Tonics 


| THE DRUG AND COSMETIC INDUSTRY 
| 101 West 31st St., New York City 


Please send at once “Modern Cosmetics’ for which I enclose 


six dollars. 


State 


Title. 


Gift of. 


Beard Softening Preparations 


Bleaching and Freckle Lotions 
Acne, Blackhead and Eczema Lotions 


The Drug and Cosmetic Industry 


Dry Scalp and Dandruff Tonics 
Oily Scalp and Dandruff Tonics 
Soapless Shampoos 
Soap Shampoos 
Waving Fluids, Jellies and Powders 
Scalp plese 
Miscellaneous Hair Preparations 
Brilliantines 
Toilet Preparations 

iscellaneous Cosmetics 
Table of Common Antiseptics 
List of Equipment 
How to lay out a Cosmetic Factory 
Packaging 
Buyers’ Guide 


Modern Cosmetics 


Formulation and Production 


BY FRANCIS CHILSON 


Four hundred pages of practical, usable information 
for the manufacturer of cosmetics. Complete and 
authoritative, the result of more than a year’s work 
carefully compiling and checking information. This 
is the first practical manual for the manufacturer, 
covering every phase of cosmetic manufacturing. 
A valuable reference book, yet it is written so 
clearly and with a minimum use of technical terms 
that it will be found particularly valuable to the 
manufacturer with limited technical training. 


Price $6.00 
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CHYPARAL 








THAT DISTINCTIVE CHYPRE NOTE 














Chicago Office 


325 W. Huron St. 


Los Angeles Office 


685 Antonia Ave. 
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Perfectly Balanced! 
Reasonably Priced! 


May be used in Perfumes, 
Toilet Waters and Creams 


Permit us to send you working sample 











Norda 


ESSENTIAL OIL 
& CHEMICAL CO., INC. 


St. Paul Office 


601 West 26th Street, New York City 
Pine and E. 3rd St. 


LAckawanna 4-4700 


Southern Office 
Candler Annex Bldg., Atlanta, Ga. 


717 


Canadian Office 
119 Adelaide St. W., Toronto 
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ROSSVILLE ALCOHOL 


meats, machine ry goods, general merchandise. Chicago 
industries use ROSSI LLE ALCOHOLS, available through 
an office and warehouse in the Merchandise Mart. There is a 


ROSSVILLE ALCOHOL for every industrial need. 
(OMMERCIAL SOLVENTS CORPORATION 


NEW YORK CENTRAL BLDG., NEW YORK,N.Y. 
THE SPIRIT OF THE NATION 
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| can't Breathe! 


' NOT A CHANCE, 


After all, the first duty of a seal is to be leak-proof and 


breather-tight. If it can be beautiful, too, and easy for 


feminine fingers to remove and reseal, you have an ideal 
combination. 

Alseco R-Os meet ALL these requirements and more, 
with economy. 

R-O means rolled-on. Your beautifully lithographed, em- 
bossed cap has no threads when the aes automatic sealing 
machine places it on your jar or bottle. Stationary top 


pressure seats the glass perfectly into the sealing medium; 





under an Alseco R-O 


no possibility of a scored liner. While that perfect seat is 
held, the skirt of the cap is rolled into the glass threads, 
to a tailored fit. That tailored fit explains ie a an Alseco 
R-O turns off smoothly, without binding, in your 
customer's home. 

And under the colorful lithographed beauty of an 
Alseco R-O is the purity of ALUMINUM; non-toxic, 
non-contaminating, non-rusting. Would you like 
complete information? Write ALUMINUM SEAL COMPANY, 
New Kensington, Pa. 


Z " 
(Ad ) 
TRADE MARK }{\ SEP J REG. U.S. PAT. OFF. 


JECO SEALS AND SEALING MACHINES 


PHARMACEUTICAL 


Alseco R-O Overseal over R-O 
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SEALS OF 


Overseal 





MANY TYPES 


Alseco Foil Capsule 
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7 STHROW ANOTHER ‘ 
LOG onthe FIRE” 


To the bright glow of other Christ- 
mas greetings, Mallinckrodt extends 
to their many friends warm wishes 


for a cheery Yuletide season and a 





New Year of health and prosperity. 


Many, many thanks for your con- 





tinued good will and co-operation. e= ere, H 


CHEMICAL WORKS 
Fine Chemicals for 
MEDICINAL 


Photographic, Analytical and Industrial Uses 


ST.LOUIS «© PHILADELPHIA CHICAGO 
NEW YORK MONTREAL TORONTO Rs 
REE 


Chew Dan Le } 





by 
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Genes! of Pharmaci, 
University of M4 


The Wrong Method 


N° ONE can seriously object to business men taking such 
steps as they deem necessary to assure themselves that 
they do not conduct their business operations at a loss. But 
when service wholesalers refuse to perform for manufac- 
turers the functions for which the manufacturers are paying 
them in discounts, and insist that manufacturers perform 
these functions themselves and still pay the wholesalers, 
the situation becomes a little ridiculous. Shipment of goods 
to retailers is part of the wholesaler’s function, and no exist- 
ing set of conditions can make it otherwise. 


HE entrance of chain stores into drug retailing was no 

choice of the manufacturers. Neither was the forma- 
tion of mutual wholesalers by retailers to meet this condition. 
Neither did manufacturers choose that large nation-wide 
wholesalers with their own brands, nor active mutual whole- 
salers with their own lines should come into the picture. 
Discounts on fast-selling items did not become a serious 
matter in the industry until service wholesalers decided to 
meet the dividend policies of the mutual wholesalers. Now 
the decision of United Drug Company to protect their 
Rexall agents from the pressure of these wholesalers, makes 
matters worse for the wholesalers, but it is still not the choice 
of manufacturers. 


HESE conditions have arrived as natural economic de- 
velopments, and the fact that service wholesalers have 
been unable to change their business set-ups properly to 
compete and still make money, is a situation over which 
manufacturers have no control. But manufacturers have 
the right to sell any wholesaler in the trade so long as that 
wholesaler performs the functions for which he is being paid. 
And they also can wisely decide to refuse to sell those whole- 
salers who do not perform these functions. The service 
wholesalers can temporarily embarrass manufacturers at the 
same time as they inconvenience their retail customers, but 
they cannot force manufacturers to discriminate among 
wholesalers any more then the wholesalers discriminate 
among the retailers to whom they sell. The problem is one 
for the wholesalers to solve within the confines of their own 
part of the trade. Attempts to embarrass manufacturers will, 
in the long run, only have an effect detrimental to the future 
of the service wholesalers. 
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Alcohol Troubles 


The industrial alcohol business is said to 
be much worse off under the status of legal 
liquor which exists today, than it was dur- 
ing the prohibition era. The reason is that 
the government wants taxes regardless of 
whose ox is gored. Therefore, diversion of 
alcohol must cease at all costs. After all, 
the administration is said to be of the 
opinion that industry using alcohol will 
have to get along some way under the 
regulations promulgated by the Treasury 
Department. The liquor business is many 
times as big as the industrial alcohol busi- 
ness from the point of dollar value of sales, 
and from the point of a producer of 
revenue, industrial alcohol is only a drop 
in the bucket. So the administration is 
much more in earnest about stopping di- 
version of alcohol than they were in pro- 
hibition days, when the issue was moral 
rather than economic as it is today. 
When this situation is appreciated, it is 
easy to see why the Administration has 
turned a deaf ear to the pleas of the con- 
sumers of special formulas which contain 
tertiary butyl alcohol. This denaturant, 
which is extremely difficult of removal, but 
which, nevertheless, can be removed, has a 
camphoraceous odor extremely objection- 
able in cosmetic preparations for which 
the formulas containing it are intended. 
Manufacturers using the formulas in ques- 
tion have protested to the Treasury De- 
partment from the angle that a patent 
covering the use of tertiary butyl alcohol as 
a denaturant is held by Van Schaak Bros. 
Chemical Works, Inc., of Chicago. The 
reply from the Treasury Department to 
such protests states that this denaturant is 
used principally as a marker, and has been 





present in the isopropyl alcohol used as ~ 


denaturant since June 10, 1921. There- 
fore, says the department, the use of ter- 
tiary butyl alcohol as a denaturant pre- 
dates the patent application date of 
December 23, 1929. Furthermore, the de- 
partment states, if any manufacturer, in 
complying with the requirements of the 
department in the use of formulas 39, 
39-A, 39-B, and 40, should be faced with 
any suit, the department will feel obliged 
to aid in proving the facts. 

Therefore it appears that the depart- 
ment is not going to be forced to give up 
tertiary butyl alcohol as a denaturant no 
matter what protests are filed. The fact 
that the odor of this denaturant is par- 
ticularly objectionable does not seem to 
matter. The attitude seems to be: if you 
don’t like it, use pure alcohol and pay the 
heavy tax upon it. In other words the de- 
partment attitude seems to be that the 
government is not going to loose any of the 
" taxes to which it is entitled by diversion of 
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special formulas into liquor use. and if 
industry does not like it, they can use tax 
paid alcohol, and that will be just so much 
more revenue for the department. 


Rubbing Alcohol 


In step with the alcohol situation is the 
condition existing in rubbing alcohol to 
which very little attention appears to be 
paid in Washington. ‘Rubbing Alcohol 
Compound” is being sold in drug stores 
for as low as 9c per pint bottle containing, 
according to the label, 70% of alcohol. 
Some of this is labelled as Isopropyl! alco- 
hol, while other bottles are not labelled 
70%, but rather 70°, meaning 70 proof, 
but appearing to the consumer as the same 
thing as 70 per cent. The difference be- 
tween the cost of isopropyl alcohol and the 
rubbing ethyl alcohol is lc per pint, since 
isopropyl costs 35 cents a gallon, and de- 
natured ethyl alcohol costs 42c per gallon 
of 95% alcohol. 

The 70% isopropyl alcohol costs 3c per 
pint, and the 70% denatured ethyl alcohol 
costs 4c per pint. But the 70 proof 





NEW AND NON-OFFICIAL 


isopropyl alcohol costs only 114c per pint. 
What a fine opportunity exists for the 
diversion of denatured ethyl alcohol when 
isopropyl alcohol can be substituted. And 
in the cases where the proof mark is sub- 
stituted for the percentage mark, an excel- 
lent profit can be made at the sale price 
of 5c per bottle for the bottled alcohol to 
the retailer. 


The Cosmetic Tax 


The decision in the Bourjois cosmetic 
tax case was quite a blow to those in the 
cosmetic business who believed that the 
amount of taxes paid could be reduced by 
setting up a manufacturing company to 
manufacture the goods and sell them to 
the parent company which performs the 
selling function. However, the decision 
opens up the question of how some savings 
can be made. This is in the matter of 
commissions to salesmen and_ perhaps 
some other sales expenses. The judge very 
properly points out that the trade name of 
a manufacturer is a property right which 
will increase the price at which goods will 
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“But | only wanted a bottle of cod liver oil.” 
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sell to the consumer, and it is on the price 
at which these goods sell under the name 
of the manufacturer that the tax was in- 
tended to be levied. 

It is unfortunate that the law covering 
this tax was written in the way in which it 
was, for the reason that it does not cover 
the situation properly. Some _ people 
might believe that products which cost 
practically the same amount to manufac- 
ture should be taxed the same amount, 
with no tax being placed either upon the 
merchandising ability of the company by 
means of which they build up a name and 
reputation, or upon the ability of a com- 
pany to develop products more intel- 
ligently formulated so that they produce 
better results and therefore command 
higher prices. Others are of the opinion 
that the tax should be levied upon the price 
that these goods will bring in the market 
regardless of their actual cost of manufac- 
ture. However, the intent of the law is 
such as to support the latter view, and, 
therefore, Bourjois lost the case. 

It does not seem proper, however, that 
an exception to this view should exist in 
the case of houses that do not manufacture 
their own products. Neither is it just that 
a seller who manufactures his own prod- 
ucts should have to pay a tax upon both 
cosmetics and containers while those who 
do not manufacture merely pay the tax on 
the cosmetics themselves. 

The law is not written fairly to tax all 
sellers of cosmetics on the same basis. But 
until the law is rewritten nothing much 
can be done about it unless the Bourjois 
case is reversed upon appeal—which is the 
fond hope of many in the industry. 


wo 
Fair Trade Stumped 


The Fair Trade Act seems to be having 
a tough time legally at least in New York. 
One decision in favor of the act was given 
to Cooper & Cooper by Supreme Court 
Judge Brennan in Brooklyn, but three ad- 
verse decisions have been handed down. 
The first adverse decision was the suit 
brought by Doubleday Doran & Company 
against R. H. Macy & Company because 
Macy sold books below the prices set by 
the publishing house. This case was de- 
cided in favor of Macy by Judge Close in 
White Plains, N. Y. A short time later 
Seeck & Kade, sellers of Pertussin, brought 
their case before Judge Close with the 
same result—they lost. 

A third adverse decision was handed 
down by Judge Rosenman in the case in 
which Coty sought to bring Hearn’s New 
York City department store to terms. 
This later decision was extremely well 
written, the judge showing an excellent 
knowledge of the subject as to federal law. 
Judge Rosenman ruled against the law in 
that it contravenes the State constitution 
by delegating legislative power to others, 
the ground upon which the State NRA 
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Advertising imagination was very much alive in the nineteenth century as shown by 
this advertisement for Ayer’s Sarsaparilla. On the reverse of the card containing 
the above picture in colors, the following statement appeared: ‘“Without doubt 
THE Discovery of America is Ayer’s Sarsaparilla.”” Not bad? 





enforcement act was set aside. It must be 
remembered that in all these cases, the re- 
tailers in question had not signed con- 
tracts under the act, and the manufactur- 
ers were trying to bind these retailers by 
the prices they the manufacturers them- 
selves had fixed, and which had been 
agreed to by other retailers who had signed 
contracts. 

All of these adverse decisions will be 
appealed by the manufacturers. In fact 
Herman L. Brooks—Coty’s General Man- 
ager—announces that twelve more suits 
will be instigated by his company. In the 
meantime, Coty has stopped all shipments 
to retail dealers in the New York area, 
Long Island, Westchester County, and 
New Jersey. These shipments will be shut 
down until Coty can be certain of the 
various outlets in these territories which 
will support the company in its effort to 
stabilize the prices on their products. 


% 
No Lunch Drug Stores 


That drug stores will to some extent 
have to devote their attention more to the 
products for which they were established, 
was made evident by the recent decision of 
the Supreme Court of Colorado which up- 
held the constitutionality of a state law 
which prohibits the serving of food in a 
room used for other purposes. A mer- 
chandising firm may operate a restaurant 
in quarters separate from its principal 
business rooms. Therefore, if drug stores 
are to continue to serve food in Colorado, 
we may see them with separate entrances 
to their lunch counters, with glass parti- 
tions running to the ceiling, much after 
the manner of the liquor stores run by 
New York department stores, where the 
law requires a separate entrance from the 
street. This will stop the displaying and 
sale of other merchandise at the lunch 
counter. 
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New York Waits 


The New York City registration fee and 
stringent regulations proposition is under 
control at least for a time. Mayor 
LaGuardia has agreed to wait until some 
time in March to see if a federal law is 
passed. At a conference with the Mayor, 
practically all of the affected trade associa- 
tions agreed to support a “‘fair and reason- 
able” federal bill. Now it remains to see 
what occurs in Washington. 

An objection to this agreement by the 
Mayor came from the Citizens Affairs 
Committee of the City, which committee 
stated that the federal law was only active 
in interstate commence, and that a large 
number of abuses existed in products pro- 
duced in the City and State of New York. 
From the statement of the committee it 
would appear as though everybody had 
been flocking to New York to swindle the 
people of the great city and paying no 
attention to the rest of the country. 

However, this objection is not a valid 
one and only serves to confuse the situa- 
tion still further. The fact is that the 
affected industries made a plea to the 
Mayor not to pass any regulations until it 
became known what would be contained in 
the proposed federal bill. After the federal 
bill was passed, said the industry, they 
would have no objection to the City pro- 
visions being brought into line with the 
provisions of the federal bill. The thing 
that the industry is most desirous of avoid- 
ing is different requirements in different 
cities and states—they want all the laws 
to be uniform. The Mayor would rather 
have the federal government bear as much 
of the burden as possible, and with a more 
stringent federal law, products entering 
the City from other states would have to 
meet the federal law and would therefore 
be taken care of by the federal govern-. 
ment. 
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Long attempting to tell manufacturers how they 
should conduct their businesses for the avowed reason 
that they were interested in the welfare of their cus- 
tomers—the independent retailers—, the service whole- 
salers bared their teeth last month and struck back at 
the manufacturers in a manner which showed that their 
main consideration was profits for themselves. Not 
that anyone blames the service wholesalers-—or anyone 
else for that matter—for refusing business that does not 
net them a profit—but there are other considerations in 
the picture than just the matter of present profits. 

The manner in which the service wholesalers struck 
back at the manufacturers was by refusing to do their 
own shipping of orders from the retailers for goods of 
certain manufacturers. The way the thing works is 
this: A wholesaler gets an order for a product of a man- 
ufacturer who has been selected for a trouncing; the 
wholesalers, instead of filling this order from their own 
stocks, merely send postal cards to the manufacturer to 
drop-ship the goods at the retailers’ stores. With a 
great majority of the service wholesalers doing this in a 
nation-wide movement, the manufacturer is in a fine 
mess when they crack down upon him. If given enough 
time, the manufacturer might be able to readjust him- 
self to this manner of doing business, but when it breaks 
rather suddenly, the manufacturer is up against it to 
make so many individual shipments. 

About four manufacturers were selected for the first 
attack. And as it would happen, these manufacturers, 
although they all have products which are widely ad- 
vertised and are in constant consumer demand, do not 
maintain extensive sales staffs. Therefore, attempts 
were made to placate the wholesalers at least tempora- 
rily. But when the manufacturers asked the whole- 
salers what they wanted, the wholesalers were rather 
vague, maintaining that they wanted a profit. The 
items in question have been sold by the wholesalers to 
the retailers at 10° and 2° off the list, and at this rate 
the wholesalers can not make any money, since they 
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THE WHOLESALER STRIKES 


Dissatisfied with conditions in their 
own branch of the trade, service 
wholesalers strike at manufacturers 
of fast selling items, prices of 
which are cut by wholesalers. 
Although wholesalers dislike sales 
to all types of mutuals and chain 
stores, United Wholesale Druggists 
loom large in the present fight. 


While 


only get 15°% and 2°% from the manufacturer. 
the wholesalers themselves have brought this condition 
about due to their desire to meet the competition from 
mutual wholesalers and short line wholesalers, and 
while repeated attempts to drill into the heads of 
wholesalers the same fact that it should be discontinued 
have never borne fruit for any length of time, the whole- 
salers are now trying to make manufacturers create a 
condition which they cannot create themselves. 

The reported desire of the wholesalers is that the 
manufacturers stop selling mutuals, short line whole- 
salers, and, last but not least, the United Wholesale 
Druggists. And it seems to be this last named factor 
in the wholesale market that is the crux of the matter. 
This is evidenced by the fact that letters have been sent 
by wholesalers to manufacturers with attached ques- 
tionnaires to be answered by the manufacturers. One 
such questionnaire attached to a long letter talking of 
cooperation between wholesalers and manufacturers, 
consisted of only two questions. The questions were: 
1. Do you sell United Wholesale Druggists? and 2. Will 
you continue to sell them? 

Thus regardless of the interests of the retailers at this 
time, the wholesalers are going to try to straighten out 
their own profit picture. And in the meantime, ship- 
ments to retailers might be slowed up as the wholesalers 
refuse to perform the function for which they are being 
paid by the manufacturers. The manufacturers, paying 
the wholesalers in discounts to have their goods shipped 
to the retailers, are faced with the additional expense of 
performing for the wholesaler all of the work which the 
wholesaler should do, while the wholesaler performs 
only order-taking and some clerical werk. 

It is stated in some places that the wholesalers have a 
list of about seventy-five to one hundred manufacturers 
listed for attack. These are reported as being handied 
in lots of about four at a time. As soon as one man- 
ufacturer comes to terms satisfactory to the wholesalers, 
another name from the list is attacked. 
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Independent retailers must wait until orders are relayed to manufacturers, and shipments made by manufacturers 


While the unprofitable situation of 10°. and 2°% off 


on fast moving items has existed for some time past, 
and while it is likely that the present concerted action 
by wholesalers might have been arrived at even though 
the United Wholesale Druggists had never come into 
being, it is thought by many that the entrance of this 
newest wholesaler into the field is the basic reason for 
this move, even though others merely view it as the 
straw which broke the camel’s back. It is thought by 
some that the list of manufacturers selected for attack, 
is made up of those manufacturers who have been selling 
United Wholesale Druggists. Perhaps the letters ask- 
ing manufacturers if they sell United Wholesale Drug- 
gists is with a view to adding to the list. 

Meanwhile, the United Wholesale Druggists move 
relentlessly ahead. Operating successfully in Atlanta 
with a group of about four hundred druggists, in Chi- 
cago with 2,300 retailers, the company will open in 
Boston on December 31 of this year. It is reported 
that the whole structure of this company will be set up 
and operating by the end of 1936 with branches in St. 
Louis, Texas, the West Coast and other necessary cen- 
ters of the country. There does not seem to be any 
method by which this company can be deterred from 
its path since the company appears to believe that the 
Wholesale set-up is essential to prevent their Rexall 
agents from giving up the Rexall line and taking on in 
its place the lines which the large active wholesalers 
have been asking them to take. 
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\ very interesting point regarding the operation of 
United Wholesale Druggists in Chicago is that all goods 
are said to be billed and shipped in the name Liggett, 
instead of in the name of the wholesale drug firm as has 
been the case in Atlanta. Thus manufacturers selling 
Liggett—and an infinitesimal number do not—can 
freely answer in the negative the question, “Do you sell 
United Wholesale Druggists>”” This also means that a 
wholesaler who refuses to sell United Wholesale Drug- 
gists must also refuse to sell Liggett, and what man- 
ufacturer will agree to this? 

From the viewpoint of manufacturers the situation 
boils down to a question of whether or not the service 
wholesalers are going to perform the function for which 
they are being paid in discounts. Some manufacturers 
point out that the wholesalers are putting themselves in 
the ridiculous position of disregarding the wishes of 
their customers—the retail druggists—whom they are 
inconveniencing by not making prompt shipment of 
Cer- 





fast-selling items from their own merchandise. 
tainly, if a retailer wants a certain fast-selling item, 
they say, he does not want to wait until the order is 
relayed by mail to a manufacturer, and then wait until 
shipment can be made direct from the manufacturer's 
plant. Such a procedure will eventually ruin the busi- 
ness of the service wholesalers altogether, they say, and 
will open the door wide to just such houses as United 
Wholesale Druggists, whom the service wholesalers are 
trying to stymie by their actions. 




















“Welcome home, Jim, 
we ought to have a lot 


of good dope now.” 


THE RETURN 


After a little over four years in the employ of E. R. 
Squibb & Sons, Dr. James J. Durrett returns to Wash- 
ington about January 1, again to become Chief of Drug 
Control in the Food and Drug Administration. The 
Doctor joined the Squibb organization September 1, 
1931, as Director of Professional Relations. Carleton 
H. Palmer, President of Squibb, says: “We have 
accepted Dr. Durrett’s resignation with great regret and 
only for the reason that since Dr. Durrett’s life work 
has been in the field of public health and the enforce- 
ment of drug regulatory laws we feel that his great 
knowledge and experience will enable him to make val!- 
uable contributions to the proper enforcement of the 
Federal Food and Drugs Act.” 

When Dr. Durrett joined Squibb, he told us that he 
had himself designed and actually helped to build a 
house in Maryland just outside of Washington that was 
just what he and Mrs. Durrett wanted. At that time 
the house was all complete with the exception of the 
heating plant. Now the Doctor is putting the finishing 
touches to the house so that he can finally live in it. 

Since the Doctor is now in between positions he does 
not tell a great deal. Always willing to reveal his ideas 
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OF DURRETT 


and plans when he was previously in Washington, and 
always willing to exchange ideas when he was engaged 
with Squibb, the Doctor is naturally somewhat reluc- 
tant to talk of plans in Washington until he gets there. 
Furthermore he is extremely busy just now at Squibb 
finishing up a great deal of work that the Squibb organ- 
ization would like to have done before he leaves. When 
we called on him he was quite busy dictating, and his 
desk was covered with labels and other problems. 

The Doctor seems firm in the opinion that a new 
Federal Food and Drugs Act will be enacted. And he 
believes that the more the passage of such a law is 
delayed, the more stringent the act will be. He talks at 
length about various influential people and influential 
organizations who have taken up the matter since the 
adjournment of Congress. He believes that the indus- 
tries affected have already lost much by delaying pass- 
age of the bill, and he thinks that if the bill is delayed 
much longer it will get completely out of hand so far 
as the industry is concerned. He sees these other factors 
who are becoming interested in the bill, insisting on a 
much more drastic bill than has already been passed by 
the Senate. 
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Perhaps the Doctor is willing to return to Washing- 
ton because of his feeling that a new bill, giving greater 
authority to his office, will be enacted. Some time ago 
the Doctor expressed the belief that the present act 
could not be enforced, stating, “I’ve tried it, and I 
know.” This statement conflicts with the contention of 
Howard W. Ambruster who, together with the officials 
of the New Jersey State Medical Association have been 
of the firm opinion that the present act is stronger than 
the proposed Copeland Bill. 

But the industry will bear witness that Dr. Durrett 
used the present act to its fullest extent. Absolutely 
ruthless in his methods of enforcement, he was widely 
branded by the industry as a “therapeutic nihilist.” 
This he denied on many occasions, but large numbers in 
the industry continued to furnish what they considered 
adequate proof of their claim despite the Doctor’s 
denials. The Doctor doubtless went too far in some of 
the methods of enforcing the act, and many expressed 
the opinion that Enforcement Chief Campbell breathed 
easier when the Doctor resigned. Who has asked the 
Doctor to return and why he is returning is still a 
mystery. For a while before his intention of returning 
was announced, there was a rumor that Enforcement 
Chief Campbell was about to resign. Now many are 
wondering if Durrett’s return does not confirm that 
rumor, these people being of the belief that Durrett is 
really going back to take Campbell's position of Chief of 
Enforcement of the Food and Drugs Act. 

It must also be remembered that Enforcement Chief 
Campbell formerly occupied two positions within the 
department, namely, Director of Regulatory Work, and 
Chief of Enforcement. However, when the Roosevelt 
Administration came into office, Mr. Campbell gave up 
the first named position, which position was never filled. 
So it is still possible for Dr. Durrett to take Mr. Camp- 
bell’s present position of Chief of Enforcement without 
Mr. Campbell resigning, as Mr. Campbell could move 
up to his former position of Director of Regulatory 
Work. 

Much criticism has often been leveled at the Food 
and Drug Administration because Mr. Campbell, in 
charge of enforcement, is not a scientifically trained 
man. For Mr. Campbell is not a physician, a chemist, 
a pharmacist, or a pharmacologist, instead he is just a 
lawyer. Therefore, Dr. Durrett’s return as Chief of 
Drug Control will remove some of the basis of this 
criticism, but Dr. Durrett’s appointment as Chief of 
Enforcement would remove still more of it. Mr. Camp- 
bell has vigorously denied that he is going to resign, and 
there the matter stands until Durrett actually gets to 
Washington and we see what we see. 

In the meantime, the Food and Drug Administration 
is leaving no stone unturned to mold public opinion in 
favor of the new bill. We have before us no less than 
fourteen releases from the Administration which are de- 
signed to influence public opinion in this direction. 
These releases, among other things, still make use of 
many of the well-known exhibits of the “Chamber of 
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Horrors” which was used during the early days of the 
introduction of the Tugwell Bill. The first of these 
releases gives a synopsis of the Copeland Bill, telling 
how the bill differs from the present act. The second 
release is entitled, “‘Pros and Cons of the Proposed New 
Federal Food and Drugs Act. 1. General.’ This re- 
lease consists of selections made by the Administration 
of objections to the Copeland Bill presented at the hear- 
ings, with the administration answering these objec- 
tions. Naturally, the objections are selected by the 
Administration with a view to how easily they can be 
knocked down, and there is nothing in the release to 
indicate from whence the information came. 

The third release is No. 2 of the Pros and Cons series, 
and attacks the Bailey Amendment to the bill, which 
amendment, it will be recalled, limits seizures of goods 
which are not adulterated or misbranded so as to be 
imminently dangerous to health. This attack is of such 
a bitter nature that it is easy to see that the Adminis- 
tration is far from satisfied with the present bill, and 
wants unlimited seizure provisions under a bill of much 
wider latitude. 

The fourth release is No. 3 in the Pros and Cons 
series, and relates to false advertising. It tends to 
indicate weaknesses in the present method of handling 
advertising control, and of handling it under a new bill 
with the procedure of the Federal Trade Commission. 
It is indicated that the procedure of the Federal Trade 
Commission is not a very effective one, winding up with 
the statement that: “obviously the enforcement should 
not be divided between two independent agencies,—the 
one dealing with advertising claims, the other with 
labeling claims which may be identical.” 

The next seven releases are a series entitled, ‘““Out- 
standing Provisions of the Proposed New Federal Food 
and Drugs Act.” The subtitle on No. 1 is “Patent 
Medicines Cost Human Lives,” and gives the Adminis- 
tration’s story of the B & M Remedy case. No. 2 of the 
series is entitled ““Ballyhoo or Truth?” and tells that the 
Administration has no control over advertising under 
the present act. Particularly cited for the difference 
between their label statements and advertising repre- 
sentations are: Vapo-Cresolene, Lydia Pinkham’s Veg- 
etable Compound, and Listerine. No. 3 of the series, 
entitled ‘“‘Drugs—Beneficial or Deadly?”’, drags out 
Radithor, and then says that this is by no means the 
only dangerous medicine, going on to speak of cin- 
cophen, acetanilid, amidopyrine, and dinitrophenol. 
This release is particularly bitter with regard to acetani- 
lid, stating that “the lengthening record of tragedies 
from its use demonstrates that mere label declaration is 
not enough. The ordinary purchaser cannot avoid its 
dangers unless the label bears clear warning against 
probable misuse.”’ 

No. 4 of this series, entitled, ““Contraptions—or 
Cures,” covers the question of devices which are cov- 
ered in the present bill. No. 5 entitled, ““What Price 
Water?”’, relates to oysters and their foods, indicating 
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MANICURE 


The greatly widened market for 
manicure preparations has in- 
creased the range of these prepa- 
rations to a remarkable extent. We 
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Item Purpose Properties 











Liquid, powder or paste, perfumed. Color is / 
of utmost importance. Powder or paste 
used with buffing pad. Liquid applied with 
small brush should dry rapidly, adhere well | 


Nail Polish To polish and tint nails. 


and have good luster. 





























Polish Remover To remove previously applied liquid | Liquid solvent mixture should rapidly and 
i polish. completely remove lacquer, yet not tend to 
dry the nails and make them brittle. 
Cuticle Remover To dissolve or soften cuticle and facilitate | Caustic solution containing glycerine, with or 
removal of dead skin. without soap. 
Nail White To whiten underside of nailtips. Perfumed, white pigment mixture. Should 
spread rapidly and evenly. 
: 
Nail Cream To soften brittle nails and prevent them = Soft, pleasing cream, not too greasy. 
from cracking. 


a a 
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PREPARATIONS 





give the various types of prepara- 
tions together with their uses and 
typical formulas. 
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Composition = Formulas 
Liquid } Paste} Powder 

Powder is mixture of fine, soft abrasives; | Celluloid....... 9.0 Tin oxide. . . 20.0 Tinoxide......70.0 
paste contains lubricating vehicle in addi- | Amy] acetate. .. 57.0 Zine oxide. . | Wet Paki... ere 
tion. Liquid is nitrocellulose in medium | Acetone...... 15.0 Petrolatum. . 35.0 Zine oxide. 10.0 
rapid drying solvent mixture and should | Butyl Alcohol. . 18.0 Ceresin 24.0 
contain plasticizer to give flexibility, and | Castor oil........ 1.0 Beeswax ; 6.0 
gum for adhesion. Color and Perfume : 

Acetone is popular, but use is being made of | Glycol ether... .. 10.0 20.0 50.0 
slower evaporating, almost odorless nitro- | Acetone...... 18.0 38.0 9.0 
cotton solvents. Include vegetable oil to | Ethyl acetate 35.0 30.0 24.0 
keep nails from becoming brittle. | Alcohol. .... 5.0 10.0 15.0 

Castor oil. . . 2.0 2.0 2.0 
Perfume. 
Moderately dilute caustic potash solution, ee 5 2.0 1.0 
with glycerine to slow the action. Glycerine... .... 20.0 10.0 15.0 
K Stearate . 1.0 
| Water....... 78.5 83.0 
| Rose Water. ..... 88.0 
Perfume stable to alkali. 

Pigment and binder, mixture. Use white, Sodium stearate 23.0 5.0 
non-poisonous pigment of high covering | TiOo.............. 18.0 30.0 20.0 
power and binder which can be removed | Glyceryl stearate 10.0 18.0 
readily with water. | Precipitated chalk 15.0 10.0 

| Kaolin. . . ee 13.5 5.0 10.0 
| Dextrin........ 15.5 5.0 

| Water... 30.0 42.0 
| Perfume. 

Good lubricating cream of usual formula. | Cholesterin absorption base 25.0 

| Cetyl alcohol. ... 5.0 

| Lanolin..... 8.6 5.0 3.0 

| Spermaceti. . . 12.8 3.0 

| Beeswax. .......: ye § 2.0 3.0 
Vegetable oil. . .. ; 10.0 10.0 
Mineral oil. . . 20.0 10.0 

| Petrolatum... .. 58.1 23.0 

| Water..... 12.8 30.0 49.0 

| Perfume. 
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ABSORPTION FROM THE 
HUMAN SKIN 


By A. Richard Bliss, Jr., Phar. D., M.D., LL.D.* 


In view of the constant agitation 
by the government bureaus regard- 
ing claims for skin penetration, and 
in view of the desire of manufac- 
turers of drugs and cosmetics to 
prove such penetration as exists, 
this investigation is important. 


The results of the investigation herewith reported 
elaborate and confirm the findings of previously pub- 
lished reports on preliminary studies, ', *, *. Three 
possible objectives are in view when ointments, salves, 
etc. are applied to the skin; viz., (1) superficial (“‘epi- 
dermic’’) action; (2) effects in the skin alone (‘‘endermic 
action’); and (3) penetration of the skin and subsequent 
effects on internal structures (‘‘diadermic action’’)*. 

One of the earliest of modern investigators who 
studied the penetrating powers of ointment vehicles was 
Wild’, whose findings prompted his conclusions that (a) 
petrolatum and paraffin are practically unabsorbed; (b) 
about 15°¢ of lard and of olive oil are absorbed after 
two minutes of rubbing; and (c) about 20% of hydrous 
lanolin is absorbed if adequate water is present. Wild’s 
observations probably form the basis of the more or less 
generally accepted classification of ointment vehicles, 
i. e., (1) vehicles which act superficially ; ex., petrolatum; 
(2) vehicles which affect the skin itself; er., lard; and 
(3) vehicles which penetrate the skin; er., hydrous 
lanolin. In applying this classification to therapeutics, 
it was taken for granted, apparently, that if an oint- 
ment vehicle is absorbable, then a medicinal agent in- 
corporated with that particular vehicle and applied by 
inunction is, of necessity, absorbed too, and vice versa. 


This investigation was undertaken with the hope of 


clarifying the confusion, presented by modern scientific 
literature, concerning the absorbability of medicinal 
agents when applied, in the form of ointments, to the 
human skin by inunction. A recently published article 
by McCord® calls attention to the inadequacy of the 
data available for use in studying absorption from the 
skin as a factor in industrial diseases. 


*Member of the U. S. P. Committee of Revision. 
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DR. A. RICHARD BLISS, JR. 


Petrolatum, lard and hydrous lanolin were the oint- 
ment vehicles used in this study, and methy] salicylate, 
iodine, potassium iodide, and quinine hydrochloride 
were employed as the drug agents. These drug agents 
were chosen because they are eliminated, at least in 
part, in the urine and are readily detected therein, and 
consequently the presence in the urine of the drugs or of 
their derivatives may be accepted as the criterion of 
absorption. 

Methyl salicylate was used in the form of three 25’ ; 
ointments made with the three vehicles. Iodine (4°), 
potassium iodide (25%) and quinine hydrochloride 
(25%) were employed in the form of ointments made 
with the same three vehicles. In addition, iodine was 
used in the form of the U.S. P. Tincture, and also in the 
form of the U.S. P. Compound Solution (**Lugol’s Solu- 
tion’’). 

Forty-three human subjects were used during the 
study. They were divided into equal groups, each 
having the same number of the two sexes, complexion 
types and age range. Each subject’s urine was checked 
for several days before the experimental work was 
started, and dietary control insured against accidental 
errors from that source. 

Ten grams of ointment were applied by inunction for 
30 minutes four times a day, the residue being com- 
pletely removed after each inunction. The tincture and 
the compound solution of iodine, in single doses of 
1.5 cc., were painted over given areas by means of a 
camel's hair brush, at intervals corresponding with the 
frequency of the inunctions. To avoid undue irritation, 
the sites of application were, in order: first, the inner 
surface of the right thigh; second, the inner surface of 
the left thigh; third, the inner surface of the right arm; 
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and fourth, the inner surface of the left arm. The areas 
of application were first scrubbed with soap and hot 
warm and dried; then alcohol was applied and the areas 
dried. 

Following the applications of the preparations to the 
skin, each subject’s urine was collected and tested for 
the presence of drug during a period of 72 hours at the 
intervals shown in Table I. Twenty-four hour collec- 
tions were employed for the quantitative determina- 
tions. 

The results recorded in Table I under methy] salicy- 
late ointments are the average results for three groups 
each of twelve subjects. The maximum individual 
variation from the averages was less than 10°. The 
values tabulated for the iodine ointments are the aver- 
ages for three groups each of twelve subjects, none of 
whom demonstrated a variation from the averages 
greater than 6°. The tabulations under tincture of 
iodine represent the averages of a group of twelve sub- 
jects, the maximum individual variation from the aver- 
ages being only 4°7. The results were entirely negative 
with the compound solution of iodine, the potassium 
iodide ointments, and the quinine hydrochloride 
ointment. 

The quantitative determinations are recorded: 


The values for the methyl salicylate ointments repre- 
sent the averages of three groups each of twelve sub- 
jects. The individual maximum variation from the 
averages was not quite 8.74%. The tabulation for 
tincture of iodine represents the average for a group of 
twelve persons, the maximum individual variation 
being 5°¢. The quantities obtained with the iodine 
ointments were so small as to defy quantitative deter- 
mination. 

The intact human skin offers almost perfect protec- 
tion against brief contact with aqueous solutions. The 
major defense of the human skin against penetration is 
found in its physical structure. The highly compact 
layers of stratified squamous epithelium, a stratum of 
keratinized cells, and the coating of fairly waterproof 
sebum afford rather excellent protection under ordinary 
conditions. Prolonged maceration by warm, moist 
applications partially break down the defense, and the 
macerated skin surface absorbs much more readily than 
the dry skin. 

The lining of the sebaceous glands of normal human 
skin practically constitutes the only living cell layer 
whereby substances may be absorbed when applied to 
the skin. Because of the fact that these glands are 
filled with fat, penetration into or through the skin is 
limited, apparently, to fats, greases and oils, fat-soluble 


Preparation ; Quantity Found in Urine, in Grams: 
MONIC nee are SMe 6.201 calculated as Salicylic Acid ANd fat-solvent substances, and hydrophil bodies in- 
Methy! Salicylate Ointment, Petrolatum = as 
BE MODIUG sare ee casiereersitcemaccss ss | ORRAG corporated with fatty vehicles. 

7 er ee “ Inunetion, which forces the material into the ducts of 
| coche 2: a ea Tae il ovine the sebaceous glands, hyperaemia of the area induced by 
TABLE I 

Methyl Salicyl Iodine Tinet. Co. Sol. Potass. Iodide Quin. HCI 
Ointments: Ointments: of of Ointments: Ointments: 

ee Day: Pet. Lard W.Fat Pet. Lard W.Fat Iodine Iodine Pet. Lard W.Fat Pet. Lard W.Fat 

3.30 to 

6.00 A.M. 1st Applic. 

6.30 urine spec. n* tr@ n n n n n n n n n n n n 

7.00 a = tr pt tr n n n n n n n n n n n 

8.00 = es p p p n n n n n n n n n n n 

9.00 = ios p p p n n n n n n n n n n n 

9.30 to 
10.00 2nd Applic. 
10.00 urine spec. p p p n n n n n n n n n n n 
11.00 « ig p p p n n n n n n n n n n n 
12.00 n’n. “4 — p p p n n n n n n n n n n n 

OP i, “ nt p p p n n n n n n n n n n n 

1.30 to 

2.00 3rd Applic. 

2.00 urine spec. p p p n n n n n n n n n n n 

3.00 <; i p p p n n n tr n n n n n n n 

4.00 = a p p p n n n p n n n n n n n 

5.00 - sh p p p n tr n p n n n n n n n 

5.30 to 

6.00 4th Applic. 

6.00 urine spec. p p p n tr n p n n n n n n n 

7.00 oe ‘i p p p n tr n p n n n n n n n 

8.00 re a p p p tr tr tr p n n n n n n n 

9.00 sg ‘3 p p p tr tr n p n n n n n n n 
10.00 sg a p p p m . & n p n n n n n n n 
12.00 m’t. Pe = p p p n n n p n n n n n n n 
Second Day 

6.00A.M. “ " p p p n n n Pp n n n n n n n 
12.00 n’n. oe 7 p p p n n n p n n n n n n n 

6.00 P.M. * Ke p p p n n n p n n n n n n n 
12.00 m’t. ei p p p n n n p n n n n n n n 
Third Day 

6.00A.M. * i p p p n n n tr n n n n n n n 
12.00 n’n. * fi tr p tr n n n n n n n n n n n 

6.00P.M. * tr tr tr n n n n n n n n n n n 
12.00 m’t. me ie n tr n n n n n n n n n n n n 
Fourth Day 

6.00A.M. “ ss n n n n n n n n n n n n n n 

*n=negalive; {tr=trace; tp=positive. 
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friction, heat or irritation, occlusive dressings, and the 
preliminary removal of sebum by scrubbing with soap 
and warm water materially aid penetration. If the dead 
horny layer of the skin is removed or its continuity in- 
terrupted, absorption takes place through it more read- 
ily, possibly almost as well as through mucous mem- 
branes. Softening the layers of the epidermis increases 
the size of the interstices between cells, and may thus 
facilitate penetration. Although the major reason 
fatty substances favor penetration is their miscibility 
with the fatty secretion of the sebaceous glands, this 
property may be due in part to the fact that they 
inhibit the evaporation of sweat, and thus favor macera- 
tion and softening of the skin. The site of application 
also influences the degree and the rapidity of penetra- 
tion, the best being places where the skin is thin and as 
free from hair as possible, and richly supplied with 
lymphatics, as on the flexor surfaces of the body. 

A consideration of the results obtained during this 
investigation, as shown in the tables, discloses the fact 
that methyl salicylate, the volatile oil type drug stud- 
ied, is most rapidly absorbed and absorbed in greatest 
quantity. This may be due to its high volatility, as 
compared with the other drugs used; to the mild, 
through prolonged, hyperaemia it produces; to the fact 
that it does not chemically react locally with the pro- 
teins; to its greater solubility in the sebaceous secretion 
than in the vehicles used; and also to the fact that it 
does not interfere with the softening and macerating 
tendencies of the ointment vehicles with which it was 
combined. The very slight advantage shown by lard 
ointment of methyl salicylate may be due a lesser sol- 
vent power for the drug; increased penetrating power of 
lard itself; and a greater softening action of lard as com- 
pared with the other two vehicles. The last characteris- 
tic was observed by a majority of the subjects who col- 
laborated in this investigation. 

These observations contradict the more or less gen- 
erally accepted statements that drugs are more rapidly 
absorbed from the skin if they are applied as hydrous 
lanolin ointments; that no absorption take place if 
petrolatum is used as the ointment vehicle; and that 
less absorption results when lard is employed as the 
vehicle of the ointment. The relatively slight differ- 
ences shown by the three ointments of methyl salicylate 
rather definitely indicate that these ointment vehicles 
possess no practical differential effect on absorption. 
This observation has been since confirmed by Brown 
and Scott’ in the case of Methyl Salicylate. 

Iodine is absorbed from the skin more rapidly and 
effectively if applied in the form of an alcoholic solution, 
like the official tincture, than in the form of ointments. 
It is true that lard demonstrated a slight, though unim- 
portant, advantage over the petrolatum and lanolin 
ointments. Here again, some slight differences in sol- 
vent and in softening powers may explain in part the 
small advantage possessed by lard. It is interesting to 
note that positive tests were not observed with the 
tincture of iodine until after three applications had been 
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made. This is probably dependent upon (a) the retard- 
ing influence of the proteins precipitated by the elemen- 
tary iodine, (b) the combining of a part of the iodine 
with the fatty vehicles, (c) the formation of loosely 
combined compounds of iodine, (d) possible retention of 
a part of the iodine, and (e) in some cases, individual 
impaired kidney permeability to iodides. When re- 
peated applications of the tincture of iodine resulted in 
injury to the skin, the penetration and absorption of the 
iodine, though partly bound, were, obviously, facil- 
itated. Another factor which doubtless influences 
iodine absorption when alcoholic solutions are used 
instead of fatty ointments is that alcohol is the better 
solvent and is itself volatile; and further, greater skin 
injury results. 

Aqueous solutions of iodine, ointments of potassium 
iodide and of quinine hydrochloride are not absorbed in 
detectable amounts from the skin, if their absence in the 
urine is accepted as a criterion. The hydrophilic nature 
of the potassium iodide and of the quinine salt may 
partly explain the results, however, this would not hold 
for the iodine of the aqueous solution of iodine, although 
a possible retarding role of the relatively large propor- 
tion of potassium iodide in the aqueous iodine solution 
and in the ointments of iodine should not be completely 
disregarded. 

The results of this investigation justify the observa- 
tion that the properties and powers of the drug itself, 
rather than those of the ointment vehicle used, repre- 
sent the major determining single factor in absorption 
of such agents from the skin. A drug which is absorb- 
able in ointment form from the skin will be absorbed 
regardless of the vehicles employed. Volatile, fat- 
soluble agents are more readily absorbed from the skin 
than are the more water-soluble substances, and incor- 
porations of the latter with fatty ointment vehicles does 
not necessarily insure their absorption from that site. 

The youngest subjects, the females, those with soft, 
finer skin textures—especially the blondes, and the fat 
individuals (who perspire freely, and thus enhance skin 
softening and maceration) demonstrated more prompt 
and intense positive reactions throughout this investi- 
gation. Calculated in terms of per cent., the advantage 
in this regard displayed by these classes of individuals 
was about 5°%. These class or group susceptibilities 
may be due to differences in the anatomical structure of 
the epidermal layers of the skin or of the sebaceous and 
the sweat glands, to special characteristics of the 
sebaceous matter, and possibly to differences, qualita- 
tive and quantitative, in the formation of protein, fatty 
and cholesterol compounds with the drugs themselves. 
These potential susceptibilities ought to be kept in 
mind, however, when skin medication is resorted to in 
the cases of children, women in general, and particu- 


larly blondes. 
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ASTRINGENCY 


By E. G. McDonough Ph. D.* 


There is a diversity of opinion 
regarding the true action of astrin- 
gents upon the skin. In this excel- 
lent discussion of the subject, Dr. 
McDonough attempts to clear up 
some of the confusion that exists. 


There has developed such a diversity of opinions 
concerning the question of astringency that a state of 
confusion now exists about the subject. Many of the 
critics of cosmetics have insisted that astringent action 
was a concept invoked in the highly imaginative mind 
of an advertising writer. Even in the cosmetic industry 
itself there are those who maintain that astringency is a 
physical effect, and others who assert that astringency 
is a chemical action. Perhaps the question, as far as the 
industry is concerned, can be properly expressed in 
this manner—Is the physiological effect of astringency 
produced by a physical cause, or by a chemical cause? 

A medical dictionary defines an astringent as ‘“‘an 
agent producing contraction of organic tissues or the 
arrest of a discharge.”’ In the leather industry, which 
treats animal’s skins, the term astringent is used in 
connection with the tan liquors, and a tan liquor is said 
to be very astringent when “the rate of combination of 
tannin with the skin protein is abnormally great when 
compared to the rate of diffusion of tannin into the 
interior of the skin.”” The food industry is also familiar 
with the word, astringent, for many foods, both natural 
and artificial, have the ability to cause a dry puckering 
sensation to the tissues of the mouth. The green per- 
simmon is an excellent example. Methods for removing 
the astringent-acting ingredients of kaki, a Japanese 
persimminous fruit has been developed. Also methods 
for de-astringenizing coffee have been the subject of 
research work. Another interesting application of 
astringent properties to food is the formation of stable 
meringues for pastries by the precipitation of egg albu- 
min with aluminum salts. 

The average non-professional individual thinks of 
astringent action in relation to cosmetic; to men, the 
smooth, “tight” sensation from after-shaving lotions, 





*Marinello, Inc. 
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and to the woman, the somewhat taut, drawing feeling 
that is experienced after the application of a properly 
formulated astringent lotion. 

It would seem that astringency is such a widely 
generic term that it would be reasonable to expect that 
many would be confused. Not only in definition and 
connotation is the term confusing but also the fact that 
so many substances, totally unrelated chemically, will 
produce astringent effects. For example—alcoholic 
solutions and cold water are said to have an astringent 
action yet they are not even closely related chemically 
to such widely variant astringents as the alums, 
adrenaline and tannins. 

Even though unrelated it would appear that the 
astringent substances could be arranged into two groups 
in one group belong those substances which can be 
shown in vitro to have a definite precipitating action on 
proteins and where the precipitant is formed by a 
chemical combination of the astringent and the protein. 
Chemically speaking -these are the true astringents, but 
there are other substances that do produce physiolog- 
ical effects, classified as astringent effects, without com- 
bining chemically with protein. These substances be- 
long to the second group, the pseudo-astringents. 

In other words in this pseudo-astringent group are 
found those substances that give astringent effects, but 
they are not in the chemical interpretation of the word, 
true astringents. Cold water when applied to the skin 
is widely recognized as having astringent effect. Most 
cosmetic home treatments have the final step of patting 
cold water onto the skin “to close the pores.’’ The ex- 
planation is that the body is normally cooled by skin 
secretions, particularly the perspiration, and the evapo- 
ration of the water from the skin extracts a tremendous 
amount of heat (the latent heat of vaporization of water 
at body temperature is 576 calories per gram). Con- 
versely, when the body is chilled externally there is a 
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diminution of secretions. Thus the application of cold 
water and its subsequent evaporation cause “the arrest 
of a discharge.” The addition of alcohol, as in some 
lotions, lowers the vapor tension and thus by causing 
the solution to evaporate more quickly is even more 
efficacious than ordinary cold water. The thermostatic 
controllers of the skin temperature and secretions are 
tiny nerve endings located in the papillary of the derma. 

Deserving of a separate grouping is the phenomenal 
astringent action of epinephrine (also related com- 
pounds such as ephedrine belong in this group). It is 
beyond the scope of this discussion to offer theories ex- 
plaining the action of this well-known hormone of the 
adrenal glands. Sufficient is the statement that en- 
docrinology is the most promising field in the whole of 
medical science, and it has already developed the proof 
that the hormones secreted from the endocrime glands, 
such as the thyroid hormone, the parathyroid hormone, 
insulin, the pituitary hormones, the adrenal hormones 
and others are the regulators of body processes and a 
slight decrease or increase of concentration is followed 
by a powerful effect. 

It is because of this tremendous effect of only ex- 
tremely small fractions of percentages and because of 
the lack of protein precipitants that adrenaline does 
serve as a very useful local astringent. In fact, one well- 
known authority on pharmacology states that “‘the 
great use of adrenaline is due to its local effects on the 
vessels.”” Unlike the true styptics it does not function 
by coagulation and formation of a blood clot, but de- 
pends upon a contraction of the blood vessels for its 
hemostasis. Complete bloodlessness of local areas may 
be accomplished by its use and surgery makes use of 
this useful ischaemia to perform bloodless operations. 
In relief of congestion of the nasal mucous membrane, 
adrenaline has found a wide application. Most of the 
nasal sprays or “nose drops’’ contain adrenaline or its 
related synthetic product, ephedrine. Localizing and 
extending the effect of other drugs, as for example, 
anesthetics, are possible with the addition of adrenaline 
since the contraction of the blood vessels retards the 
absorption of the drug. 

In the group of chemical astringents belong those sub- 
stances whose effects are created by reaction with 
proteins. Since a protein is an amphoteric substance, 
reacting either as an acid or as a base, it would appear 
that the reacting astringents could be further sub- 
divided into ionic types—in other words the reacting 
ion may be anion, such as tannates, or cation, such as 
the aluminum ion. 

There can be very little doubt about the tremendous 
action of the aluminum ion. Extremely weak solution 
of such salts as aluminum sulfate or aluminum chloride 
will produce a “puckering’’ when applied to the tip of 
the tongue. The more concentrated forms are used for 
styptic purposes, where they function by coagulating 
the blood protein to form a tough clot. The alums, 
double salts of aluminum sulfate and the alkali sul- 
fates or ammonium sulfate, are less powerful but are 
still very potent astringents. No one questions that it 
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is the aluminum ion that causes this powerful effect 
and equally well accepted is the fact that the tri- 
valency of the aluminum ion is the cause. Other triva- 
lent ions such as the ferric ion or the chormium ion are 
also powerful astringent. Notwithstanding its color the 
ferric ion has been employed in non-perspirants, for in 
addition to its astringent effect, it is an oxidizing ion, 
being reduced to the Ferrous ion as it deodorizes. Aside 
from its color which would limit its use in cosmetics the 
toxicity of the chromium ion would forbid its use. 
However, lead acetate in spite of its toxicity was and is 
used, because of its highly astringent properties, in 
treatment of such dermatoses as those resulting from 
contact with poison ivy. 

Less active than the trivalent ions are the divalent 
ions. The two most popular of this class are the di- 
valent ions, zinc and magnesium. The former is so 
mild and yet so effective that it is often used on mucous 
membranes and ulcers, and is commonly employed in 
eye lotions. 

Even less active in astringent properties are the in- 
soluble compounds of the di- and tri-valent metallic 
elements. Zinc oxide, for example, is one of the more 
widely employed insoluble astringent. Partially its 
astringent effect is mechanical but it is thought small 
quantities of the metal oxide chemically combines with 
the protein. 

The chemistry of these ionic combinations with living 
human skin has not had the intensive study that the 
chemistry of animal skin in contact with these agents 
has had. For example, in the tanning of animal skins to 
form leather much research work has been done on the 
chromium compounds but unfortunately not on the 
popular cosmetic substances, such as the aluminum 
compounds. However, sufficient data has been gathered 
to indicate that aluminum as a base combines with the 
skin protein, collagen, as an acid but that only two 
valencies of the aluminum enter into such a combina- 
tion. 

It would seem then that the result of the reaction of a 
metallic salt with a protein would be the formation of a 
metallic proteinate and the liberation of an acid. The 
corrosive and irritant effect of high concentrations of 
astringent salts are due to the liberation of strong acids. 
Proper formulation can prevent this undesirable action. 
In fact, acids themselves become astringents when the 
right concentrations are employed. However, mineral 
acids are rarely employed for their astringent action. 

On the other hand, one of the best known astringents 
is an organic acid, tannic acid. The recent work on this 
substance in treatment of burns has been due to its 
ability to combine with proteins or the decomposed 
protein matter to form insoluble substances. It has 
been found that by using tannic acid solutions the 
greatest danger of burns, the absorption of the toxic 
products of protein decomposition, could be avoided. 
Also the formation of the leather-like crust serves to 
relieve the pain and to protect the underlying sensitive 
surfaces. 

(Continued on page 736) 
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Viosterol products licensed under 
the Steenbock patent 


With the Wisconsin Alumni Research Foundation 
celebrating its tenth anniversary in New York last 
month, developments were such as to make one pause 
and consider what is the future of Viosterol. For not 
only did the Foundation itself reveal some very in- 
teresting information regarding the product, but several 
new Viosterols made by processes other than that of 
the Steenbock patent, appeared on the market. 

The first of these new products to appear was the 
Viosterol of The Wm. S. Merrell Company of Cincin- 
nati. This product is made by the Sperti process and is 
covered by U. S. Patent. This product has been ac- 
cepted by the A.M.A. It is claimed to be superior to 
the product made by the Steenbock method for the 
reason that the ergosterol is irradiated by selected wave- 
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lengths of the ultra-violet light, the undesirable light 
waves being screened out. This is said to eliminate un- 
desirable by-products in the finished Viosterol. 

But still other Viosterols have made their appearance 
on the market. Two of these are now being distributed 
by the New York firms of American Pharmaceutical 
Company and the Purity Drug Company. These prod- 
ucts are made by still another process—that of Ameri- 
can Research Products, Inc., of Minneapolis. And in 
addition, there are said to be at least two other pat- 
ented methods of obtaining Viosterol, so there may be 
more manufacturers in the field before long. 

But the interesting part of the products produced by 
American Research Products, Inc., process is that they 
are priced sharply below the prices of the products 
made under the Steenbock patent. The Viosterol of the 
American Pharmaceutical Company is priced at $4.80 
per dozen for 10 cc. bottles, against $5.10 per dozen 
for 5 ce. bottles for the product of the Steenbock 
licensees. The 50 cc. bottle is priced at $18.00 per 
dozen, against $30.60 per dozen. Cod liver oil with 
Viosterol is priced at $12.00 per dozen pint bottles, 
against $20.65. Halbiut liver oil with Viosterol is 
priced at $6.00 per dozen 10 cc. bottles, against $7.23 
per dozen 5 cc. bottles; and at $24.00 per dozen 50 cc. 
bottles, against $42.50. Capsules of halibut liver oil 
with Viosterol are priced at $6.00 per dozen boxes of 
25 capsules, against $10.20; and at $20.40 per dozen 
boxes of 100 capsules, against $34.68. 

The question of what will be done by the Wisconsin 
Alumni Research Foundation to meet this competition 
is being asked by many in the industry. For if these 
other methods of production are original methods 
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which are patentable, then it is up to the Foundation to 
allow the five licensees—Abbott, Mead Johnson, Parke 
Davis, Squibb, and Winthrop—to reduce their prices. 
And in order to do this it might be necessary to reduce 
the royalties which the Foundation collects. Either 
this must be done, or the Foundation must be able to 
invalidate the other patents. For if the licensees should 
be held to the same schedule of prices as has been in 
effect, they will largely be forced to face a severe cur- 
tailment in their shares of the Viosterol market, or they 
will be forced to give up their Steenbock licenses and 
seek out some other method of making Viosterol. 

Viosterol has not been a lively item of late, it being 
said quite generally that physicians are not prescribing 
it to any extent. This is probably due in some measure 
to a loss of confidence in the product, and also to the 
fact that the same potency of vitamin D can be ob- 
tained in products other than Viosterol which sold at 
much lower prices. ‘The lower prices at which Viosterol 
will be available from now on should change this situa- 
tion to some extent, and the item might take a new 
lease on life. In fact one of the licensees stated that 
some good might come out of this new competition in 
that it might revive the product which he said has been 
a dead item for some time past. 

However, Viosterol has been used to a very large 
extent as an ingredient of many of the multitude of 
vitamin combination products which have been appear- 
ing on the market. The introduction of halibut liver 
oil as a very potent source of vitamin A presented an 
opportunity for Viosterol to be used to boost the prod- 
uct in vitamin D. Many other combinations have been 
discovered which make use of Viosterol as at least of 
the vitamin D in the product. Even the Adex Tablets 
of E. R. Squibb & Sons, which were originally just a 
concentrate of cod liver oil, now contain Viosterol in 
addition to concentrates of cod liver and halibut liver 
oils. 

These combinations proved to be quite valuable 
specialties for the holders of the Viosterol licenses under 
the Steenbock patent. But now other manufacturers 
are able to make the entire range of such products. 

A paper read at the celebration of the tenth anni- 
versary by James E. Waddell, Director, Biological 
Laboratory, E. I. duPont de Nemours & Company, 
pointed out that ergosterol was not the provitamin that 
the discoverers of Viosterol thought they had obtained 
when they were trying to find what caused crude 
cholesterol to become activated under the ultra-violet 
light. There is a difference between irradiated ergos- 
terol and vitamin D as it occurs in cod liver oil, accord- 
ing to Waddell, as is evidenced by the fact that Vios- 
terol is not as effective when used on chickens as is cod 
liver oil which shows the same potency on rats as does 
the Viosterol. According to Waddell, there are two 
forms of cholesterol, one of which can be activated, and 
one which cannot be activated. But unfortunately 
these two forms always occur together in the propor- 
tion of about 10°% of the activatable form, and 90% of 
the non-activatable form. No method has been de- 
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Viosterol produced by process of American Research Products, Inc. 


vised of separating the two forms. Activated choles- 
terol is equally effective upon chickens as cod liver oil, 
but there is no method of obtaining this pro-vitamin in 
pure form. ; 

The vitamin D concentrate of American Research 
Products, Inc. is called Sun-A-Cure Vitamin D Con- 
centrate. This “is produced by means of the activation 
of ergosterol by electrical phenomena, and the process 
does not make use of ultra-violet light.”” Bottles of this 
product are shipped to manufacturers in the pharma- 
ceutical industry labeled to show the potency. This 
product is repackaged by the sellers in the trade. 





Astringency 
(Continued from page 734) 


Similarly to tannic acid in action are those substances 
obtained from woods, barks and other plant life which 
are capable of reacting with skin proteins to form 
leather. These substances are known as tannins and 
the establishment of their chemical identities and their 
reaction with skin protein has been the subject of in- 
tensive research work by many brilliant chemical minds. 
That the tannins are very complex-bodies was first 
shown by Emil Fischer when he succeeded in showing 
that penta -m- digalloyl -8- glucose was an isomer of the 
tannin from Chinese nutgalls. 

There have been many different methods developed 
for testing the astringent action of a substance—the 
precipitation of protein can be measured; the difference 
in the extensibility of tissues before and after treatment 
with a solution of the substance; the increased resistance 
of red corpuscles to hemolysis; the recent Theis method; 
etc. However, one of the most reliable and surprisingly 
accurate methods of measuring astringency is by taste. 
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FUNDAMENTALS OF TABLET 
MAKING 


By Harry J. Sander*™ 


Although the pharmaceutical library in general does 
not deal extensively with the manufacturing of com- 
pressed tablets, it offers numerous rules and interesting 
facts which, if properly collected and combined, would 
make up a good sized volume on this particular subject. 

The molding of medication into tablets has been 
known for many years; however, the tablet making by 
compression dates back to 1843 when William Brocke- 
don of England was granted an English patent for a 
machine to make pills by pressure between dies. Jacob 
Dunton of Philadelphia then invented a similar machine 
in this country and started to manufacture various 
kinds of pills on a larger scale. 

Until the beginning of the twentieth century, the 
methods of tablet making had not changed very much: 
however, during the last thirty years, methods and 


*Grove Laboratories Inc. 
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equipment have been greatly improved, and today it is 
possible to produce tablets of almost any type or shape. 


Formulation 


Some materials can be readily compressed without 
any preliminary treatment. There are a number of 
crystalline salts, such as ammonium chloride, sodium, 
bromides and iodides which need no treatment before 
compressing. A number of vegetable drugs in powder 
form can also be pressed into tablets without difficulty. 
Most materials, however, require certain treatment in 
order to insure proper operation of the press and a 
tablet of good appearance. 

With few exceptions, the following operations con- 
stitute the process of tablet making :—Pulverizing, sift- 
ing, mixing, granulating, drying, grinding and lub- 
ricating. In some cases the materials are colored or 
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flavored, or both. Volatile oils are dissolved in from 
two to three times their own weight of alcohol and 
sprayed on the otherwise finished granulation imme- 
diately before compression. 


Bases 


Alkaloids, and other active ingredients in medicinal 
tablets, usually comprise only a small percentage of the 
formula and should be diluted or mixed with inert ma- 
terials, such as powdered milk sugar, cane sugar, corn 
starch, ete. 

Some authorities are against the use of Kaolin and 
Talc as basic ingredients and recommend that these 
substances should never exceed 5° of the total formula. 
The Pharmacopoeia of Hungary limits the use of Talc 
to only 2% and allows a solution of Cocoa butter in 
ether or mineral oil. The Pharmacopoeia Danica per- 
mits only 1% to 2% of powdered Carragheen and 10% 
lactose or sucrose. In the United States, under the 
Food and Drugs Act, the use of Tale in confections is 
prohibited. 

Corn starch and sucrose (cane sugar) furnish an excel- 
lent base, because the starch acts as a disintegrator and 
the sucrose as a binder. 

Starch absorbs moisture, and aids in breaking up the 
tablet. This is especially necessary when insoluble com- 
pounds, such as salol or acetanilid, are used. 

Tinctures and fluid extracts should either be evap- 
orated or concentrated to semi-solid consistency and 
mixed with other dry ingredients, or they should be re- 
duced to solid extracts. Oily extracts usually require a 
substance such as magnesium carbonate to act as an 


absorbent. 


Binders 


In order to hold the material in the granular form, 
and in turn produce a firm tablet, a small amount of 
binder is required. The mixture of powders is damp- 
ened with the binder, or, preferably, the binding ma- 
terial is introduced into the mixture by dissolving it in 
the granulating fluid. In some cases it may be advis- 
able to add the binder in a dry form to the mixture of 
the powders before the addition of the granulating 
agent. Binders most frequently used are:—sugar, 
glucose, mucilage of tragacanth or acacia, gelatin solu- 
tion, starch paste, etc. Care should be taken in using 
gums, as these are very strong binders which usually 


require disintegrators. 


Disintegrators 


A tablet should readily dissolve or disintegrate in the 
mouth or stomach. This is accomplished by adding 
from 3°% to 5% dry starch shortly before compressing. 
Too much starch added to the finished granulation, 
however, may cause the tablets to split or cap. Starch 
added to the original powder mixture will also aid dis- 
integration by breaking up the granules. Starch paste 
has no disintegrating effect, and can only be considered 
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as a binding agent. Sodium bicarbonate, in combina- 7 
tion with the gastric juice of the stomach, will cause 
rapid disintegration. 


Granulating 


Most materials to be compressed must be granulated, 
because fine powders will not flow evenly into the dies, 
and air is trapped in the tablets by the powder, causing 


the tablet to split or cap. 

Crystalline salts can often be bought in a granulated 
condition, or, if in large crystals, they can be ground 
down to the desired mesh. 

If several ingredients are to be put into a tablet, it is 
necessary to powder each one separately. The powders 
are sifted and mixed, preferably in a powder sifting and 

ixing machine. The powder mixture is then damp- 
ened with a granulating agent such as water or alcohol. 
In large quantities the tablet mass can be easily and 
efficiently prepared in a granulating or mass mixer 
which will insure a thorough distribution of the gran- 
ulating agent. 

The dampened mixture is passed through a sieve, or 
through a granulating machine. The granules are 
spread in thin layers on shallow trays and placed in a 
drying closet. Another method is to dry the material 
first and then grind it to the desired mesh in a drug mill. 

In making effervescent tablets, the acid and carbonate 
mixtures are granulated and dried separately, and the 
dry granulations mixed shortly before compression. 
Since effervescent tablets are to produce a clear solu- 
tion, these granulations (before compressing) must be 
lubricated with a soluble substance such as boric acid 
(3-4%). When using two salts which are capable of 
reacting and liberating water of crystallization, the 
water has to be driven off first. 


Lubricants 


Some materials do not feed well and have a tendency 
to stick to the dies and the punches. To relieve this 
trouble, a lubricating agent is added to the otherwise 
finished granulation. 

Purified Tale (2-5%) is widely used with insoluble 
powders and boric acid (2-4%) with soluble ones. Finely 
powdered stearic acid (14-1%) is an excellent lubricant, 
especially in sugar granulations. In some cases, how- 
ever, it is objectionable on account of its insolubility 
and color. Other lubricants are liquid petrolatum 
(1-2%), starch, powdered soap, lycopodium, cocoa 
butter, etc. 


Compressing 


Machines for pressing tablets vary from a hand- 
operating press for manufacturing on a small scale to 
automatic rotary machines capable of compressing up 
to fifteen hundred tablets per minute. All these ma- 
chines operate on about the same principle, by pressing 
the granules between two punches in a mold. Weight 

(Continued on page 742) 
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WATE€ER-IN-OIL 
EMULSIONS 
WITH 


CETYL ALCOHOL 


By Joseph Kalish 


The ability of cetyl alcohol to hold water, or to be- 
come hydrated, makes it a valuable component of cos- 
metic creams of the water-in-oil type. These include 
the most popular preparations such as cleansing creams, 
cold creams, tissue creams, etc., and cetyl alcohol can 
serve the double duty of emollient and emulsifying 
agent in these products. 

Although a water-in-oil emulsion usually consists 
merely of droplets of water suspended in a non-aqueous 
medium and stabilized by means of an emulsifying 
agent, creams of this type may be characterized in a 
somewhat different manner. The external phase is an 
oily material, stiffened, if necessary, with beeswax, 
petrolatum, paraffin, etc. In addition, this phase con- 
tains some compound or compounds capable of being 
hydrated and holding water very firmly. Petrolatum, 
for example, will take up very little water. If, however, 
a small amount of lanolin which easily becomes hy- 
drated is added, the mixture absorbs and holds large 
quantities of water. Cetyl alcohol may now be added 
to the rather small group of compounds which can be- 
come hydrated and assist in the formation of water-in- 
oil creams. 

The general procedure in making creams from these 
mixtures consists of melting the base at a low tempera- 
ture so that it is still somewhat viscous. The water is 
then added in small portions, the first addition being 
completely emulsified before the next is made. In this 
way the water hydrates the active ingredient while the 
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viscosity of the mixture prevents the water droplets 
from coalescing again to form water pockets, with 
breakdown of the cream. 

In formulating cetyl alcohol creams, it is always 
advisable to have a certain amount of medium or long 
fibered petrolatum present, since the structure of this 
material assists in keeping water particles entrapped. 
Consistency may be altered in the usual ways, by using 
oils of different viscosity, by varying the amount of 
water added and by using waxes to stiffen the mixture. 
If the product is too soft, there is considerable danger 
that it will separate water on standing. 

Some examples of creams made in “The Drug and 
Cosmetic Industry” laboratory are described below. 
Here again, some of the formulas are merely ex- 
perimental mixtures to test the emulsifying powers of 
cetyl alcohol rather than finished cosmetic products. 
Modifications along the usual lines should result in 
effective toilet preparations. 


Cesubalcouane. ivscdkn codes Col vans ouenadee 6.7% 
ORR RNN NS a5. afew ceaseless WHO.3 eo ee a 60.0 
WRALOB SS 2 fice ciciccme thaws lahee eee eee ae ee aac 


Melt the cetyl alcohol and petrolatum together until 
a clear solution is obtained. Stir until homogeneous. 
Now permit the mixture to cool to about 35° C. and 
add small portions of water heated to the same tempera- 
ture, stirring vigorously after each addition. After all 
the water has been added, stir slowly until cold. The 
product is a fine-grained, lustrous cream whose color 
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depends upon the grade of petrolatum used; lighter 
grades give pure white products while darker grades 
give a cream with a color much lighter than that of the 
original petrolatum. Mineral oil may be added to the 
mixture, before or after the addition of the water, 
with formation of a softer cream with very fine cleansing 
properties. Too much oil, however, reduces viscosity 
to too low a point and the cream will be unstable. The 
water added may contain various medicinal chemicals 
and, in fact, a large number of substances may be in- 
corporated in the cream without particularly affecting 
its stability. 

« The following formula illustrates the effect of a 
hardening agent ou the creams: 


Cetyl alcohol. ... 6% 
Petrolatum.. . 50 “ 
Paraffin... 6“ 
ES ee CANES NORE aA) ene ea : 38 “* 


Melt the first three ingredients together, cool until 
viscous and then incorporate the water. The mixture 
is very stiff, only a little softer than some grades of 
paraffin and obviously unsuited for cosmetic use. Water, 
almost double the amount: already present, may be 
mixed into the cream without greatly affecting its con- 
sistency. If, however, 50 cc. of mineral oil is mixed 
with the mass, it will become softer and the result is a 
fine cream. From this we developed a liquefying 
cleansing cream with definite merchandising possibili- 
ties. The cream is soft, liquefies immediately on the 
skin, contains an emollient, cetyl alcohol, which inhibits 
the drying affect, is more easily removed from the skin 
than the usual liquefying creams and is white rather 


than translucent. 


Cleansing Cream 


OSE ATCC) (a i er 5% 
oo a ree beth, 2 20 “‘ 
Paraffin... .. 5 
Mineral oil... . . 45 “ 
ae ie ty Chicka ee eee govaingat Butt dityt (en Se 2 


Another good-looking cream may be made according 
to the following formula, the product being white and 
creamy but somewhat different in character from the 
customary cold creams. It of course contains no alkali. 


Cetyl alcohol........... me eee eee 5% 
Beeswax..... |e 
Mineral oil. . . Ae 50* 
eed ae ener 20 


Cetyl alcohol is naturally just as effective in the form- 
ulation of tissue creams as in the cleansing types, for 
both its emulsifying and its emollient properties. 


Tissue Cream with Cholesterin 


OO ES TOC) i er 5% 
Lanolin.. . . a 
Cocoa butter... .. eA See at 
Cholesterin.............. sn ahaa es 
ST Ve ae a eee $9.64 5 So 
co | 10** 
Mineral oil.......... 15 “ 
Petrolatum. POS ata ake 24 ** 
MRS oe od len mtd on a 30'** 
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Dissolve beeswax in the mineral oil, add cetyl alcohol 
and reduce the temperature to 45° C. at which point 
add lanolin, cocoa butter, cholesterin, peanut oil and 
petrolatum. Stir until homogeneous and now incor- 
porate the water. Preservative should be dissolved in 
the oil mixture. The cream is medium soft, faintly 
tinted and, as its composition indicates, is absorbed 
well by the skin. Although the formula contains nine 
ingredients, no one of these can be considered super- 
fluous, each having a definite part to play. Petrolatum 
gives body to the cream, so that it can hold water 
mechanically; mineral oil makes the body less salve- 
like; both of these ingredients remain on the skin after 
the absorption of most of the others and allow the 
cream to be taken off the surface of the skin without 
leaving it too greasy. Beeswax stiffens the mixture; 
cocoa butter and peanut oil are active emollients and 
lubricants; cholesterin is a skin nutrient. and assists in 
the emulsifying action; cetyl alcohol’ and lanolin are 
emulsifiers and emollients; the water makes the emul- 
sion, making the cream more pleasant and effective in 
use. 

Work with this fatty alcohol will be continued and 
from time to time we hope to have other results to 
report. The foundation, however,’seems to be well laid 
and the path is clear for the formulation of a great 
variety of valuable cosmetics. 





The Return of Durrett 


(Continued from page 727) 


a need for government standards of all foods as pro- 
vided for in the new bill. No. 6, entitled, ““Must the 
Housewife Beware>”’, relates to foods including the 
much-publicized Bred Spred controversy and building 
up its claim that ingredients should be stated on the 
label by use of examples of allergy. No. 7 in the series 
entitled, “How Much Poison is Poison?’’, covers 
Tolerancesi in foods. 

Cosmetics are covered in No. 8 of the series, entitled, 
“Beauty—at Cost.” This throws out the well-known 
exhibits in the “Chamber of Horrors’—Koremlu and 
Lash Lure, as well as warnings that hair preparations 
might contain lead or arsenic which might lead to 
chronic poisoning; freckle removers, hair tonics, beauty 
lotions, ointments, and whitening lotions contain mer- 
cury which will cause systematic poisoning. 

A long release for consumer consumption is entitled, 
“Consumer, Save Thyself.’’ This is sort of a recapitula- 
tion of all the exhibits in the ‘Chamber of Horrors.” It 
starts off with the admitted dangerous drug dinitro- 
phenol, runs through Lash-Lure, tells of the news reels 
in which Mr. Campbell has appeared warning the public 
against reducing drugs, Banbar and other products, 
goes on with Koremlu and many other examples of 
abuses which have existed under the present act— 
practically all of which are now off the market without 
a new bill. 
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CHOLESTERIN--ITS SIGNIFICANCE 
AND VALUE IN CREAMS 
AND OINTMENTS 


By Robert A. Kramer 


Cholesterin is found in all animal cells, although 
sometimes only in minute quantities. It is mainly 
found in all animal fats to the extent of 0.2-1%, par- 
tially free, partially esterified, so that it is absolutely 
characteristic of all fats of animal origin. It is present 
in larger amounts in the brain, the spinal cord and in 
the suprarenals. Human gall stones consist chiefly of 
cholesterin. 

It may be accepted that cholesterin plays an import- 
ant part in the vital processes of animal bodies. Re- 
search in this connection is still in its infancy. Cho- 
lesterin probably acts as a framework for the nerve 
tissue components. Furthermore, the observations of 
Triboes are important, showing that the blood serum of 
man and animals regularly contains a hemolytic sub- 
Stance very similar to the saponins, and which, like the 
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latter, is detoxified by cholesterin. Cholesterin is there- 
fore therapeutically recommended in hemoglobinurea 
and anemia. 

The ability of cholesterin and its derivatives to act as 
emulsifying agents is of still greater importance. Fats 
containing these substances acquire increased ability to 
absorb water. The “solid” fats, which are esters of 
glycerin with palmitic, stearic and oleic acids, contain 
only minute amounts of cholesterin and are thus able to 
absorb relatively little water. In contrast to these the 
fats of the epidermic consist chiefly of fatty-acid esters 
of higher alcohols, including cholesterin and its deriva- 
tives. They also contain considerable amounts of free 
cholesterin as is shown in the following list of the im- 
portant fats of the layers of the skin, (according to 
Unna and Golodetz). 
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Free Cholesterin Combined — Ratio of Free to 
Type of Fat Cholesterin} as an Ester! Combined Cholesterin 


Surface skin 14.04°, 2 06°; 7:1 
Epidermis 10.71% 8.91% L223 
Basal Cell 7.822 8.38% 0.93:1 


1Based on the total sebaceous matter. 


This summary shows that the total content of cho- 
lesterols in these three fats lies between 16.2 and 
19.62%. This has the effect of permitting the surface 
of the skin to be easily moistened with water and to 
easily take up water in the form of an emulsion. In this 
way. the skin is not impermeable to water; water 
emission by the skin and the correct degree of moisture 
in the epidermis is made possible. 

This normal condition of the skin is disturbed by 
many factors. Apart from certain symptoms of illness, 
disturbance is due chiefly to the modern habit of fre- 
quent washing with soap and water, which leads to 
brittleness and fat poverty in the surface skin. The use 
of ointments and creams in the care of the skin lies in 
the fact that they supply fats to skin needing it. A pure 
fat, without the ability to bind water, is not enough; 
much more important is the presence of sufficient cho- 
lesterin in these fats. In this way, the necessary ability 
to take up water is acquired without hindering evapora- 
tion of water from the skin. 

It is difficult to find two people who will agree on the 
absorbent properties of the skin. No one will deny, 
however, the presence of cholesterin in the skin and its 
importance to the proper functioning of the epidermis. 
It is therefore, not at all unreasonable to assume that 
lanolin or cholesterin bases are readily absorbed by the 
skin. Hasn’t lanolin been used for years in creams and 
ointments because it definitely gives better penetration 
to the preparations in which it is incorporated? Cho- 
lesterin bases are a decided improvement over lanolin 
and give cream emulsions which are even more effective. 
Ointments made with these bases are not tacky and are 
readily rubbed into and absorbed by the skin. On 
account of their high water content these ointments 
allow finer dispersion of the added medicinal ingre- 
dients, thus assuring better absorbability by the skin. 


Lanolin 


The use of lanolin is often recommended because of 
its cholesterin content. When comparison is made be- 
tween the presence of cholesterin in lanolin and in 
sebaceous glands, important differences are evident. 
Lanolin primarily contains cholesterin esters and their 
derivatives, little free cholesterin being present. Accord- 
ing to the investigation of Drummond, the ratio of free 
to combined cholesterin is .12 to 1, while, as shown 
above, human skin contains a much larger proportion of 
the free cholesterin. The surface skin fat, which is 
directly supplemented by a cream being rubbed on the 
skin, has a ratio of 7.1. From this point of view it does 
not seem best to use lanolin alone for treating the skin. 
Herein lies the value of modern cream bases containing 


742 The Drug and Cosmetic Industry 





free cholesterin, which are converted into creams by the 
incorporation of water. 


Cholesterin Bases 


These bases are more commonly referred to in the 
trade as cholesterin or lanolin absorption bases. Their 
active ingredients are extracted from lanolin. 

The cholesterin absorption bases are mixtures of 
hydrocarbons and cholesterols. Those free of lanolin do 
not become rancid; they are odorless and neutral, and 
offer all of the good points of lanolin free from the 
objectionable features of the latter product. 

The original cholesterin bases contained only 5°% of 
cholesterols but today the majority contains 10°%. The 
10°, bases have stronger emulsifying power and are 
used when a lower content of absorption base is desired, 
in order to provide greater latitude for the addition of 
fats and oils in the formulation of a cream. 

Cholesterin bases give neutral creams of the water- 
in-oil type, which do not dry out. No saponification is 
necessary! They resist the addition of ordinary elec- 
trolytes, acids or alkalies. 

Typical formulae :— 


{ B Cc 
Cholesterin ( 5%) Base........... ie a 30 ce 
Cholesterin (10°) Base 20 Pe 22 
MONA ss es ak stele ae bs 2 : 
Beeswax... 4 
Ceresin..... 10 a " 
PMMNAERPTINRNTD Sc cpc, Ste ds 3, Me Cee 10 5 6 
Glycerin. . . oe Sls olncteae ieee ne ce 5 5 5 
Water... d.::. Wan honk ge Cee My rds trey Me tee 51 ae 64 


A—Example of a very firm cold cream. 

B&C—Give excellent nourishing creams which also offer good 

protection against sun, wind and cold. 

All three creams are suitable for packing in tubes; for 
jars add 3% Beeswax and displace a like amount of 
water. 

Numerous pharmaceutical and cosmetic materials 
may be added to cholesterin absorption base creams, 
such as, boric, citric and acetic acids, aluminum acetate 
(Burow’s Solution), calomel (mercurous chloride), 
camphor, mercury, white precipitate, phenyl mercuric 
nitrate, sulphur, tannin, bismuth oxychloride and zinc 
oxide. Formula “B” above is a good vehicle for these 


items. 





Tablet Making 


(Continued from page 738) 


and hardness of the tablet can easily be regulated by 
adjusting the punches. The lower punch regulates the 
weight and the upper punch regulates the pressure. Too 
much pressure will produce a hard tablet, which may 
not readily disintegrate. A properly compressed tablet 
should be firm and of such consistency that it can be 
broken in half between thumb and fingers. 


Dec. ’35: 37, 6 








— 











meee: 4 


A REVIEW OF BURN THERAPY 


By L. Stambovsky 


Lesions caused by heat has afforded the human race 
its greatest source of pain, at least quantitatively if not 
also qualitatively. It would be difficult to state with 
any degree of accuracy just how common these sort of 
injuries are. Dr. Bliss in a recent article in this maga- 
zine stated that about one-third million persons are 
victims of burns daily. During the summer months, 
the inclusion of solar dermatitis would increase even 
this huge number. Being so constantly and universally 
prevalent, a myriad of different treatments have been 
advanced by both the laity and the profession. They 
may be graduated into a few good, a few bad, and the 
majority indifferent. 

Burns have been classified as follows:—First degree: 
Erythema usually transient, accompanied by heat 
swelling and pain; second degree: same as above plus 
the formation of vesicles, blebs and greater pain; third 
degree: destruction of skin; fourth degree: destruction 
of skin to subcutaneous tissue; fifth degree: destruction 
of subcutaneous tissue and part of muscles; sixth de- 
gree: carbonization of entire part. 

For obvious reasons, we shall consider only those 
burns of first and second degree severity. Beyond this 
stage the services of a physician are indicated. If more 
than one-third of the body surface be involved in a 
burn of greater than second degree intensity, death 
may very easily ensue. The absorption of broken down 
toxic products engendered by the injury is usually the 
cause of death in those cases where large areas are con- 
cerned. Smaller areas of severe burns or large areas of 
lesser degree burns sometimes present constitutional 
symptoms such as mild shock, chills, rapid weak pulse, 
and nervousness—all to a great extent traceable to the 
already mentioned absorption of toxic substances. 

Reflecting on what is the most desirable treatment, 
we should strive to accomplish :— 

1. Relief of pain: this the patient demands above 
all and if any product expects to long survive this 
chemico-physico service must be performed. 

2. Nutrition: there may be a diversity of opinion as 
to whether such is possible or not. Nevertheless, in such 
pathological conditions such as burns, vegetable oils, 
animal fats, and lanolin do exert a beneficial effect, 
which might be defined as nutrition. At least lanolin 
contains esters of cholesterol which are closely related, 
if not the same, as certain compounds found in human 
skin. 

3. Lubrication: this function keeps the skin supple 
and prevents drying. 
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1. Protection: the exclusion of air by whatever 
means offers appreciable relief from pain. Recalling our 
limited scope, protection from atmospheric or micro- 
organic contamination is negligible. 

5. Prevention and combating infection: There ex- 
ists in every normal body, natural and powerful 
mechanisms for the destruction of ever present in- 
vading organisms, and the average small wound suffered 
by a normal body will in the majority of cases heal sans 
infection without artificial interference. Nature, anti- 
septic or no antiseptic, in nearly every instance is re- 
sponsible for speedy, uneventful recovery but seldom 
receives credit for it. The writer after being in contact 
with thousands of cases of Sunburn, has seen only a few 
somewhat infected. A severe.Solar burn constitutes a 
second degree burn. These statements do not apply to 
deeper than second degree burns with which we are not 
concerned in this discourse. The incorporation of an 
antiseptic in this type of preparation would of course 
not be objectional but should not be made the main 
factor of the product. 

There are two broad classes of treatment, Wet and 
Dry, or liquid and solid or semi-solid. Andrews!’ states, 
“for first and second degree burns in small areas, the 
treatment least likely to be followed by keloids and 
which is most comfortable, is some form of grease.” 
This is no doubt sound, for fatty or greasy substances 
in themselves supply lubrication, protection, and in 
some instances nutrition. The preparations using these 
substances as a base are classified as “dry.” 

In the following will be found a representative group 
of formulae found in various texts which fall in the 
“dry” classification. Their incomplete nature will be 
pointed out. 

1. Resorcinol 

Oil of Eucalyptus 
Oil Olive 
Hard and soft paraffin 

This formula supplies only antisepsis, protection, and 
lubrication. The exclusion of air will provide some 
desensitization; no anesthetic is included. 

2. Paraffin 

Petrolatum 
Merely a protective. 
3. Sodium Bicarbonate 
Petrolatum 
Protective. 
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1. Zine Oxide 
Ichthyol 
Petrolatum 

This formula which is partly the basis of a very pop- 
ular burn ointment offers merely the empirical action of 
ichthyol and the protection of zinc oxide and _ petro- 
latum. 

5. Thymol 

Petrolatum 

Protective and antiseptic. 

These formulae could be quoted ad infinitum. The 
reader will note that no provision has been made for 
anesthesia other than that obtained by the exclusion of 
air. Somewhat of a departure may be observed in the 
following formula: 

Tannic Acid 

Ichthyol 

Lanolin 

As it stands it is incomplete and confused. Lanolin 
is excellent for its emollient properties. Ichthyol has 
been previously discussed. Tannic acid differentiates 
this formula from the preceeding group. The use of this 
compound is based on the fact that in contact with 
broken down toxic substances found in the more severe 
burns, it forms an insoluble eschar or coagulum, thereby 
preventing absorption and toxic sequelae. There is no 
doubt that such action takes place as can be proven by 
the presence of the coagulum formed when used. Many 
lives have been saved since its use has been adopted for 
large area severe burns. Strong decoctions of tea have 
been employed for burns in China for centuries yet this 
therapy is barely over five years old in America. The 
reader will realize that but a minimum, if any, appre- 
ciable tissue destruction and absorption takes place in 
first and second degree burns, and is certainly of no im- 
portance if the area is small. In large area severe burns 
where tannin precipitation is desirable, the proper 
method of application would be to make a solution and 
spray the surface, rather than by the application of a 
thick, messy ointment over possibly vast areas of tissue 
unable to withstand the mechanical pressure that would 
be required to do so. The base not being aqueous would 
inhibit the chemical reaction upon which its value de- 
pends. In smaller surfaces where ointments would be 
acceptable, insufficient absorption can take place, or in 
milder burns the application of tannin is superfluous. 
In those cases where it is indicated its exhibition in 
ointment form is wrong for reasons mentioned. 

Picric acid should also be considered at this time 
since it is found in “dry” and ‘“‘wet” preparations. 
This compound, tri-nitro-phenol, has been highly recom- 
mended in various circles. As so often happens recom- 
mendations are often based upon theoretical considera- 
tions rather than practical facts. The writer cannot 
express disapproval of the use of this chemical too 
strongly. True it is antiseptic and somewhat analgesic, 
but what price antisepsis and analgesia. Absorption 
takes place readily and if the chemical is applied on 
sufficiently large surface, constitutional symptoms such 
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as carboluria, albuminuria, fever and diahorrea, may 
be observed. Please remember these are only the 
symptoms if absorbed. Locally, there are other vicious 
effects such as indelibly staining the skin and the 
stimulation of a most miserable and stubborn rash that 
yields to but one treatment—Time. These two factors 
alone would militate against a prospective sale, if the 
purchaser knew what was in store for him, which 
usually he does not. The author knows of one case 
happening during the past summer wherein a picric 
acid rash took almost two months before it completely 
disappeared. Last but not least, not withstanding cer- 
tain contrary claims, tri-nitro-phenol practically ruins 
all organic matter such as clothes with which it comes 
into contact. Picric acid might be acceptable under the 
direct supervision of a physician but in a commercial 
product had best be avoided. 

There exist a few formulae containing benzocaine or 
ethyl para-amino-benzoate expecting by virtue of its 
presence to obtain desensitization of painful areas. Be- 
cause of certain factors governing anesthesia, this com- 
pound is insufficiently potent for such use. However on 
mucous tissue the results from its use are excellent. 
The propyl ester has been found to be appreciably more 
effective in its action on epidermal tissue. A _ well- 
balanced formula fulfilling the requirements previously 
advanced is as follows: 


TSANOMMeAMUVOROUS. .06S09.6 choc soy were eo eee ee 30 
ROTA eG REG S05 ei ot te ee ao Oe Peete 33 
PAIRRETRRUOUE ie. isis esule cea hrs aie ea Ae eee 10 
Propyl-para-ammo-benzoate:. .... 5... heen ose ced ye ei ee y 3 
NRCER Shiney ane rete 12 ihe ea eee 25. 


Melt the fatty ingredients on a water bath and dis- 
solve therein the propyl para-amino-benzoate. Add the 
water last, previously warmed to approximately the 
temperature of the water bath. Add this water in 
divided portions with thorough agitation until com- 
pletely incorporated. This preparation supplies every 
effect desired, anesthesia, lubrication, nutrition, pro- 
tection and even antisepsis for the aminobenzoates are 
all mildly antiseptic. 

The second division of burn preparations are the 
“wet”? type and which are legion in their number. 
Among them are linseed oil and lime water (carron oil), 
Burrow’s solution, sodium bicarbonate solutions, epsom 
salts, etc. They have but little interest to the manufac- 
turer as they are not particularly meritorious and do 
not readily conform to marketing requirements. 

One of the newer agents advocated is gentian violet. 
The theory behind its use, as with tannin, is protein 
precipitation forming an insoluble coagulum thereby 
preventing absorption. Advantages claimed over tannic 
acid are that the eschar formed is thinner and more 
pliable, and has greater antiseptic properties. Since its 
advent is so recent, insufficient time has elapsed to 
allow practical experience to evaluate whether or not 
it merits a place in the sun. 


1. Diseases of the Skin, George Clinton Andrews. 
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For the discriminating 
bottler whose products 
require thoroughly 


cleaned—washed bottles. 





WAS 


Washer is ideally 


D°*” 
adapted to operate in a fully automatic or 
semi-automatic bottling line. particularly 
where large production is required. 


This new “A W 


It has a capacity up to 180 containers per 
minute. 

It will handle any size or shape of con- 
tainer. It is fully automatic in operation. 
Simply place bottles or containers on feed 
chutes and they are automatically fed to 
cups on flights—carried in an inverted 
position to sprays and then are delivered 
in an upright filling position to conveyor 


Agitators Filters 


Belt Conveyors Pumps 
Cappers Strainers 
Washers 


Water Stills 


Corkers 


Cooling Conveyors 








Bai 








belt, where they 
chine. 

All shafts are of stainless steel, running 
thru ball bearing flanged units. All parts 
that come in contact with the washing 
water are of bronze construction. 

Some automatic washers depend for their 
efficiency upon the absolute uniformity of 
the package handled by them, but in this 
machine every action is positive. One set 
of cups on the flights will handle the whole 
range of containers in a variety of shapes 


and sizes. 


ride to the filling ma- 


Dryers 

Vacuum Fillers 

Accurate Measure Fillers 
Siphon Fillers 


Storage Tanks 





U. 8S. BOTTLERS MACHINERY CO. 


4009-4027 No. Rockwell Street 


Offices in all principal cities 


Chicago, Illinois 
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FEMININE HYGIENE PRODUCTS 
FACE A 
NEW MARKETING ERA 


\ tremendous increase in the market for feminine 
hygiene products bids fair to be the biggest development 
in this industry during next year. Intensive research is 
now being carried on by several large and important 
companies which, if successful, will revolutionize the 
business. In addition, other large drug companies are 
planning to enter the field with or without a product 
new in principle. In fact, there is every indication that 
this market, which at the present time probably does 
not greatly exceed two million tubes per year, is due for 
wide exploitation which might well increase the sale to 
one hundred times that figure. 

The research upon which so much of this development 
hinges is headed in one direction—not towards new 
germicides, for those in use are highly effective and sat- 
isfactory, but towards finding a jelly with high surface 
tension which at the same time will remain stable until 
used. Those who are familiar with the market for 
feminine antiseptics, know that the present jellies are of 
the low surface tension type. Ever since the trend 
away from douches and suppositories, most of the jellies 
lave been of this type because of the fact that they 
would spread quickly, filling all of the vaginal crevices. 


There have been excep- 


harmlessly absorbed. A high surface tension jelly is 
being sought because of the fact that a jelly of this type 
will adhere to the cervix and vaginal mucosa. Thus the 
quick-spreading feature of the older jellies will presum- 
ably have to be secured through a foaming agent of 
some kind or perhaps through a new type of applicator. 
It is reported that one of the larger companies has 
secured a high surface tension jelly but that it breaks 
down in about three months time. However, this com- 
pany is marketing the product in a test area by having 
detail men and salesmen pick up old stock and put in 
new tubes before this breakdown occurs. This suggests 
the possibility of using the ‘‘dated”’ jelly idea in market- 
ing these products, if the ideal product cannot at once 
be found. 

However, the type of company now hard at work on 
producing the ideal jelly would seem to indicate that it 
will be produced within a short time. And a product 
with the features mentioned above would open the way 
for tremendous expansion of this market. For ap- 
parently it would be reliable and ‘‘fool-proof”’ and could 
be marketed and used without a diaphragm, which, of 
course, is not the case with present jellies. This fact 
alone would go far to- 








lions, chiefly one foam- 
ing type and others made 
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on a soap base, but by * MARKET ANALYSIS CHART * “mass” proposition. 
and large the low surface STUDY BY POPULATION The other thing which 
tension type has received GROUPS OF RELATIVE NEED is necessary and which 
general acceptance. FOR HYGIENIC MEASURES will doubtless follow is a 
Another excellent feature considerably lower price. 
of these jellies is the fact wv a The average jelly today 
that they are readily scl- = “ retails for about $1.00 
uble in water and thus | ° : ¥ without, and $1.50 with 
easily removed after use. < * wl applicator. This is much 
It would seem highly ” 5 9 “ we too high for a “mass” 
. > e a uw a “n> pe 
desirable that any new x Y < ve ES $ market. Generally speak- 
jelly should retain this a - u 20 35 ing, those who gre now 
water solubility feature "" @ x = educated to the use of 
or perhaps be easily and . jelly and diaphragm can 
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afford this price as well as the other initial expenses. 
But those with whom the need for these products is 
greatest, those who form a numerically larger market as 
well as being much larger potential consumers in- 
dividually, cannot afford such a price. And in fact, 
with the existing competitive products, no sane man- 
ufacturer would attempt to offer a jelly to this “mass” 
market at such high prices. 


Retail Distribution 


\s the situation exists today, probably about 75 per 
cent. of the jellies are sold through the drug store and 
about 25 per cent. dispensed through clinics and special- 
ists in the field. It is more difficult to estimate what 
proportion of drug store sales originate with doctors’ 
prescriptions and what are due to window displays, con- 
sumer advertising, booklets, etc. However, even those 
which originate with a prescription do not continue long 
on this basis for the consumer soon finds that the tube 
is purchasable without prescription. Of course, all of 
the manufacturers furnish blank tubes for prescription 
purposes, but most of the general practitioners do not 
make an effort to prescribe in that fashion. The clinics 
_ and specialists, however, do dispense, sometimes using 
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blank tubes which are made up in quantity for them and 
sometimes prescribing trade-marked products in which 
they have special confidence or products of companies 
who sell only through clinics and do not sell through the 
drug stores. 


Important Makers 


Reports indicate that the largest sellers of jellies at 
present in the market are Holland-Rantos, Johnson & 
Johnson, and Lanteen. Some of the other successful 
companies are Bir-Con-Jel, Blair & Curtis, Burchard, 
Bureau of Feminine Hygiene, Coppage, Diaphragm and 
Chemical, Durex, Lehn & Fink, Massengill, Merz, Peck 
& Sterba, Pre-Kon-Sol, R.A.S., Julius Schmidt, Skill- 
man, Stoughton, Tablex, and Whittaker. There are 
innumerable other companies mostly smaller and 
operating in local territories and still others who make 
only private brands. The largest of the above-men- 
tioned companies sold a reported volume of half a mil- 
lion tubes at a reported profit of $200,000 during the last 
year, while the smallest probably sold about 10,000 
tubes. 

Even on the present relatively small scale, the market 


has been a highly competitive one, although not one in 
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which any widespread price cutting has been prevalent. 
But all types of merchandising have been tried with vary- 
ing degrees of success. Several of the companies have 
anticipated the production of a “‘fool-proof” jelly by 


putting out tubes containing a single application of 


their present jellies. Others have placed themselves 
wholly in the hands of clinics and specialists, making 
jellies to be sold exclusively through these sources. 
Others have gone directly to the public, using consumer 
advertising, window displays and booklets. Others 
have made the typical ethical medicine appeal, adver- 
tising only to the physician and emphasizing that their 
products are available upon prescription only. Others 
have successfully combined two or more or all of the 
above methods, sometimes with a subsidiary operating 
in each of the fields and sometimes even operating their 
own clinics. 

But the present trend seems to be increasingly in the 
direction of big general line companies with good names 
who will probably stock the drug stores, advertise only 
to the physician, and trust to promotional literature at 
the start, and then, as their products receive wider 
acceptance, go directly to the public with increasingly 
frank advertising and greatly lowered prices. 
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Radio Advertising Facts 


An analysis of radio advertising made by the Amer- 
ican Newspaper Publishers Assn., shows that of the 635 
advertisers, using the radio from 1929 to 1933, 448; or 
70.6 per cent, had dropped radio advertising in 1934. 

In an analysis of seventy-nine programs between 
October, 1934, and May, 1935, the survey showed that 
the average number of listeners to any one station or 
chain was 1,102,606, or 9.1 per cent of the sets in the 
range of the broadcast. The cost of each broadcast was 
estimated at an average of $8,052, with 35.6 per cent 
for the cost of the talent. 

Taking figures showing 19,001,592 radios in the 
United States as of last January, the study showed that 
the seventy-nine programs under analysis reached an 
area of 12,489,886 radios, but that the average number 
of sets turned on at any one time between 7 and 10 
P. M. was only 4,546,318. 

Citing the competition among numerous radio pro- 
grams broadcast at the same time, the survey said that 
a few popular programs “‘tend to monopolize the radio 
audience,’ and that the range in the number of listeners 
for each program was from 179,300 to 3,760,400. Only 
nine of the programs under analysis attracted an average 
of more than 2,000,000 listeners, the survey showed. 
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BEHIND TH¢ SC 
POMPE 


ALL PHOTOGRAPHS By fiQsEPH 





J. L. Tobey is the guiding hand in 
charge of production of the new 
Pompeian line. He is shown at his 
desk in the plant at Bloomfield. 


On the accumulating table at the 
left, finished astringent bottles 
await packaging in corrugated 
sales unit cartons. Below, opera- 
tors are diligently filling and label- 
ing the bottles. 











qsSCENES AT 
)NPELA N 


S By FjosEPHINE VON MIKLOS 





All of these photographs are can- 
did shots taken while the various 
operations described are actually 
being carried on. At the upper 
right is an intake line for a filling 
machine, while two other views 
of filling and packing Pompeian 
astringent are shown below. A 
close-up showing the capping of 
Pompeian cream is directly below. 

















The photographs on 
this page show twc 


different views of cap- 
ping and two of th. 
labeling and inspecting 
of Pompeian cream jars 
as they are made ready 
for shipment. 











The discharge end of a 
continuous conveyor 
press is shown at the 
top, while the other 
photographs show 


Pompeian face powder 
being filled, labeled 


and inspected. 























CAPPED TO AND TO 


= =” ASPIRUB 


a caps serve & two- 


fold purpose... both equally important. 
First: convenient, economical, never- 
failing protection for the product until 
entirely consumed. Second: an unmis- 
takable note of distinction; excellence 
of design, and color, and finish... a 
skillful interpretation of the SALES and 
MERCHANDISING needs of the pack- 
age. Who wants a bettercap? Ask an 
ARIDOR field man (or write us). He 
has an organization of technical and 
merchandising experts behind him, 
ready to lend you valuable aid 


3428-40 West 48th Place hic a g Oo 
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MERCHANDISING NEWS 


Hind’s Triple-Promotion Program 


When the recently opened smash advertising cam- 
paign for Hinds Honey & Almond Cream in its new dis- 
penser package was being planned, the question in the 
company’s councils was not merely how to cover the 
country with its program, but also how to establish the 
most intimate possible contact with the buying public. 

The answer was local radio broadcasting, to be used 
extensively in addition to a coast-to-coast broadcast 
over the Columbia system every Sunday evening, and 
an elaborate color page drive in newspaper comic sup- 
plements. 

Hinds therefore evolved what is believed to be the 
most extensive local radio plan of its kind ever scheduled 
by a national advertiser. Daytime broadcasts were ar- 


ranged in nineteen strategically located cities through- 
out the United States. Live talent of demonstrated sec- 
tional appeal was engaged. Different programs orig- 
inate at fourteen points, with five of the nineteen sta- 
tions on wire hook-ups. Transcriptions are not used at 
any spot. 
So far, Hinds has found the response exactly what 
Hinds Honey & Almond Cream dealers 
and distributors have the sense of being “in” on the 
localized advertising appeal. The community markets 
are approving the selections of the most popular avail- 
able sustaining programs. In all cases, the performers 
already had a large and loyal sectional audience that 
readily followed them over to the Hinds program. 
The feminine public is ‘‘at home’ to daytime broad- 
casts, and that is the public Hinds wished to acquaint 


was expected. 
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Cosmetic sales for the year ended October 1935 reached a total of $145,558,000, compared 
with $143,017,000 and $116,374,000 for similar periods ended September 1935 and October 
1934, respectively. Thus the rate of sales for the twelve-month period is 1.8 per cent higher than 
that for a similar period ending September, 1935 and 25 per cent higher than for the same period 


of the preceeding year. 
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TAUGHT HER ‘SIs’ 





Time was when the use of cosmetics and make-up was almost 
entirely confined to the show business and show people. No 
longer is this true. With the acceptance and increasing use of 


to beauty in whatever form it may take; they prevent evapora- 
tion and drying out; they maintain proper consistency, safe- 
guard volatile and aromatic elements. Anchor has built into 


cosmetics by women in general, packaging has become ever their caps certain mechanical features that every packager of 


more important. A dainty and appealing package appearance 


has far greater sales value when packages are 
ANCHOR-CAPSTAN 


GLASS CONTAINERS + CLOSURES 
He SEALING EQUIPMENT 
He RESEARCH hr PACKAGE DESIGN 


ANCHOR CAP & CLOSURE CORPORATION 


LONG ISLAND CITY, N. Y. TORONTO, CAN. 
ATLANTA BALTIMORE . BOSTON . CHICAGO ° CINCINNATI 
CLEVELAND + DENVER «+ DETROIT *© HOUSTON «+ LOS ANGELES 
LOUISVILLE + MONTREAL + NEW YORK + PHILADELPHIA + PITTSBURGH 
ROCHESTER + ST. LOUIS + SAN FRANCISCO + SEATTLE + TORONTO 


cosmetics and beauty preparations should know about, first 
among which are the exclusive Anchor /iner 

meant for the home. On the practical side of retaining ledge and liner recess. 
Wewould appreciate the opportunity of explain- 
ing the features of Anchor Molded Caps in detail 


...or at least sending you descriptive literature. 


packaging—the sort of sealing that protects the 
quality of the cosmetic inside the container— 
less frequent use and smaller quantities require 
a more efficient closure. 

Anchor Molded Caps possess the eye appeal 
that cosmetic manufacturers demand and buyers like, but they 
go way beyond that. They provide a secure seal for the con- 


tents; they protect the cream or paste or liquid or other aid 
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with its new dispenser package, and the fact that Hinds 
Honey & Almond Cream now is non-sticky and quick- 
drying. The aluminum dispenser cap, included free in 
each medium-sized package, is a clever innovation that 
permits release of just the amount of cream desired, 
without muss or waste. 

In its more general radio appeal over Columbia's 
coast-to-coast network, Hinds has been pleased with 
the results of starring Leslie Howard in ““The Amateur 
Gentleman.” 

The series of full-page and half-page color advertise- 
ments has been appearing in newspaper comic supple- 
ments in thirty cities, including The Comic Weekly 
list. Neatly executed, full of action and with an ap- 
propriate touch of humor, this color series rounds out a 
triple-promotion program for Hinds Honey & Almond 
Cream whose successful results were an early certainty. 


Pond’s Lotion 


Pond’s, largest manufacturer of creams, has just 
added a lotion to its line. This lotion is of the milk- 
emulsion type, the result of several years research and, 
according to Pond’s is absolutely non-sticky. Called 
simply ““Pond’s Cream Lotion,” it is recommended both 
as a hand lotion and as a powder base. The company 
feels that in this new product it has a fitting companion 
to Pond’s creams and has recommended that it be dis- 
played and sold with the creams. Before introducing 
the Jotion, the company conducted a blind test with 
about 400 women, using this lotion in comparison with 
three other large-volume sellers, and found that this 
lotion was preferred by about 70 per cent. of those 
questioned. 

For the present, the lotion is being marketed in the 
10-cent size only, but plans are now being made for a 
larger size. 


Macy Catalog 


The newly issued Macy catalog was of interest to 
many during the past month. It is a beautifully- 
illustrated, handsomely-turned out job containing four 
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sections 


cosmetics and drugs, wines and_ liquors, 
groceries and housewares—all, naturally, private brand 
merchandise. The accompanying illustration shows the 
cover for the cosmetics and drugs section—first in the 
book, and in real life, a handsome direct-color photo- 
graph. The section itself contains some three hundred 
items, representing a complete cosmetic and household 


drug department. Back cover of the catalog is given 
over to Chantrey—a complete cosmetic line sold by 
Macy in addition to many other cosmetic numbers 
under the Macy name. 





“Hood-Lax”” 


Hood-Lax, a fairly recent entrant into the laxative 
field with a psyllium-agar preparation has inaugurated 
a series of daily broadcasts over station WOR to pro- 
mote its sales in the New York metropolitan area. The 
program features John X. Loughran, associate editor of 
“Modern Living Magazine.” This program supple- 
ments regular advertising appearing in this publication 
and in “Current Psychology & Psychoanalysis.” 

The product retails for $1.00 per 16-0z. can and is sold 
through all drug stores in the metropolitan area and all 
Liggett stores throughout the area covered by WOR. 


“Switching” 


According to the Liberty Magazine, a survey of 
those who buy in drug stores indicated that 22.2 per 
cent. did not specify brands and 5.2 per cent. were 
switched to brands other than those which they 
specified. 
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The Old Army Game! 


Buying cheap glue, with the idea of saving money, is like trying to locate the elusive 
little pea in a shell-game. It just isn’t there! 


Yet to many buyers, ‘glue is glue’’, and a lower cost per pound represents money 
saved. They save pennies—and risk hundreds, even thousands, of dollars! 


No wise aviator would dare use “‘grade C’’ gas in his plane. No wise homeowner 
would paint his house with dollar-a-gallon paint. It’s false economy. 


MIKAH GLUES know only one specification—quality! 


National ApHesives CORPORATION 


New York e ° Chicago . . Philadelphia . . Boston e e San Francisco e e and All Principal Cities 


WORLD‘S LAR GE S:T PRODUCER OF ADHESIVES 
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Giant Package Display 


We have often held forth on the value of giant pack- 
ages for display purposes. One of the best examples of 
this in our field which has come to our attention is that 
used by Vaniva in the retail drug store windows of 
Providence. Here they featured a giant replica of their 
new shaving cream tube with its ““No-Kap” closure. 
There was a light inside the tube and the closure opened 
and shut automatically. It is reported that sales of 
Vaniva exceeded those of all advertised brands in this 
particular store during the period of the display. 


Shorts 


Alka-Seltzer is using movies in New York and New 
England, placing its story before 1,600,000 movie fans 
in 145 theatres. 

Siroil Laboratories, Detroit, has 
national retail drug store distribution, a change from 
its former mail-order policy. 

Seebasco Laboratories, Philadelphia, has started a 
prize contest to secure a better name for its chest oint- 
ment now called ‘“‘Quan-da-sac.” 


now secured a 


Squibb Handbook 


Squibb has just published an attractive and well- 
illustrated “Handbook of the Medicine Cabinet in the 
Home.” The three chief sections are Squibb Home 
Necessities, Vitamins and First Aid Treatment. 

The book is being sent to an initial list of 300,000 
potential consumers in the New York area as a pre- 
liminary test. The list was secured from automobile 
registrations over a certain price—which group Squibb 
feels includes most of its potential market. Physicians 
in the same area are also receiving the book. 
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Softee 


Nettie Hale Products Co., Cleveland, is interested in 
breaking into the New York market with “Softee,” 
described as an “‘all-purpose skin stick.” According to 
H. J. Mahrer, sales manager: 

“The stick sells at 40c retail, the discounts to the 
trade are:retailed druggist 33-1-3%, jobbers chains (over 
five (5) stores) and department stores 33-1-3 plus 
16-2-3%. Our proposition to a representative is 20% 
on initial orders, billed through rated jobbers, chains or 
department stores. Fifteen per cent. on all repeat 
orders received from established accounts, plus a bonus 
of 244% for the first six months on all business above 
$4,000, any months billing. The job comes packed a 
dozen to the box, with a display in four (4) colors that 
does a very fine selling job on the counters.” 


Syndicate Stores 


lt seems fairly certain by now that Woolworth may 
raise its “top” to 40 cents, but that if this is done, cos- 
metic and drug items will not be included. 

Kress continues at 25 cents and the much-talked-of 
New York Fifth avenue store has one of the largest 
cosmetic departments in the city, right on the street 
floor. 


Cold Market 


The lid is well off on promotion for the new season 
in which it has been estimated that 8 out of 100 will 
have influenza, 10 will have colds and 5 bronchitis. 
Vick is supporting a large advertising and radio cam- 
paign with a huge sampling campaign—one million in 
Chicago alone. Grove is increasing advertising 25 per 
cent., and Luden and Plough have introduced new 
cough drops, each backed by huge appropriations. 
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JAR CAPS 

ROUGE CASES 

POWDER BOX COVERS 
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ALL TYPES) 








The 
BRIDGEPORT 


METAL GOODS MFG. CO. 
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Selling Bulk Perfumes 


One cof the most attractive, efficient and successful 
dispensers of bulk perfume has been the apparatus 
shown below which was developed by and is exclusive 
with Lecor. The trick is in the closure which is used on 
top of the bottles. In one position, it permits the cus- 
tomer to pull out an applicator and smell the odor; in a 
second position, it is completely sealed and locked; and 
in a third position, it permits dispensing into smaller 
packages. And the beauty of the whole thing is that 
the operator completely controls the apparatus without 
appearing to do so. Lecor features ten different odors 
on this ci p»nser. 


“Cross Country” 


Mark Cross, internationally known leather people, 
have just introduced a new and exclusive perfume and 
ivilet water under the name “Cross Country.” They 
emphasize the fact that they are not going into the 
cosmetic business and plan no additions to these items. 
\s a leather business, however, they felt that they were 
natural exponents for a leather perfume—which is the 
way “Cross Country” is described. Furthermore, one of 
ihe ingredients used in the manufacture of this perfume 
is the same as is used in the tanning of leather. 

The odor selected is not a seductive one, bui one 
suitable for daytime wear by either women or men. The 
toilet water is also for both men and women, bui Mark 
Cross feels that women will be the logical buyers of the 
perfume, while men will furnish the chief markei for the 


ioilet water. In the opinion of the company, both 


preparations have all of the charm of fine leather. The 


perfume sells in 44 ounce and one-ounce sizes al $7 and 
$12.50 respectively, while the ioilet water, in 6-ounce 
botiles retails for $5. 

The packages selecied live up to the finesi traditions 
of this house for fine coniainers in their primary line 
and, as might be expecied, leather is prominent in ihe 
packaging—whiie and green leathers for the perfume 
and bright red leather for the toilet water. 


Decorated Cap 


Here is something in a decorated cap which probably 
is close to the last word in that subject. The basis of 
this novel closure is an Anchor cap which is covered with 
wax into which fresh flowers are set before the wax 
hardens. Some jam ‘n jelly people up Connecticut way 
are sponsoring this package. 
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VIAL! 








HANDY! 


The Wheeling Stamping Co. has scored a distinct scoop 
with this new molded Durez vial. It makes a handy 
pocket pill package or a shatterproof container for liquids. 
The screw cap can be equipped with a glass applicator 
or swab. 

The sleek, attractive Durez finish will not wear off, for 
it goes all the way through the piece . . . is not applied. 
You can drop the vial on the bathroom floor and it will 
bounce ... not break! The special acid-and-alkali-resisting 





CREAM JAR @ 

Molded Durez cream jars are safe, 
shatterproof and appealing. They are 
light in weight (reducing shipping 
costs) yet strong. And their smooth 
surface is pleasant to the touch. Sleek, 
lustrous, beautiful .. . they have a 


ucfinite appeal at the point of sale. 


ATTRACTIVE! 


HYPODERMIC SET @ 


All corners of this shiny black Durez 
hypodermic set are rounded to prevent 
accumulation of dirt and germs. The 
entire case can be washed and sterilized 
without affecting the lustrous Durez 
finish. A soft white rubber lining, with 
flexible partitions, protects the various 
parts of the instrument from breakage. 


SHATTERPROOF! 


Durez is chemically inert to almost anything you'd 
want to pack in it. 

No matter what type of drug or cosmetic you pack, you 
should be familiar with the advantages of molded Durez 
boxes, jars, closures and display stands. We would be 
glad to give you complete information and place our 
laboratories at your disposal. Write (telling us what you 
pack) to General Plasties, Inc., 37 Waleck Road, North 
Tonawanda, N. Y. 





MOUTHWASH MODERNIZED @ 


Lavoris for years used a cork seal. 
Now they use a molded Durez screw 
cap. [t comes off and goes on with a 
flick of the fingers . . . is chemically 
inert to the contents ...and provides 
a permanent seal. The trade mark 


is molded into the top of the cap. 


DUREZ THE MODERN PACKAGING MATERIAL e@ 














PACKAGING NOTES 


“Nips” Again 

You probably remember all the agitating we have 
been doing for single-dose or “Nip” packages in the 
drug field. Well, so far, the collapsible tube boys are 
leading the league in developing packages of this sort. 
First there was the G. Washington coffee package, to 
which we had the pleasure of calling your attention, and 
now here is a powdered lemon drink using another 
variation of the same thing. Again the single dose is 
packaged in a collapsible tube and it was relayed to us 
by Sun Tube Co., the maker. ail 

This is such a “natural” for this field that we have 
a very decided feeling that it won't be long now, and 
that the next one we feature will be a drug package at 
last. 


Droppers in Cartons 


Pennsylvania Glass Products Company has added 
to their line of containers a new lithographed, lacquered, 
folding box of beautiful design in three colors for ‘*Per- 
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fection” dropping outfits. The leading packagers of such 
preparations as haliver oil, viosterol, nose drops, eye 
preparations and flavoring extracts are said to be en- 
thusiastic about the merits of these dropping outfits. 


Packaging Show 


With the Sixth Packaging Exposition still three 
months away, more space has been reserved by ex- 
hibitors than was occupied by the entire Fifth Packag- 
ing show held in Chicago last March, according to an 
announcement by Alvin E. Dodd, managing director of 
the American Management Association, sponsoring 
organization for the Exposition. The 1936 Exposition 
will be held March 3 to March 6 at the Hotel Pennsyl- 
vania, New York. 
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METAL FINISH 
SOMETHING ELSE 


The choice of the right metal and type of 


construction are important in the manufac- 





ture of a cosmetic container . . . no one knows 
that better than we at Scovill. The choice of 
finishes is at least as important—sometimes 
more .. . style, wearing qualities, appeal, 
even success or failure depend upon it. We 
lay a large part of the success of Scovill-made 
containers to our thorough understanding of 
these questions. 

But there is something else—another fac- 
tor that enters into the career of any con- 
tainer produced at Scovill. This is the sum 
total of our thirty years’ experience with all 
phases of metal-container development and 
manufacture. It shows up in knowledge of 
the importance of design, practicality, size 
and novelty, as related to ultimate sales. It 
is evident in our understanding of the proper 
relationship of costs and production arrange- 
ments to final success. 

Let us put this third factor to work on 
your containers or container plans—as well 
as our unequaled mechanical facilities. Drop 
us a line if your problem involves quantity 
production. Scovill Manufacturing Company, 
69 Mill Street, Waterbury, Connecticut. 


VILL 


SCOVILL MANUFACTURING CO., WATERBURY, CONN. 
Boston, Providence, New York, Philadelphia, Atlanta, Syracuse, Pittsburgh, 
Detroit, Chicago, Cinci i, San Franci Los Angeles ¢ IN EUROPE: 
The Hague, Holland *« IN CANADA: 334 King Street, E., Toronto, Ontario 
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Health Products 
Simplifies 

The modern trend toward sim- 
plicity and clarity in package design 
is interestingly exemplified in the 
contrast between former and present 
packages used by Health Products 
Corporation of Newark, makers of 
Feen-a-mint, the chewing gum laxa- 
tive, and Dillard’s Aspergum—as- 
pirin in chewing gum. 

The principal problem involved in 
the re-design of these Health Prod- 
ucts packages was that of combining 
the utmost prominence for the trade- 
mark with adequate information 
about the nature of the product— 
while at the same time adhering 
closely enough to long accepted 
characteristics of appearance so 
that recognition by the public would not be sacrificed. 

The trade-mark value resulting from long use and 
wide distribution of the former packages has been suc- 
cessfully retained in the new. Furthermore, the new 
designs, by their avoidance of the radical innovations, 
effectively side-step the danger of suggesting that 
changes have been made in the product itself, a sug- 
gestion that might easily aljenate a substantial per- 
centage of present users. 


Lacquer Coatings 


In case you haven’t quite fathomed this business of 
lacquer coatings for packages, the Hercules Powder 
Company would like to have you know that this re- 
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cently developed packaging aid has the following ad- 
vantages: (1) It is a crystal-clear protective film. (2) It 
brightens and intensifies colors. (3) It adds lustre to 
surfaces. (4) It is waterproof and washable. (5) It with- 
stands chafing and scuffing in shipping and handling. 
(6) It resists fats, oils, acids, alkalies, and stains. (7) Its 
surface does not stick or become tacky. (8) It does not 
discolor white surfaces nor darken with age. (9) Lac- 
quered surfaces are not easily soiled by dust, dirt, or 
finger prints.” 

These advantages help you get your packages to the 
consumer in factory fresh condition for finger marks, 
dust, fly specks, etc., wash right off, and thus repackag- 
ing, discards and mark-downs are practically elimi- 
nated. The consumer too, can retain fresh-looking cos- 
metic and drug packages in the 
boudoir and bathroom, since the 
lacquer coating successfully resists 
repeated handling. 


Holiday Packaging 

The cigar people use a stunt which 
could be used to advantage by many 
in this field. They transform their 
standard packages into gift packages 
by wrapping them in printed Sylph- 
rap or other transparent paper. 

The packages shown here are 
those of the General Cigar Co. They 
have an over-wrap of printed Sylph- 
rap in red, black, white, green, silver 
and gold, and in the actual colors 
are very gay, colorful and Christ- 
masy. 


763 











THE 


@ Illustration below shows the Classic Oblong 
(Design Pat. No. 94824), the complete line con- 
sisting of 1, 1, 2, 3, 4, 6, 8, 12, 16 and 32 oz. 
capacities. Caps ky The Closure Service Company. 


FOR A WIDE RANGE/OF/CHOICE. . 


0 





A STOCK-MOLD CONTAINER 


The “Classic” design is a “find” for the manufacturer of toilet prepar- 
ations, pharmaceuticals, proprietaries and household preparations. 

Here you have a choice of 12 stock-mold containers all of the same 
smart, modern design—an opportunity to give distinct individuality to 
each product while retaining the advantages of “family resemblance” 
for the entire line. 

The Owens-Illinois Packaging Research Division offers complete 
packaging service—containers, cartons and cases—and label sugges- 
tions, if desired . . . Owens-Illinois Glass Company, Toledo, Ohio. 


OWENS-ILLINOIS 












The Drug and Cosmetic Industry Dec. ’35: 37, 6 











Two new nail enamels have been presented, 
“Cubana” and ‘“‘Riviera’’ by the REVLON 
NAIL ENAMEL CO., New York. The 
former is a woodland tone of reddish brown 
tint to be worn with the new browns, 
copper, rusts and golds; the latter is an 
ashes-of-roses tint appropriate for the new 
Dubonnet and blue shades. A new cream 
polish remover has also been developed 
which lubricates the nails as it removes polish. 


A new atomizer top bottle has been de- 
signed for the recently presented eau de 
Cologne by the MATCHABELLI PERFUM- 
ERY CORP. This crown bottle is fitted into 
a drop front white box decorated with the 
Matchabelli crown in gold. 


RUBINSTEIN’S new Herbal Hand Balm 
composed of the youthifying juices of active 
herbs and penetrating cleansing ingredients 
outwits the two big enemies of hand beauty, 
work and water. It is not only a hand 
softener but may also be used to cleanse in 
place of soap and water. 


Something new in the way of a traveling set 
for men has been developed by YARDLEY. 
It is a miniature telescopic bag and is just as 
large as the amount it is carrying. It contains 
shaving requisites,—shaving cream, after- 
shaving lotion and a chromium tin of invisible 
talcum all in English lavender odor. These 
are strapped securely onto a movable base 
which is placed in a case of genuine leather. 
There is plenty of additional room for such 
items as tooth paste, razor blades, comb, etc. 





WYETH’S PETRO-SYLLIUM is a new prod- 
uct which the company supplies in two 
forms—No. 1 plain, and No. 2 fortified with 
phenolphthalein. In the product, the purely 
mechanical action of the mineral oil is en- 
hanced by the psyllium jelly which is widely 
known for its effect in stimulating the bowels 
without griping or depressing effects. 


FURST McNESS has packaged its ‘‘Re-Jois”’ 
creams in attractive black jars with litho- 
graphed white and red caps. Photo courtesy 
Phoenix Metal Cap Co. 


Eau de Toilette is one of the latest of 
ELIZABETH ARDEN’S addition to her bath 
preparation as an after-the-bath freshener. It 
may be had scented with rose, violet, or 
lilac and also the new ‘‘Blue Grass” odor. 
A new eau de Cologne has been developed 
also which is especially soothing when ap- 
plied to the forehead. It is packaged in 
unique cylindrically shaped bottle, cleverly 
fashioned with thumb impressions on two 
sides so that it will not slip through the 
fingers. 


TON, a product used in beauty parlors is 
strikingly packaged for the trade. The amber 
bottle, set of with a black molded plastic 
cap, carries a most attractive label. Back- 
ground of the label is in greenish-gray, with 
a brown top and bottom; letters are in green, 
outlined in black, and the crest is in brown- 


ish-red. 
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Carr-Lowrey Opai Jars meet every re- 

quirement of the particular cosmetic 

buyer. 

Now in stock for immediate delivery, in 
\ large or small quantities, in the follow- 
ing sizes: 14 oz., 1 oz., 114 oz., 2 0z., 
3 0z., 4.0z., 8 oz., 16 oz. 
Furnished from stock with black double 
shell metal caps, the jars are made to 
G.C.A. standards and therefore molded 
or any standard metal cap may be used. 
We also design and manufacture opal 
jars from private molds. 








CARR-LOWREY GLASS CO. 


Factory and Main Office: BALTIMORE, MD. 


CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: WHitehall 4326 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 
Telephone: CHickering 4-0592 
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THIS MODERNIZED EMBOSSED-TOP CORK HELPS WIN SALES! 











RMSTRONG’S Embossed-Top Corks express 
the three fundamental duties of every modern 
closure. 1. THEY ARE CONVENIENT . . . easy for 
the consumer to remove and replace. 2. THEY 
PROVIDE A SECURE SEAL that safeguards the 
quality of the packaged product. 3. THEY ARE 
PLEASING TO THE EYE .. . harmonizing in color 
and design with other packaging units. 
Armstrong’s Embossed-Top Corks win the approval 
of feminine users every time because they are so easily 
removed and replaced. A simple little twist with the 








fingers does the trick. That’s why Michel Gourland 
selected an Armstrong’s Embossed-Top Cork to seal the 
attractive Lait de Cologne package reproduced above. 

Armstrong carries a wide range of colors and stock 
designs in Embossed-Top Corks to fit average pack- 
aging requirements. Private designs and trade-marks 
can be embossed on the wood tops at little added 
expense. Write for full information, samples, and 


Closure Division, 913 Arch Street, Lancaster, 


prices. Armstrong Cork Products Company, @ 


Pennsylvania. 


Armstrong's EMBOSSED-TOP CORKS 
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ANCHOR CAP & CLOSURE CORP. have 
developed a new tamper-proof cap which is 
illustrated here in the closed and open posi- 
tion. The cap is a two-part molded plastic 
cap, the top portion consisting of a complete 
cap to seal the bottle, and a bright colored 
band below this to prevent tamper-proof 
protection. This band, which breaks when 
the cap is removed, is available in a wide 
range of colors. As soon as the bottle is 
opened, this band shatters to pieces. 


MADAM RUBINSTEIN’S new “Town and 
Country” travel case, covered in lizard grain 
fabrikoid in either black or brown contains 
not only the complete salon beauty treatment 
but has ample room for the necessities for an 
overnight journey. The top is fitted with a 
large clear mirror. 


The new VIVANI combination set includes 
a box of face powder, two perfumes, 
“Chypre”’ and ‘‘Paris Special,’’ a rouge and 
a lipstick. All are nested in a large round 
cream-and-gold set-up box, Photo courtesy 
W. C. Ritchie & Co. 








KATHLEEN MARY QUINLAN has added 
“Flowers of Rain’’ eau de Cologne to her 
“Flowers of Rain’ line. The cologne is 
packaged in a round bottle with shaker top, 
which in turn is topped with a silver-tone 
cap. 


THE LONG ISLAND CHEMICAL COM- 
PANY has developed a new hand cleanser 
which requires no water. It is packaged in 
a tube with a ‘“No-Kap’”’ closure 


A very smart and compact beauty “Band 
Box” by HELENA RUBINSTEIN, oval in 
shape and developed in raspberry leatherette 
paper, lined with cream-colored washable 
Permatex, holds nine Helena Rubinstein 
preparations and cosmetics. 
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LA TOJA 
MAKES 
DUAL APPEAL 


By J. H. Sanders* 


After considerable success in England, Spain and 


South America, we are introducing in this country a 


line of products based upon the salts and “mud” of 


certain healing natural springs on the island of La Toja, 
Pontevedra, Spain. La Toja products fall into two 
distinct classes: medicinal and cosmetic, although the 
two are closely related. It is our intention to introduce 
the medicinal preparations through ethical channels, 
concentrating first on the La Toja Baths for the treat- 
ment of arthritis, rheumatism, etc. The thousands who 
have been benefited or cured by spa treatment has 
caused a more open-minded attitude on the part of the 
medical profession, but skepticism concerning the 
efficacy of spa products elsewhere than at the spa itself 
still remains to be overcome. Although clinical results 
in England, as well as in Spain, furnish overwhelming 
evidence of the therapeutic value of La Toja products, 
we are not making any particular use of this in intro- 
ducing them to American practitioners and hospitals. 

La Toja cosmetics, as has been stated, are closely 
allied to the medical preparations in that each one con- 
tains the natural mineral salts and/or “‘mud’’ of 
La Toja. 

In addition to our introductory work with the med- 
ical profession, our distribution efforts have been chiefly 
with selected department stores and high class pharma- 
cies in the metropolitan area. We believe in a liberal 
policy of sampling since we have found that the trial 
of a single La Toja preparation almost invariably leads 
to the use of all the others. Illustrative of this, a large 
New York department store originally chose but two 
of our toilet preparations to market; within a month 
not only was this store selling our entire line, but it 
started buying La Toja Shampoo in bulk for use in its 


own beauty salon, From New York, through natural 


*President, La Toja Products, Inc. 
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processes, distribution has developed in scattered |o- 
calities throughout the country, as far south as Florida, 
and westward to the Pacific coast. We expect shortly to 
solicit selected distributors in the leading key cities, 
granting exclusive territory for a limited period; but 
this will be done only after we have built up a sub- 
stantial background and consumer demand in the met- 
ropolitan area. 

\t the outset, only dealers are selected who are 
thoroughly “sold” on La Toja products, usually from 
personal experience with them. With these we en- 
courage local newspaper advertising under the dis- 
tributor’s own name, and in such cooperative adver- 
tising we contribute a generous share. Naturally, in 
reaching out after wider distribution direct use of 
various trade publications will be made. Direct con- 
sumer advertising by the company itself will be under- 
taken as soon as distribution warrants—at first regional 
and then national, and the media used will be news- 
papers, magazines, and eventually radio. 

Dealer aids furnished by the company include counter 
and window displays and an illustrated 8-page booklet 
describing the toilet preparations. A larger booklet, 
addressed to the medical profession, will shortly be 
available for distribution. A liberal sampling and co- 
operative advertising policy has already been men- 
tioned. 

The medicinal line consists of the La Toja Baths, 
Mud Soap, Massage Oil, Ointment, Dentifrice, and the 
Natural Mineral Salts. The toilet preparations include 
La Toja Toilet Soap, two Face Creams, Facial Mud 
Pack, Liquid Shampoo, and Shaving Soap. 

All these products are attractively packed and the 
chocolate-brown color scheme adopted by the Spanish 
parent company, and all its affiliates. is followed in 
America with several pleasing combinations. 
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LIKE A FLUTED Cfeecian COLUMN 


<a 








Ass MASTERS of architectural design, the ancient Greeks have never been surpassed. The cylin- 


drical, ribbed containers shown here follow in their severe simplicity the same general feeling. 


The fluted effect catches the light from many angles, giving a liveliness and a glitter to the toilet 


water, lotion, perfume, shampoo, or other toiletry that add immeasurably to the beauty of the 


package. These Salem containers retain a simplicity that has always been effective in all ages. 


This 9300 line is available with or 
without sprinkler top in all standard 
finishes; in crystal and amber, and 
in these capacities—'/z, 2, 4, 6, 8 


and 16 ounces. Ask us for samples. 


SALEM GLASS WORKS 


SALEM, NEW JERSEY 
Associated with Capstan Glass Company, Connellsville, Pennsylvania 


ATLANTA . BALTIMORE . BOSTON - CHICAGO . CINCINNATI . CLEVELAND 
DENVER . DETROIT . HOUSTON .~. LOS ANGELES . LOUISVILLE . NEW YORK 
PHILADELPHIA . PITTSBURGH . ROCHESTER - ST. LOUIS . SAN FRANCISCO . SEATTLE 
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Gare IN SYLPHSEAL 


(Reg. U. S. Pat. Off.) 
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The John Wanamaker Laboratories are prominent users of SYLPHSEAL 


(Reg. U. S. Pat. Off.) 


SYLPHSEAL brown Transparent Caps were selected to SYLPHSEAL Caps and Bands will do the same for your 


protect the primary closures by holding them in place and products. They are beautiful in appearance, of many colors 
preventing loss of product through evaporation or leakage; and finishes, and will give to your bottles strong attention 
also to keep the closures in a sanitary condition and make value and sales appeal. 

sure the original products reach their customers. We will be glad to submit samples for your products. 


SYLVANIA INDUSTRIAL CORPORATION 


CAP AND BAND DIVISION 
Executive and Sales Offices: 122 East 42nd Street, N. Y. C. 


Works: Fredericksburg, Va. 


Pacific Coast Representatives: 
BLAKE, MOFFITT & TOWNE, With Divisions in the Principal Cities 
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After many years of making and selling cosmetics and 
with a well established line on the market, I decided, 
about two years ago, that I would scrap everything, 
concentrate upon the production of something new in 
cosmetics, new scientifically, and new in its merchan- 
dising appeal. 

My idea of introducing something new came to me 
through the experiences that I have had for years with 
buyers as well as thousands of customers I have been in 
contact with. At first when a new line is introduced the 
customer as well as the buyer has little enthusiasm be- 
cause the same thought comes to their minds; “Just 
another line with a different label.” 

By interviewing many women I have come to the 
conclusion that they want something new, which must 
look new to them in the presentation and with a logical 
story in back of it. Aren’t the American women them- 
selves the best buyers today? Yes they are, because 
they understand the value of the merchandise. 

The buyer himself who represents the consumer is 
very anxious to have in his department a good new line 
because he feels that in order to make his department 
successful he must present to his customer the product 
with a good merchandising appeal. 

It occurred to me, as well as to many consumers that 
progress has been made in the cosmetic line as well as in 
any other line of business. But as yet nobody has 
marketed a line of cosmetics which expressed this 
progress: The same creams and the same lotions are 
being sold today in the same way as they have been 
sold ten years ago. 

I decided that I would present a line which would be 
different in composition, one which would utilize to the 
fullest, our modern knowledge of skin, ingredients, and 
manufacturing methods, and one which would be pre- 
sented in a different fashion. 

The new line which I introduced about two months 
ago is the result of two years of study in this direction, 


*President, Gaston de Paris. 
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NEW APPEAL 


IN COSMETIC 
MERCHANDISING 


By Gaston H. Taib* 


I believe I may safely claim it to be the first all-liquid 
treatment line. 

A liquid is more easily used and more easily absorbed 
by the skin. It is more hygienic to use than a cream, for 
the liquid contents of a bottle cannot be contaminated 
by constant dipping in of the hands as the preparation 
is used. With the exception of the skin tonic, my prod- 
ucts are liquid emulsions, incorporating the latest 
knowledge of ingredients and manufacturing methods. 
In getting away from the creams, I have eliminated all 
useless and excessive ingredients, none of which are used 
by the skin. 

In eliminating the unnecessary things I have greatly 
simplified the line. I believe the line with many items 
will not be constantly used by the consumer and when 
a woman has too many things before her she feels lost 
and discouraged from the start. 

By simplifying my skin treatment which is composed 
of four liquid preparations I feel that the women will use 
it lavishly which means consumption is quicker, bring- 
ing more repeated business to my line. All of my liquid 
preparations have a milky consistency and the treat- 
ment is simple for the consumer to use frequently. 

A cleansing lotion is followed by the Skin Tonic, then 
the Lait de Beaute for a powder base, and finally the 
powder. There is just one other product, the nourish- 
ing lotion, used for dry skin and to discourage wrinkles 
around the eyes. 

The make-up treatment is composed of face powder, 
lipstick, dry and paste rouge, eye shadow, and mascara. 

Having once decided upon the elements of the line 
and what its appeal would be, perhaps the next most 
important problem was that of pricing the line. | 
decided that the limited distribution of a ‘‘class’’ line 
was too highly competitive and too dangerous, and, as a 
matter of fact, the same was true of the ‘‘mass”’ market. 
My desire then, was to give the line a background and 
surroundings to appeal to the high-priced market, but 
at the same time set the prices low enough so that my 
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products would not be out of reach of the average 
woman. Thus the smart, simple, yet luxurious pack- 
ages in blue and white were produced with the idea of 
appealing to the most discriminating clientele, and thus 
my salon was established in the Waldorf-Astoria, a 
world center of the smartest stage, screen and society 
women. But, at the same time, the items of the treat- 
ment line were priced at $1.50, with the exception of the 
nourishing lotion which is $2.00. The lipsticks, rouges 
and eyeshadow are $1.00, the mascara, $1.50, and the 
face powder, $2.50. At such prices, it seemed to me 
that the average woman would be encouraged to use my 
line after being attracted to it by the smartness and 
glamour surrounding its merchandising, packaging and 
advertising. And I may add that the results to date 
have justified this belief. 

I cannot close without a word about my packages in 
which I take considerable pride. Unending hours were 
given to working out their every detail and my chief 
concern was to give them the simplicity’ suggestive of 
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I worked out the design of the 


wealth and smartness. 
powder box myself and buyers everywhere have 
praised its charm and distinctiveness in a field crowded 
with rounds and squares. 

For the present my sales are confined to New York, 
Philadelphia and Baltimore, but soon after the first of 
the year I plan to place the line on a national basis, 


using exclusive stores in each of the key cities. At that 
time, national advertising will be used in combination 
with the same type of local advertising which is being 
used at present in cooperation with the stores handling 
the line. In this advertising, the appeal is smartness 
and luxury but combined with economy. The headline 
of a recent advertisement is “4 or 5 drops” and the copy 
goes on to say that this quantity of “Lait de Beaute” 
serves as a complete treatment. In addition, our na- 
tional advertising will emphasize the moderness of the 
producis, built around such copy as, “New purities and 
new skin health from ingredients new to the science of 
cosmetics.” 
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METAL SHELLS FOR 
ONE DOSE PACKAGES 


One dose packages open up a new market for drug products. 


They appeal to the buyer who needs only a small quantity and 
probably would not buy the regular size package. 


Contain one pre-measured dose or application in a sealed pack- 
age—easy to use—can be conveniently carried in pocket or 


handbag. 


Standard Metal Shells are made of pure tin or other metal and are 
ideally suited to a variety of drug products, such as powders, oint- 
ments and antiseptics. 


We will be glad to send samples of the various sizes and styles now 
available. 


STANDARD SPECIALTY ANb TUBE CO. 
NEW BRIGHTON . . . . . . PENNSYLVANIA 




















five leading applicators 


_ --- 
"ve lending RIEGELINE 


TRANSPARENCY 


WITHOUT EXPENSE 








Riegeline is a newly developed 
product, combining the economy 

















of ordinary glassine with the trans- 

5 5 parency of more expensive wraps. 

for eye iodine for deodorants _ for nail for lt twists well, works rapidly on 

washes applicator etc. polishes nose drops ; : : 

(patented) (patented) any wrapping machine, and will not 
Glass Products manufacture a wide selection of smart looking 

containers, closures, rods and other glass specialties. Perfectly expand in wet weather or shrink 
matched and fitted to eliminate delays in your assembly 

line,—and at a price that will please you. We will gladly fur- to the splitting stage in dry weather 


nish samples in any desired finish without cost or obligation to you. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


Glass, namcrsc RIEGEL PAPER Corp. 


342 Madison Avenue - New York 














New York 
Chicago, Ill. L. A. Barber Atlanta, Ga. 
E. Marx Company 43 S. Portland Ave. Warren M. Curry hg 
4 308 W.WashingtonSt. Brooklyn, N.Y. 2895 Peachtree St. 
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SWINDELL 


MACHINE - MADE 


ES 


e—-—_————— 


I 


; No. 
No 2 
ity 4539 A-347 


A273 
MINUS: 920l4/ scars 


PLUS: evess glass 
ats Lecbulion 








HESE machine-made bottles compare favorably with fine hand- 
blown bottles. Our patented Form Blank process eliminates mold 
scars and insures an even distribution of glass. They are supplied 
in various popular sizes to meet almost every need of the perfumer 


and cosmetician. 





We also offer distinctive hand-blown bottles. Like our machine-made 
bottles, these may be had in stock designs or we will gladly create 
a design for your exclusive use. 


eee SWINDELL BROTHERS (05 


Ernest Whitehouse 
Edificio Moenck 


40 Court St. INCORPORATED & Quintana 209 
BALTIMORE , , MARYLAND 

Los Angeles eee if , Chicago 

Baldwin & Baldwin Neu York Office 200 Fifth Avenue ‘heat Johneon 

819 Santee St. ESTABLISHED 1873 1257 W. 97th Place 





“I 
~J 
i | 
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TON €NTERS BEAUTY FIELD . 


TON, a soap film solvent, is a new product of Wm. F. 
Myles, Inc., Boston, which is being merchandised in 
bulk through beauty shops and hair dressers. The 
preparation is sodium metaphosphate and it is being 
introduced through the beauty shops under license from 
Mellon Institute. Distribution is being handled by 
Edward E. Tower Co., also of Boston, and promotion 
consists of demonstrations and sampling to jobbers and 
hairdressers, trade advertising in beauty trade papers 
and the use of Harper’s Bazaar nationally to get the 
consumer to insist upon a TON-ized shampoo. The 
sampling package, booklet, and posters which are used 
at the point of sale are outstanding in their gay yet 
dignified appearance and all emphasize the fact that 
“TON is a new note in beauty.” 


TON is odorless and colorless and is said to be the 
only product on the market, or known to science, cap- 
able of removing soap curd harmlessly. The solution is 
so pure that it can be taken internally, held in the 
mouth or even in the eyes without harmful effect. On 
some heads, there will doubtless be a slight tingling or 
stinging sensation when TON loosens particles which 
have been cemented to scalp. 

A few drops in water removes film from the hair—and 
with the dull coating of hard soap removed, waving 
lotions penetrate more thoroughly and more evenly, 
producing a lovely coiffure with its own natural high- 
lights. By eliminating soap curd, a big obstacle is re- 
moved in hair tinting and permanent waving, making 
possible more satisfactory results. 

Afier the use of TON, each hair 
shaft is thoroughly clean, hence 
there is a marked reduction in the 
tendency of hair to snarl.  Afier 








three or four applications, a 
“spongy” condition of the scalp will 
be found either eliminated or much 
improved. And any scalp particles 
will be found almost non-existent. 

At the present time, there are two 
fellowships at the Mellon Institute 
in Pittsburgh conducting research 
for the further development of So- 
dium Metaphosphate for use in 
medicine. 

Two views of the Myles plant are 
shown in the accompanying photo- 


graphs. 
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Non-rolling, extra 
depth, bakelite cap; 
oil-resistant rubber 
parts; Saftee ball 
glass. 


Double shell metal 
cap; special thin 
flange rubber part; 
regular bent glass. 


y, 





Regular depth bake- 
lite cap; synthetic 
rubber part; semi- 
blunt glass. 








Single Shell met- 
al cap; clutch 





* 





Fancy Durez cap; 
midget rubber 
part; regular 
straight glass. 








YS rubber part; 

GQ tooled blunt glass. 
TON eu ) Ei R fi o™ T 
N H, 1" | 4 HK , a 
AR 


¢ DROPPING PART 


are products of specialized experience, made to meet the 


a \ 


varied requirements of the manufacturer. They come with 
Bakelite, Double or Single Shell Metal Caps, and rubber parts, 


* . . . a hl 
in the various sizes and colors desired. The dropper glasses, oe 


with outlet ends designed to give correct dosage may be ob- th Ss 
tained in any style or size. All parts can be supplied with or Canada 


without Perfection protective liners. and other 





foreign 








@ Samples and quotations to meet your countries 
special needs furnished on request 





Pennsylvania Glass Products Co. 


**“GLASS GOODS OF THE BETTER KIND" 


410-412 North Craig St. Pittsburgh, Pa. 


Modernistic Flint Bottle 


Non-rolling ectra depth bakelite cap. Boltles can 
be furnished in 4, 4, 1 and 2 ounce capacity in 
either amber, blue, flint or green glass. 








— — — 





F . ae 
"Up. & 


“*“A.C.M. cartons have played a most 
important part in the success of our 
products,’ say the leaders in the drug 
industry. 

Eye appeal on shelf or counter is of 
prime importance in moving mer- 
chandise and the added brilliance of 
A.C.M. Clay Coated Cartons has done 
its part in producing sales. 

Witness the success of the products 
here displayed and you will know 
why more and more drug manufac- 
turers are specifying A.C.M. cartons. 
Write us and we will have 

one of our consultants ad- 

vise you on your carton 


fication” without ob- or Vare),| 
Protect your product against navel. 4 4.8 


counterfeiting. Specify our pat- 


ented Counterfeit-proof board for ce) the 


your cartons. Complete informa- 


tion on request. DRUG 
INDUSTRY | 





AMERICAN COATING MILLS INC. 


CARTON DIVISION 
CHICAGO ELKHART, INDIANA ATLANTA, GA. 


Wrigley Building William Oliver Building 


NEW YORK CITY © 22 East 40th Street 








BOURJOIS, INC. has among its new Christ- 
mes items a case artistically packaged in a 
blue box with silver stripes and tassel at 
closing, and containing “Evening in Paris”’ 
perfume, toilet water, face powder, talcum 
powder, lipstick, single compact. The box 
has a large mirrored top. 





A large round enameled face powder box 
which is a decided addition to any dressing 
table has been developed by MATCH- 
ABELLI PERFUMERY CORP. A wide gold 
band around the top is in pleasing contrast to 
the various colors in which it is presented. 





Pictured in a setting as modern as their in- 


dividual designs are four new cosmetic items 
recently introduced by LUCRETIA VAN- 
DERBILT, Fairfield, Conn. Top, Double 
compact for loose powder with rouge and 
pu; center left, powder compact; center 
right, rouge compact, bottom, automatic 
lipstick. 







































“Night and Day’ perfume, ELIZABETH 
ARDEN’S latest triumph, is as tantalizing as a 
half-remembered dream, subtly sophisticated. 
It comes in a smart simple bottle with an 
unusual, many faceted pink stopper. 


A very practical and smartly-packaged guest 
box has just been introduced by YARDLEY 
& CO., LTD. The box contains a cake of 
English lavender soap, English lavender, a 
miniature jar of complexion cream, face cream 
and a guest size drum of Lavendomeal; in 
fact it contains everything that the guest 
would wish to find in her bathroom. 


BORUN BROS. of Los Angeles has an 
attractively packaged household drug line 
with blue predominating in the color 
scheme. Photo courtesy Phoenix Metal 
Cap Co. 






































COLLAPSIBLE 
TUBES 


& 


BOTTLE 
SPRINKLER 
TOPS 









Our experience of more than fifty years in 





lo y Y . 
designing and manufacturing the collapsible 





tubes used for many famous products 1s at 






your service. We cordially invite you to con- 






sult with us on your tube probléms Your in- 





quiries will be given sympathetic consideration 









































Al MEG. CO. 


NEW JERSEY 


WHITE ME 
HOBOKEN 
New York Office: 


F. L. Butz 
393 Seventh Ave. 


Chicago Office: Detroit Office: 


Charles A. Rindell, Inc. R. M. Stevenson 


64 West Randolph St. 506 Donovan Bldg 








If 
Color is King 


NATIONAL Tubes 
are royalty itself 






Ask us to send you a 
reprint* of our newest 
color page showing a 
product to be proud of. 


Look across the counter 
at one—and admire its 
attention-claiming stand- 
out-ness. And pardon its 
fond father! 


*Yes, we really mean it. 





Ask for one. 


— 


NATIONAL COLLAPSIBLE TUBE CO. 
PROVIDENCE, R. I. 
New York Office: 331 Madison Ave., Tel. Murray Hill 2-0339 


CHICAGO: C.J. EICHMAN CO., 355 W. ONTARIO ST., TEL. SUPERIOR 7939 
DETROIT: J. P. GIROUX CO., 2970 W. GRAND BLVD., TEL. MADISON 5727 





REPRESENTATIVES IN OTHER PRINCIPAL CITIES 


; 
Just published a 


What Makes ¢« 
People Buy ut 


by DONALD A. LAIRD Ay N 
Psychological Laboratory, Hamilton, N. Y. 





230 pages, 514x 8, $2.50 00 





NEW and radically different What simple motives 





slant on the consumer's un- 
conscious desires in marketing— 
what he buys, why he buys it, how 
he buys it! Heretofore, merely the 
surface of the customer's mind has 
been scratched; this book digs into 
the deeper layers and lays bare the 
usually hidden workings. 


From the scientific laboratories 
Laird brings the newest advances in 
psychology and psychoanalysis— 
shows, in his clear, entertaining 
style, how few and fundamental the 
motives that really control buying 
are—translates them into practical 
applications of particular value to 
the salesman in shaping his work 
and personality. 
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101 WEST 31st STREET 


Please remit with order. For other titles consult our Book Dept. ’ 
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really control buying? 


What is the successful 
salesman like? 

READ— 

A New Approach to Increase 
Sales and Lower Costs 


What Goes on Deep Down in 
the Average Customer's 
Head? 

Selling in Step with What He 
Knows 

Woman's Peculiarities as a Pur- 
chaser 

A Salesman’s Guide to the Mind 
of the Purchasing Agent. 

What the Sales Manager Needs 


and 12 other helpful chapters! 














NEW YORK CITY 
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Modern manufacturers 


demand SHEFFIELD TUBES 


«© © © Our TWO modern plants 


assure you of speedy deliveries. 


Write us for further information 


NEW ENGLAND 
COLLAPSIBLE TUBE COMPANY 


Chicago New London, Conn. New York 








BOTTLES and JARS 


—<——— ||| 
saccades | 


@A full line of bottles and jars always 

Hi in stock for immediate delivery. 

| | @ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in all 

standard sizes—any quantity from 
stock. 


| 
| 
| 


@ Perfume bottles, standard moulds or 
special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 


@ Bottles and jars with and without 


caps. Let us quote on any size order 
for any type of bottle or jar. 


ij HAGERTY BROS. & CO. 


3 10 PLATT ST., NEW YORK CITY 


























DODGE 
4 


Designed to Guard the Integrity of the Contents 





/ ¥en 
/ S13 


LOTION. 


These are ' DRESSING 


A: 


TABLE” Closures 


HAT’S a “Dressing Table Closure” ? 

It’s the kind your bottles need to take 
them off the store counter and put them 
on the dressing tables of a million modern 
American women. The kind that opens and 
closes with no fuss or bother. The kind 
that keeps the contents inside when the 
bottle tips over. The kind that looks as 
smart and modern as the lady, young or 
young-thinking, who uses it. 

And this is an accurate description of 
the Dodge Molded Closures which we 
have just supplied Henry Tetlow Company. 
And in addition Dodge Molded Closures 
are not expensive. Send us samples of your 
own bottles, and we will fit them up in 
modern Dodge style. DODGE CORK 
COMPANY, INC., LANCASTER, PA. 


CORKS * MOLDED FLANGE CORKS - MOLDED QA CAPS 
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The American Crayon Company, Sandusky, 
Ohio, solves several shipping problems with 
efficient, economical KIMPAK. Read below. 


Kimpak 


REG. U.S. PAT. OFF. & 


CREPE WADDING 


FOREIGN COUNTRIES 


protects against shipping damage 


KIMBERLY-CLARK CORPORATION, 


Sales Offices: 8 South Michigan Avenue, Chicago 


@ When The American Crayon Company, 
Sandusky, Ohio, developed their new Flat-pak 
wood box for the packing of dustless chalk 
crayons, they turned to KIMPAK for maximum 
shipping protection. Each Hygieia chalk box 
now contains a pad of soft, shock-proof, 30-ply, 
jute-backed, punch-embossed KIMPAK to guard 
against breakage. 

Evergrip Mucilage and Prang Tempera 
Showcard Colors, manufactured by the same 
company, are frequently shipped in parcel post 
packages with crayons, etc. In order to meet 
postal regulations an absorbent packing mate- 
rial is necessary. Standard KIMPAK, without 
backing, was chosen because it absorbs 16 
times its weight in moisture, is cleaner, lighter 
in weight, and insulative as well... protecting 
liquids from freezing. 


122 East 42nd Street, New York City 


There are scores of different uses for KIMPAK. 
It will solve the most complicated packing 
problem. Learn what KIMPAK can do for you. 
Send for FREE portfolio of samples today. 











penne nee nei ma ee Re a A eee a Ie 
| FREE! 1935 Portfolio of KiMPAK =| 
| KIMBERLY-CLARK COR- | 
PORATION, Neenah, Wisconsin 
| Address nearest sales office: 8S. | 
| Michigan Ave., Chicago; 122 E. | 
42nd St., New York City; 510 W. 
| 6th St., Los Angeles. | 
| Gentlemen: DCI-12 | 
| Please send us the 1935 PORTFOLIO OF KIMPAK. | 
| CompanyY........... nics odes naanbapeasitesaaaianincsiaaaies | 
| PRO RN aoa Fii sas coi sata shel cakadponcemp neds pons beveagnee tient a eeentaesed | 
| SONI UDI cs csccaees Scaohcnvacmucosvsvosevesuscyts decane vosensenecsuredeapdys cp vincrsssssaluoniostduackes | 
| IR Se AI rs cs cccscssssassseatenan tan oee vnc taaraevapubiresev avacacesPohaseea nasi | 
Dacca sek lll lc ate a 


Neenah, 


Wis. 


510 West Sixth Street, Los Angeles 
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NEWS 


Associations 
Chilcott Heads Drug Section 


James C. Chilcott, president of the Mal- 
tine Co., was inducted as Chairman of the 
Drug, Chemical and Allied Trades Section 
of the New York Board of Trade, at its 
annual meeting held at the Hotel Penn- 
sylvania, New York, Dec. 10. Joseph A. 
Huisking, vice-president of Charles L. 





JAMES C. CHILCOTT 


Huisking & Co., is the new vice-chairman 
of the Section, and 8S. B. Penick, president 
of S. B. Penick & Co., continues as 
Treasurer. 

New members of the Executive Com- 
mittee are: William H. Berg, president of 
Health Products Corp.; Ralph E. Dorland, 
Eastern sales manager, The Dow Chem- 
ical Co.: R. D. Keim, vice-president of 
E. R. Squibb & Sons; Robert B. Magnus, 
Magnus. Mabee & Reynard; S. B. Penick 
Jr., vice-president of S. B. Penick & Co.; 
and M. MV. Sterling, president of E. 
Fougera & Co. Members of the Executive 
Committee who continue to serve are: 
Gustave Bayer, of Merck & Co.; B. H. 
Badanes, of McKesson & Robbins; Turner 
Currens, of Norwich Pharmacal Co.; P. M. 
Dinkins, of American Cyanamid Co.; 
Thomas R. Farrell, of THe Drua & Cos- 
METIC INpusTRY; J. H. Hayes, of Eli Lilly 
& Co.: David L. Kaltman, of D. kKaltman 
& Co.; Paul Miller, of Owens-Illinois Glass 
Co.; John L. Reiner, of Lehn & Fink 
Products Co.; A. A. Wassercheid, of Mal- 
linckrodt Chemical Works. George Simon, 
vice-president of Heyden Chemical Corp., 
continues as Representative of Section as 
Director in the Board. 

The guest speaker at the meeting was 
Captain F. X. A. Eble, former Commis- 
sioner of Customs, and present Director of 
the American Match Institute, who spoke 
on Reciprocal Trade Agreements. 

The date for the Annual Drug Trade 
Get-Together Dinner has been set for 
Thursday, March 19 at the Waldorf- 
Astoria Hotel. Tickets are priced at 
$7.50 per plate, and reservations for tables 
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of ten can be made with Ray C. Schlot- 
terer, Secretary of the Section at 41 Park 
Row, New York. 


Austin Heads Niweed Ass'ns. 


Dwight E. Austin, of Thomas Leeming 
& Co., has been named president of the 
new Institute of Medicine Manufacturers 
which organization results as the merger 
of the Institute of Medicine Manufac- 
turers with the United Medicine Manufac- 
turers of America. Charles L. Huisking, 
president of Charles L. Huisking & Co., 
has been named First Vice-president. 
Other officers are: W. P. Jacobs, of Clinton, 
S. C., Second Vice-president; P. L. Frailey, 
of Rinex, Third Vice-president; J. B. 
Van Dyke, of Philadelphia, Secretary; and 
T. S. Strong, president of Strong, Cobb & 
Co., Treasurer. Present headquarters of 
the association are 40 Worth st., New 


York. 
Maine Law Attacked 


The Committee of the Toilet Goods In- 





dustry has decided to attack the constitu- 
tionality of the Maine Cosmetic Law. On 
behalf of Bourjois, Inc., as plaintiff, a 
complaint was filed in the U. S. District 
Court for the District of Maine, at Port- 
land, Me., on Dec. 7, 1935, against the 
officials of the State of Maine having in 
charge the enforcement of this law and a 
request has been made to convene a statu- 
tory court of three Federal judges to pass 
upon the constitutionality of the law. The 
law specifically exempts from its opera- 
tion any goods which may be in the State 
of Maine before Jan. 1, 1936. 


Vicary Heads Michigan Ass’n. 

The Allied Drug & Cosmetic Associa- 
tion held a business meeting and election 
of officers for year 1936, on Nov. 20th, at 
the Leland Hotel. The officers elected for 
the coming year were; A. R. Vicary, (Mark 
W. Allen Co.,) president; J. M. Wolff, 
(Frederick Stearns & Co.,) vice president; 
M. G. de Navarre, secretary-treasurer; 
P. E. Perier, O. Wegner and J. Carlisle to 
the Executive Committee. 


D. & C. Credit Association 


In response to the long-felt need for some 
central agency which would function as a 
clearing house for the interchange of credit 
information for the drug and cosmetic in- 
dustry, there was organized some six 
months ago, a credit interchange bureau 
comprising the credit managers of sup- 
pliers to the drug and cosmetic industries. 
Typical of such suppliers to the drug and 
cosmetic industry are refiners or manu- 
facturers of chemicals, basic and raw ma- 
terials, containers, oils, labels, ete. 

During the comparatively short period 
of its existence, this organized credit group 
has already functioned with a surprising 
degree of efficiency and satisfaction. Its 
members have benefited through advance 
information which in most cases has 
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enabled them to avoid the losses which 
were sustained by other creditors who are 
not members. There is ample evidence to 
warrant the belief that membership in the 
Drug, Cosmetic and Chemical Credit 
Men’s Association, will serve to ma- 
terially reduce credit losses to a minimum. 

Another purpose of this credit bureau is 
to rehabilitate honest and willing debtors, 
who may be financially embarrassed 
temporarily. 


N. Y. Christmas Party 

The Annual Christmas Party of the 
Chemical Salesmen’s Association will be 
held in the Park Central Hotel, New York. 
December 26. The same gala affair is 
promised for this year with entertain- 
ment, steak, beer, etc., of finest quality 
and in rare profusion. Reservations may 
be secured through J. C. Leppart, Room 
1324, Rockefeller Plaza, New York. 
Michigan Christmas Party 

The third annual Christmas Party and 
Ladies Night of the Allied Drug & Cos- 
metic Association of Michigan was held at 
the Leland Hotel, Friday Dec. 6th and 
catered to a capacity attendance. 

A. R. Vicary, Chairman of the Enter- 
tainment Committee, put on a party like 
the Association has never seen in its ex- 
istence. A dinner-dance with Jules Klein’s 
Orchestra, floor show, souvenir boxes to 
ladies and men alike, door prizes and an 
excellent turkey dinner was the bill of 
fare for the evening. Mr. Vicary’s aides 
were Ralph Flynn, Charlie Harvey and 
Wilbur Elliott. 


Chicago Christmas Party 

The annual Christmas party of the 
Chicago Perfumery, Soap & Extract Asso- 
ciation was held at the Knickerbocker 
Hotel, December 12. An all star show 
with a band from WLS National Barn 
Dance with Harold A. Safford as master of 
ceremonies made a gala evening. The 
ladies received souvenir bags. Officers for 
the coming year are president, George 
Wrisly; vice president, T. E. Hanshaw; 
secretary treasurer, M. B. Vance. 


N. A. |. & D. Meeting 

National Association of Insecticide & 
Disinfectant Manufacturers held its 
twenty-second annual convention at the 
Hotel Waldorf, New York, December 9 
and 10. Among the speakers were John 
Powell, Dr. Alfred Weed and David Hoyer 
of John Powell & Co.; Dr. George F. Red- 
dish, Lambert Pharmacal Co.; and Dr. 
Emil Klarmann, Lehn & Fink, Inc. 


S. O. C. M. A. Meeting 


The Synthetic Organic Chemical Man- 
ufacturers’ Association held its annual 
meeting at the Chemists Club, New York, 
December 12. The guest speaker was 
William B. Bell, president of the American 
Cyanamid Co. and the Chemical Alliance. 
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Tested Quince Seed @ Powdered Neutral Soaps 


~! 
bdo, 





The Fate of 
Your Dentitfrice 
May Depend Upon the Soap 


OAP in dentifrices—either tooth powder or tooth paste 
has been shown to impart valuable properties. Under 
these circumstances it is most important to keep the quality 

of the soap at a high standard. 


For the production of fine Neutral Powdered Soaps, the same 
grade and kind of raw materials is essential. Even this does not 
suH#ice. No matter how skilled or conscientious the soap 
maker may be, he must fail in the character of the product you 
need if careful chemical control does not supervise production 
from the selection of raw materials to the final tests on the 
pulverized product. 


That is one of the secrets of success of POWCO BRAND: 


Laboratory Control. 
Selection of refined edible oils by test and full production 


control, safeguard POWCO BRAND Neutral Powdered Soaps 


3gainst rancidity, hardness or discoloration. 


Send for samples and compare 


JOHN POWELL & CO., Inc. 


114 East 32nd Street, New York, N. Y. 
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People 


Fischbeck Incorporates 
Charles Fischbeck is incorporating to do 
name effective 


under his own 


1, locating his business in New 


business 
January 


Doc Laing Comes Through 
One hundred years ago, the only way to 


kill a Laing (the Laings that hae wi 


Wallace bled) was by cutting off his head. 
The present leader of the clan, George B. 
(Doc.) Laing, of Innis. Speiden & Co., 
proved equally tough and a revelation to 


Klaas Recovers 

Walter E. Klaas, for many years with 
Chase Brass & Copper Co., and for several 
years a member of the entertainment com- 
mittee of the A. MI. T. A.. is now back 
calling on the trade after a very serious 
bout with illness which included appen- 





CHARLES FISCHBECK 


York City. Mr. Fischbeck completed his 
twenty-fourth year with Ungerer & Co. 
last August, and has resigned his position 
start his new 


effective January 1 to 


enterprise. 


Johnson Returns to Rubinstein 

Helena Rubinstein, Inc., announces the 
election by its board of directors of Harry 
T. Johnson, former sales manager of that 
company, to return as its general sales 
manager on Monday, December 9th. For 
the last ten years, Mr. Johnson has been 
vice president in charge of sales for Frances 
Denney of Philadelphia. 

During his former association as sales 
Mr. 


Johnson followed a policy of promoting 


manager with Helena Rubinstein, 
selected accounts from coast to coast, and 
in the intervening decade he has continued 
to do business with the same representa- 
tive sources of distribution. It is this con- 
sistent’ practice of the limitation of dis- 
tribution and promotion, coupled with his 
comprehensive knowledge of the business 
in both its technical aspects and major 
selling and promotional branches, that 
have won him a national reputation in the 
cosmetic industry as well as the endorse- 
ment and cooperation of the leading de- 
partment store executives throughout this 


country and Canada. 


Miss McLeod Lectures 


Edyth Thornton McLeod, promotion 
specialist, Associated Merchandising 
Corp., New York, recently spoke at the 
opening lecture of a new course in cos- 
metics given at Leominster High School, 
This is believed to be the 
first course in a public school on the use of 


\assachusetts. 
cosmetics. 
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GEORGE B. LAING 


the medical profession of Philadelphia. 
After a struggle with an emergency opera- 
tion for a burst appendix, followed by 
peritonitis, he is back on his feet again, a 
better man than Furthermore, 
while still in the hospital, he managed to 
trade in his slightly damaged appendix for 


ever. 


three 3-for-a-quarter cigars. 


Dr. Bates Now Free Lance 

Dr. H. Elliott Bates, at one time with 
Mekesson & Robbins, and Lehn & Fink, 
is now operating as a free lance in the 
medical advertising field. 


Alvarez to New Haven 

John M. Alvarez, president of the Chem- 
ical Salesmen’s Association, has been ap- 
pointed manager of the New Haven office 
Co., effective 


of the Grasselli Chemical 


January 1. 


S. I. S. Exhibit 

Chas. T. of the Schultz- 
Illinois-Star Co., Chicago, assisted by his 
New York representative, Stanley Lowen, 
recently held a showing of the company’s 


Simpson 


complete line of face and dusting powder 
boxes. The exhibit was in the Hotel New 


Yorker, New York. 


Ittner Heads |. C. Ch. E. 

Dr. Martin H. Ittner, chief chemist of 
Colgate-Palmolive-Peet Co., Jersey City, 
N. J., has been elected president of the 
Institute of Chemical Engineers. 


Thomas Serves Hospitals 

H. Gregory Thomas, of Guerlain, Inc., 
New York, has accepted the chairmanship 
of the Cosmetics Division of the United 
Hospital Campaign Committee. 
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WALTER E. KLAAS 
His 


many friends in the industry were glad to 
welcome him back and congratulate him 
upon his complete recovery. 


dicitis, peritonitis and pneumonia. 


Madame Rubinstein to Europe 
Madame Helena Rubinstein recently 
sailed to Europe on her 160th crossing and 
it is believed that she holds the record for 
the number of Atlantic sailings. 
Just before sailing she opened her home 
to the public to show her world-famous 





MADAME RUBINSTEIN 


collection of miniature antique furniture 
in behalf of the New York Diet Kitchen 
Association. This is said to be the finest 
collection of its kind in the world, the re- 
sult of thirty years of effort on Madame 
The collection is 


Rubinstein’s — part. 
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housed in specially constructed sets oc- 
cupying about one-third of the top floor 
of Madame Rubinstein’s three-story pent- 
house apartment in New York. Plans are 
now being made to send it ‘on the road” 
for the benefit of this same charity. 


Vaughn—-Sagamor V. P. 


Ralph C. Vaughn, formerly vice-presi- 
dent and general manager of Leigh Chem- 
ist, Inc., New York, and for many years 
associated with the cosmetic industry, has 
been elected vice-president of the Sag- 





RALPH C. VAUGHN 


amore Vletal Goods Corp., Long Island 
City, New York. 


Webster Joins Sagamore 
Fred W. Webster, 
known in the field and who, for the past 


six years has been connected with Chase 


who is also well 





FRED W. 


WEBSTER 
Brass & Copper Co., New York, has been 
appointed sales and merchandising repre- 


sentative of Sagamore. 


Kramer Wins Second Time 
For the second year in 
Robert A. Kramar of the Th. Goldschmidt 


succession, 


Corp., won first prize for the best garden 


in his section of Valley Stream, Long 
Island. 
Colter Joins Vadsco 

Roy J. Colter, for many years with 


Frederick Stearns & Co., New York, and 
past president of the Allied Drug & Chem- 


_ieal Association of Michigan, has been 
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appointed assistant to the general man- 
ager of Vadsco Sales Corp., Long Island 


City, New York. 


George Huisking to Chicago 


George P. Huisking, for many years 
associated with Chas. L. Huisking & Co., 
Inc. will establish a Chicago branch for 
that 


Corp. closely associated therewith. 


Products 
The 
August E. Drucker Co., manufacturers of 
Tooth 


company and for Conti 


Revelation Powder are moving 





GEORGE P. HUISKING 


their Chicago office into the same quarters, 
which will be located at the North Pier 
Terminal Building, 581 East Illinois St. 


Max Factor Callers 

Dr. A. T. Frascati of Max Factor & Co., 
writes that “Rudy Sonneborn and Doc 
Sam Ferman have been here to attend the 
Petroleum Institute round-up. When it 
was over, they looked into the cosmetic 
industry here. Markert, salesmanager of 
Will & Baumer was here a short time ago, 
also. We are now having regular callers 
all year ‘round and soon we may have to 
put out the old sign—‘Salesmen seen 


Thursdays only, 2 to 4 P. M.” 


New Faces 
William Deacon 


Mr. and Mrs. John W. Deacon announce 
the birth of a son, William, on November 
22. Mr. Deacon is secretary of Schofield- 


Donald Co., Inc... New York. 


Dorothy Kramer 

Mir. and Mrs. Robert A. 
nounce the birth of a daughter, Dorothy, 
on November 19. Mr. 
ciated with the Th. Goldschmidt Corp., 
New York. 


kramer an- 


IS asSso- 


Kramer 


Mary Alice Penick 

Mr. and Mrs. S. Barksdale Penick, Sr., 
announce the birth of a daughter, Mary 
Alice, on November 14.) Mr. Penick is 
vice-president of S. B. Penick & Co., New 
York. 
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Max Rauer to Europe 

Max Rauer, for the past ten years 
chemist for F. W. Fitch Co., Des Vloines. 
passed through New York on the way to a 
vacation abroad. Max told us that he is 
going to spend Christmas at the old home- 
stead on the other side of the Atlantic. 


Jim Hall To Announce 


Jim Hall, the Clinton Cowboy, will 
make a most interesting announcement 
during the month of January. Watch 


for it. 


One Shot Jack 


“One Shot Jack” is the name given to 
John G. Searle, of G. D. Searle & Co.. 
Chicago, after Jack brought 
moose, an elk, and an antelope with a 
single shot each on a recent hunting trip 
with Harry Phibbs, Chicago advertising 


down a 





ONE SHOT JACK 


man, actor, dancer, comedian, camera eCX- 
pert, artist, and many other things. Jack 
and Harry were guided by the famous 
Monty Jones on a pack-horse trip into the 
mountains, thoroughfare and wilderness of 
Wyoming. They spent many hours trying 
to bag a grizzly bear, but the big fellow 
was too smart for them. They just 
escaped being snowed in by an exciting 
horseback trip across the divide. Some 
new trophies of moose and elk horns are 
now to adorn the Searle and the Phibbs 


offices. 


Sonneborn Executives Return 

Rudolf G. Sonneborn, secretary, and 
Mr. John C. Wolke, executive sales man- 
ager, of L. Sonneborn Sons, Inc., have just 
returned to New York from an extended 
trip to the West Coast, during which they 
attended the convention of the American 
Petroleum Institute. They are enthusias- 
tic over business prospects for 1936. 
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Baker's 


FINE CHEMICALS 






A partial list of Tonnage 
Fine Chemicals held 
under rigid control, at 
no price premium. 


HAVE YOU MODERNIZED 
YOUR PRODUCTS LATELY? 


Alkali Bromides 


Potassium lodide 
Magnesium Oxide 


Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 
YOU manufacture drug, pharmaceutical, or cos- Caustic Potash and Soda 


metic items and have not modernized your prod- 


ucts lately, this message may increase your sales. 


The J.T. Baker Chemical Co., pioneer of C. P. 


Sticks and Pellets 


Rochelle Salt 
Lead Acetate 
Salicylates 


Laboratory Reagents, is making today a number of medicinal 


and pharmaceutical chemicals with qualities long hoped for 


but previously unfound, except at prohibitive prices. The 


unique features of these chemicals have re-vitalized the 


sales and advertising appeals of many nationally-known drug 


and cosmetic items. 


Because Baker is comparatively new in the fine chemical 
field, frequently the full significance of these Baker contribu- 


tions to better quality and convenience is not fully realized. 


Those who have discovered Baker are loud in their praise 
of the remarkable purity of Baker Fine Chemicals. That is 


why Baker has earned the business and good will of so 


many discriminating manufacturers in the drug and pharma- 


ceutical field. 


Perhaps you, too, have a drug or cosmetic item that needs 


modernizing to increase its usefulness, and step up sales. 
Why not investigate the Baker line of Fine Chemicals? You 
will find the Baker representative worthy of your confidence 
—a true reflection of the entire Baker organization. See the 


Baker representative the next time he calls. 


J.T. BAKER CHEMICAL CO., Phillipsburg, N. J. 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South 16th Street 624 South Michigan Blvd. 


Baker's fine 
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CHAS. PFIZER & CO.. Inc. 


Manufacturing Chemists 


81 MAIDEN LANE, NEW YORK 1444 W. GRAND AVE., CHICAGO 
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Companies 


Mallinckrodt Appoints Frohock 

The appointment of MI. A. Frohock, 
assistant secretary-treasurer, as general 
salesmanager of the Mallinckrodt Chem- 
ical_ Works, has been confirmed by the 





M. A. FROHOCK 


board of directors. He has been asso- 
ciated with the company since 1911, be- 
came assistant secretary in 1920, assistant 
secretary-treasurer in 1925, and a member 


of the board of directors in 1928. 


Campana Advances Pearsall 

F. E. Pearsall, for four years regional 
sales director for the Campana Sales Co., 
in the New York office, has been promoted 
to the executive offices of the company in 
Batavia, Ill., where he is in charge of a new 
division as director of merchandising. 


Wildman-—Ex Lax Adv. Mgr. 

Nat C. 
dent of the United Advertising Agency, 
Inc., New York, has been made advertising 


Wildman, formerly vice-presi- 


manager of the Ex Lax Manufacturing 


Co., Brooklyn, N. Y. 





' 


View of the dinner given by Dixie Deb., Inc., and Reich Ash Sales Corp., in celebration of the opening of their new plant at Paterson, N. J. 


United Wholesale in Chicago 


United Wholesale Druggists of Chicago, 
sponsored by the United Drug Co., Boston, 
and similar in its organization and program 
to a similar unit previously formed in 
Atlanta, has started business in Chicago, 
with offices at 1416 West 37 st. Officers of 
the new company are president, W. B. 
Webbles; vice-presidents, H. B. Storm, 
J. F. Agnew, W. D. Fee and E. M. 
Richards; treasurer, L. M. Johanson; sec- 
retary, C. J. Vogt. The directors of the 
company are six Rexall agents. 

Applications for preferred stock have 
been mailed to Rexall druggists in the ter- 
ritory to be served by the new company 
with the suggestion that inasmuch as the 
purpose of ownership of stock in the com- 
pany is to establish purchasing credit, the 
amount of stock subscriptions should cover 
the cost of contemplated purchases of mer- 
Each $50.00 share will establish 
a buying credit of $40.00, and orders will 
be filled up to 80% of the par value of the 
stock owned. 


chandise. 


In order to maintain a buy- 
ing credit invoices must be paid within 
seven days. 

Order books are being mailed to Rexall 
druggists upon receipt of subscription ap- 
plications, but they are advised that these 
order forms should be used only for open 
market merchandise. 

It is the purpose of the new corporation 
to sell drug store merchandise only to its 
stockholders, who will be, exclusively, the 
distributors of United Drug Company’s 
products. 

The 


written by any outside source, comprises 


issue, which will not be under- 
8,000 shares of no-par common stock and 
6,000 shares of no-par preferred stock with 
a price of $50.00 for each share. Each 
share, common or preferred, carries one 
vote. Incorporation articles provide a 
maximum dividend of $1.00 a year for each 


share of common, provided that no divi- 


dend shall be paid on the common stock in 
any one year until a total amount equal to 
six times the total common dividend shall 
have been paid on the preferred stock. 


Owens Advances Roper 

C. M. Roper, who has been associated 
with the company since 1916, has been 
appointed sales manager of the pharma- 
ceutical and proprietary division of the 
Co., Toledo. For 
some years he has been assistant sales 


Owens-Illinois Glass 





C. M. ROPER 


manager of this division, and when on 
October 1, Smith L. Rairdon 
pointed Eastern sales manager, Mr. Roper 
advanced to fill the thus 


was ap- 
was vacancy 
created. 
At the 
nounced a move of headquarters to new 
offices in the Ohio Building in Toledo. 


same time, the company an- 


Armour Erecting Medicine Plant 
Armour & Co., Chicago, is planning 
erection of a $300,000 laboratory in that 
city for the study of developments in the 
use of animal products by the medical 


profession. 








The dinner was held November 923, at Cafe Loyale, New York. 
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ORBIS are GUM SPECIALISTS 


Ky purchase of GUM* from ORBIS is backed by knowledge and 
expert experience of forty years standing—both in America and 
in the Country of origin. Many of the personnel have spent a life- 
time in this industry. 


ORBIS imports directly, selected GUM TRAGACANTH from Persia. 


Astute knowledge of values, seasons, and localities together with 
constant contact with individual commission merchants assure you 
that the GUMS you buy from ORBIS will come from sections pro- 
ducing the finer natural raw gum. 


All ORBIS GUMS* are milled at the modern ORBIS factory at 
Newark, N. J. Here too, long experience guarantees satisfaction for 
your most exacting technical requirements. 


*ARABIC, TRAGACANTH, KARAYA, 
Whole or Powdered 


Orsi 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK. N. J. 

















CHICAGO PHILADE BOSTON LOS ANGELES 
844 at 953 “sty 131 State Street 742 So. Hill St. 
\ Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors / 
Filter Paper Stearic Acid Oleo Resins Food Colors ‘ 
/ Aromatics Essential Oils Perfume Bases Quince Seed \ 
/ Rice Starch Zinc Oxide French Olive Oil Irish Moss \ f 
NMI ye 








786 The Drug and Cosmetic Industry Dee: 735: 37, 6 

















Bourjois Loses Tax Case 

The Federal tax of 10 per cent. on cos- 
metics, levied in the revenue act of 1932, 
applies only to the manufacturer’s fair 
market price and not to a price set by a 
manufacturer to a wholly owned distribut- 
ing subsidiary. This ruling has been made 
by Judge John R. Knight in the United 
States District Court for the Western 
District of New York, in an action for the 
recovery of additionally assessed taxes by 
Bourjois, Inc. 

Bourjois, Inc., petitioned for the refund 
of $13,918, paid as additionally assessed 
taxes on sales made during September, 
1932. The additional taxes had been im- 
posed because the original report of sales 
was based on prices which the manufac- 
turer charged for goods supplied to two 
subsidiary sales corporations. The court 
held that the manufacturer had lessened 
the tax by selling its products to its sub- 
sidiaries at prices ““much below the market 
worth.” Market worth was determined as 
being the price at which the products were 
sold to the wholesale and retail trade. 

Had the plaintiff been successful in ob- 
taining a refund in this case, its total re- 
turn from the government since the date 
when the tax went into effect would have 
$750,000. Other 
were expected to 


been about cosmetic 


manufacturers bring 
similar suits seeking the return of many 
millions of dollars. It was indicated that 
the case would ultimately be taken to the 


Supreme Court of the United States. 


Doherty with General Pharmacal 

Mel Doherty, active in the Middlewest 
drug field for years, will in the future con- 
fine his activities to the representation and 
direction of sales in the field for Pep-ti- Kao 
and Etro, both products of The General 
Pharmacal Co., Cincinnati. 





Bullard Joins American Can 

Harrison W. Bullard, for the last three 
years National 
Company and for the last year advertising 


with the Broadcasting 


production manager, has become asso- 


ciated with the advertising and publicity 
Can Co., 


department of the American 


New York. 





The sales organization of Schimmei & Co., Inc., photographed just before Mr. Fritzsche, 
president of the company, returned to Europe. Reading from right to left, the men are: 
A. Eide, William H. Adkins, G. Keller, H. Fritzsche, Carl Meyer, Wallace A. Bush. 


Robin—MMa&R Export Mgr. 

F. G. Robin has been appointed general 
export manager of Magnus, Mabee & 
Reynard, Inc. Raymundo Koestinger, 
Colonia del Volle, Mexico, D. F., 
exclusive sales representative for the com- 
pany in the Republic of Mexico, filling the 
position formerly held by Mr. Robin. 


is now 


Progressive Drug Buys Sodasan 

The Sodasan Co., of New London, Conn. 
has been sold by R. A. Allen, the owner to 
interests associated with the Progressive 
Drug Co., New York. The business has 
been moved to 1828 Park av., New York, 
where it will continue to operate under the 
name of The Sodasan Company. 


Miles Labs. Joins A. N. A. 


Miles Laboratories, Inc., Elkhart, Ind., 
has been elected to membership in the 
Association of National Advertisers. Her- 
bert S. Thompson will represent the com- 


pany in the A. N. A. 


Campana Expands 

Ernest M. 
Campana Corp., 
nounced that title has been acquired to a 
1614 acre tract on the Lincoln Highway 
there, about thirty miles west of Chicago, 
that a $600,000 
Ground will be broken in about 


Oswalt, president of the 


Batavia, Ill., has an- 


and building will be 
erected. 
three months, and completion is antic- 


ipated in the late summer of 1936. 





View of the booth of Industrial Chemical Sales Co. at the recent Chemical Exposition 
in New York. 
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Falba Uses 

Pfaltz & Bauer, Inc., New York, has 
just published an eight-page booklet giving 
complete information on the properties 
and uses of ‘‘Falba,”’ and absorption base. 
Included are formulas on all types of 
creams and many lotions, a page on sug- 
gestions for perfuming these products, and 
two pages on the use of this base in 
therapy, including various ointment form- 
ulas. 


Innis, Speiden Gum Folder 
Innis, Speiden & Co., New York, has 


just published a very attractive two-color 


folder describing “‘Isco’” Gums and Waxes. 
This folder contains a complete list of the 
common gums and waxes for cosmetic and 
pharmaceutical uses and, in addition, 
several special grades which have been de- 
veloped for specific purposes. In addition 
there is a complete description of the 
facilities at the new Innis, Speiden plant in 
Jersey City for the cleaning and milling of 
gum and the refining of waxes. 


Changes in Chaleyer 
Ph. Chaleyer, 
nounces that Dr. F. 
dered his resignation as vice president of 
the company and Dr. J. C. Legoll has been 
elected to succeed him as vice president. 


Inc., New York, an- 


A. kertess has ten- 


Smith, Kline Entertains Club 

Smith, Kline & French, Phila- 
delphia, entertained seventy-two repre- 
sentatives of manufacturers co-operating 
with its new Retailers Merchandising Club 
at dinner in the Penn Athletic Club No- 
vember 22. The purpose of the dinner 
was to explain the details and operation of 
the R.M.C. plan, which has been in opera- 
tion since November 1. 


Inc., 


Weston Joins Aromatic Products 

Clifford L. Weston 
ciated with Aromatic Products, Inc., New 
York, in a sales capacity. Mr. Weston has 
and aromatic 


has become asso- 


been in the essential oil 
chemical industry for a number of years, 
having been a director of Antoine Chiris 
Co. and later connected with Givaudan- 


Delawanna, Inc. 
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Acetophenone 
Alcohol C8 

Alcohol C9 

Alcohol C10 
Alcohol C11 

Alcohol C12 
Aldehyde C8 
Aldehyde C9 
Aldehyde C10 
Aldehyde Cll 
Aldehyde C12 
Aldehyde C14 
Aldehyde C16 
Aldehyde C18 
Aldehyde C20 

Amyl Cinnamic Aldehyde 
Amy] Salicylate 
Amyl Salicylate Ex. 
Anethol 

Anisic Aldehyde 
Benzaldehyde F.F.C. 
Benzaldehyde Techn. 
Benzophenone 
Benzyl Acetate F.F.C. 
Benzyl Acetate Extra F.F.C 
Benzyl Alcohol F.F.C. 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl Iso Eugenol 
Benzyl! Propionate 
Benzyl! Salicylate 
Benzylidene Acetone 
Bornyl Acetate Pure 
Bornyl Acetate Cryst 
Bromstyrol 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Cinnamy! Acetate 
Citronellal 

Citral Pure 
Citronellol Extra 
Citronellyl Acetate 
Coumarin Crystals 
Coumarin Powdered 


Citronellyl Butyrate 
Citronellyl Formate 
Citronellyl Propionate 
Diethyl Phthalate 
Dimethy! Anthranilate 
Dimethyl Hydroquinone 
Diphenyl Methane 
Dipheny! Oxide 

Ethyl Benzoate 

Ethyl Butyrate 

Ethyl Cinnamate 

Ethyl Pheny! Acetate 
Ethy! Propionate 

Ethy! Salicylate 

Ethyl Vanillin 

Eugenol 

Eugenol Extra 

Geraniol Extra 
Geraniol Pure 

Geraniol Soap 

Gerany! Acetate 
Geranyl Acetate Extra 
Geranyl Butyrate 
Geranyl Formate 
Geranyl Propionate 
Heliotropine 
Hydroxycitronellal 
Indol 

Ionone Alpha 

Ionone Beta 

Ionone Pure 

Ionone Soap 

Iso Butyl Benzoate 

Iso Butyl Phenyl Acetate 
Iso Butyl Salicylate 

Iso Eugenol Extra 
Linalool from Bois de Rose Brazilian 
Linalool from Bois de Rose Cayenne 
Linalyl Acetate 

Methy! Acetophenone 
Methyl! Anthranilate 
Methyl! Benzoate 
Methyl Cinnamate 
Methyl! Eugenol 

Methyl! Heptenone 
Methyl! Heptine Carbonate 


aie 
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Oil Thyme Red (Origanum 


Oil Lavender Spike 
Oil Rosemary 
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Oil Sage 


Methy! Ionone 

Methyl! Iso Eugenol 
Methy! Nony! Acetaldehyde 
Methy! Para Cresol 
Methy! Phenyl! Acetate 
Methy! Salicylate 

Musk Ambrette 

Musk Ketone 

Musk Xylol 

Nerol Extra 

Nerol L.C. 

Neroline Crystals 

Neryl Acetate 

Nonyl Acetate 

Oraniol 

Octyl Acetate 

Para Cresol Acetate 

Para Cresol Phenyl Acetate 
Phenyl! Acetaldehyde Pure 
Phenyl Acetaldehyde 50°7 
Phenyl Acetic Acid 
Pheny! Ethyl Acetate 
Phenyl Ethyl Alcohol 
Phenyl Ethyl Butyrate 
Phenyl Ethyl Formate 
Phenyl Ethyl Iso Butyrate 
Phenyl Ethyl Propionate 
Pheny! Ethyl Valerianate 
Phenyl Propy! Acetate 
Phenyl Propy! Alcohol 
Phenyl Propyl Aldehyde 
Rhodinol 

Rhodiny! Acetate 

Safrol 

Santalol 

Sassafras Artificial 
Styralyl Acetate 

Styralvl Alcohol 

Styrax Essence 

Terpineol Regular 
Terpineol Extra 

Terpinyl Acetate 
Terpinolene 

Vanillin 

Vetivert Acetate 

Yara Yara 
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If vou are interested in a perfume odor, give us the type odor desired, such as, Rose, Lilac, etc., 
tell us what preparation vou wish to perfume, and by all means mention the price you can afford 
to pay. Our LABTEST perfume odors, produced by one of the foremost perfumers in this country, 
are products of exceptional merit. Consult us and SAVE. 


AROMATIC PRODUCTS, INC. 


15 EAST 30th STREET 


MUrray Hill 4-3432 


NEW YORK CITY 


FACTORY: STAMFORD, CONN. 


THERE i 


NO 


SUBSTITUTE FOR 
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Copper-lron Patent Invalid 

Wisconsin Alumni Research Foundation 
was the loser in a suit brought against 
George A. Breon & Co. in which the 
Foundation charged that Breon was in- 
fringing U. S. Patent No. 1,877,237 
granted to Edwin B. Hart, and assigned to 
the Foundation. The patent is generally 
known as the “‘copper and iron” patent, 
and claimed to cover ‘‘a new and useful 
invention of a compound for the preven- 
tion and treatment of anemia.” 

Testimony was given for Breon special- 
ists who interpreted articles published in 
Italy in 1862, in France in 1878, and many 
other Italian articles prior to the time of 
the patent. which articles told of the ad- 
vantages of the use of copper and iron 
separately and together. 

On the basis of this evidence, the Judge 
in the Western District of Missouri found 
for Breon and declared the patent invalid. 

Ward Ross, Counsel for the Foundation 
states that an appeal from the decision 
will be taken with all possible speed, the 
court having verbally allowed the appeal 
pending the filing of an appropriate cost 
bond. Further, according to Mr. Ross, 
the Foundation intends to enforce this 
patent elsewhere, an infringing action 
having been started on this patent against 
Borcherdt Malt Extract Co., of Chicago, 
in the U. S. District Court, Northern Dis- 
trict of Hlinois, Eastern District, May 14, 
1935. Due to the congestion of the court 
calender, this case may not be tried for 
months. But the Foundation intends to 
prosecute it vigorously. 


New Hair Tint 
Coffelt Chemical Co., New York, is 
introducing a new product for tinting hair. 


—_— 


New Alcohol Ruling 

A new regulation requiring toilet articles 
made with alcohol to be sold in containers 
of less than 1 gallon except on special per- 
mission was issued November 27 by the 
Bureau of Internal Revenue. The regula- 
tion follows: 

Products made from specially denatured 
alcohol, such as bay rum, lilac vegetal, 
hair tonics, shampoos, lotions, perfumes, 
toilet water, and similar preparations must 
be put up and sold by the manufacturer 
thereof in containers not exceeding 1 gal- 
lon in capacity, except that the super- 
visor may, in any case where it is shown 
to his satisfaction that sales in larger 
packages to legitimate trade are necessary 
in the proper conduct of the business of 
any permittee, exempt such permittee 
from this requirement. 

Such preparations may be sold only to 
barber shops, beauty parlors, beauty and 
barber supply dealers, general retail stores, 
wholesale and retail drug stores, and ulti- 
mate consumers, except that the super- 
visor may, in any case where it is shown to 
his satisfaction that sales to others are 
necessary in the proper conduct of legiti- 
mate business, exempt such permittee 
from this requirement. 


Abbott Extra 

The regular quarterly dividend of fifty 
cents a share and an extra dividend of 
twenty-five cents a share has been declared 
by the directors of Abbott Laboratories. 
Both are payable January 2, 1936, to 
Stockholders of record December 18, 1935. 


A New Rouge 
D. H. McConnell, Jr., President, and 
A. E. Mullen, General Manager of Amer- 


‘ 7 i “mé ID en Ba a 
A view showing a part of the diners at the recent Cosmetic Associate Members banquet at the Knickerbocker Hotel, Hollywood. Pointing 


ican Perfumers’ Laboratories, were hosts 
at a Cocktail Party at the Hotel Plaza, 
New York, on December 6. 

This informal gathering was the occa- 
sion for announcing and demonstrating 
theirnew Rouge Supreme, to the assembled 
representatives of newspapers, magazines 
and trade publications. The new rouge 
has a much smoother texture than was 
obtainable by the standard methods of 
manufacture of the past. It has added 
brilliance of color and a measurably in- 
creased strength against breakage. 

Credit for the development of this new 
technique in rouge manufacture is due 
W. Van Alan Clark, Vice-President in 
charge of manufacturing for Allied Prod- 
ucts, the parent Company of APLI—at 


Suffern, N. Y. 


Stein Reorganization 

Reorganization of the \I. Stein Cos- 
metic Co. has been completed. Company 
has been separated from its holding com- 
pany and will have no affiliations with any 
other organization. 

Controlling interest has been acquired 
by Anstin Alexander for many years its 
Chief Chemist and President, and Leon 
Kutzer formerly Treasurer, and connected 
with the Company since 1918. 

Gampert Returns 

Louis Gampert, Felton Chemical Co. 
Vice-President, has returned to his office 
after a three weeks’ trip through the States 
of Georgia, Tennessee and Kentucky, 
made in company with Mr. Robert E. 
Felton, Felton Chemical Company’s 


Southern representative. 





out a few of the more prominent members we have: (1) Goldman of Factor’s Westcoast Sales, President of the Association; (2) Dr. Pauer of 
Albek-Felton; (3) De Kama of De Kama Inc.; (4) Harowitz of Cosmetics Inc.; (5) the Nassour Brothers of Castilian Products Corp.; (6) Cox of 
McKesson; (7) Overton of Overton Laboratories; (8) Riley of Castilian Products Corp.; (9) Williamson of Charm Products; (10) Katz of 
Florasynth; (11) Smith of Martha Lorraines; (12) Nethercutt of Merle Norman; (13) Lois Armstrong, Secretary of the Association; (17) Hirsch- 
feld of Rubini; (18) Dunn of Rowell; (19) Miller of Brunswick. 
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FOR TOILETRIES * COSMETICS *« PROPRIETARIES 


In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U.S. P., N. F. or Government requirements, usually 
by a substantial margin. Each article assures you 100% maximum, unadul- 
terated strength, tested, true-to-name and quality. Our complete stocks in- 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 
decided economy. 





HOPKINS’ FACTOLAC 


@ For the preparation of permanent 
emulsions of both fixed and volatile oils. 
Insures complete homogeneous mixture 


Deolated Almond 
Meal 

Balsam Tolu 

Benzoin Gum 

Chalk (Precip.) 

Chinese Shavings 


Henasoap Shampoo 

Indian Gum 
(Karaya) 

Talcum 

Trish Moss 

Lavender Flowers 








“Quality is remembered 
long after price is forgotten” 





Cuttle Fish Bone Olibanum of oils and water without trituration or 
Gum Arabic Orris Root special apparatus. An ideal emulsifier. 
Gum Tragacanth etc., etc. 





HOPKINS’ NEUTRAL WHITE 
SOAP 


@ Powdered, granulated. Contains no 
soap bark, free alkali, free acid or heavy 


EGYPTIAN HENNA 


@ Consists solely of choice Egyptian 
leaves. Laboratory tested, absolutely 
unadulterated. Milled on slow-stone 
grinders assuring intactness of full color- 


FREE ON REQUEST 


SAMPLES, PRICES AND PRICE 
LIST OF HOPKINS’ CRUDE 
BOTANICAL DRUGS AND LAB- 
ORATORY BASIC SPECIALTIES. 


metals. Totally free of rosin, sugar and 
foreign matter. Snow white. 





ing content. Purely vegetable. 
f=] J 5 

















J.LLHOPKINS & COMPANY 


220 Broadway NEW YORK 
































PROBLEM / 


REDUCTION in Manufacturing Costs 
No REDUCTION in Quality of Product 





40 years ago this problem was presented to us by our first customer— 
today it is a problem which faces virtually every manufacturer in the 
drug and cosmetic industry and which we are fitted by long experience 
to solve for you without loss of time and at minimum expense. 
Substitutes for expensive Essential Oils, the combination of natural 
odors with artificial scents and numerous other methods of reducing 
your manufacturing costs have been the subject of exhaustive studies by 
our analytical department. 

If lowering your manufacturing costs is your problem, if height- 

ening the “sales appeal” of your product is another—may we 

welcome your inquiry? 


Miacnus. MABEE & REYNARD. 


ESSENTIAL OILS, BALSAMS, AROMATIC CHEMICALS 


32 CLIFF STREET 


INC. 
PERFUME MATERIALS 


NEW YORK, N. Y. 





SINCE 1895 




















CHICAGO PHILADELPHIA 





BOSTON MEXICO, D. F. 
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MAX FACTOR 


Factor Opens New Laboratories 

Formal opening of the new $600,000 
Max Factor Make-Up Studios on Tuesday, 
November 26th brought forth more im- 
portant Hollywood personalities than the 
most impressive picture premieres of re- 
cent years. 

Over 9.000 celebrities passed a battery 
of microphones and newsreel cameras to 
inspect this most complete and modern 
iistitution, 

Commemorating \Vlax Factor’s twenty- 
sixth anniversary as Hollywood’s famous 
make-up genius, the opening ceremonies 
were directed by Sid Grauman. In addi- 
tion, Grauman selected Hollywood’s ten 
most beautiful girls to act as hostesses. 

Guests were invited to inspect the entire 
Factor plant in full operation, from mod- 
ernistic make-up rooms to the giant pow- 
der machines which produce 20,000 pounds 
of face powder daily. 

In testimony to Max Factor’s assistance 
to the motion picture industry, more than 





Mr. Factor and Esther Ralston in Dr. Frascati’s laboratory 
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500 famous screen stars affixed their signa- 
tures to a huge parchment, “Scroll of 
Fame.” 

Following the preview in the general 
offices and laboratories of itssubsidiary, the 
Factor Manufacturing Corp. guests were 
served cocktails and other refreshments by 
the catering staff of Hollywood’s famous 
restaurant, The Vendome. 

Mr. 


and 


Vlax 
Frank 


Harris, 


with 
were his sons Dave 
Messrs. Goldman, 
Hardwick, 


Acting as co-hosts 
Factor, 
and 


and Bill 


publicity man. 


Factor, 
Frascati, the genial 


Acclaimed as one of the outstanding 
architectural achievements of this age, the 
new Factor establishment, embracing four 
buildings in all, was designed by S. Charles 


Lee, internationally famous architect. It’s 














Entrance to the new studios and laboratories. 


neo-classic lines were intended as a wel- 
come relief from the severity of the mod- 
ernistic trend. 

White marble steps, flanked by a bronze 
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Claudette Colbert and Paul Muni with Mr. 


Factor at the opening. 


railing, lead the way to the reception room, 
through the magnificent marble portals. 
The walls and pillars of this striking room 
are done in an ice-blue, trimmed in ivory. 
Luxurious carpets are a rich burgundy. 
The interestingly 


decorated 


walnut’ furniture is 


with terra-cotta and gold 


brocade. Lighting fixtures are of spun 
glass. 

Among revolutionary innovations of the 
salon are the four new make-up rooms. 
Each one of these is a beautifully ap- 
pointed air-conditioned living-room, in- 
dividually decorated to harmonize with 
the colorings of the four feminine types— 
brunette, blonde, red-head, and brownette. 
The touch of a panel-switch electrically 
opens an entire wall, revealing a completely 
table. The 


type lighting can be regulated to simulate 


equipped make-up mirror- 


all types of illumination —natural — or 


artificial. 


ee 


Margot Grahame inspecting Max Factor’s rouge 
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Dan Nealon Says---- 


Chrismus Gift, Mistah Nealon? 
Which is the usual greeting in these 
here parts right along about now. 
[t means gimme a snort, a segar, or 
a dime for Chrismus, white folks. 
For two bits the recipient will make 
you a colonel. But to our scrivening 

Wurzburg’s Glazer went through 
town like a blue streak last month 
on his way to Champaign for the 
Illinois home coming. 
time was had by all. Deveneau, the 


\ pleasant 


only personification of applied art 
extant, dropped in to say howdy. 
Always learn something from that 
guy. Can’t forget my pang of dis- 
appointment to find my publisher 
out galivanting around the last time 
I was in New York. Tyson’s Hamp- 
ton was along. There’s a stay-up- 
late for you. Us hicks! And where 
wuz YOU at) Missed publication 
last month. A pity. 
see 

We hereby bury a sample offer in 
the middle of the copy. We wonder 
how many of youse gents read this 
goofy effort. To all those writing in 
and acknowledging their weakness we 
will send a swell new bor of Spill- 
proof Nadinola Face Powder. We 
could go on forever about how good 
this 


similies, just a big hearted guy doing 


is. No carton tops, no fac- 


market research. 
eee 
There are two hams left in the 
should 


basement and 


what’s been buried under the turnip 


you guess 
patch for the past four years. It 
looks like a Merry Christmas. Hope 
you all have the same and more of 
it. Chrismus Gift. white folks, 
Chrismus Gif’. 


Parts, Tenn. December 5. 














Aonticello, N. Y., 
(left), helped entertain Former President 
Herbert C. Hoover, (right), when the latter 
was delayed in Monticello by a snow-storm 
which struck the Hoover party when they 
were driving from New York where Mr. 
Hoover had addressed the Ohio Society. 


Luis deHoyos, Mayor of 


Smile Buys Sontag 

The Smile Chain of 7 drug stores in the 
Los Angeles area, has been acquired by 
Sontag Drug Co., according to Morris 
Sontag, President. Consideration was in 
excess of $100,000. With the building of 5 
new stores and the addition of the Smile 
Chain, Sontag now occupies 40 prominent 


locations in this vicinity. 


Bander To Coast 
I. N. Bander, Vice-President, and Gen- 
Sales VicKesson-Rob- 


bins, spent a week in Los Angeles recently, 


eral Executive of 
conducting general sales meetings at the 
local Mckesson office. In the course of his 
Mr. Bander will 


branches of the organization throughout 


tour, have visited 65 
the country, before he returns to his New 


York headquarters. 


Irvine Chemical Organized 

Irvine Chemical Co., has just organized 
with headquarters at Sinto and Ash Sts. in 
They will man- 
other kindred 


Spokane, Washington. 


ufacture bath salts and 


items. 


Obituaries 


J. Fred Windolph 


J. Fred Windolph, retired secretary of 
the Norwich Pharmacal Co., Norwich, 
N. Y., died in his home in that city, 
November 24, after an illness of several 
weeks. 

Mr. Windolph was born in Dover, Del.. 
May 22, 1863. 
Norwich Pharmacal Co. in 1899 as adver- 


He was seventy-two years old. 

He became associated with 
tising manager. He carried on sales pro- 
motion work for the company until 1912 
when he was made general control man- 
ager. In this position he became a close 
student of the laws applying to the formu- 
lation, labeling, and sale of drugs and came 
to be recognized as an authority in that 
field. 


wich company in 1916 and was elected its 


He became a director of the Nor- 


secretary in 1921, holding that post until 
his retirement last June. 

He was a member of the American 
Pharmaceutical Association, and served as 
a member of the executive committee of 
the American Drug Manufacturers’ Asso- 
ciation for two years until ill health caused 
him to relinquish that activity. 


Frederick J. Pope 
Frederick J. 
Requisites, died suddenly at home in his 


Pope, publisher of Toilet 


sixty-seventh year, November 1th. His 
widow, Helen Stahl Pope and a daughter, 
Mrs. Frank Dooley, survive. 

Twenty years ago Fred Pope, advertis- 
ing salesman, started Toilet Requisites. He 
had an idea and an ideal and very little 
else. The idea was a firm belief that the 
cosmetic business in the United States was 
forward 


at the beginning of a steady 
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growth and that a publication, specifically 
serving the need and interest of the cos- 
metic buyer would be of great value to 
manufacturers. The ideal was to publish 





FREDERICK J. POPE 


a magazine, which in and 
editorial character, would represent the 


best sense of the artistic in the industry. 


appearance 


Toilet Requisites has been a success because 
Fred Pope’s idea proved sound and his 
ideals steadfast. 

If ever a man put heart and mind into 
a business, Fred Pope gave his best to 
Toilet Requisites. Only those with him in 
the first several years of Toilet Requisites 
know the struggle and the grief that kept 
T. R. going. Only those who knew him 
intimately understood and felt his un- 
wavering determination to succeed and to 
succeed in accordance with the light he 
followed. 

No man in the whole cosmetic business 
had more friends than Fred Pope; no man 
has ever done more to earn and deserve his 
friendships. Together with many men, in 
every state and every branch of the trade, 
we join in a last farewell. 


Harry L. Kramer 


Harry L. Kramer, 
carets died in Lafayette, Ind., December 


inventor of Cas- 


2. He was seventy-four years old. He be- 
gan manufacture of the medicine thirty- 
five years ago, but later disposed of his 
interest to Sterling Products Co., for a re- 
ported consideration of $1,800,000. 


Joseph Turner 

Joseph Turner, founder of Joseph Turner 
& Co., New York, and long a prominent 
figure in the industry, died 
November 17, attack of 
bronchial pneumonia in his country home 
in Ridgewood, N. J. 


years of age. 


chemical 
following an 


He was sixty-seven 


W.L. Crounse 


William Livingston Crounse, for twenty 
years Washington representative of the 
National Wholesale 
tion until his retirement in 1934, died at 
his home in Washington, November 21. 


Druggists’ Associa- 
He was seventy-four years old. 
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ETHYL ALCOHOL PRODUCTION 


eee 





(moving twelve-month averages, 1931=100) 





PRODUCTION 1935 1934 
1000 Jan.-Sept. 132,508 122,247 
proof Sept. 19,607 15,636 
gals. August 16,646 13,823 

SALES 
1000 Jan.-Sept. 129,171 109,947 
proof Sept. 19,807 17,821 
gals. August 16,576 13,156 





INDUSTRIAL CONSUMERS TAKE 
LARGER RAW MATERIAL DELIVERIES 


Seasonal demand for for numerous raw 

materials by major consumers in the 
drug and chemical industries was re- 
ported exceptionally heavy during No- 
vember, with the consequent demand for 
industrial alcohols from the same quar- 
ters, continuing at a steady rate. 

Pickup in the demand for organic sol- 
vents and other alcohol-derived chemi- 
cals has likewise resulted in heavier 
withdrawals by those producers. Sup- 
port from this market, which probably 
represents the largest single consumer 
of industrial alcohol as a raw material, 
has given considerable strength to the 
price structure. 


IMPORTS OF LOW PRICED 
DRUG SUNDRIES UP SHARPLY 


{Imports of cheaply-priced merchan- 
dise sold through the drug trade such as 
hot water bottles, combs, toothbrushes, 
ete., are reported as having increased 
with exceptional rapidity during the first 
nine months of this year. The situation, 
which is assuming importance as direct 
competitor to American made goods, will 
bear careful watching by domestic pro- 
ducers. 

The bulk of these imports, produced 
by extremely low labor costs and modern 
machinery, have nearly doubled the total 
for 1934, and although the percentage of 
the American market which they supply 
is small, the price situation makes the 
condition more serious than it would 
ordinarily appear. 








A new method for the production of furfural 
by sublimating sunflower seed husks has 
been developed in Russia. By this process 
the husks are first moistened in sulfuric acid 
and heated in iron retorts coated with acid 
proofing material to 483° F. The furfural 
yield is reported at 7 to 10 per cent of the 
Weight of the husks, and acetic acid is ob- 
tained as a direct by-product. 





ALCOHOL INSTITUTE REQUESTS 
| “NONINDUSTRIAL” DEFINITION BY FAA 


The Industrial Alcohol Institute has 
filed with the Federal Alcohol Adminis- 
tration, a request that all forms of 
industrial alcohol be exempted from 
regulations of the FAA. 

It is the desire of the Institute that 
the long established industrial uses of 
ethy] alcohol in scientific and commercial 
channels should not now be classified as 
“nonindustrial use.” The request is 
made because the phrase ‘“‘nonindustrial 
use” of distilled spirits (over which the 
FAA exercises control) is not defined in 
the Federal Alcohol Administration Act. 

A resolution accompanying the re- 
quest suggested the following amend- 
ment to the ‘Proposed Regulations 
relating to Distilled Spirits, Misbrand- 
ing and Advertising.” 

“After subdivision (e), article 1, insert a 
definition as follows:—The term ‘for nonin- 
dustrial use’ as applied to ethyl alcohol re- 
ferred to in the above definition of ‘distilled 
spirits’ means the use of ethyl alcohol for 
purposes other than the following :— 

“1. For scientific, chemical, mechanical, 
industrial, medicinal, and culinary purposes: 

“2. For use by the United States or any 
governmental agency thereof, the several 
States and territories or any municipal sub- 
division thereof, the District of Columbia, 
any scientific university or college of learn- 
ing, any laboratory engaged exclusively in 
scientific research, any hospital, or sanita- 
rium or other users now or hereafter per- 
mitted to obtain ethyl alcohol tax free as 
provided by the Acts of Congress and regula- 
tions promulgated thereunder: 

“3. For the manufacture of denatured al- 
cohol produced and used as provided by the 
Acts of Congress and regulations promulgated 
thereunder: 

“4, For the manufacture of patented, pat- 
ent, proprietary, medicinal (including pre- 
scriptions compounded by retail druggists), 
pharmaceutical, antiseptic, toilet, scientific, 
chemical, mechanical, and industrial products, 
flavoring extracts, syrups and other prepara- 
tions, which are unfit for beverage purposes.” 





USE OF TERTIARY BUTYL ALCOHOL 
AS DENATURANT BACKED BY GOV'T 


The Bureau of Internal Revenue will 
oppose any attempt to apply the patent 
covering the use of tertiary butyl alco- 
hol as a denaturant, with respect to its 
required use for that purpose in specially 
denatured alcohol formulas 39, 39-A, 
39-B and 40 authorized for use in the 
manufacture of perfumes and cosmetics, 
according to an article in the November 
4th Oil, Paint & Drug Reporter. 

The article goes on to state that assur- 
ance has been given that the Bureau will 
assist users of alcohol denatured with 
the butyl compound to prove use of this 
substance as a denaturant prior to the 
filing of the patent covering such use. 
This assurance is contained in a letter 
by Stewart Berkshire, Deputy Commis- 
sioner of Internal Revenue, addressed to 
the chairman of the committee on indus- 
trial alcohol of the American Chemical 
Society. Context of the letter is re- 
printed in full in the above mentioned 
article. 

The use of the tertiary butyl alcohol as 
a denaturant for formulas 39, 39-A, 39-B 
and 40 was required when these formu- 
las were revised by the Treasury De- 
partment October first of this year. 


SUCROSE OCTA-ACETATE PATENT 
NOT TO AFFECT DENATURING USE 


The use of sucrose octa-acetate as a 
denaturant for alcohol has been covered 
by U.S. Patent No. 2,019,744, issued No- 
vember 5th and assigned to the Eastman 
Kodak Company. This will not, however, 
affect the use of this product as a de- 
naturant in Specially Denatured Alcohol 
Formula No. 23-G. According to infor- 
mation given by the Treasury Depart- 
ment to James P. McGovern, general 
counsel for the Industrial Alcohol Insti- 


(Continued on next page) 











ALCOHOL: 
molasses waste. This recovery system was developed by U.S.I. engineers and is the only unit of its 


POTASH FROM 


kind in the country. 


Bagging by-product potash derived from the incineration of 


After all the alcohol has been extracted from the molasses mash, the dilute 


watery residue is concentrated in huge quadruple-effect evaporators to a syrupy consistency. This 
concentrated residue is then blown into specially constructed furnaces, where, because of its high 
carbonaceous content, it burns by its own heat. The resulting ash is high in potash content and 


meets with ready sale as a fertilizer raw material. 


Prepared Monthly by the U. S. Industrial Alcohol Co. 
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VENTING BONDED ALCOHOL TANKS 
TO REDUCE VAPOR HAZARD 


The strict government regulations re- 
garding vents and other openings in 
bonded alcohol tanks are intended to pre- 
vent the unauthorized removal of the 
alcohol. These regulations are sometimes 
interpreted to prohibit outside vents, and 
the usual practice, states an article in 
Factory Mutual Record, official organ of 
the Associated Factory Mutual Fire In- 
surance Companies, has been to vent the 
tanks indoors, which by the. accumula- 
tion of alcohol vapors, may produce a 
severe explosion hazard. 

However, outside vents are acceptable 
if so constructed and guarded that the 
alcohol cannot be drawn off through 
them. The Factory Mutual Laboratories 
have recently devised a method for vent- 
ing alcohol tanks outdoors in a manner 
which has met with the approval of the 
authorities. 





{ SUGGESTED DESIGN OF rel PIPE FOR 
BONDED ALCOHOL TAN 


Install Conservation Vent 
} 









Perforaled Steel Screer 
if Yam thick 
Nolches lo prevent mater 
pocketing on roof 
i-Carriage Bolt 


<—~ Fill with Mastic or 
te 














No 30 mesh 30wire between recessed — 
flanges. Free area through screen should 
be 2 times the pipe cross section ares 


q_F 
= 
= 
: OL Flange riv 
or welded to 
tank 
Note Al! pipe joints to be welded or threaded 
! 


jowts provided with seal welds except on close 
mppies. This vent to berestricted to not over 2m pipe 











Limited to a maximum size of two 
inches, the vent is designed to prevent 
undue loss of alcohol, is arranged so that 
it cannot be removed from outside, and 
is so piped that forcing a wire or tube 
through the pipe would be very difficult. 
Detail of the construction is shown in 
the above diagram. 


SUCROSE OCTA-ACETATE PATENT 


(Continued from preceding page) 


tute, the government was aware of the 
patent claims at the time this formula was 
issued (See ALCOHOL NEWS, June, 
1935), and obtained a license from the 
Eastman Kodak Company for use of the 
sucrose octa-acetate as a denaturant. 

It was also understood that no royal- 
ties would be exacted from permittees 
manufacturing, distributing or using 
alcohol denatured according to S.D. No. 
23-G 
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| PURE ALCOHOLS FOR 
| INDUSTRIAL USE 


Chemically Pure—96% 
U.S.I.’s C.P. 96% 





der very careful supervision and 
with manufacturing equipment es- 
pecially designed to yield a product 
which must meet unusually rigid 
specifications. 

C.P. 96% alcohol was made by 
U.S.I. to meet a demand for alcohol 
of higher quality than the U.S.P 
|| grade. 

It is used almost exclusively by in- 
dustrial, school and college labora- 
tories for work requiring a reagent 
of exceptional purity. 

Likewise, manufacturers of high 
grade perfumes, who are most par- 
ticular in their selection of alcohol 
| which must be free from all traces 
| of foreign odor, find the C.P. 96% 
|| grade ideally suited to their require- 
|| ments. In the list of specially de- 


| 
| 
| 


| 
| 
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Ethyl Alcohol is 
a fermentation alcohol prepared un- 


| | 


| 


| 


| 
| 


| natured alcohol formulas are several || 


|| Which are authorized for perfume 
|| uses. These formulas, when made up 
| with C.P. 96% ethyl alcohol, are 


| highly regarded in the perfume in- || 


dustry. 

| In addition to complying with all 
| 8 specifications of the U.S.P.X, U.S.I.’s 
.P. 96% alcohol meets the following 
| su upplemental specifications: 


| Acidity 
1) Free acid as acetic, not more than 
{| 0.0014 gm. per 100 ce. 
i} Color 
1] Water-white. 
Corrosion 


Does not show 
1] drum steel within 72 hours. 
Non-Volatile Matter 


Not more than 0.0025 gm. per 100 | 


ce. 
Odor 

tested at high or low proof. 
Purit 


} by volume. 

| Reducing Substance 

} Not less than 45 minutes perman- 

| ganate time. 

Specific Gravity 

| At 15.6°/15.6°C. 
0.8121. 

1] Weight per gallon 
At 15.6°C. 


—not more than 


| undenatured as well as denatured ac- 


ernment formulas. 


| cording to any of the authorized gov- 


| | 
iH Free from foreign odors when 
i} 

| 

| 


6.76 Ib. | 


| This grade of alcohol is available | 





| 
= 


rust on bright | 


y | 
Not less than 96% ethyl alcohol 











[ TECHNICAL DEVELOPMENTS 

The items in this column are gathered 
from many varied sources. Further infor- 
mation on any of them may be obtained by 
writing to U.S. 1. 








U S ! 
A new label gumming machine places two strips 
of glue on the labels—one at each end. This 
is said to be especially desirable when apply- 
ing spot labels which go only part way around 
the container. The machine is adjustable for 
all sized labels from 3 to 12 inches. 

U = | 
A cellulose composition sponge, said to hold 
twenty times its weight of water, has been 
introduced to the trade. It is suitable for 
applications where natural sponges have 
been used and is reported to be resistant to 
chemicals and boiling water. The product is 
marketed in a number of sizes. 

U = | 
Mixtures of ethyl alcohol and hydrogen peroxide 
in certain proportions tend to give rise to the 
formation of acetaldehyde and acetic acid. 
The Quarterly Journal of Pharmacy suggests, 
therefore, that to avoid the formation of un- 
desired oxidation products and to maintain 
maximum antiseptic value, mixtures of this 
type should not be prepared until a short 
time before they are to be used. 

U S | 
Detection of flourine in drinking water may, in 
the future, be simplified by the use of fish. 
A report from the California Institute of 
Technology states that small amounts of 
flourine in drinking water which affect the 
enamel of the teeth of children also produce 
similar effect on the teeth of fish. The pos- 
sibility of correlating the degree of effect on 
fishes’ teeth with the amount of flourine in 
water is being investigated. 

U S | 
The odor of Ichthyol is one of the most diffi- 
cult to mask unless large amounts of perfume 
materials are used. When this product is 
used in salves its odor may be overcome or 
blended to form a more pleasant odor by the 
addition of one or more of the following 
products: anise, aubepine, camphor, citronel- 
lol, coumarin, hydroxycitronellal, menthol, 
methyl benzoate, peppermint, safrol, sandal- 
wood or vanillin. 

U S | 
A handy automatic measuring pump, illustrated 
here, is designed for use in measuring small 
quantities of liquids from cans or other con- 

~ _—sSss tainers. It is described 

[ | as double-acting and 
| is said to deliver accu- 
| rately one-half or one 
' —¥ | ounce of the liquid 
: with each complete 
stroke of the pump 
plunger. Besides find- 
ing useful applications 
around the laboratory, 
( | it should be handy in 
| power plants, etc., for 
| refilling and replenish- 
| ing of oilcups. 




















U.S. INDUSTRIAL ALCOHOL CO. 


WORLD’S LARGEST PRODUCERS OF INDUSTRIAL ALCOHOL 


ETHYE ALCOHOL 


SPECIALLY DENATURED-All Formulas ¢ COMPLETELY DENATURED-A]/] Formulas «© ANHYDROUS-Denatured ¢ ABSOLUTE- Pure 


SOLOX -The General Solvent 


u.s.1. Pyro Brand DENATURED ALCOHOL 
PURE (190 PROOF) TAX PAID—TAX FREE 
WEBB’S-Ethy/ 


U. S. L—U. S. P.-Ethyl 


© SUPER PYRO Anti-Freeze 


Executive Offices: 60 East 42nd Street, New York, N.Y. Branches in all Principal Cities. 




















‘‘Micronized’’ 
Cosmetic Colors 


1—Pre-grinding Unnecessary 
2—Assures 100°% Dispersion 
3—Non-bleeding 

4—Gritless 


5—Economical 




















‘‘Micronized’’ Cosmetic Colors—selected and tested for purity— 
are available in Earth and Lake types to 


WHITTAKER, CLARK & DANIELS, INC. 


260 West Broadway 


“Hidden Color!” 


Your Face Powder Is No Better Than Your 
COLOR DISPERSION 


‘*Micronized’’ colors, with no preliminary grind- 
ing, mixed and bolted in the same manner as 
you now use for your face powder, will show no 
undistributed color even under strong magnifica- 
tion. With the use of ‘‘Micronized”’ colors, you 
eliminate one of the most costly and trouble- 
some steps in the manufacture of face powder 
and effect continued uniformity of every batch. 


match any shade 





Established 1890 
New York City 
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OF IMPORTANCE TO 
DRUG AND COSMETIC 
MANUFACTURERS 
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MODERN COSMETICS, Chilson 


400 pages of practical, usable information for the manufac- 
turer of cosmetics. Over 500 formulas and procedure of 
manufacture for everything in the cosmetic line. 


Price $6.00 





RATIONAL PHARMACEUTICAL TREAT- 
MENT OF COMMON SKIN DISEASES 


Herman Goodman, B.S., M.D. 


In this volume is given in full detail the anatomy of skin, hair 
and nails. Any of the formulas given can be adapted by cos- 
metic manufacturers as a marketable corrective preparation. 


First Trade Edition, $5.00 





THE SCIENTIFIC AMERICAN CYCLO- 
PEDIA OF FORMULAS, Hopkins 
Compilation of about 15,000 selected recipes and processes. 
1077 Pages, price $5.50 domestic, $5.85 foreign 





PHARMACEUTICAL RECIPE BOOK 


1,600 valuable pharmaceutical formulas for $5.00. 


OUR VANISHING HAIR 
by Charles Nessler 


Mr. Nessler is already well known for his work in the hair 
field and his book will interest all manufacturers of hair 


preparations. 
140 Pages, Cloth $2.00 





DOLLAR MAKERS 
197 Sales Ideas That Worked 
by George T. Eager 


Just 197 page or less-than-page long stories, describing what 
business men have done to move goods. 


197 Pages, Cloth $2.00 
NATIONAL FORMULARY VI 


Prepared by Authority of the American Pharmaceutical 
Association. 
546 Pages, Buckram $5.15 including postage 


MANUFACTURERS’ PRACTICAL 
RECIPES, Jameson 


5,000 recipes for use by manufacturers in the most important 
industries. 50 pages devoted entirely to pharmaceutica! and 
toilet preparations. ~- 
2000 Pages, Price $8.50 











THE MODERN METHOD OF 
BIRTH CONTROL 
Dr. Thurston S. Welton 
This new book outlines—in simple language, supplemented 
by clear charts and an automatic Calendar-Wheel “The 
Modern Method of Birth Control,’’ based upon the findings 
of Dr. Ogino of Japan and Dr. Knaus of Germany, concerning 
the sterile and fertile periods. 


165 Pages, 65 Charts Price $3.00 





THE SUCCESSFUL HAIRDRESSER 
Kathryn Wilson 


Four hundred pages of vital importance completely covering 
all phases of the beauty profession. 


Price $2.50 





RETAIL SELLING AND THE NEW ORDER 
Kenneth Collins 
Kenneth Collins, who as Publicity Director of Macy’s changed 


the whole pattern of America’s retail advertising, now dis- 
cusses the problems which the retailer faces in the immediate 


future. 
Just Published $2.50 





9992 RETAILING IDEAS” 
Emanuel Lyons 
Primarily of interest to retailers but applicable to manufac- 
turers and distributors of retail goods. 
337 Pages, Cloth $3.00 


WHOLESALE ACCOUNTING 
AND CONTROL 
J. Brooks Heckert & Irving J. Stone 


This book presents for you in clear, understandable, usable 
form every step in accounting and executive control for 


wholesale concerns. 
234 Pages $3.00 


WHAT MAKES PEOPLE BUY 
Donald A. Laird 


The new advances in psychology applied to sales and 


advertising. 
237 Pages $2.50 











THE LAW OF DRUGS & DRUGGISTS 
William R. Arthur 


A treatise with text, cases, statues, readings and digests for 
schools of pharmacy, retail, wholesale and manufacturing 


druggists. 
500 Pages $3.00 


a+ 
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The Drug and Cosmetic Industry 


101 WEST 31st STREET 


Please remit with order 


NEW YORK CITY 


For other titles, consult our Book Dept. 
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INDUSTRY'S BOOKS 


Any book reviewed in this section can be purchased 


direct from THE DRUG AND COSMETIC INDUSTRY 


at regular publisher's price. 


The Pharmacopoeia of the United States, Eleventh 
Decennial Revision, Mack Printing Co., Buckram 
$5.00. 

The new pharmacopoeia will be available on Decem- 
ber 16, 1935 and its new standards will become official, 
superseding Pharmacopoeia X on June 1, 1936. The 
book is of course indispensable to any person connected 
in any technical capacity with the drug industry. Among 
the many changes, one of the most noteworthy is the 
use of structural formulas to assist in the identification 
of compounds. Fifty-eight new items have been added. 


Annual Reports on the Progress of Chemistry for 
1934. Issued by the Chemical Society, London. 
Major divisions of this book are “General and 

Physical Chemistry”’ (three parts), “Analytical Chem- 

istry,” ‘Biochemistry’ and “Radioactivity and Sub- 

atomic Phenomena.”’ As in past years, the reports give 
complete summaries of investigations in pure chemistry 
taking place all over the world. 


The Carbohydrates, by E. F. Armstrong and K. F. 
Armstrong. Longmans Green and Co., New York, 
$6.50. 

Since the last edition was published, a vast amount of 
new knowledge in sugar chemistry has been accumu- 
lated; the work has been completely rewritten. Al- 
though the primary object of the book is to appeal to 
those interested in sugar chemistry from the _ bio- 
chemical aspect, the subject is continually fascinating 
to all with more than an elementary knowledge of 
organic chemistry. 


Diet and Die, by Carl Malmberg, 149 pages, Hillman- 

Curl, Inc. $1.50 net. 

Here you will find most of the popular diets analyzed 
critically, and in a manner that will make their incon- 
sistencies and dangers clear to the average reader. 
Apparently no reducing diet is universally good, since a 
diet that is healthy and an effective cure for one person 
may be a road to ruined health and nervous breakdown 
for another. As is becoming much too frequent, the 
author feels called upon to attack medicine manufac- 
turers, particularly those who sell obesity treatments. 
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The National Formulary, Sixth Edition, Mack Print- 
ing Co., Buckram $5.00. 

The National Formulary is the inseparable com- 
panion piece to the pharmacopoeia. Here again, be- 
cause each new edition supercedes all that have pre- 
ceded, every worker in the field needs a copy within easy 
reach at all times. 


The Glands of Life, by Herman H. Rubin, 164 pages, 
B. B. Bellaire, New York, $2.00 postpaid. 
The story of the ductless glands and their effects on 
our mental and physical health, appearance, person- 
ality and behaviour, described in popular fashion. 


The Liberal Tradition, by Lewis W. Douglas, 136 
pages, D. Van Nostrand Co., New York, $1.50 net. 
The former Director of the Budget reviews the 

political situation in America today under these four 

heads: the Sins of the Past; a Planned Economy and 
the Oppressive State; Dictatorship and a Fiscal Policy; 

a Free People and a Free Economy. 


The Application of Absorption Spectra to the 
Study of Vitamins and Hormones, by R. A. 
Morton. Adam Hilger, Ltd., London, 10 shillings. 
Studies in absorption spectra interest chemists from 

many different points of view. For the larger, complex 
molecules considered in this book, precise information 
is at present out of the question. Spectroscopic research 
in this field is thus much more impirical, and its value 
lies in its use as an adjunct to biochemical and organic 
methods of study. 


A Textbook of Physiology, by William D. Zoethout, 
694 pages, The C. V. Mosby Company, St. Louis. 
$4.00 net. 

In this fifth edition of the well-known textbook, 
chapters on hormones, vitamins, muscle physiology and 
the nervous system have been thoroughly revised and 
brought up to date, while the book as a whole has been 
extensively rewritten. This was accomplished without 
making the book bulkier or omitting any matter of 
value by setting certain portions in smaller type. 
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DISTILLED WATER 








Stokes Triple-effect Water Still in large pharmaceutical plant. Capacity 
350 gal. per hour. Automatically controlled from storage tank. 


For Plant or Laboratory 


The chemical and bacteriological purity of the water you use in 
the compounding of drugs, the preparations of lotions and 
tinctures, and the manufacture of soaps, perfumes, tooth pastes 
and other toilet preparations determines—in large measure— 
whether they reach and maintain the high quality you set for 
them. 


With Stokes new and improved Automatic Water Stills you can 
produce economically and conveniently distilled water of a 
purity several times greater than U. S. P. requirements. See 
typical analysis below. 


Over 15,000 Stokes Stills are in use here and abroad—many of 
them in pharmaceutical plants and laboratories. For over 30 
years we have specialized in designing and building stills for the 
smallest laboratory requirements or plant needs of several 
thousand gallons per hour. All stills are now available with 
improved features which insure a distillate of exceptional qual- 
ity (see certified typical analysis) as well as more convenient 
operation. They are rugged, compact and self-contained. 

ried in stock. Smaller sizes steam, {79 ical Analysis* of Distillate 

. Parts per 100,000 

gas and electrically-heated; larger 0.28 


Sizes 14 to 100 gal. per hour car- 
+ I 


Total Solids 


| 
: : Volatile Solids 0.16 | 
sizes steam-heated only. Multiple Inorganic Solids 0.12 | 
effect stills supplied with full- | Nifrogenas iii | 
automatic control from storage — ee oe | 

eo if dec Nitrites 0.00 
tanks, if desired. Chlorine nae | 
Dissolved Oxygen 0.06 | 

STOCK SIZES THROUGH Free Carbon Dioxide 0.12 

PH Value at 20° C. 5.7 
DEALERS Total Bacteria per cc. none 
ALL SIZES DIRECT *Certified 


Write for folders describing these new stills, as well as our 
complete line. 


FJ5roKES MACHINE COMPANY 


Pharmaceutical Equipment Since 1895 


5932 TABOR ROAD OLNEY P. O. PHILADELPHIA, PA. 















See this still (right) 
in operation at the 
Chemical Show. 











796 The Drug and Cosmetic Industry 





New model No. 
171 = Still—Ca- 
pacity 1 gal. per 
hour; gas-heat- 
ed. Also avail- 


able electrically 
—and steam- 
heated. 






Improved mod- 
el No. 000-A 
Still— Capacity 
2% to 3 gal. 
per hour de- 
pending on 
method of heat- 
ing. 





Improved model No. 1-A Still— 
Steam-heated only. Capacity 5 
gal. per hour. 
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PRODUCTION FORUM 


THE CHAMBON PRESS 


Every once in a while we hear about a 
new machine or a new process which is 
truly new and truly exciting. In this 
category is the Chambon Multi-color 
printing press. All of you who print your 
own cartons, labels, circulars and other 
printed matter, listen! Suppose you got 
hold of a machine on which you could 
print an unlimited number of colors simul- 
taneously, you’d think it pretty good, 
wouldn’t you? Add to this at fairly dizzy 
speed, embossing, perforating, die cutting, 
creasing, folding and you’ve got a machine 
that is unusual to say the least. Ordi- 
narily this would be enough for any one 
machine but it’s only a start for this one. 
On the same machine, with but slight ad- 
justment, you can print any kind of paper 
from tissue to heavy carton stock. If you 
wish you can print on both sides of the 
same sheet simultaneously. Sounds crazy 
But here’s how it is done. 

The machine is a long narrow affair 
equipped with a series of printing stations 


doesn’t it? 


or impression points. All printing is done 
A roll of paper is placed 

It is threaded through 
the positive feed mechanism and from 
there through the various stations, which 


from roll stock. 
on the feed reel. 





vary in number according to the work to 
be performed. Each station is removable 
and all are driven from a single shaft. For 
instance if you wanted to print and var- 
nish a six color carton you would set the 
machine up with six heads or stations for 
the various colors, one for the varnish, one 
for scoring, and one for die cutting. (If we 
remember correctly it is also possible to 
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By Francis Chilson 


Production Engineer 


fold and glue cartons on the same machine 
but we can’t be sure of this point until 
we’ve had a chance to check again.) In 
running a carton like this the sheet would 
shoot through the machine emerging as a 
net at the opposite end, while the printed 
carton blanks would be neatly stacked in a 
receiving magazine. 

The machine does not require the serv- 
ices of an expert printer. Any intelligent 
mechanic can run it after he has had in- 
struction. The printing, including illus- 
trations, is done from engraved rolls. The 





copy is photographed on the surface of the 
rolls and the part not to be printed is 
etched back leaving a printing surface 
absolutely free from inequalities. The 
rolls are prepared by the Chambon Co. 
from your copy. 

The size of the copy determines the 
diameter of the roll. We understand that 
it is possible to get rolls so designed that 
type can be set on them by hand but the 
company does not recommend this for the 
reason that type wears out too quickly. 

Practically no set up work is involved. 
Rolls are placed on proper shafts and the 
required number of printing stations are 
put into place and inked. The press is very 
reasonably priced. Registry is absolute. 
The cut off mechanism on this machine 
will split a line without photo-electric con- 
trol. It isn’t a jobbing outfit of course. 
You’ve got to have fairly large production 
to use this equipment. But the big com- 
panies—especially the house-to-house and 
mail order companies—who distribute an 
enormous amount of literature will find 
that we’ve saved them a lot of money if 
they will check this. 

The outfit is so revolutionary that many 
of you will be skeptical. Sometimes this 
department gets hold of what seems a hot 
idea in equipment which poops out be- 
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cause the outfit behind it hasn’t enough 
money or experience to put it across. But 
Chambon has been operating in Europe 
for forty years, hence the concern has both 
the experience and the money to back up 
anything they claim. At all events Col- 
gate and Beechnut Packing Company are 
among the users we personally know about. 
So if you are interested drop us a line and 
we'll have Chambon get into touch with 
you immediately. (Note. In order to 
enable you to visualize your savings on 
printed matter Chambon will if you send 
samples give you an estimate of stock and 
printing costs. Indicate, annua! quanti- 
ties of each item. By comparison with 
your present printing costs you can tell in 
a second how much you will save.) 


PRINTING PILLS AND TABLETS 


Last month we mentioned a process by 
which tablets could be embossed. Now 
we'd like to tell you about a method of 
printing them. When we were asked to 
find out if tablets could be printed we re- 
called our candy days and we knew that 
we used to print lozenges with appropriate 
sayings, so we let ourselves in for this with- 
out realizing what a long hard grind lay 
ahead. We first learned that the job had 
been not very successfully or 
economically, by a_ well-known tablet 
house. Then after exhaustive search we 
got hold of some round pills printed with 
amazing legibility. The entire word 
“‘quinine”’ was printed in contrasting color 
on a pill less than a quarter inch in di- 
ameter. We knew then that the thing 
could be done mechanically for it was 
obvious from the size of the pill and the 
perfect registry of the printing that the 
job could not have been done by hand. 
After a couple of months search in France, 
Switzerland, England and Germany we 
located the outfit that made the machine. 
Gladly they sent on a lot of literature 
about the machine which of course we 
couldn’t read and had to have translated, 
and a collection of beautiful samples— 
tablets this time, both white and chocolate 
coated. These were imprinted with trade- 
marks, letters and monograms as neatly 
as it could have been done on paper. The 
printing machine is hand fed and the out- 
put per operator about 3000 tablets per 
As we’ve never 
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hour if memory serves. 








& 


: 
4 
i 


| 


TH powotl 







roots Power 


When Pepsodent Manufacturing Co. decided to 
package tooth powder in addition to Pepsodent 
Tooth Paste, they investigated various types of filling 
machinery and—adopted Stokes & Smith Equipment. 


The Powder Filling Lines in the Pepsodent Plant 
each employ an S&S Automatic Filler. Each machine 
has accurate, auger filling stations with conveyors. 
All are readily able to fill any of the three different 
sized packages at speeds as high as seventy 


packages per minute. 


Why not investigate Stokes & Smith Equipment for 
your product? There is a wide choice, running 
from the simplest semi-automatic machinery for lim- 
ited production to complete, high speed, fully auto- 


matic lines for mass production. Write for literature. 


STOKE MITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 


4912 Summerdale Ave., Philadelphia, U. S. A. 
British Office: 23, Goswell Road, London, E. C. 1 








FILLING MACHINES—CARTON FILLING AND SEALING 
MACHINES—BAG AND ENVELOPE FILLERS AND SEALERS— 
TIGHT-WRAPPING MACHINES—COMPLETE PACKAGING LINES 
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Uncther niilionally 


hucwn produc. . 


1’ PEPSODENT \ 








One of the Pepsodent Powder Filling 
Lines showing S & S Duplex Automatic 


Filler with supply hopper. 
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actually seen the machine in operation we 
can’t express an opinion as to whether the 
process could be speeded up or made auto- 
matic. But with labor costs as they are in 
this country the cost of doing the job 
would be too expensive for average pur- 
poses. Inasmuch as our principal didn’t 
want to put up the dough to make the 
machine automatic we had to call it a day. 
At any rate we know that pills and tablets 
can be printed and we know how to do it. 
With a perforated belt or slide plate to 
hold the tablets in position it shouldn’t be 
too difficult to do the job automatically at 
speeds that would satisfy any requirement. 


PATTERSON MIXERS 





The accompanying photograph shows a 
kettle equipped with a Patterson Vertical 


This unit is interesting 


Agitator drive. 
because it is equipped with oil-less bear- 
ings and provision is made on the unit 


itself for mounting the starting equipment. 


WATER TREATMENT 
International Filter Company of Chi- 


cago has a water treating unit called a 
Hydrodarco Purifier. The unit consists of 
a tank having a sand filter bed at the 
bottom above which a very thick bed of 
granulated carbon mixture is placed. The 
water to be decolorized, deodorized and 
rendered tasteless is passed from the top 
through the carbon down through the sand 
bed and out. A charge of carbon lasts 
about a year under quite severe conditions. 
It may be made more effective by back 
washing from time to time to rearrange the 
bed. Breweries and large soft drying 
manufacturers use similar units. The item 
is very 
appropos of a trend to purify water selec- 


inexpensive. We mention it 
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tively instead of distilling it. You can get 
similar units to soften water, to remove 
iron, manganese or whatever impurity 
may be present. Distillation is of course 
the only process by which all impurities 
may be removed but unfortunately the 
cost of large capacity distillation equip- 
ment is necessarily so great that large 
users of water cannot always avail them- 
selves of it. Such manufacturers employ 
instead a series of chemical purifying units 
each of which removes a particular impur- 
ity as the water passes from one to 
another. The only hitch in the process is 
that water never stays constant but varies 
with season, flood conditions, etc. Whena 
selective system of water purification is 
used its effectiveness depends upon con- 
stant checking of the raw water so that the 
necessary adjustments in the equipment 
can be made as conditions change. 


NEW FILLER AND LABELER 


WALTER M. SOMMER, 53 Park 
Place, New York dropped in the other day 
to tell us that he is handling the new 


Dunn’s Super Automatic Rotary filling 
machine. This rotary filler has only been 
on the market a short time and we are told 
that it has shown itself capable of filling 
85 quarts per minute, 140 pints, and 160 
14 oz. bottles per minute. The machine is 
adjustable. A six head hand filling ma- 
chine is made by the same company. 
Walter is handling for International Filler 
Corporation, Petersburg, Va., a complete 
line of vacuum fillers of all sizes, types and 
capacities, the International 
Automatic Labeling Machine. This unit 
represents a departure because it handles 
the bottles laying down. The machine is a 
continuous unit, the bottles never pause 


for a second while labels are being applied. 


GUARANTEED VALVE 


A new gate valve, machined from solid 
steel bar stock and carrying a 5-year guar- 


and also 


antee, is now being introduced by The 
Chapman Valve Manufacturing Company, 
Indian Orchard, Mass. 

The new valve, List 960, is made in all 
standard sizes from 14” to 2”. It is de- 
signed for all services up to 600 pounds 
pressure at 800° F. Sizes 14” to 1” are 
designed for cold working pressures of 
2500 pound; larger sizes for 1500 pounds. 

It is stated that the new valve offers 
economies not only because of its wearing 
qualities and freedom from repairs, but 
also because it can be employed as stand- 
ard small-valve equipment throughout a 
power or process system, eliminating the 
need of stocking a variety of types. 

Unlike the globe valves it is expected to 
replace, the List 960 has no pockets, raised 
seats or constrictions; in the open position 
it forms a virtually unbroken continuation 
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of the pipe line. It can be repacked under 
pressure. 

The valve is fitted with stainless steel 
valve stem, plug and seat rings. These 
parts are easily renewable. The uncondi- 
tional guarantee which accompanies each 
valve states that the company “agrees to 
replace without charge any working part or 
parts of any valve which fails from any 
cause within five years from the date of 


installation.” 


SAFE LADDER 
DAYTON LADDER CO., Dayton, O., 


has an improved form of step ladder which 
has a very wide platform on top and a hand 
rail. Useful around process and _ filling 
equipment where workmen have to climb 
up to dump containers into hoppers. 


SEND FOR A COPY 


U.S. BOTTLERS MACHINERY CO., 
4015 N. Rockwell St., Chicago, invites you 
to send for a copy of a new bulletin on 
their new automatic washer and rinser. 

In GERRAD BLUE BOOK OF PACK- 
AGING issued by the Gerrard Co., 
2915 W. 47th St., Chicago there are many 
useful hints on the use of wire tying for 
shipping case etc. 

ARTHUR COLTON CO., Detroit, 
would like to send you a copy of their new 
catalogue on collapsible tube filling and 
closing machinery. Every size is de- 
scribed here from hand operated units to 
the big automatics capable of 125 tubes 
per minute or more. You should have this 
in your reference files. 

GRINNEL COMPANY, 420 Lexington 
Ave., N. Y. C. appraises you of the need 
for good heating and ventilating during 
the winter months in a new booklet on 
Thermolier Unit Heaters. 

J. L. FERGUSON, Joliet, IIll., dis- 
courses on how to package and handle 
shipping cases at top speed in a new bul- 
letin, yours for the asking. 
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WH Y ae 


COMPANIES 


use 
PNEUMATIC MACHINES 


FOR EVERY 
‘‘WET’’ OPERATION 


Only one manufacturer of bottling 
equipment makes a machine for every 
bottling operation of cleaning, filling, 
capping and labeling—Pneumatic. Ob- 
viously there are several advantages in 
operating a bottling line comprising 
machines all produced by one company 
and designed to work in complete co- 
ordination. Production is naturally 
smoother, service is centered at one 
source and the responsibility for the 
successful operation of the entire line 
rests with Pneumatic alone. And the 
following four facts are further reasons 
why 25 of the leading manufacturers 
have found it economy to install Pneu- 
matic machines straight through their 
bottling lines: 

I. Pneumatic is the oldest and largest 
Packaging Machinery builder in 
the world, with the finest back- 
ground of experience. 

2. Ours is the only complete ‘“‘wet” 
and “dry” packaging machinery 
service, with more than eighty (80) 
different machines for nearly every 
type of packaging problem. 


3. Our complete stock of accurately 


made machine parts, valued at 
more than a quarter of a million dol- 
lars, insures prompt service when 
replacement parts are required. 

4. Trained service men are available 


quickly anywhere in the country 


when expert mechanical work is 
required. 
There is no substitute for these ad- 
vantages—and Pneumatic alone can 
offer them to you. Buy Pneumatic 
straight through. 


PNEUMATI 


PNEUMATIC SCALE CORPORATION, LTD. 

70 Newport Ave., Quincy, Mass., (Norfolk Downs Station) 

Branch Offices in New York, 117 Liberty Street. Chicago, 

360 North Michigan Avenue. San Francisco, 320 Market 

Street. Los Angeles, 443 South San Pedro Street. Mel- 

bourne, Victoria. Sydney, N.S. W. and No. 41 Whitehall, 
London, S. W.1 
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SKINNER HEATING & VENTI- 
LATING CO., St. Louis, Mo. invites you 
to send for their literature on unit heaters 
and other ventilating and air conditioning 
equipment. They warn against the use of 
copper and steel in the same unit heater 
as such a combination is bound to corrode 
due to galvanic action. 

J. H. DAY CO., Cincinnati, O., tells 
you all about sifting in a new bulletin on 
the Day Ro-Ball stabilized gyrating screen. 
Send for a copy. 

THE PATTERSON FOUNDRY AND 
MACHINE CO., East Liverpool, O., has 
issued a catalogue on agitators covering 
agitators and mixers of every conceivable 
type for every kind of product. 

PROCTOR & SCHWARTZ, Phila- 
delphia, in a new bulletin tells you that 
you should come to them first when you 
have a drying problem because, as spe- 
cialists in the construction of this type of 
equipment, they are in an excellent posi- 
tion to help you. Large producers will 
find their new Aeroform Dryer very in- 
teresting. 


LABORATORY HOMOGENIZER 


Manton-Gaulin Co., Everett, Mass., has 
improved its laboratory model homogen- 
izer. This machine is very useful for pilot 
plant and small batch work. It delivers 
from twelve to fifteen gallons per hour. In 
all respects this machine is exactly the 
same in principle as the larger production 


units of the company. It operates at 





3000 lbs. pressure and delivers a stream 
against the impact ring at a speed from 
800 to 1000 feet per second. Like the big 
machines this one forces the emulsion 
through a valve and seat ground to one 
thousandth of an inch and smashes the 
stream against an impact ring designed to 
present a right angle surface to the stream. 
The machine is recommended for all types 
of emulsions and suspensions and it is very 


inexpensive. 
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HAND WRAPPER 





MACHIN- 


AMSCO PACKAGING 
ERY CO., 122 Center St., N. Y. C., sells 
the Schlemmer hand operated wrapping 
machine. This is a handy little unit for 
small production. It will wrap a wide range 
of package sizes. It will wrap in any kind of 
paper. It will heat or adhesive seal as you 
require. It is said that one operator can 
wrap from seven to twelve packages per 
minute. One company is using the unit as 
a bundling machine. A group of packages 
being wrapped in transparent cellulose 
paper, which eliminates end labels as the 
packages identify themselves. The opera- 


tor folds the paper over the package and 
pushes it through the machine which 
makes the end folds and seals them. In- 
cidentally, Amsco is now exclusive agent 
for that hand labeling machine we told you 
about some time ago—the one which by 
the turn of a crank glues the label and 
applies it to the container. Round pack- 
ages and jars label best but we understand 
that a flat bottle model is being developed. 
Phillips Milk of Magnesia facial cream is 
wrapped on one of these, the operator 
labels two or three jars simultaneously 
with one turn of the crank. 





HANDY INSTRUMENTS 

Pfaltz & Bauer, Inc., 300 Pearl St., 
N. Y. C., has become headquarters for 
the trade for photoelectric cell equipment, 
colorimeters and many other kinds of 
laboratory equipment. Chemists will be 
interested in the “Sartorius Balances” 
which provide for quick reading of frac- 
tional gram weights without delay and 
without eyestrain. We'd suggest asking 
P & B for their literature on Lab equip- 
ment. 


THE CHEMICAL SHOW 

As yet we’ve only had a chance to make 
a flying trip through the Chemical Show 
and can only give a rather sketchy report, 
which we shall elaborate in detail later. 
Among interesting equipment on exhibit 
were the following: 

JOHN COLONY of Manton-Gaulin 
Manufacturing Co. was there to show the 
trade the Manton-Gaulin two stage homo- 
genizers, including a twenty five-gallon an 
hour laboratory model we told you about 
recently. John tells me that the trade is 
demanding a lot of his machines and that 
he feels it has established itself as the 
standard unit for emulsification and sus- 
pension problems. 

WALTER WEEDER, Al Keene and 
the other boys were down from Boston 
with a set-up of the new Pneumatic Scale 
combined air cleaner and vacuum filling 
machine and the new Pneumatic straight 
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line capper. The unit is very compact and 
efficient and the capper represents an in- 
teresting departure because it has no star 
wheel—the bottles pass straight through 
the machine and are capped as they pass 
through. Another interesting feature is 
the cap control mechanism. If a cap gets 
into the slide wrong it is automatically 
returned to the feed hopper again. 

ABBE ENGINEERING CO. had a 
very interesting exhibit of their complete 
line including liquid mixers, sifters, pebble 
mills, grinders, pulverizers, rotary liquid 
pumps, compressors, vacuum pumps, etc. 
We'll tell you more anon. 

BILL RUPRECHT and his Micro-Pul- 
verizers were on hand to show you how to 
grind crude drugs, drug extracts, face 
powder, chemicals, etc. Bill says the 
Micro pulverizer is the first dustless pul- 
verizer. Having a screw feed the machine 
prevents air from being sucked in. The 
material in the feed hopper is made to act 
as an air blanket. We introduced this 
machine to the cosmetic trade about ten 
years ago for milling face powder at high 
speed. So far as we know it was the first 
pulverizer used in the trade for this pur- 
pose. Numerous sizes are available. 

ERTEL ENGINEERING CO. had an 
exhibit of vacuum fillers, filter presses and 
disc filters. The filter press is a new item 
with Ertel. The combined filter press and 
disc filter, which we told you about some- 
time ago was on display. This is a handy 
machine for filtering materials that con- 
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HAVE YOU A GRINDING PROBLEM? 


Abbé Engineering Co. will solve it for you ... We 
have a grinding or milling unit for every need 


PEBBLE MILLS FOR ULTRA FINE MILLING 


Our complete range of jar and pebble mills, of capacities from a quart to several thousand gallons, are used by the 
big companies of the trade for milling colors, face powder, drug extracts, etc. 


DRUG MILLS 


Recommended for grinding crude drugs, dry tablet granulations, chemicals, etc. 


SHREDDERS 


For tearing and shredding leaves, paper and fibrous materials, Abbé Shredders deliver a uniform product at high speeds. 


CUTTERS 


These are for cutting and chipping gelatin scrap, derris root, wood 
and bark. Very rugged construction and strong durable knives. 


IMPACT MILLS AND PULVERIZERS 
When you want very high speed, fine grinding of materials, such as 
chemicals, face powder, crude drugs and drug extracts, ABBE 
IMPACT MILLS WILL PROVIDE THE CAPACITY AND 
MESH YOU REQUIRE. 





Send us your samples. We will recommend a mill for you. Abbé Pebble Mill 


Abbé Impact Mill 


ABBE ENGINEERING CO. 


56 CHURCH ST. COrtlandt 7-1115 , NEW YORK 


BOSTON @ BUFFALO @ BALTIMORE @ CHICAGO @ AKRON @ LOUISVILLE @ LOS ANGELES @ CLEVELAND @ PITTSBURGH @ DETROIT 








i, REBUILT and NEW 


EQUIPMENT 


Several recent liquidations of large pharma- 

ceutical, cosmetic and chemical plants enable 

us at the present time to offer you up-to-date 

machines of standard manufacture at unheard 

of savings to you. Included in this list are the 

following items: 

Tube Fillers—motor driven, piston, gear, worm 
and pressure type. 

Closing and Clipping Machines—single and 
combination types. 

Combination Tube Filling, Closing and Clip- 
ping Machines. 

Automatic Jar Fillers. 

Bottle Filling Equipment and Bottle Washers. 

Copper Kettles, Jacketed. 

Tablet Machines—single punch and rotary 
type. 

Dry Powder Mixers and Sifters. 

Labeling Machines, Mixers and Glass-Lined 



































@ You will benefit by 
our many years’ experience 
in successfully solving 
thousands of similar prob- 
lems. 


@ Our _ recommenda- 
tions are based upon the 
most efficient method of 
doing your particular job— 
at the minimum cost. 

@ There is an exact 
size and type HY-SPEED 
Bottle Filler for any pro- 
duction requirements you 













Tanks. 

Conveyor Tables, Bucket Elevators, Sifters and may have on bottles, cans, 
Dust Collectors. . Large production Semi-Auto- or jugs—1 07. to gallons. 
Also other items too numerous to mention. matic Vacuum Filler for any y t 
It will pay you to visit our New York City ware- size bottle, can or jug. @ You may operate 

house where the above equipment is on any HY-SPEED machine in 
display. Bal WE MANUFACTURE your own plant on a free 
Send us your inquiries today. We "can save you FILLERS TANKS trial period without any 
money! MIXERS LABELERS obligation whatsoever. 
FILTERS PUMPS @ Teil us about your 
RINSERS CONVEYORS problem—NOW. 





T E ! N emuaman' B m4 I L L Write for complete catalogue 
EEE Asop ENGINEERING Corp. 


Agent for George G. Rodgers Co. 
187 Varick St. Mew Yeek. N. ¥. 39 West 60th Street Columbus 5-268 New York, N. Y. 
Cable Address:—Bristen Tel. WAlker 5-6892-3-4 
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tain a precipitate or gummy floc, which 
would quickly clog the discs of ordinary 
equipment, because the liquid is first 
passed through the filter press section 
where the thick precipitate and flocculent 
material is removed before it reaches the 
discs. Ertel also had a six tube vacuum 
filler with a hand operated feed and dis- 
charge conveyor, which enables the opera- 
tor to feed one set of bottles and remove 
the filled ones with one turn of the crank. 
Ertel tells us that in a whiskey plant one 
operator turns out more than seventy 
pints per minute. 

ERNIE FINCH and AI Sterling were on 
hand with a swell looking set up consisting 
of rotary automatic bottle blower and 
rotary automatic vacuum filler. The ma- 


chines were set up with a return conveyor 
to bring the bottles around from the filler 
into the blower again, thus providing a 
continuous performance. Both machines 
are very sturdy and quiet in operation. 
THE ALUMINUM COMPANY of 
America had an interesting exhibit includ- 
ing a dehumidifying unit employing acti- 
vated bauxite as a dehydrator. The rela- 
tive humidity of the exhibition hall was 70 
and after the air had passed through the 
dehumidifier, it’s relative humidity was 
less than one per cent. We've seen a num- 
ber of chemical dehumidifiers but never 
one like this. Imagine how quickly you 
could dry tablet masses or drug extracts 
such as podophyllin, which cannot be 
heated, by using one of these units in a 


dryer. The material can be restored after 
it has become saturated by heating it. 

STEPENS ADAMSONSO CO. 
hibited an operating model of the famous 
Bedler conveyor. A number of manufac- 
turers are now using this machine for face 
powder, tablet mass and other dry ma- 
terials. It is now possible to clean these 
units easily and the small tubular units are 
virtually self cleaning. 

WALTER FREYSTEADT of Alsop 
Engineering Co. was on hand to show the 
customers a complete line of liquid hand- 
ling equipment, including hand and semi 
automatic vacuum fillers, mixers, filters, 
tanks, labeling machines, etc. Walter 
tells us that they now have a machine for 
every liquid handling need. 


ex- 





Shaving Soaps 

In formulating soap products for use in 
shaving it is customary to consider the 
effect of alkalies and super-fatting agents. 
These ingredients represent only part of 
the story, however. As is clear from the 
following table, the nature of the fat or oil 
saponified largely determines the proper- 
ties of the finished soap. 

The requirements of a good shaving 
soap are first, that it have very good de- 
tergent power, not necessarily to cleanse 
the skin but to remove the sheath of oil on 
each hair and thus permit the water to wet 


Soap Made From Color 
Coconut oil Pale yellow to 
white 


Palm kernel oil Pale yellow to 


Consistency 


Extremely hard 


Extremely hard 


and soften the hair; the lather should be 
fine-grained, close and heavy to support 
the hairs while they are being sheared; the 
lather should be lasting so that the re- 
quired area may be shaved without re- 
lathering; lather should be developed 
fairly rapidly (this requirement should be 
easily fulfilled in shaving creams because of 
the large amount of water present in the 
cream); action on the skin should be very 
mild. Considerable progress toward at- 
taining a perfect shaving cream may be 
made by selecting, experimentally, suit- 
able proportions of the various fats and 


Odor 
Very slight of 
original oil 


Very slight of 


oils. Amount and kind of alkali and 
super-fatting agents must also be carefully 
chosen. Tentative experiments we have 
made with saponin indicate that this ma- 
terial has a real effect in making lather 
thicker, more lasting and able to hold more 
water. 

Shaving creams should always be aged 
for a few weeks before packing; during this 
period the cream undergoes certain 
changes causing expansion or contraction, 
which, if they took place in the tube, 
would result in a cream that was too hard 
or too soft. 

Cleansing 


Lather Properties Action on Skin 
Quick, foamy, large Excellent Biting action; 
bubbles. Does not last roughens skin 
Quick, foamy, large Excellent Biting action; 


white original oil bubbles. Does not last. roughens skin 
Cotton seed oil Buff to bright | Medium to soft Original oil Quick, abundant, thick Good Mild 
yellow and greasy. Medium 
lasting 
Soya bean oil Pale yellow to Soft Original oil Abundant, greasy. Fair Mild 
dull white Medium lasting 
Olive oil Various shades Very soft Original oil Abundant, close, Very fair Very mild 
of green greasy. Lather persists 
Tallow Pale buff to Very hard Scarcely perceptible Slow, thick lasting Good Very mild 
white 
Lard White Hard Odorless Fairly slow, close, Good Very mild 
lasting 
Bleached palm oil Buff Very hard Original oil Medium to slow, close, Very good Very mild 
lasting 
Arachis oil Buff Very hard Original oil Very slow, close, Fair Very mild 
lasting 
Hardened whale oil White Exceptionally hard Peculiar to hardened Very slow, close, Fair Very mild 
fats lasting 
Hardened coconut oil Pure white Very hard None Quick, foamy, lasts Good Mild 
longer than coconut oil 
Linseed oil Golden yellow Soft Original oil Greasy, thick, lasting Good Mild 
Castor oil Pale yellow Soft Slight original oil Thick, greasy Fair Mild 


(Table from “Glycerol and the Glycols” by J. W. Laurie). 
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NEW ENGLAND AGITATORS 


are the choice of those who keep 


accurate cost records. 


The economy which prompted the purchase of much 
plant equipment during the past few years has proved 


false economy in all too many cases. 


During the same period New England Agitators have 
won new friends because their low operating expense 
and their unusual service records have proved their use 


to be true economy. 


Yet cost is but one factor—results 
are of prime importance and on 
this point New England Agitators 
have won many more friends. 


This new miniature Bulletin 
illustrates and describes all 
New England Agitators. 


Write for your copy. 





NEW ENGLAND 


TANK G@ TOWER CO. 


MAIN OFFICE & WORKS - EVERETT, MASS. 
NEW YORK OFFICE -11 WEST 42nd STREET 
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DRUG AND PHARMACEUTICAL 
MANUFACTURERS 


Kiefer, Pneumatic Scale and other makes—Vacuum 
and Gravity Filling Machines 

Colton No. 1 Suppository Press 

Stokes Automatic Tube Filler, Closer and Clipper 
21% to 40 Gal. Pony Mixers, Ross, Day and other 
makes 

Powder Fiilers—Day, Stokes and others 

Exact Weight Heavy Liquid Fillers 

Colton and Stokes Single and Rotary Tablet Machines 
W. & P. 30 Gal. Heavy Duty Mixer; also 100 Gallon 
with Heated Blades 

Sifters and Mixers—50 to 1000 Ibs. capacity 

Day Invincible Mixers 

Mead Mills; No. 1 - No. 2 and ‘‘Pony”’ 

Straub Hammer-mill 

Quaker City Grinders and Pulverizers—100 to 500 
Ibs. capacity. 

Pfaudler Enameled Lined Condenser—35 sq. Ft. 
Cooling Surface. 

Pfaudler Enameled Percolators—500 Gallons capacity 


4 
Filters, Filterpresses, Kettles—Copper, Aluminum and 
Steel; Coating Pans, Vacuum Pans, Stills, etc. 


“See First frst® 


419 Lafayette St 





First Machinery Corp. wew ton ci 
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WORCESTER, MASS. 


semi-automatic labelers. 
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MODEL-S: IMPROVED 

ti! WORLD 

[|] LABELER 
The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle or jar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of morethan 35 years. 


Economic Machinery Company 
Makers of complete line of automatic and 
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DAY RO-BALL Stabilized Gyrating Screens 


FEATURING 
SMOOTHER PERFORMANCE 










BETTER BALANCE 


14 STANDARD SIZES 
A Standard Machine For Every Screening Problem 
























THE J. H. DAY COMPANY 


C | N C I N N A T I Branch offices in principal cities O H | O 






























The new electric direct drive stand for copper or galvan- 
ized iron tablet coating and polishing pans is the first im- 
portant departure in the design of such pans in many years. 

The new Colton Direct Drive Coating Pan is a complete 
self contained unit having its own direct drive mechanism 
mounted on the base, thus eliminating all belts and shaftings 
and making a pan much quieter in operation and very much 
easier to operate. The shape of these pans and the angle 
at which they are set are correct to give finest results in 
coating and polishing and are based on Arthur Colton’s many 
years of experience of building such equipment for the drug 
industry. 

These pans are made of copper or galvanized iron in a com- 
plete range of sizes and capacities to suit your requirements. 
Polishing pans can be lined with canvas at a small extra cost. 


Send for our new circular 


THE NEW ELECTRIC DIRECT 
DRIVE STAND 


ARTHUR COLTON 
COMPANY 


No. 4 STAND WITH COPPER PAN 2620 East Jefferson Ave. Detroit, Michigan GALVANIZED IRON PAN 
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OVER 400 INSTALLATIONS 


Life THIS 


In 1929, Hoffmann-LaRoche, Nutley, N. J., installed 
Kiefer Bottling Equipment. Read what they say of 
the Kiefer Automatic Rotary 
Vacuum Filling Machine, after 
six years of service. 












Whether your  produc- 
tion demands full 
automatic machinery, 
semi-automatic, or the 
simplest equipment made 
—get machinery you can 
depend on at all times 
to do the work right and 
economically. 





In reply to your letter of June 5 we are pleased 
to inform you that the Kiefer Automatic Rotary 
Vacuum Filling Machine continues to function satis- 
factorily and we have nothing but praise for it. 

















Let us work with you on your bottling problems— 
cleaning, filling, closing bottles and jars—conveyors— 
packaging tables—pumps—fiters. 


Write for Catalog 








THE KARL KIEFER MACHINE CO., Cincinnati 














P. JORGENSEN T. G KELLY A. J. STERLING M. GC. FINN Cc. S. du MONT 
311 California St. 222 W. Adams St. 225 Broadway, Room 1209 10 High St. Windsor House, Victoria St. 
San Francisco Chicago New York City Boston London, England 








counts on 


BARNSTEAD 


for the 































purity that counts 


If you want to keep up the quality 
that keeps up sales prepare your 
products with pure Barnstead dis- 
tilled water—just as Squibb does. 
A Barnstead Still takes out the 
impurities that affect taste, color 
and uniformity—and does it at 
low cost. 
Barnsteads are inexpensive to 
operate and are built to last. Con- 
struction is of brass and copper 
throughout. Linings are of pure 
block tin. Modern features such 
as preheating, venting and coun- 
ter-current condensation are the 
results of over sixty years of satis- 
fying the demands of scientists 
and manufacturers. 
There's a Barnstead for every job. 
Capacities range from 1% to 5000 
gallons per day. Operation is by 
gas, steam or electricity. Send 
for catalog. 


nave 
é 


HZarnsiead 


STILL & STERILIZER CO. Inc, 
7 Lanesville Terrace Forest Hills Boston, Mass. 


ORIGINAL AND SOLE MANUFACTURERS OF "BARNSTEAD STILLS” 
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MODERNIZE with 
MANTON-GAULIN 


Two-Stage Homogenizer 


No plant is completely equipped without one of our 
homogenizers. They eliminate compounding troubles and 
vastly improve the quality and appearance of your prod- 
ucts. Many oils and medicines are made more effective 
therapeutically and much more palatable by homogeniza- 
tion. 

Creams, ointments and liquid and semi-solid emulsions of 
all kinds are made more stable and more appealing in 
appearance. Suspensions such as milk of magnesia are 
made more stable. Medicines, solutions and other liquids 
are made clearer and more uniform. 


If you want to make fine products, make 
them with an M-G Two-Stage Homo- 


genizer. Many sizes available. 





The Manton-Gaulin 


Manufacturing Co., inc. y & 
MASS. ; 





EVERETT :: 











Dee. ’35: 37, 6 




















HANDY BENCH MODEL FILTER 





BENCH MODEL FILTER 


@ Found to be of tremendous service in drug and cosmetic 
plants. It's compact, portable features combine with its effi- 
ciency in earning the nickname of the “Little Wizard'’ wherever 
it is used. Comes complete with pump and motor. Uses two 
Ertel asbestos filter sheets. Pumps two gallons per minute. And 
can be increased to‘a four disk by adding two additional rings. 


ERTEL ENGINEERING CORP. 


New York, N. Y. 


Dept. B, 120 East 16th Street 

















BY ERTEL 


ERTEL PORTABLE MIXER 


@ Ertel portable mixers... either direct driven or 
back geared... are of additional convenience in a 
multitude of uses. They are great time savers and will 
do a 100% job in short order. Try one. 





o 





Also MANUFACTURERS of 
Ertel Asbestos Disk Filters, Ertel 











Asbestos Filter Sheets, Allegheny 
Stainless Steel Tanks, Portable 
Bottle Fillers, Glass-lined Tanks, 
Pumps and Other Liquid Han- 
dling Equipment. 








GRINDING « MILLING 
MIXING ¢ EMULSIFYING 
One New Machine Does All! 


This new combination pulverizer and colloid mill can 

be used for making fine, smooth face creams and all 

other cosmetic emulsions. It makes excellent oint- 

ments and can be used for the manufacture of Cod 

Liver Oil and other medicinal emulsions. 

By a simple change of plates it can be used for the 

dry grinding of face powders and drugs. 

Repairs or changing of plates may be accomplished 

quickly and easily. 

Material is fed from a hopper through high speed grind- 

ing discs and discharges into a finishing chamber where 

a violent after-mix is given; from this finishing chamber 

the materials may be recirculated over and over through 

the discs. 

NO PRODUCT IS TOO DIFFICULT FOR THE 
CIRCULATOR! rs 


DYESTUFFS CORPORATION OF 
AMERICA 


Boston, Mass. 







281 Franklin Street 


WRITE US 
ABOUT 
YOUR 
PROBLEMS 
NOW! 
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—“CIRCULATOR!”— 


REBUILT 
EQUIPMENT 
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1—World Rotary Automatic Labeler with conveyor. 
5—World, Ermold and National semi-automatic Labelers. 
1—U. S. Bottlers 22-spout Rotary Vacuum Filler, monel fitted, with 
conveyor. 
1—Pneumatic Scale 11l-spout, straight-in-line Vacuum Filler. 
USED THREE WEEKS. 
1—Kar!I Kiefer 6-spout Universal Vacuum Filler. 
2—Karl Kiefer Visco Jar Fillers. 
1—Colton No. 10 worm type Paste Filler for jars and cans. 
Dry Powder Sifters & Mixers, 50 Ibs. to 4000 Ibs. capacity. 
Tube Fillers, Closers & Clip Fasteners. 
1—J. H. Day No. 4 Clipper Emulsifier, 24 gals. capacity. 
2—Motor driven Corking Conveyors. 
3—Powder Fillers, auger type, belt driven; one Stokes, two Day 
make. 
6—Colton and Stokes single punch, belt driven Tablet Machines, 
1%” to %” dia. 
1—F. J. Stokes Rotary ‘‘DD’’ Tablet Machine. 
1—F. J. Stokes No. 26 Wet Granulator & Shredding Machine. 
1—Hardesty Vanilla Percolator, 12 gals. capacity. 
2—50 gallon Percolators. 
2—Eppenbach type ‘‘F’’ Colloid Mills, 10-15 gals. capacity. Vir- 
tually new condition. 
2—Rotary Bottle Rinsers, Kiefer and U. S. Bottlers make. 
Miscellaneous: Copper and Aluminum Jacketed Kettles; Drug 
Mills, Filters, Filter Presses, Pulverizers, Jacketed Mixers, Oint- 
ment Mills, Screens, Revolving and Coating Pans, Dryers, Pumps, 
Boilers, etc. Send for latest printed list. 


What have you for sale? Send us your list. 


Consolidated Products Company, Inc. 


20-21 Park Row ‘ ‘ 


New York City 
Shops: 335 Doremus Ave., Newark, N. J. 


807 








SCHIMMEL 


No. 9 





2 c 
%e “ew yor ‘f 
@us pat o 


RIEFS 


DECEMBER 1935 





Deodorant Powders 


Deodorant powders may be prepared as 
follows: Zinc peroxide 40, Boric acid 20, 
Tale 39.5, Perfume 0.5. 

Zinc peroxide 20, Zinc stearate 10, Boric 
acid 30, Tale 39.5, Perfume 0.5. 

The following formulas give a compact 
deodorant: Alumnol 3, corn starch 10, 
titanium dioxide 13, tale 60, lanolin 2, 
tragacanth mucilage 11, perfume 1. Mix 
and sift the talc, titanium dioxide and 
alumnol. Mix the tragacanth and starch 
and work into the melted lanolin. Then 
add the mixture of talc, titanium dioxide, 
and alumnol. Stir until smooth and add 
the perfume. 

Boric acid 20, Talc 40, Rice starch 5, 
Cocoa butter 5, Hydroxyquinoline sulfate 
5, 5% Tragacanth mucilage 18, Titanium 
dioxide 6, Perfume 1. Dissolve the hy- 
droxyquinoline sulfate in the tragacanth 
mucilage, stir the solution into the starch 
and add melted cocoa butter. Mix and 
sift the titanium dioxide, boric acid, and 
talc, and treat with an agglutinant. After 
the perfume has been added mix the com- 
position to a dry paste, press into desired 
form and dry. 

It will be noted that the above formulas 
contain peroxides. Care must be taken 
when selecting the perfume to use one 
which will not react with the peroxides. 

Thymol and Menthol as well as Laven- 
der, Rose and Violet odors have been used 
very successfully in powders of this type. 





Schimmel Report A, III B, 1b, Page 29. 


Bases for Creams and Salves 

The use of cetyl alcohol in cosmetic 
preparations has been known for many 
years. Lately K. Bergwein published the 
results of using cetyl alcohol in actual 
manufacture of cosmetics and pharmaceu- 
tical preparations. Cetyl alcohol is stable, 
and hence does not become rancid; it is 
non-irritating and makes the skin smooth 
and supple. Creams made with cetyl 
alcohol are remarkable in their ability to 
absorb large quantities of water and 
penetrate the skin. The following form- 
ulas were used in formulating the above 
findings: 

1. Paraffin 145, anhydrous lanolin 240, 
odorless white paraffin oil 175, 
alcohol 40. 

Add 400 parts of water heated to 70° 
to the above base to produce a clean white 
product with the consistency of a stiff 
lanolin salve. The addition of 600 parts of 
water gives a softer cream similar to cold 
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cetyl 


cream which melts quickly when applied. 
500 parts of either base containing water, 
plus 300 parts of paraffin oil gives a cream 
useful in boric-lanolin cream, baby cream, 
cream for protection against sunburn, etc. 

2. Paraffin 200, anhydrous lanolin 50, 
odorless paraffin oil 630, cetyl alcohol 120. 

This base will absorb 250% water. An 
especially soothing preparation for sun- 
burn may be made by replacing water with 
limewater or Goulard water. 

3. Dissolve 12 parts of neutral stearin 
soap (potash soap containing about 0.5% 
excess stearin) in 240 parts of hot water. 
Melt anhydrous lanolin 60 and cetyl 
alcohol 6. Then slowly add the stearin 
soap solution. When cool, a homogeneous 
and stable white milk will be obtained. 

The mineral oil may be partially or 
wholly replaced by vegetable oils. If this 
is done, preservatives such as p-oxyben- 
zoicacid methylester or propylester must 
be added. 

The experiments of H. Kaiser and 
K. Eggensperger show that of sapamines a 
stearyl-sapamine base is particularly suit- 
able for making salves and creams of high 
water content. Such a base is specially 
suited for stable acid creams and emul- 
sions. The quantity of oleyl sapamine base 
which should be added in small quantities, 
must be determined in each case. 

According to H. Bennett salve bases 
capable of absorbing a great deal of water 
are obtained when melting lanolin and 
diglycolstearate. The resultant shiny 
white salves, which can be washed off with 
water, are completely absorbed by the skin 
because of their low surface tension. 
Diglycolstearate and diglycoloreate are 
also valuable when manufacturing the 
water-in-oil type of emulsions. The glycol 
esters are not irritating to the skin. 

Salve foundations may be made with tri- 
ethanolaminestearate as follows: 

1. A salve base that absorbs 50 to 
100% water: hard paraffin 25, yellow 
paraffin 65, triethanolaminestearate 10. 

2. A foundation for soothing salves: 
liquid paraffin 40, stearic acid 12, tri- 


ethanolaminestearate 4, glycerin 4, water 
40. 

3. A greaseless, fat base with mother- 
of-pear| effect: stearic acid 9, triethanol- 
aminestearate 12, 90° alcohol 8, 
water 71. 

Recent experiments show that cho- 
lesterin and cholesterin alcohols will con- 
siderably increase the water absorption of 
paraffin and paraffin oils. For example 
the addition of 0.5 to 1% cholesterin will 
enable paraffin to easily absorb 25% 
water. Cholesterin, like wax, can be 
melted with paraffin without danger of 
separation. The same is true of the cho- 
lesterin alcohols that have been separated 
from lanolin and which have been used for 
many years in neutral cholesterin salves. 
The capacity of such salves for absorbing 
water varies with the cholesterin content 
from 180 to 300%, that is to say, 100 
parts of anhydrous neutral salve will 
absorb from 180 to 300 parts of water, 
weak boric acid solution, or other aqueous 
solution. 

Even lecithin which formerly could be 
obtained only from egg yolk or cerebral 
matter and because of its high price, was 
used almost solely for dietetic prepara- 
tions, may be very useful in cosmetic and 
pharmaceutical preparations. It is now 
produced from soya beans in large quanti- 
ties and as a result is much cheaper. Its 
use in skin creams is recommended. 1 to 
2% lecithin improves the physical proper- 
ties of a cream, reduces the surface tension 
of the fats and oils, causes a uniform dis- 
tribution of the water in the cream and 


‘increases its ability to penetrate the skin. 


Moreover, lecithin creams have a good 
physiological action on the skin. 

According to the investigation of F. E. 
Nottbohm and F. Mayer there is a dif- 
ference in egg lecithin and soya bean 
lecithin which is on the market for 1/10 
the price of egg lecithin. The lecithins 
from plants are of different synthesis than 
egg lecithin and contain large quantities of 
fatty oil (soya bean oil), according to 
Rewald about 40° . 





Schimmel Report A, 1935, 3B la, P. 11. 





For creams 


Schimmel 





AURICULA 8S 94 


The golden rock flower. Delicate, sweet, glowing. 
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601 West 26th Street 


Lac. 
New York 
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PERFUMERS’ SHELF 


Rose Odors 

The development of artificial rose odors 
of various types and for varied uses was 
one of the first problems to be met by the 
perfumer. Twenty years ago Rose and 
Violet were extremely popular scents, as 
were Jockey Club, Florida Water, Frangi- 
panni and others. But due to the rapid 
creation of new and interesting perfume 
materials, new odors have come into 
prominence and better approximation of 
the true flower scent has been accom- 
plished. For example, if we were to 
examine a rose formula of twenty years 
ago, we would find that it consisted mainly 
of one of the geraniums with modifications 
produced by using Bulgarian attar, 
patchouli, vetivert, and tincture of musk 
or civet, and usually some triple extract of 
rose made by extracting the pomades. 
Today, on the other hand, our field of con- 
stituents consists of a wide range of ma- 
terials such as all the esters of the basic 
alcohols, aldehydes, ete. 

Rhodonol is one of the most important 
materials for compounding an otto of rose 
type and it unquestionably approximates 
the odor of this flower more closely than 
any other alcohol. Esters of this alcohol 
are also valuable in producing various 
shades, the most commonly used being the 
acetate. 

Phenyl ethyl alcohol is also an indis- 
pensable ingredient, and here again, as in 
the case of rhodonol, its esters play a part 
in developing modifications. 

Geraniol, citronellol, phenyl acetic alde- 
hyde, dimethyl acetate, cinnamy] alcohol, 
and the cinnimates together with many 
other new materials have added to the 
large range of materials available. Last 
but not least is the use of the aliphatic 
aldehydes and alcohols Cg, Cg, and Cj}. 
Mere traces of these powerful materials 
produce delicate characteristics of the 
flower. 

Of the essential oils, patchouli, the 
geraniums (African, Bourbon, and Turk- 
ish), and yetivert are most important 
adjuncts. In the finer types of rose odors 
the use of either the Bulgarian or the 
French rose are absolutely necessary, and 
in some instances both are used. Last but 
not least, a suitable fixative is required de- 
pending on the use to which the rose scent 
is to be applied. Should the rose odor be 
for use in creams, a preponderance of either 
African or Bourbon geranium imparts an 
excellent rosy effect to the finished product. 


Comparing materials available today 
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with those of twenty years ago makes one 
realize that it is no wonder that the de- 
velopment in the synthesis of rose odors 
has made such rapid strides. And this de- 
velopment has occurred not only in the 
production of various types and shades, 
but also in the production of something of 
quality at reasonable prices. 


Phenylacetaldehyde Monoacetate 
This substance (known also as phenyl 
vinyl acetate) is quite exceptionally useful 
as a nuanceur for synthetic flower com- 
positions. The odor of the 100 per cent. 
pure acetate somewhat resembles that of a 
carefully prepared phenylacetaldehyde di- 
methyl acetal but also possesses a sub- 
sidiary note strongly reminiscent of hy- 
droxycitronellal. The latter is even more 
strongly characteristic of the dimethyl- 


(or even the diethyl-) acetal of the last- 
mentioned aldehyde. And permeating the 
odor is an outstandingly fresh green-leaf 
note, which decidedly favors the purpose 
mentioned at the outset. 

Added in exceedingly small proportions 
to finished compositions, it generally im- 
parts (after short maturing) a full, rounded 
note such as is sought after in vain by 
other means—apart, of course, from the 
addition of genuine flower extract oils, 
which are far too dear for most purposes. 
A warning must nevertheless be sounded 
against the assumption that enol-phenyl- 
acetaldehyde monoacetate is universally 
applicable to flower oil compositions as a 
means of imparting the desirable natural 
note. Any first class perfumeur will recog- 
nize its limitation from the foregoing odor- 
classification. 








“But that is too seductive for:generalluse, we'll have to tame it down.” 
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PLYMOUTH PRODUCTS 


for the Cosmetic and Drug Manufacturer 


Plymouth Specialties 


“PLYMOUTH” POWDER BASE NO. 7—50 Ib. cartons. 

This is a new raw material for face powder manufacturers. 
It will improve any face powder; it is extremely soft, white and 
odorless and has exceptional covering powder and adhesiveness. 
Particle size of it is between 3 and 7 microns in diameter. It is 
not a mechanical compound. 

“PLYMOUTH” SUN-BURN PREVENTER OIL CONCEN- 
TRATE—1 Ib. to 55 gallon drums. 

For sun-burn prevention used in a 20% strength in either an 
oil base or in a cream it affords positive and adequate protection 
against sun-burn. Charts covering it are available. 
“PLYMOUTH” SOAPLESS SHAMPOO BASE—50 gal. 

drums. 

This will stand dilution with at least equal parts of water 
and remain perfectly clear. It is non-foaming and quite neutral. 
It needs only the addition of water and perfume to complete a 
soapless shampoo. 


PERFUME COMPOUNDS 


m We have a complete line of perfume compounds suitable for any type of cosmetic at a price range to suit all classes of trade. 
is a separate department and is in charge of a perfume chemist w hose time is entirely devoted to the deve lopment of new odors. 


“PLYMOUTH” CREAM BASE—375 Ib. drums. 

This is a prepared quick-melting liquefying cream base. 
Contains no water. Can be tinted and needs only the addition of 
perfume to complete. 


THOREPS—ABSORPTION BASE—110 lb. drums. 

This is one of the new oxycholesterin absorption bases having 
a very exceptional quantity of effective substances. It produces 
waxless, neutral, soft type tissue creams. It is simple to operate. 


“RIGAL BRAND’ GENUINE IMPORTED RUSSIAN 
MINERAL OILS 

We were the original importers of Russian Oils to this 
country. We offer all grades and viscosities ranging from the 
“Extra Heavy” 335/345 Viscosity to the “Extra Light’’ 80/85 
Viscosity. 
This 
We 


solicit your inquiries for our regular line or for special odors to suit your individual requirements. 


Cosmetic Raw Materials for Creams and Lotions 


STEARIC ACID—Selling agents for Harkness and Cowing Co. making only a saponified triple pressed and better stearic acid. 


very low Iodine number indicating extreme purity. 


Ofa 


ANHYDROUS LANOLIN USP—Selling agents for American Lanolin Corp. A Lanolin of very light color, good body and very sweet 


inoffensive odor. 


“PLYMOUTH” CRYSTAL “E”’ Mineral Oil—Specially made for creams and general cosmetic use. 
A LIGHT oil for modern fluffy soft creams. Other grades also. 


USP acid test. Absolutely odorless and tasteless, colorless. 


Exceptional purity, having a 


PETROLATUM—AIl grades USP of pure Pennsylvania stock, filtered, NOT acid treated. All colors, Snow White to Amber, all USP. 


Special soft grades and qualities, of soft and medium consistency. 

The usual objection to Spermaceti in creams because of ‘‘fishy odor’’ is not 
applicable because ‘‘Plymouth” brand is practically odorless. 

SUN BLEACHED BEESWAX USP—In discs, pound slabs and large cakes. GUARANTEE 


GENUINE SPERMACETI—A very pure white product. 


quality. Also Yellow refined. 


*“CIRINE’”? WAX—The Plymouth name for a special grade of Ceresine wax for the Cosmetic industry. 
The same grade as sold to the largest cream manufacturers in the country for 


as Beeswax, preventing lumpiness in creams. 


more than twenty years. Always uniform. White and odorless. 
IMPORTED OZOKERITE—From Austria and guaranteed pure and unadulterated. 


£D PURE and USP. Always uniform 
Melting point about same 


Other grades too. 
Two grades, one 176/178° F. melting point, the 


highest obtainable, and a lower melting point quality of 156/158° F. Both perfectly white and odorless. 


Cosmetic Raw Materials for Powders 


STEARATES—Of our own manufacture. “Plymouth Brand” Zinc as used by Face powder manufacturers for twenty years. Light, 


white, odorless and fluffy. 
who prefer it. 


Guaranteed made from Stearic Acid. Plymouth Magnesium Stearate for Face powder manufacturers 


ZINC OXIDE USP—We import the Belgian V. M. Gold Seal and White Seal, of the highest degree obtainable, Lead content nil. For 


the discriminating trade. 


PRECIPITATED CHALK USP—Snow Top Brand in all weights and densities. 
MAGNESIUM CARBONATE USP and Technical—The Imported Pattinson Brand. Light and Heavy. 


COLLOIDAL KAOLIN USP—The finest particle size obtainable. 


RICE STARCH—The Genuine Imported Java Rice Starch. 
TALC—AIl grades, Italian, French and domestic. 


M. W. PARSONS, 


AND PLYMOUTH ORGANIC LABORATORIES, 


55 Ann Street 


IMPORTS 


INC. 
New York, N. Y. 
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THE COMPOUNDERS’ CORNER 


Deodorants 

Deodorants intended for use on the body 
fall into two main types, namely, those 
merely for deodorizing and those which 
act as astringents to check the flow of per- 
spiration. These products may be sold as 
liquids, creams, sticks and dusting 
powders. 

First in importance, the deodorant 
should deodorize. This it does by destroy- 
ing bacteria on the skin surface which 
cause the normal perspiration to become 
rancid; in addition, the perfume should 
cover additional body odor. As much as 
possible, the preparation should not irri- 
tate the skin and must be absolutely free 
of any toxic after-effects. These require- 
ments are comparatively simple: only the 
physical condition causes difficulty in 
formulation or manufacture. 

Dusting powders are the easiest of all 
types to make and are readily applied, 
creams are popular but difficult to formu- 
late, liquids are difficult to apply to the 
axillary region while the stick form, as 
easy to use as a lipstick, is steadily grow- 
ing in popularity. 

The difficulty in use of liquid deodor- 
ants may be overcome by the sale of an in- 
expensive, non-corroding atomizer. Alumi- 
num chloride, 15 to 20% (more is likely to 
be irritating), is the active ingredient in 
great majority of deodorants of this type. 
Aluminum acetate is often used along 
with the chloride, plus additions of boric 
acid or borax to act as buffers and prevent 
precipitation. Formaldehyde, hexameth- 
ylene tetramine, zinc sulfocarbonate and 
oxyquinoline sulfate are sometimes em- 
ployed, the use of aluminum acetotartrate 
apparently being limited to a few manu- 
facturers. The following basic formulas 
will serve as a guide for experimental de- 
velopment. They are both entirely prac- 
tical, in spite of their obvious simplicity. 
Aluminum chloride 9.0, aluminum sulfate 
4.0, borax 1.0 and water 86.0. This solu- 
tion will remain perfectly clear and sta- 
ble. The small amount- of borax reacts 
with the aluminum chloride to liberate 
boric acid, preventing precipitation of 
aluminum hydroxide. Aluminum chloride 
15.0, hydrochloric acid (10%) 0.5, water 
84.5. Small proportions of the diethylene 
glycol ethers are sometimes added to assist 
incorporation of perfumes. Aluminum 
chloride 15.5, diethylene glycol ethyl ether 
4.0, perfume 0.5 and water 80.0. Never- 
theless, the most satisfactory method of 
perfuming still consists of the use of aro- 
matic waters such as rose water or orange 
flower water as the solvent. Perfume, when 
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used, should neither irritate the skin nor 
precipitate out of solution. 

The most suitable base for deodorant 
sticks consists of a stiff mixture of fats and 
waxes, similar to that in lipsticks. As no 
water is necessary in the preparation of 
these sticks, it is possible to use zine per- 
oxide when formulating them. It is essen- 
tial, however, to employ a base which 
melts between 45 and 55° C. Zinc oxide 
and stearate are useful in making the stick 
opaque. For deodorizing and restricting 
perspiration, about 7% of aluminum chlo- 
ride may be mixed with the zinc oxide be- 
fore incorporation in the base, but simple 
deodorizing may be done with the help of 
oxyquinolin sulfate (3%), chlorthymol 
(1%), zine sulfocarbolate or zinc salicyl- 
ate. The consistency of the following 
stick may be adjusted by varying the wax 
content. Paraffin 29, petrolatum 20, cocoa 
butter 15, beeswax 10, zinc oxide 18 and 
aluminum chloride 8. 

In creams, avoid the use of those elec- 
trolytes and other incompatibles which 
destroy creams. Glyceryl monostearate 15, 
oxyquinolin sulfate 3, glycerin 5, water 77. 

Powder deodorants contain talc as a 
base with a high percentage of zinc or 
magnesium stearate to increase adherence. 
Talc 50, zinc stearate 10, zinc peroxide 40. 
Zine sulfocarbolate, boric acid or sodium 
perborate may also be used as active in- 
gredients. P. E. O. R. 


Oxygen Compounds 


We list some of the more common com- 
pounds useful in cosmetics as sources of 
active oxygen. In order to assure the re- 
quired stability of the preparation, the 
right compound must be used under the 
proper conditions. 

Hydrogen peroxide is a colorless liquid 
with a slightly sharp odor. It is miscible 
in all proportions with water, forming 
colorless solutions which have oxidizing 
and bleaching properties. Commercial 
hydrogen peroxides are water solutions, 
usually of 100-volume strength. The desig- 
nation “‘100-volume” indicates that 100 
volumes of active oxygen are liberated 
from one volume of the solution. The 100- 
volume solution thus contains 27.62% of 
H202, equivalent to about 13% of avail- 
able active oxygen. Pure hydrogen per- 
oxide solutions are stable. Where decom- 
position occurs, it is usually due to the 
catalytic action of traces of impurities such 
as metals and their salts, dust, charcoal, 
organic compounds, etc. The solution is a 
very active oxidizing agent with both 
organic and inorganic materials. It can be 
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used in acid, neutral or slightly alkaline 
solutions and has an advantage over other 
oxidizing agents in that the only by-prod- 
uct of the reaction is water. 

Magnesium peroxide is a white powder 
consisting of magnesium hydroxide con- 
taining not less than 15% of magnesium 
peroxide with not less than 4.3% of avail- 
able active oxygen. It is soluble in acids, 
but only slightly so in water. In water sus- 
pensions it slowly liberates its available 
oxygen. The moderate alkalinity of magne- 
sium peroxide together with the fact that 
it is not astringent and has the mild laxa- 
tive properties characteristic of most mag- 
nesium salts, makes the product of interest 
to pharmacy. A suggested use for this 
product is as a mild antacid because of the 
ease with which its physiological action 
can be controlled. It does not liberate its 
active oxygen in neutral or alkaline sur- 
roundings, hence passes practically un- 
changed to the regions where acid con- 
ditions exist. There it is decomposed, 
giving up oxygen, and the magnesium 
oxide neutralizes the acid. Magnesium 
peroxide has been suggested for the treat- 
ment of certain mouth conditions, to 
counteract undue acid conditions and pre- 
vent fermentation. Mixed with citric acid 
and magnesium carbonate, the peroxide 
has been used as an “oxygenated magne- 
sium citrate.” It is also used in Seidlitz 
powder mixtures. 

Calcium peroxide is a cream colored 
powder consisting of a mixture of calcium 
hydroxide and calcium peroxide, contain- 
ing not less than 60% of calcium peroxide, 
the equivalent of 13.3% of active oxygen. 
It is stable when dry at ordinary tempera- 
tures, but slowly dissociates in the presence 
of moisture. It is insoluble in water, alco- 
hol, ether or ammonia, but readily dis- 
solves in dilute acids and solutions of am- 
monium salts. Calcium peroxide has 
antacid and disinfecting properties, ac- 
cording to the U. S. Dispensatory. When 
suspended in water, calcium peroxide lib- 
erates oxygen in contact with organic 
matter, preventing fermentation by this 
oxidizing activity; mildly alkaline calcium 
hydroxide simultaneously liberated neu- 
tralizes acid conditions. Calcium peroxide 
in the form of a dusting powder is used as a 
bactericide. It is of value in cosmetic 
preparations because of its bleaching effect 
upon the skin and has also found consider- 
able use in tooth powders. 

Zinc peroxide is a fine yellow-white pow- 
der consisting to the extent of 45% of zinc 
peroxide, the rest being zinc hydroxide, 
with 7.4% of available oxgyen. It is in- 
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CHOLESTERIN ABSORPTION FATE 


PROTEGIN X 


Contains all of the active ingredients of lanolin but is odorless 
and non-tacky. 


Used as the emulsifying agent in creams and ointments and in 
place of lanolin in all preparations calling for the latter product. 


Made in U. S. A. by 


Th. Goldschmidt Corp. 


147 Waverly Place New York 


515 S. Fairfax Ave., Los Angeles @ 325 W. Huron St., Chicago 








NEW AIR VIEW OF THE KOSTER KEUNEN PLANT © 


Seventy thousand pounds of K. K. pure beeswax were bleached here monthly from April to November during the 


Our facilities consist of 142 bleaching racks, each 150 by 5 feet... .. Visit our plant and con- 


season of 1935.... . 
We shall be glad to show vou around. 


vince yourself that we do produce a superfine grade of sun-bleached beeswax. ... 


SUN-BLEACHED AND YELLOW BEESWAX e@ 


KOSTER KEUNEN (5% '3i) “3g 
(LONG ISLAND) 7 oe 
: NEW Y OR K as oe it. 
812 
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soluble in water and ammonia, but is 
soluble in acids. It is fairly stable to heat, 
but is decomposed by lymphatic secre- 
tions, blood and pus, zinc oxide being 
liberated. Zinc peroxide may be included 
in non-fatty ointments and other prepara- 
tions applied to the skin, since it liberates 
its active oxygen content quite slowly. It 
is an odorless and non-irritating anti- 
septic. It is useful in surgery and derma- 
tology as a bactericide and antiseptic, com- 
bining the virtues of zinc oxide and active 
oxygen. The compound may be mixed 
with tale as a dusting powder or applied in 
the form of an ointment. Some cosmetic 
preparations contain small amounts of 
zinc peroxide in which it serves as a puri- 
fier, a mild bleach and deodorant. 

Commercial zinc perborate is a mixture 
of zinc perborate and zinc hydroxide con- 
taining not less than 7% of available 
oxygen. It is an extremely fine white pow- 
der, decomposed by water with liberation 
of oxygen, zinc oxide and boric acid. It 
finds application as a dusting powder for 
surface wounds, and as an ingredient in 
cosmetics where its antiseptic and healing 
properties make it particularly efficacious. 
It has found extensive use in bleaching 
creams. 

Sodium perborate is a white powder 
containing between 9.5 and 10.0% of 
available oxygen. It is soluble in water to 
the extent of 2.55% at 15° C., the solution 
dissociating into a slightly alkaline solu- 
tion containing hydrogen peroxide and 
borates. It is used in many dental washes, 
in mouth wash pastilles, in oxygenated 
tooth powders and as an after treatment 
in dental surgery. It is also useful in anti- 
septic dressings, either as a dusting powder 
or in solution and in the treatment of cer- 
tain skin diseases. In cosmetics it is used 
as a bleach for skin and hair. 


Lipstick Dermatitis 


Eosin dyes, including bromo acid, have 
been accused of causing occasional irrita- 
tion when they are used in lipsticks. The 
cause of this irritation has generally been 
ascribed to the fact that bromine from the 
dye may react with unsaturated oils in the 
formula and produce irritating brominated 
fatty compounds. It seems likely, how- 
ever, that the cause may lie even deeper 
than this, and irritation be caused by 
light sensitization. The chapter on “‘Pho- 
todynamic or Optical Sensitization’’ in 
“The Physiological Effects of Radiant 
Energy,’ by Henry Laurens is extremely 
revealing. It is clearly shown that the 
activity of many compounds is greatly 
increased when they are exposed to light 
in vivo. The compound itself when ex- 
posed to light will have no effect upon the 
organism into which it is injected, but if 
the compound is first injected and then 
the animal exposed to light, effects are 
very marked. Eosin and similar com- 
pounds have been investigated in this con- 
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nection and have been shown to be very 
responsive to light. 

In lipsticks, the effect occurs only infre- 
quently for at least two reasons. In the 
first place, very little of the dye is ab- 
sorbed; second, the opaque pigment used 
along with the soluble dye acts as a light 
screen and protects the surface of the skin 
from the action of the light. It may be use- 
ful in general to include in lipsticks a sun 
screen such as is used in sun preparations 
in order to protect the skin surface from 
the sensitizing action of the sun rays. 


Emulsifying Ingredient in Egg Yolk 


Egg yolk is the stabilizing ingredient in 
mayonnaise because of its powerful emul- 
sifying action, and it has been assumed 
generally that lecithin is the constituent 
of egg yolk which is effective in producing 
the emulsions. It was therefore natural to 
expect that the addition of more lecithin 
would increase the stability of the mayon- 
naise. This addition was tried, with the 
uniform result that the products so pre- 
pared had poor consistency. As a conse- 
quence, the effect of each of the known 
major constituents of egg yolk was studied. 
None of these substances alone is capable 
of producing the same consistency ob- 
tained by the use of the whole yolk. In- 
vestigation showed that egg yolk owes its 
emulsifying action to an unstable complex 
containing both lecithin and _ protein, 
which has been labelled “‘lecitho-pro- 
tein.” I. E. C. 


Soapless Shaving Cream 


German patent No. 604,774 describes 
a process for preparing a shaving cream 
containing no free acids or bases, which is 
neutral and does not attack metals, par- 
ticularly razors or razor blades. The 
product also has styptic properties. It is 
free from soaps, including ammonium 
soaps, and may be prepared either as a 
cream or as an oil. 

The characteristic ingredients used are 
saturated or unsaturated fatty acids or 
fatty acid derivatives whose carboxyl 
group is esterified by means of an organic 
radical. The compound is mixed with 
water so that the latter is in finely divided 
form. Especially suitable compounds are 
the esters formed from various fatty acids 
and glycols or glycol derivatives, or 
amides or amide derivatives of fatty acids. 
The compounds may be used singly or in 
combination with each other. In addition, 
the properties of the mixture can be im- 
proved by the addition of lanolin or its 
derivatives, such as eucerinum anhydri- 
cum, or petrolatum; vegetable, animal or 
mineral fats and oils and solid paraffin 
may also be used, singly or in admixture. 
When a liquid mixture is desired, it is 
better to add emulsifiers such as traga- 
canth, gum arabic or saponin. 

In manufacture, all the solid ingre- 
dients are slowly heated together on a 
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water or oil bath until melted and water 
stirred into the mixture while cooling. 


New Salve and Cream Bases 

The Cudahy Packing Co., Chicago, is 
producing two new bases which promise 
to be valuable additions to the list of raw 
materials for the manufacture of toilet 
preparations. The Special Base is a pure 
white, cream-like product, said to be much 
superior to benzoinated lard. Suggestions 
for its application may be derived from its 
specifications, which indicate a product 
which should have a beneficial effect upon 
the skin: moisture, nil; free fatty acid, less 
than 0.03%; iodine value, 58-61; Kreis re- 
action, negative; melting point (closed 
capillary), 47°-48.5° C.; saponification 
number, 192-196; titer (melting point of 
the fatty acids), 38.5-39.5° C.; color, chalk 
white when solidified and water white 
when melted; odor and flavor, neutral. 

The Special Stearic Base is a hard ma- 
terial, very similar in appearance to stearic 
acid. Its consistency suggests that it may 
be useful as a stiffening agent for emul- 
sions and salve mixtures, while it should 
be readily absorbed by the skin and have a 
good cosmetic effect because of its compo- 
sition. Specifications: moisture, nil; free 
fatty acid, less than 0.20%; iodine value, 
less than 2.0; Kreis reaction, negative; 
melting point (closed capillary), 61°- 
62° C.; saponification number, 192-196; 
titer (melting point of the fatty acids), 
59-60° C.; color, chalk white when solid 
and water white when melted; odor, neu- 
tral and not subject to change on storage. 


Colloidal Sulfur Salve 


Kobbe Laboratories, Inc. of New York 
City, announces a new product, Sul- 
phurized Petrolatum, which contains 
10% of colloidal sulfur. It is particularly 
difficult for the pharmacist and cosmetic 
manufacturer to incorporate elemental sul- 
fur in salves, creams, ointments and other 
preparations on account of its insolubility 
and comparatively large particle size. The 
difficulty with the available colloidal sul- 
furs lies in the fact that they are generally 
in aqueous suspension or in the form of a 
paste. Foreign protective agents are added 
and these are often unsuited for use in 
pharmaceutical preparations. Sulphurized 
Petrolatum contains 10% of colloidal sul- 
fur and is intended for use as a convenient 
base material to be incorporated into 
creams, salves, ointments or other prod- 
ucts where a sulfur content from 1 to 3% 
is desired. Because of its colloidal nature, 
a very low percentage of this type of sulfur 
is much more effective than a much larger 
proportion of ground sulfur, toxicity to 
fungi depending largely upon the surface 
of the sulfur. 

The Harrison Refining Co. has been 
appointed sales agent. 
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ADVANCING THERAPY 


Relieving Psoriasis—Thurmon has de- 
scribed a solution with which he has ob- 
tained valuable results in the treatment of 
psoriasis. The eruption has been com- 
pletely cleared up after a course of treat- 
ments, no pigmentation or roughness re- 
maining to mark the site of the previous 
involvement. The treatment is not a cure, 
but remissions have lasted as much as six 
months in some cases. In other instances, 
recurrences were immediately controlled 
by additional treatment. The solution 
used contains total sulfur by weight .185%. 
Of this, the possible distribution is 30% 
allyl sulfide, 25% polysulfide, 35% allyl 
mercaptan, 7% insoluble material and 3% 
thio acid. Although the treatment in this 
experimental study was given intraven- 
ously, the preparation may be safely 
administered intravenously, intramuscu- 
larly, intracutaneously, subcutaneously, 
orally, by inhalation in the form of a spray 
or by inunction as an ointment. 

Bacteriophage for Infections—Lam- 
pert and his associates have studied ap- 
proximately 1,000 cases of infections, 
chiefly carbuncles, boils and hand infec- 
tions which were given bacteriophage 
treatment. The results have been suc- 
cessful in more than 90% of the cases and 
are attributable to the technic of applica- 
tion. This involves direct contact of the 
bacteriophage with the infected tissues by 
means of generous daily applications. 
Treatment is brief, pain is relieved prompt- 
ly and the method does not harm in cases 
where it does not succeed. 

Efficiency of Gargling—Haase calls 
attention to the fact that several authori- 
ties have rejected the use of gargles in the 
treatment of inflammations in the region 
of the pharynx, not only because it is in 
direct opposition to the rule that inflam- 
matory processes should be kept quiet but 
also because it causes pain and the action 
of the antispetic fluid is only slight. The 
author describes X-ray studies conducted 
in order to demonstrate to what extent the 
gargling fluid comes in contact with the 
pharyngeal structures. By means of ro- 
entgenograms made in the course of garg- 
ling with contrast mediums and after con- 
trast visualization of the tonsils, he was 
able to show that the gargling fluid reaches, 
under the most favorable conditions, the 
palatine arch and the upper tonsillar pole, 
but not the tonsils or the posterior pharyn- 
geal wall. He considers this an added 
reason for dispensing with the use of gar- 
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gles in the treatment of inflammations in 
the region of the pharynx. 

Fluorides and Scars—Callam has 
pointed out that fluorine can be used with 
good results in disorders in which there is 
insufficiency of the parathyroids. He pre- 
scribes a one per cent. solution of chem- 
ically pure sodium fluoride in distilled 
water, the patient taking from 5 to 8 drops 
in a teaspoonful of water 4 times daily. 
Efficacy of treatment is indicated by the 
disappearance of cicatricial keloids after 
two to three months’ medication. Callous 
scars decrease in size and become so soft 
that they hardly differ from the surround- 
ing skin. This applies to external scars 
and is true also of urethral, vaginal, 
esophageal or other scars. Moreover, 
sodium fluoride is helpful in suppurations 
and inflammations of the bones, in ex- 
ostoses and in fractures that fail to heal. 


Paranitrophenol in Ringworm— 
Since paranitrophenol has an inhibitory 
power on the growth of mold in heavily 
infected tan liquors and on leather, M. E. 
Robertson tested its effect on fungi in the 
living skin. No skin inflammation or signs 
of toxemia were produced when solutions 
of paranitrophenol were freely applied the 
shaven and scarified backs of guinea pigs. 
In a stable where there was an epidemic of 
ringworm among the horses, a .5% solu- 
tion of paranitrophenol was freely applied 
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to the skins of the affected animals and 
was used to disinfect brushes, etc. The 
diseased animals were cured in about a 
week, and any further spread of the infec- 
tion was prevented. Similar good results 
have been reported in calves suffering with 
ringworm. The bright yellow color of the 
aqueous solution of paranitrophenol almost 
diappears if a little acetic or hydrochloric 
acid is added to bring the pH to 6. 

Acne—Frank and Goldberger, deter- 
mining hormones in the blood of girls 
suffering from acne, believe that the skin 
trouble is associated with some abnormal- 
ity in the formation or utilization of sex 
hormone. Although the series of cases 
studied was small (only 29), they believe 
that a deficient secretion of the follicle 
ripening hormone may prove to be the 
direct or indirect factor in the cause of one 
type of acne. 

Anesthesia for the Relief of Asthma 
—Kahn deliberately induced surgical ether 
anesthesia in three cases for the sole pur- 
pose of relieving asthmatic attacks. The 
cases were chronic daily recurring asthma 
and relief was definite, although not 
permanent. 

Sex Hormone as Whale By-Product 
—A female sex hormone, progestin, widely 
used in gynecological practise, can be ob- 
tained as a by-product of the whaling 
industry instead of from sows killed in 
slaughter houses. The hormone, surpris- 
ingly enough, can be obtained under or- 
dinary whaling conditions and can be pre- 
served in formalin for many months. 
Authorities believe that the hormone from 
the whale will be widely used, at least 
until the hormone can be produced syn- 
thetically on a commercial scale. 

Anti-Streptococcic Serum—Dr. 
Weidlein also mentioned an anti-strep- 
tococcic serum. The study, although not 
yet completed, is far advanced and the 
serum at the present time is far better than 
any other serums of the same type. It 
would kill streptococcic germs in the test 
tube and when administered to human 
beings the results are highly encouraging. 
It has been given to patients only when all 
other known remedies had proven in- 
effective. 

Heliotropine for Pediculosis—Helio- 
tropine has proven itself over a period of 
years as among the best of treatments for 
body and head lice. A formula consists of 
heliotropine 5 parts, castor oil 30 parts and 
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alcohol to make 100 parts. The mixture is 
non-irritating, pleasantly perfumed and 
cheap. Over a period of years this prepa- 
ration has made a record of 100% success. 

Vitamin B Deficiency—In an ela- 
borate Vorhaus, Williams and 
Waterman call attention to the fact that 
vitamin B deficiency is more common than 
is generally recognized, lesser degrees of 
deficiency resulting in minor symptoms. 
Pure crystalline vitamin B; was used in 
their study and in the treatment of various 
conditions. Experimental results indicate 
that minor deficiencies are distinctly bene- 
fited by administration of the crystalline 
while of 100 cases of clinical 


study, 


vitamin, 
neuritis, 44 were cured, 48 improved and 
only 8 showed no benefits from a vitamin 
treatment. In the discussion of the paper, 
F. F. Tisdall reported that a group of 
normal children were fed on a well-bal- 
anced diet, but half of them received addi- 
tional amounts of vitamin B, and Bo con- 
centrate. This latter group grew at a 
considerably faster rate than the ones not 
fed the extra vitamin. 

Quinine Treatment of Trachoma— 
Active treatment of trachoma is successful, 
but tedious and painful. Selinger, wishing 
to use a less corrosive drug that would 
penetrate the tissues, would inhibit the 
growth of cellular elements, would be bac- 
tericidal and not too painful for prolonged 
use, used quinine clinically after animal 
experimentation. Quinine bisulfate was 
applied in the form of an ointment in eight 
cases. In each instance marked and con- 
tinued improvement appeared earlier than 
would be expected after the use of copper 
sulfate. 

Research on Chemical Contracep- 
tives— Working under the auspices of the 
Birth Control Investigation Committee, 
Dr. J. R. Baker has tried to discover a 
harmless chemical contraceptive more effi- 
cient than those on the market. The only 
inorganic salt which he has found to pos- 
sess high spermicidal power is mercuric 
chloride with a killing concentration of 
1/256 per cent. Substances which are 
strongly germicidal are not necessarily 
good spermicides, he points out, although 
this is contrary to common belief. He de- 
scribes acids as weak spermicides, and no 
alkaloid that he has tested has proved to 
be a good spermicide. The most highly 
spermicidal substances that he has so far 
discovered have been aldehydes, phenols 
and quinones, the four most spermicidal 
being quinones. Toluquinone headed the 
list with a killing concentration of 1/512 
per cent. Quinine or oxyquinoline sulfate 
have killing concentration of only 14 to 14 
per cent. 


Drugs for Hookworm—C. Lane, writ- 
ing in Lancet, concludes that thymol 
seems to occupy the first place for safety 
and efficiency in the killing of hookworms. 
Thymol, if given in crystals, soon sets to a 
solid mass, much of which is wasted, but 
when finely powdered and given with an 
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equal part of lactose it produces a greatly 
effect. It is that 
thymol is changed in the body into some- 
thing else which is the actual vermicide 
and which is absorbed by the hookworms 
from the blood. 
have been given in the United States with 
Two courses, each of 


increased presumed 


A million 60 grain doses 


no deaths ensuing. 
60 grains, will effect deworming in about 
50 per cent. of adults. Oil of chenopodium 
has a lethal dose for worms which is not 
much less than that for man and its use is 
thus attended by some danger. Carbon 
tetrachloride and tetrachlorethylene are 
also too toxic to be recommended for or- 
dinary use, the latter, in addition, having 
been effective in only about 15% of the 
Hexylresorcinol has caused no 
deaths but complaints of oral erosion have 
been made. Encapsulation of the drug 
merely shifts the mecrosis to the invisible 
stomach. 


cases. 


Self Vaccination—Dr. Lloyd Arnold, 
of the University of Illinois, foresees the 
time when immunization will be accom- 
plished not by the present method of 
cutaneous administration but by swallow- 
ing pills. The pill will contain vaccine or 
dead bacteria. In order that this may not 
be destroyed by digestive fluids, a bile pill 
is administered 30 minutes before the vac- 
cination pill is taken. As a result, the 
stomach remains quiet for one or two 
hours, and the vaccine passes on un- 
changed to the small intestine, where it is 
slowly absorbed into the blood stream. 

Quinine Derivatives for Pneumonia 
—Development of quinine derivatives to 
combat pneumonia has been reported by 
Dr. Edward B. Weidlein, Director of the 
Mellon Institute, and the development is 
approaching the stage of general use. The 
specific compound which so far seems to 
hold most promise is hydroxyethylapo- 
quinine. Like hydroxyethylhydrocupreine, 
apoquinine and ethylapoquinine, which 
were discovered some time ago, the newly- 
discovered derivative has the pneumonia 
germ-killing qualities of quinine without 
its toxic effect on human beings. It was 
found to be more satisfactory than the 
other three. Quinine was known to be 
destructive to pneumonia germs, but un- 
fortunately it was also toxic to persons 
who had not developed a tolerance for it. 
Further, in cases of pneumonia it had to 
be administered immediately, although in 
malaria it could be administered in small 
doses over a period of time. 


New Medicines 


Penetal is cyclopentenyl-ethyl bar- 
bituric acid as colorless prismatic crystals, 
melting at 163° C.; difficultly soluble in 
cold water while its salts are easily soluble. 
In doses of 0.1-0.3 Gm. (1-3 tablets) it is 
reputed to be a hypnotic without side 
reactions. Vial and Uhlmann, Frankfurt. 

Salzchlirfer Reducing Pills a cathar- 
tic and fat reducing pill, contains ext. 
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rhubarb, ext. cinchona, ext. aloe, ext. cas- 
cara, sodium taurocholate, Ipomoea tu- 
pethum resin and Carlsbad Salts. Dr. W. 
Dernbach, Bad Salzschlirf. 

Solvarsin contains 22.4% aqueous solu- 
tion of 4-oxy-3-acetyl-amino phenylarsenic 
acid amino-ethanol in packages of five 2-, 
3- and 5-cc. ampuls. I. G. Leverkusen. 

Inolene is a coal-tar antiseptic contain- 
ing essence of anise seed 2 Gm., essence of 
star anise 1 Gm., saccharin 0.2 Gm., tinc-. 
ture of quillaja impregnated with coal-tar 
enough to make 100 Gm. Lacombe, Paris. 

Abusan Capsules, an analgesic in the 
treatment of migraine and rheumatism, 
contains the diethylbarbiturate of di- 
m e t h y laminophenyldimethylpyrazolon 
with caffeine citrate in equimolecular 
amounts besides saponin. Busano Labora- 
tories. 

Stabal is compound quinine ethyl- 
phenylbarbiturate and contains ethylbar- 
bituric acid 41.687%, quinine 56.376%, 
strychnine 1.936% in chemical combina- 
tion. It is used as a hypnotic and sedative 


in doses of 0.05-0.15 Gm.; for epilepsy for 
children 0.01-0.02 Gm. three times a day, 


for adults in treatment of the same dis- 
order 0.05 Gm. three times a day with a 
maximum dose 0.2 Gm. For severe in- 
somnia 0.05 Gm. are given in morning and 
at noonday (or 1 pastille) and at evening 
if necessary 0.10-0.15 Gm. (2-3 pastilles), 
It is a bitter, insoluble white powder, 
easily soluble in alcohol, m. p. 181-182°C. 
Papatin Apothecary of Aba Sztankay v. 
Hermany, Debreczin. 

Iodopeptone Cody is a solution of 
citrated iodopeptone containing iodinated 
peptone (10%) 50 Gm., sodium citrate 
20 Gm., distilled water enough to make 
100 cc. Gourdal, to Brive-Correze. 

Iodeopirine is marketed in the form of 
tablets, each containing 0.05 Gm. of 
acetyl-iodo-salicylic acid, and as an oint- 
ment containing 1 Gm. of acetyl-iodo- 
salicylic acid for each 24 Gm. of excipient. 
The tablets are recommended in the fol- 
lowing doses: 2 tablets 3 times a day for 
acute rheumatism and sciatica; 3 to 6 
tablets (in 3 or 6 doses) every 24 hours for 
chronic rheumatism and other infections; 
1 tablet with a hot drink at night for pre- 
ventive treatment for grippe. E. Vielet 
Cie,. 37 Ave. de l’opera, Paris. 

Cortidyn is a standardized extract of 
the suprarenal cortex. The activity and 
uniformity of the preparation are con- 
trolled by biological tests on mice. It is 
indicated in Addison’s disease, muscle 
dystrophy, hypogenitalism, and other dis- 
turbances of the internal secretions. It is 
used intramuscularly or subcutaneously in 
daily doses of from 0.5 to 2 cc. and is 
marketed in packages containing 3 and 10 
ampuls of 1.1 cc. each. Chemische Fabrik 
Promonta, Hamburg 26. 
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EYE LOTION PRESERVATIVE 


We would appreciate information on eye lotion preservatives. 
Chicago. 

In July ’32 we published an extensive study, ‘““Eye Wash Ster- 
ility’’ which is recommended to you for details. The results of 
this study indicated that the esters of para hydroxy benzoic acid 
are effective preservatives for eye lotions. Of methyl ester use 
.2%; with ethyl ester .15%; with propyl ester .05%. The sodium 
salts of these esters require the use of about 20% more than the 
above amounts respectively. These esters are harmless. 


EPHEDRINE SOLUTIONS 


One of our subscribers elaborates on our answer to a reader’s 
question last month in regard to dissolving ephedrine in mineral oil. 
He says, “It is impossible to keep ephedrine in a mineral oil solu- 
tion without precipitation unless the alkaloid is first converted into 
an oleate by intimate trituration with USP oleic acid. This forms a 
permanent product when added to the mineral oil.” We wish to 
comment, however, that not all manufacturers use oleic acid as a sol- 
vent. Any aromatic oil will do the trick and will be less likely to 
intensify the natural sting of the alkaloid on the membranes. 


SAPAMINES 


We would like very much to know more about sapamines and 
their uses in cosmetics as discussed in a recent issue. New York. 

Sapamines are various salts of diethylaminoethyloleyl or 
stearylamides such as the acetate, lactate, phosphate, etc. The 
stearyl compound is said to be better for cosmetic purposes be- 
cause of its lighter color. A formula given by Janistyn is 
CH3(CH2)7 CH: CH(CH2)7CO.NH.CH2.CH2.N(CoH5)2. (See 
Janistyn: “Sapamin in der Kosmetik,” Deutsche Parfumerie- 
Zeitung, No. 12, 1932. Sapamines are wetting, emulsifying, 
detergent and dispersing agents, lathering powerfully in aqueous 
solutions and stable to lime salts and acids over a pH range from 
4.4 to 7.6. However, the material is as yet too scarce and high 
priced for general application to cosmetics. 


AMMONIA SOLUTIONS 


Is there anyway to cover the ammonia smell of a permanent waving 
solution? New York. 

No. Many permanent waving solutions are now being made 
with ammonium sulfite or ammonium thiosulfite instead of 
ammonia and these being odorless present no problem of per- 


fuming. 


LIQUID POWDER 


We are enclosing our formula for liquid powder and would like to 
know the correct procedure in making it as we have never been able to 
make it right. Los Angeles. 

This formula contains talc, zinc oxide, magnesium carbonate, 
lanolin, glycerin, alcohol and perfume and water. Heat water 
glycerin and lanolin together until lanolin melts. Stir constantly 
to disperse the lanolin. Mix and sift the dry ingredients and 
slowly add to the solution with constant stirring. Allow to cool 
to room temperature and add perfume dissolved in alcohol. Run 
through a homogenizer. 


SODIUM LAURYL SULFATE SOLUTIONS 


We have been attempting to make a stable solution of sodium 
lauryl sulfate in a concentration of 15 to 20% but a heavy precipitate 
always forms after standing for a few days. Can you assist us with 
this? New York. 

No. Many people have tried this but none we know of has 
succeeded. It is doubtful from the physical nature of the com- 
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READERS’ 


Inquiries must be addressed department on the 
letterhead of firms. Inquiries from private 


pound that such a solution could be made. The same purpose 
can be served however by another related compound which will 
remain stable namely, triethanolamine laury] sulfate. 


LECITHIN 


Is there any difference chemically in lecithin whether derived from 
eggs, brain, or vegetable substances? Chicago. 

No. Lecithin is a generic term for a group of related com- 
pounds just as proteins describe a particular group or albuminates 
another. While there may be minor differences depending upon 
sources of the material, we know of no case where these differences 
are important enough to make the use of lecithin from any one 
source mandatory. 


ANTISEPTIC BABY OIL 


We wish to manufacture an antiseptic baby oil and would like 
some assistance in locating an oil soluble antiseptic that will be non- 
irritating and odorless. Any assistance you can give will be ap- 
preciated. Philadelphia. 

We understand that oxyquinoline base is a good oil soluble 
antiseptic but we don’t know enough about it to advise you 
definitely. The manufacturer should be able to give you data on 
tests. 


COD LIVER OIL OINTMENT 


We wish to manufacture a healing ointment especially for burns 
and we are planning to use lanolin, raw cod liver oil, cholesterin, 
lecithin and other medicaments. Can you tell us (1) whether cod 
liver oil can be deodorized enough to conceal its presence in the 
formula, (2) whether cholesterin crystals lose their potency on aging, 
(3) is it better to use these crystals to fortify the lanolin or to depend 
on the lanolin alone? On a former occasion we received invaluable 
aid from you and we hope you can aid us again. Chicago. 

Inasmuch as a similar query came from another source in 
another part of the country it would appear that the use of cod 
liver oil as a healing agent is becoming more widely recognized. 
Cod liver oil can be refined to a point where it is practically odor- 
less. Among other means this can be accomplished by agitating 
the oil with a mixture of fullers earth and activated carbon. But 
it is our conviction that the oil is more effective when it is not 
refined at all. Its odor will be concealed sufficiently when mixed 
with other ingredients, and if eucalyptus, phenol, creosote or 
other more or less pungent medicaments or aromatics are also 
used in the ointment, the odor of the oil will not be unduly 
offensive. Whether or not you should add more cholesterin to 
lanolin depends upon the amount of lanolin used. Cholesterin 
like most other substances is effective up to a point and when that 
point has been reached the addition of more accomplishes nothing. 
If the lanolin content is high we don’t think additional cholesterin 
does any good. Besides the stuff is quite expensive and should 
not be wasted. We are not aware that cholesterin decomposes 
with age if kept in properly sealed containers. 
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QUESTIONS 


individuals cannot be considered. This service 
is limited to the trade only. 


TISSUE CREAM 


As enthusiastic subscribers to your invaluable journal we should 
appreciate any help you can give us on the following problem. We 
want to make an ordinary lubricating or tissue cream such as men- 
tioned in your Lubricreme article in the Oclober issue and we want to 
incorporate two or three medicaments that will tone and condition the 
skin and eliminate simple skin faults but we don’t want the cream 
medicated enough lo keep women with normal skins from using it 
every night as a cosmetic. We want it to feel cool and pleasant on the 
skin and not have too much of an ointment or medicine smell. We 
are at a loss as to just what medicaments to use and any suggestions 
you can give us will be thoroughly appreciated. Dallas. 

We are developing a strong, persistent hunch that it is funda- 
mentally unsound to try to accomplish too much with any one 
particular cosmetic. If your lubricating cream does its job effec- 
tively why run the risk of having it condemned because it doesn’t 
remove acne with equal effectiveness? If it does its job well and 
removes acne incidentally well and good, but it is better for 
repeat business to let the customer discover this for herself. Then 
she’ll feel that she got more than her money’s worth. But if you 
emphasize its effectiveness for purposes other than those for 
which it was originally intended, you run an unnecessary mer- 
chandising risk. There is no harm, however, in making your 
cream antiseptic by the addition of oxyquinolin base, which is 
said to be effective in an oily medium. Since tissue cream con- 
tains a fairly high percentage of emollients including lanolin it is 
bound to be more or less soothing and healing. As to making it 
cooling here’s a snag. Water is the best skin coolant. A tissue 
cream should contain enough of it to cut the grease but an amount 
large enough to cause a perceptible cooling during evaporation 
would be open to question on the ground that it would force a 
reduction in the percentage of emollient oils and greases which 
would seriously impair the effectiveness of the cream. Menthol 
might be added to produce an artificial sensation of coolness but 
the after effects are unpleasant to many people. It seems to us 
that you can find enough people who need a good tissue cream 
without having to worry about those who incidentally need an 
acne cream also. 


VITAMIN D IN CREAMS 


Will you give us your honest opinion as to the value of incorporat- 
ing an oil base vitamin D concentrate in creams. Would it be effec- 
tive? Spoakne. 

Our honest opinion is that the addition of vitamin concentrates 
to facial creams is valuable from an advertising standpoint 
mainly. We know of no scientific work showing that vitamins 
will penetrate the skin when applied to the surface or that they 
will exert any superficial effect. We do know however that since 
vitamins oxidize readily their use in an external application seems 
illogical. If any of you can give us references to literature that 
proves the contrary we'll be glad to publish it. 
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MORE ON BUSTS 


A Dutch inquirer writes in for information on products to develop 
the busts, to make them firm and in general to step them up a bit. 
You wouldn’t think a Dutchman would be interested in such prod- 
ucts. Apparently Holland is stepping out a bit. You'd never sup- 
pose from looking at pictures of Dutch maidens, however, that they 
are in any way deficient in this respect. But you never can tell. We 
were sorry we couldn’t help our inquirer. Now that the Chemical 
Show is on and a lot of the boys from the hinterland are in town we'll 
have to do a bit of research on this subject. So with a bit of luck and 
much diligence we ought to be able to assemble a considerable amount . 
of information in the next few weeks. 


LECITHIN-THYROID 


Do you know of any reason why lecithin cannot be used in a tablet 
with thyroid? New York. 

No, we do not. We haven’t the slightest idea of how such a 
combination would work. This is purely a research problem and 
we are sorry we cannot help you on it. 


SPLITTING THE SHOT 


We are preparing to make one of the N.F. formulae in fairly large 
quantities. In looking over the formula we observed that the direc- 
tions call for dissolving aromatic oils in one part of the alcohol, the 
remainder of the alcohol being added later. Why can’t we simply 
add the aromatics to all the alcohol to simplify procedure. Phila. 

We don’t know of any reason why you can’t. There may be 
something about the solubilities of the aromatics which dictate a 
split procedure, but as we are not familiar with the formula in 
which you are interested we cannot give an opinion. One thing is 
evident however in all pharmaceutical compounding, namely, 
that there is a lot of dispensable ritual carried over from the old 
rule of thumb days. There is also a persistent belief in some 
quarters, in spite of an official declaration to the contrary, that if 
one of the official compendia directs that you should stand on your 
head while adding a particular ingredient you must do just that 
or else your preparation is not official. It seems to us that in all 
cases if you use the required materials and if your products con- 
forms to requirements it doesn’t make any difference how you 
make it. 


WE APPRECIATE LETTERS LIKE THIS 


Please advise us if possible, the maker of the cream filling ma- 
chines shown in the line-up picture on page 452 of the October 
number of the Drug and Cosmetic Industry. 

We are planning a completely automatic cream line and as this 
machine is a new one on us, we would like to investigate it. 

We have put a lot of your ideas into practice in our plant and find 
that most of them work 100%. Our latest is a lift-truck and skid 
storage system such as you mention in the October article. 

We are planning a large addition to our plant at the present time, 
and we fully intend to put more of your ideas into practice. There is 
one item you can probably help us on. That is the type of floors 
which would be most satisfactorily suited to the storage and manu- 
facture of cosmetics. We note in your Production Forum in the 
October number, you mention a new flooring. If you have any more 
dope on the product you have mentioned therein, we would like to 
have you inform us. So far, we have just about concluded that re- 
enforced concrete is the only thing that will stand up under the wear 
of constant trucking which we have in our plant. 

We have been enabled to work out many difficulties which we have 
encountered in the rapid growth of our firm by taking advantage of 
the information given in several sections of your magazine. We find 
it very helpful and believe it to be the foremost of the industry’s 
magazines. 

Sincerely yours, 
Merle Norman, Ocean Park, Cal, 
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NEW IDEAS 


from the Glyco Laboratorie 





The first of a series of announcements 


By Edward Rosendahl 


HIGH GRADE 

















DOMESTIC 
New Material Keeps 
Creams Away From 


(Sco SHLVERTALC PRM = 
is but O ny E There’s a new trend in the manufacture of cosmetics. It’s Glycosterin 


(Diglycol Stearate), an emulsifying agent that is entirely free from 
alkalies and amines. It’s wonderful as a base for creams and lotions. 
It keeps them away from the alkaline side! That’s the latest advice 
O man from skin specialists. For they say alkaline products tend to neu- 
tralize the normal acidity of the skin, which nature puts there as a 
guard against bacteria. Thus, to the cosmetic industry Glycosterin 
offers a modern, new consumer appeal! 


@ How To Make A Soapy Tooth Paste 
Without Soap 


Glycosterin provides an excellent material for producing a 
soapless, non-alkaline tooth paste. Its cleansing powers are 
wonderfully efficient, and like soap it has foaming properties. 
Also, it serves as a binder. In many cases an improved product 
will result by merely changing the formula to call for Glyco- 
sterin instead of soap. 


@ Other Properties And Uses Of 
Glycosterin 


Glycosterin is a hard, wax-like material available in blocks, con- 


AQUAPHIL venient to use. It is white, odorless and non-toxic. It will make 


a beautiful, greaseless, non-irritating cream. In the preparation 
of heavy viscous fluids, its instant thickening action in water 
saves time and expense. In the Pharmaceutical field Glycosterin 


LANOLIN can be used to form protective coatings for tablets, powders, 


and crystals to prevent absorption of moisture. 


ISCO EXCEL IMPORTED @ If You Have Used Glycosterin Before 
BOLTED KAOLIN Here’s good news for those who have already used Glyco- 


sterin. There have been two vital improvements in this product. 
It has been made white and odorless. You asked for it this way 
and now we can give it to you. 





ESTABLISHED 18'© 





You need these. 
(00:-= 


GUMS 


Arabic Karaya Tragacanth @ Let Us Help You 
Is your product up-to-the-minute in quality and efficiency? 
WAXES Are you using the most efficient and economical! ingredient? 
If you have any problem involving chemicals, drop us a line. 


. = We will help you if we can. Or send for our complete cata- 
Beeswax Orzokerite Ceresine logue of chemicals and formulas that may give you some new 


ideas and valuable help. 


INNIS, SPE(OEN SCO. 


(t7-49 Ciseaty Staect, New Yorn. 
Chicago Cleveland Jersey City 


Boston Philadelphia Glyco Products Co., Inc. 


949 Broadway (Dept. 10) New York 
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Age 50 years, weight 21 lbs., height 6% inches, 
circumference at top 7¥ inches. 











4 N 1885 the solid bronze mortar shown 


above was brought to the N. Y. Q. 

plant from Europe. Chemists who were 
coming to the country at that time were 
under the impression that it would be diffi- 
cult to secure a mortar of this kind in this 
country. When this mortar was brought 
over, the site upon which the plant of N.Y. Q. 
now stands had been 
engaged in the man- 


ufactureofchemicals Bismuth Subcarbonate 
Bismuth Subgallate 
for exactly 100 years. — Bismuth Subnitrate 
It was in 1885. also and other Bismuth Salts 
>» , Brucine Alkaloid 
that the manufac- _Brucine Sulphate 
ture of Quinine and _—_Alll Salts of 

V4 Q Cinchona Alkaloids 
various salts from Codeine Alkaloid 
Cinchona Bark was Codeine Phosphate 
Codeine Sulphate 


undertaken. Iodine Resublimed 


During the first 


MANUFACTURERS OF 


few years after 1885 N. Y. Q. directed its 
energies chiefly toward the development of 
Cinchona Salts, but at the same time it 
adopted very early in its history a progressive 
attitude toward research. Morphine and other 
salts were added. Additions were being made 
constantly to the plant in order to produce 
Bismuth Salts, Iodides, Strychnine and various 
other fine and phar- 
maceutical chemi- 
resent cals. Today N.Y. Q. 
Menthol- i . 
Morphine Alkaloid iS a byword in the 
Morphine Sulphate pharmaceutical in- 
Opium Gum d d e 
(Gran. and Powd.) ustry, and occupies 
Potassium Iodide a very prominent 
(Cryst. Gran. and Powd.) L : hx fab ok 
Quinine Sulphate piece I the Sere 
and other Quinine Salts chemicals for medi- 
Strychnine Alkaloid oo J dad sal 
Strychnine Sulphate cinal and industria 


Thymol Iodide uses. 


Specify N. Y. Q. on your orders 


THE NEW YORK QUININE & CHEMICAL works 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 
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ST. LOUIS DEPOT 


403 North First Street, St. Louis, Mo. 
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Agar Agar No. 18c 

Almond Oil, Sweet Ic 

Cananga Oil, Native 25c 

Cascara Sagrada 4c 

Chamomile Flowers, Hungarian Ic 
Clove Oil 5c 

Colocynth Pulp 5c 

Culvers Root 2c 


Arabic Gum Amber Sorts Ic 
Cassia Oil, Redist 10c 
Chamomile Flowers, Roman 3c 
Cod liver oil 50c per bbl. 
Cumin Seed, Morocco 34c 
Damiana Leaves 4c 


Essential oils also showed an upward 
trend in prices, the index increasing from 
51.6 to 53.1. Four changes were increases, 
one a decrease. Cassia declined 10c to 
$1.25; cananga increased from $2.70 to 
$2.95; clove oil stepped up 5c to its pre- 
vious quotation of 90c; lemon oil is now 
priced at $2.00, a further advance of 25c; 
peppermint was increased 10¢ to $1.95. 


The decline in menthol was the only 
change affecting the cosmetic raw material 
index. This declined 0.2 to 71.7 in 
December. 

The weakness in price of menthol was 
local in nature, reflecting a lack of con- 
sumer interest. In Japan the price was 
well maintained. 





PURCHASING 


NOVEMBER MOVEMENTS 
Up 


Peppermint Oil, Natural 10c 
Rhubarb Root HD 2c 
Saffron American 6c 

Saffron Spanish 75c 

Vanilla Beans Bourbon 10c 
Wahoo Bark of Root 8c 
Wahoo Bark of Tree lc 
Wormseed Oil 10c 


Gentian Root Ic 

Golden Seal Root 5c 
Lemon Oil California 40c 
Lemon Oil Italian 25c 
Lycopodium 25c 
Mercury Bichloride 5c 
Oleoresin Ginger 5c 
Orange Oil Italian 20c 


Down 


Papain Pure, Powd. 15c 
Santonin $10.00. 
Spearmint Oil 5c 


Dandelion Root 1c 

Geraniol 50c 

Iron & Ammonium Citrate 3c 
Manna, Small 6c 

Menthol 15c 


Oleoresin Capsicum 10c 


Tansy Oil 25c 
Thymol 10c 
Valerian Root le 


15 Essential Oils—Weighted Index 
1926 Average Prices Equal 100 
1929 1930 1931 1932 1933 1934 1935 
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25 Cosmetic Raw Materials—Unweighted Index 
1926 Average Prices Equal 100 
1929 1930 1931 1932 1933 1934 1935 
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50 Raw Materials—Weighted Index 
1926 Average Prices Equal 100 
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Instead of falling into the usual year-end 


15 Medicina Stesiate-Deveied Index doldrums? raw material markets showed a 
1926 Average Prices Equal 100 degree of activity in December. The fifth 
1929 1930 1931 1932 1933 1934 1935 commodity index of prices increased from 


69.0 in November to 69.5 in December. 


Three changes in price in the medicinal 
chemical index resulted in a net decline 
from 76.5 in November to 76.0 in the cur- 
rent month. Mercury, because of the 
European situation was strong, rising from 
$74.00 to $75.00. Cod liver oil declined 
50c to $25.00; menthol, as predicted, was 
weaker, declining from $3.65 to $3.50. 





15 Botanicals—Weighted Index 
1926 Average Prices Equal 100 
1929 1930 1931 1932 1933 1934 1935 


The botanical index showed four in- 
creases in price and no declines, the 
November figure of 82.1 increasing to 
84.1 in December. Agar rose from 82c to 
90c; cascara was up 4c to 9c; gentian in- 
creased one cent to 9c; rhubarb in- 
creased from 38c to 40c. 
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CREOSOTE GUAIACOL 
CREOSOTE CARBONATE GUAIACOL CARBONATE 
POTASSIUM GUAIACOL SULPHONATE 


Acetyl Salicylic Acid Formaldehyde Benzoate of Soda 
Salicylic Acid Para Formaldehyde _ Benzoic Acid 
Sodium Salicylate Hexamethylenetetramine Benzyl Chloride 
Methyl Salicylate Silver Proteins Benzaldehyde 
Minor Salicylates Bromides Glycerophosphates 


HEYDEN 












f@elsd*yel:y-valel,| GARFIELD,N.5. 
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VANILLA BEANS 


Production Statistics and Con- 
sumption Point to a Rising Market 
Bourbon Beans in 1936 


for 


All indications point to the probability 
of manufacturing consumers paying higher 
prices for Bourbon vanilla beans next year. 
Predictions are based primarily on the re- 
ports that the next crop of Madagascar 
beans will be small and will not exceed 
350 tons, whereas an average yield is any- 
where from 450 to 500 tons of this grade. 
These figures do not include production 
from Reunion or Comoro. Production 
from these latter islands is comparatively 
unimportant and will not increase the total 
to above from 425 to 450 tons all told. 
There are also other contributory factors 
which point the way to an advancing 
market. 

The carryover into 1936 is practically 
nil, while in other years it amounted to 
from 150 to 200 tons, which amount was 
counted on to offset a year of small yield. 
The series of small crops of the last few 
years have depleted these reserves to the 
extent that the new crop is expected to 
come on a bare shipment market. 

It was pointed out that with good busi- 
ness prevailing next year the United States 
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could use all of the new crop of Madagas- 
cars as consumption here under normal 
conditions runs about 400 tons of these 
beans. The United States ordinarily takes 
from France about 70 per cent. of the 
Madagascar crop as these beans are greatly 
preferred here because of the flavor and 
the fact that they are a little dryer than 
other grades. 

To fully explain the current strength in 
Bourbon beans it is necessary that some 
explanation be made as to the reason for 
the current series of small crops. Some 
two or three years ago Bourbon beans were 
so plentiful that stocks on hand at one 
time amounted to as much as from 1500 to 
2000 tons. Prices under this condition 
declined to as low as 70c per pound. At 
this figure it is impossible to produce 
beans, except at such severe losses as to 
entirely discourage production. 

The plantations in the islands were 
therefore neglected to the extent that 
when the seriousness of the situation was 
fully realized a reaction set in which ad- 
vanced price above $2.00 a pound. Only 
minor setbacks have been experienced dur- 
ing the advancing trend of prices with lat- 
est reports of another short crop again 
acting as a stimulating factor. The cur- 
rent spot market has already been ad- 
vanced 10c per pound with the range now 
at from $2.25 to $2.50 as to quality and 


quantity. 





Vanilla Nymph 


No large crop is expected before 1938. 
Vanilla is an item that cannot be developed 
in one growing season. It is said that it 
takes three years at least to reach again a 
production by replanting provided imme- 
diate action was taken toward this end. 
The planters, however, were so impoy- 


erished by the long period of low prices as 





Left, Vanilla vines in flower, placing the pollen on the stigma. Above, first year 


Vanilla vines 
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Only Pure White Beeswax 
will produce Pure White 
Cream. T. L. Beeswax has 
been the standard for 
more than eighty years. 
Samples on request. 


Pioneer Brand Pure Refined 
Yellow Beeswax 


Ideal for lemon creams 
and similar preparations. 








Western Dist'r Pacific Coast 
A. C. DRURY & CO., ne ALBEK, 


ne. ne. 
219 E. North Water St. 515 So. Fairfax Ave. 





Chicago, Illinois Los Angeles, Calif. 


THEODOR LEONHARD WAX CO., Inc. 


Established 1852 


HALEDON, PATERSON, N. J. 
Long Distance Telephone: SHerwood 2-1444 











CETYL ALCOHOL 


for 
Facial Creams, Shaving Creams, 
Lipsticks, ete. 


1 Ib. 10 lbs. 25 lbs. 50lbs. 100 Ibs. 


Technical $1.25 $1.00 $ .90 $ 85 §$ .75 
Refined (94%) 1.40 1.15 1.05 1.00 -90 
Pure 2.15 2.00 1.80 1.75 1.75 


All quotations F.O.B., New York 


Lower quotations for buyers of 500 Ibs. 
or more in single delivery. 


We have available also, Oleyl, Steryl, 
Lanolic Alcohols, as well as Isocholes- 
terol (tech.) and Cholesterol (CP.) 


R. F. REVSON CO. 


91 Seventh Avenue New York 
Cable Address: Coschems 
Specializing in 
Chemicals for the Cosmetic Industry 





U.S 





ZINC OXIDE 


Steer eek by the pioneer manufacturer of 
Since rOagucle: .. <<... 6 see : 


THE NEW JERSEY ZINC COMPANY 
160 FRONT STREET, NEW YORE 
Chicago Cleveland San Francisce 
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to make it impossible for them to start 
replanting as soon as the price advance 
set in. A large part of each plantation 
must be replanted each year from new 
slips. The flowers must be fecundated by 
hand. The beans also require rich, well 
fertilized soil so that time and price incen- 
tive are both necessary before production 
can expect to get back to anywhere near 
normal. Efforts of course are now being 
made to increase production but it is more 
than likely that before this can be accom- 
plished manufacturing consumers will have 
to pay higher prices. 

France and Germany particularly have 
shown very poor consumption during the 
past two years. It was said that had buy- 
ing from these countries been anywhere 
near normal Bourbon beans would today 
be selling well above $3.00 per pound. 
Buying in the United States during the 
first six months of this year was also slow 
but picked up during the second half of 
the year. 
ing here would be a further strengthening 


Resumption of normal consum- 


influence. 

Demand for Mexican beans has not been 
satisfactory because of the fact that there 
is still a considerable differential in prices 
as compared to the Bourbons but it was 
reported that Bourbon beans at above 
$3.00 a pound would stimulate the mexi- 
can market considerably. 





Acknowledgment 


We neglected to mention in connection 
with the Lavender Oil report in our Octo- 
ber issue that this was by courtesy of Dr. 
Ernest S. Guenther, Chief Research Chem- 
ist, Fritzsche Brothers, Inc., New York. 
Dr. Guenther wrote this survey of the cur- 
rent situation in Lavender Oil while on a 
recent trip to France. 


TIN 


The tin market continued to seesaw 
during the past month with the price end 
swinging upward during late trading. Spot 
Straits tin at the time this goes to press 
was selling at 52)4c per pound with as high 
as 525c reported. Straits tin for delivery 
during the first half of December went at 
50 4c and February sold at a price equiva- 
lent to 4834c per pound. Ninety nine 
per cent. tin was called 50)4c per pound 
by some and 505c by others. Tin afloat 
to the United States is 5,014 tons. 


GLYCERIN 


Having in mind what a European war 
could do to the demand for glycerin hold- 
ers of crude stocks held to them tightly. 
The situation was such, however, that con- 
siderable interest prevailed in the market 
here. Although refiners received inquiries 


for export it was said that regular home 
consumers received first and sole considera- 
tion. The price structure was strong in all 
respects. 


CITRUS OILS 


The feature of this market during the 
past period of review was centered in the 
sharp rise in the price of California lemon 
oil. Contracts were being taken only for a° 
three months period. Italian oil also ad- 
vanced again to $2.00 per pound, being a 
reflection of small offerings from abroad 
and the higher prices ruling there. 

Similar conditions prevailed in orange 
oil. Cold pressed American oil was still 
very firm and hard to get. Stocks avail- 
able for immediate shipment are in limited 
quantities. Italian oil also showed a 
further advancing tendency. 

A ray of hope at least was offered as far 
as Italian lemon and orange oil was con- 
cerned. Some import factors report that 
Italy has been a little more willing to offer 
oil from the new crop. In view of the fact 
that a boycott by 52 nations is directed 
against Italy the United States is the only 
large market still available to them. It is 
true that the demand for fresh fruit for 
Italy’s army in Africa is still acute but the 
Italians are also in need of money because 
of trade restrictions placed on them by the 
League of Nations sanctions. 


Photo courtesy ‘‘Parfums de France”’ 


LAVENDER DISTILLATION IN THE MOUNTAINS 
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Better 


LASTING PROPERTIES 


for your cosmetics 


other desirable 


characteristics: 


OSMETICS are ef- 
fective over a much 
longer period of time 
when pigmented with 
Titanox-A (Titanium 
Dioxide). 
Titanox-A is the most 
opaque of the white 
pigments and retains 


Chemical inertness; 
physiologically and der- 
matologically non-toxic, 
excellent absorptive 
properties; ease of dis- 
persion in water; ex- 
cellent dulling effect; 


its opacity in the : E 
; a high degree of purity; 
presence of oils. . : : 
anc uniformly fine 
It also has excellent : 
texture, 


adhesive qualities 
which impart superior 
lasting properties to 
grease 


Our technical staff 
will be glad to assist 


powders and you in adapting Tita- 


paints. nox-A to your formulas. 
In addition Tita- Write or telephone the 
nox-A_ provides these nearest office. 


TITAN O 


TITANIUM PIGMENT CO., INC. 
Manufacturers of TITANOX-A (Titanium Dioxide) 
TITANOX-B (Titanium Barium Pigment) 
TITANOX-C (Titanium Calcium Pigment) 
TITANOX-L (Lead Titanate) 

111 Broadway, New York, N. Y.; Carondelet Sta., St. Louis, Mo.; 
National Lead Co. (Pacific Coast Branch) 2240 24th St., San Fran- 
cisco, Calif.; Canadian Distributor: Wilson, Paterson, Gifford, 
Ltd.,3552 St. Patrick St., Montreal; 132 St. Helen’s Ave., Toronto 


















A UNIFORM 
LANOLIN 


for Drue ana Cosmetic Purposes 
(Anhydrous and Hydrous, U. S. P.) 


Every chemist and buyer knows how 
essential it is to use uniform and pure raw 
materials. 
NIMCO LANOLIN is made from care- 
fully selected wool greases. We have de- 
veloped a method of refining NIMCO 
LANOLIN which removes all impurities 
and which retains in the lanolin all the 
valuable oxy and isocholesterins. 
This is your assurance that creams and 
ointments made with NIMCO LANOLIN 
will not turn dark and rancid with age. 
NIMCO ABSORPTION, BASE; for, those 
who prefer this type. 
Write today, on your firm’s letter- 
head, for experimental sample. 


N.I. MALMSTROM & CO. 
147 LOMBARDY ST., BROOKLYN, N. Y. 


























Georce Luepers & Co. 


(Established 1885) 
427-429 Washington St., NEW YORK 
Branches: 
CHICAGO SAN FRANCISCO MONTREAL 
Factory: BROOKLYN 





Of interest to all Perfumers: 


OIL OF CARDAMOM 
OIL OF ORRIS 
OIL OF OLIBANUM 
OIL OF OPOPONAX 
OIL OF PATCHOULY 


All of the above are products of our 
Brooklyn factory, and well worth 
your examination. 
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MENTHOL 


A rather paradoxical situation prevails 
in menthol in that Japan does not want to 
sell and the United States does not wish 
to buy. 

We stated in our report on this com- 
modity during the previous period of re- 
view that our impression after talking to 
the various importers here was that men- 
thol had about run its course as far as the 
advancing tendency was concerned and 
had reached top for the movement. This 
impression is now confirmed as the spot 
market has declined 15c per pound being 
offered at $3.50 per pound in case lots with 
the range to $3.60 for less than case lots. 

The lower range of quotations is no re- 
flection of the position taken by the Jap- 
anese shippers as they are still of the 
opinion that production from the new 
peppermint crop is such as to justify their 
taking a strong view for the future. Factors 
in the New York market, however, are of 
the opinion that sufficient menthol will be 
available and in view of the fact that the 


IMPORTS OF RAW MATERIALS 


First 9 mos. 1935 


Thymol...... eer eee ere ere 14,716 lbs. 
MCUEEVOI GE es aire ac ee pee ee ice ; 3,448,000 gals. 
Balsams.... mee ae ae . : 296,000 Ibs. 
Gum Arabic... ee ae 5,825,000 
Gum Tragacanth . , a 2.036.000 
Gum Karaya....... Tita Wg hele 3,482,000 
CERIO MICHA CRE NEAR MGs: fp 61'scoh-s. Se vg ee ea aie ar Den 858,000 
Quinine Sulfate and other alkaloids and quininesalts,etc. 2,785,000 ounces 
SENNA. 6 5.5044 ee Lp dea te pages oo 1,521,000 lbs. 
Psyllium Seed. Snes 1,437,000 
Licorice Root.............. Seana: F 14,000,000 
Cassia and Cinnamon oils............. 333,000 “ 
Geranium...... SEAR OR et ' : 72,000 
Otto of Roses. . : = Rear Saree ee one 23,000 ounces 
Bergamot... .. Pn a arnt , 650,000 Ibs. 
Citronella and lemon grass . : 1,523,000 ‘“ 
Lavender...... Ee ee re : 118,000 
Lemon Oil...... we We ny ene 104,000 
Orange Oil......... as 5) retcoce ee Wee CT aes 119,000 
Lier (oil 0 1 ca a a ee POR Peat oe 42,000 

First 9 mos. 1934 
Cod liver oil.... re , — 2,754,000 gals. 
alsgms. ..... Pee et a eee 310,000 Ibs. 
Gierar Mrebiees 8 of. ke. oe rn hoe ce ae oe ae «os 5 220000-** 
Gump Bragacanthy 56 ss 6 cee oe olen en iw eoeniewte ls OOOO 
Grimoravas isi 2 <u. < cs Ce nn ae 3,297,000 
OL ECT GSES! SS 2 tt a een eee Sn a MRT 7 1,049,000 “ 
Quinine Sulfate and other alkaloids and quinine salts, etc. 2,695,000 ounces 
Si eae PEA IT ee eee he Le ane 879,000 Ibs. 
Psylltomi Seed... 2 ..c66 560085 Bene re Va tee rel 1,318,000 “ 
WAG OMICCREROO Bs oo) calc cis ele sccec woud © sista Sucus wg oles ....... 39,000,000 “ 
Cassia and Cinnamon oils................. sera ree 243,000 ‘ 
Geranium......... SF te eee RADEON aris 2 104,000 ‘ 
ORTEGA RGRES eos 5's roe ois ect en dan Se 20,000 ounces 
Ue) sea aes sO aa ca sans Sak Ee 55,000 “ 
Citronella and Lemon Grass............. oe fee 1,559,000 “ 
Lavender..............:. Oe en oe? 170,000 
EAWOOMN OR 5.55. 65s os. Se Nae eee era aos 165,000 
Ci earsired lei ce: f, 6-55 deh th 2 he Scotts Be anes 114,000 “ 
IEEE LORNE I a cca ca ord ea cco hea ev nog ole Re 39,000 


Value 
$18,853 
2,280,000 
98,700 
423,000 
430,000 
231,000 
335,000 
809,000 
70,000 
85,000 


250,000 
336,000 
168,000 

86,000 
434,000 
342,000 

99,000 
115,000 
194,000 


Value 
$1,733,000 
79,000 
316,000 
274,000 
313,000 
407,000 
1,164,000 
42,000 
93,000 


160,000 
500,000 
156,000 

76,000 
543,000 
402,000 
117,000 
118,000 
204,000 
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Typical home of Japanese peppermint farmer 


past month was extremely dull as far as 
consumer buying was concerned are in- 
clined to discount the attitude of primary 
market factors. 

No definite conclusions could be drawn 
as to the reason for the poor consuming 
demand although various explanations 
were offered. Importations for a long time 
now have been in greater volume than 
the average annual consuming require- 
ments of this country. It may be logical 
to assume that manufacturers are suffi- 
ciently well stocked so that they just sat 
tight during the past few months of a rising 
market. It is also possible that synthetic 
menthol may be playing a part in the 
picture although nothing definite along 
this line could be learned. Unseasonable 
weather also may have acted to dull the 
demand for prompt shipment merchandise. 

It is also of interest to note that United 
States importations of menthol this year 
have been running in good volume amount- 
ing according to figures compiled in the 
trade to about 4,840 cases during the first 
9 months period. 

The United States Department of Com- 
merce recently released figures in ““World 
Trade Notes on Chemicals and Allied 
Products” which are in rather sharp con- 
trast to the figures compiled by the import 
trade itself. These Department figures 
show importations during the first 9 
months of 1935 totaling 191,000 pounds 
which figured in 60 pound cases amounts 
to only 3,183 as compared to the 4,840 
shown in the trade figures. 

The method used by the Department in 
compiling these figures is unknown to us 
but the trade records are carefully kept by 
factors vitally interested in menthol and 
we have always inclined to accept them as 
authentic. 
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Cod Liver Oil in the Service of Surgery 


Prominent scientists have recently 
carried out important tests with 
Cod Liver Oil in the treatment of 
wounds that are otherwise difficult 
to heal. 


The result was that fever and pains 
subsided more quickly. The Cod 
Liver Oil, which was applied in 
both liquid and salve form, proved 
to have a marked cleansing and 
healing power. Burns, scalds, and 
complicated bone-fractures healed 
in a far shorter time when treated 
with Cod Liver Oil. Blood poison- 
ing (the septic process) was also 
successfully treated by the same 
means. 


Cod Liver Oil has demonstrated 
that, in addition to containing 
iodine and fatty-acid values, the 
proportion of its A to its D vitamins 
is an exceptionally favourable one. 


World-famous 


for its quality. 


NORWEGIAN 
COD LIVER OIL 
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Established 1910 


ISKING 


IMPORTERS and EXPORTERS 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 


Buying and Selling Agents for Manufacturers 
and Wholesalers in All Parts of the World 


Alkaloids Lanoline Quinine 

Camphor Lithol Resorcin U.S.P. 
Chalk Precip. U.S.P. Magnesia Calcined Rosin, Powdered 
Cocoa Butter U.S.P. Sal Ammoniac, Lump 


Cod Liver Oil 


Gelatine US.P. Magnesia Carbonate Spermaceti 


aie Manna-Mannite Sulphur Precip. 
aaclani@il Menthol Thymol 

Halibut Liver Oi] Mineral Oil U.S.P. Wax—Bees, U.S.P. 
Kamala Heavy Russian Witch Hazel 
Kaolin Quince Seed Zinc Oxide U.S.P. 


Sole U. S. Representatives for 
Shipkoff’s OTTO OF ROSE 


CHAS. L. HUISKING & CO. 


INCORPORATED 


155 VARICK ST., NEW YORK, N. Y. 




















0)) x © 
A-~A BRAND | 
dinest edicinal 2uality 


= 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 





Write us for quotations 
For Spot Delivery or direct shipment from Norway 











BRODR. AARSAETHER * 
AALESUND , NORWAY 


P.R. DREYER Inc. 


Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 





























CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 
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Eleventh 


2 2 
evision 





Buckram, $5.00 
Leather, $6.00 


Buckram, $5.00 
Leather, $6.00 


OF THE UNITED STATES 


A REQUIREMENT IN MANY STATES BY LEGISLATIVE ENACTMENT 





Weady 
jay Sm ex /6th 


232 articles added 
321 deletions 


78 changes in English titles 
51 changes in Latin titles 


A LICENSING REQUIREMENT IN MANY STATES 
Be prepared to supply preparations when new standards become official 
Order Now—Sent Prepaid on Receipt of Price 


MACK PRINTING COMPANY 


EASTON, PENNSYLVANIA 





Widespread research, Legislative changes, scientific devel- 

opment, make previous revisions obsolete and new revision 
necessary 

Order Now—Sent Prepaid on Receipt of Price 


MACK PRINTING COMPANY 


EASTON, PENNSYLVANIA 





SWEET ALMOND OIL 
advanced schedule which ranged from 56c 
to 57c per pound. This covered the in- 
creased replacement cost. CLOVE OIL— 


Increased cost of spice caused distillers to 


Firmer at 


revise ideas upward to basis of from 90c to 
95c per pound. BERGAMOT—Primary 
market continued strong. Some sellers at 
$1.95 said the market still did not fully 
reflect the primary market replacement 
cost. CASSIA OIL 
currency turned this item to the weak side. 


The upset in China 


The result was a reduction in spot prices 
of 10c per pound to the new basis of $1.25. 
The position was none to steady at the 
ANISE OIL—Spot market 
continued weak in spite of the fact that 
reports from abroad indicated little or no 
stocks available for shipment. TANSY 

A sharp reduction featured this item with 


lower levels. 


prices being marked down to a basis of 
Lack of 
activity restricted free movement to con- 
suming channels. LIME OIL 
tion as a whole was much firmer with ad- 
Not much 
oil is coming here direct from the West 
Indies transshipment being made from 
England. This oil will bear watching. 
SPEARMINT OIL—Declined 5c_ per 
pound to $1.65. Spot goods consumption 
has not backed the strong statistical posi- 
tion. Production proved to be small this 
year so that a reversal of the consuming 
trend would most likely move this oil back 


from $1.60 to $2.10 per pound. 
The situa- 


vances noted in some quarters. 
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into its former position. GERANIOL 
Raw material was somewhat cheaper and 
hence lower prices were asked for this item. 
The basic price ranged from $1.00 to $3.00 
per pound as to quality. 
GERANYL ACETATE 


was more active and this item moved lower 


Competition 


with the range from $1.75 to $2.50 per 
GENTIAN ROOT— Moved up 
lc per pound due to shrinkage in supplies. 


pound. 





Digitalis Purpurea Gloxinioides 


The Drug and Cosmetic Industry 


CULVERS ROOT—The market 


higher at from 16c to 17¢ per pound re- 


was 


flecting increased demand and the light 
offerings from the primary. CASCARA 
SAGRADA— Spot market was very strong 
This 


reflected strength in the primary market 


after the advance of le per pound. 


where production this year is far under 
normal. Due to increase in general busi- 
ness on the Pacific Coast labor is not-now 
available at the low prices that prevailed 
in the early years of the depression. Be- 
cause of previous exploitation it is now 
necessary to go farther into the woods to 
find trees for peeling so that time required 
and cost of getting the bark out have been 
contributing factors in the increased cost 
this year. It has been asserted that the 
price of this material is likely to be double 
that of previous years before the situation 
clears up. LYCOPODIUM— Offerings 
from primary shippers continued small 
with the upward tendency there unabated. 
Indications point to a scarcity for a time. 
This is not an item of great importance 
but the sharp rise to 80c per pound over- 
shadowed the movement in many other 
values. HENBANE—Spot market com- 
petitive due to slow and disappointing de- 
mand. Offerings were noted at conces- 
sions of le per pound. ERGOT—Stocks 
still small and speculative situation in 
Spain still holds firm. Prices remained 
without change from the recently in- 
stituted higher levels. 
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pes. U.S. 1) ALBA = 2% 


Absorption Base 
The Heart of Lanoline 


MADE wre 
U.S.A. 


Oxycholesterins in an active form. 
Can be irradiated with ease. Does 
not oxidize or become acid or ir- 











ritating. 
PURE -- NEUTRAL 


Booklet of information on request. 








Pfaltz & Bauer, Inc. 


300 PEARL STREET NEW YORK CITY 





Italian 
Tale 


Fifty years of practical experience has proved fo the master 
perfumers throughout the world that Italian Talc is the 
only one that possesses all the features necessary to produce 


a fine powder. 


They have found it uniform and reliable and therefore 


they insist on Italian Talc exclusively. 


Exclusive representatives of the 
Italian Producers 


Chas. Mathieu, Inc. 


120 Liberty St. New York City 











We welcome your inquiries and will be glad to send 
samples 

















S 


MYSORE GOVERNMENT 
Sandalwood 





Oil 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 

















Agents for the 
United States and Canada 


W. J. BUSH & CO. 


Essential Oils 
New York 


National City, Calif. 


(Incorporated) | | | | 


Montreal 


Chicago 








832 The Drug and Cosmetic Industry 


COLORS 


FOR FINE COSMETICS 


Over a long period of years, in 
countless numbers of cosmetics, 
our very complete line of fine 
cosmetic colors has demonstrated 


UNQUESTIONED COSMETIC 
SUITABILITY 
Sealy + enstg eigl SIEGLE 


ORS and be assured of 
REAL COSMETIC SUITABIL- 
‘Ty, adequately guaranteed by 
our integrity, ample resources, and 
long years of experience special- 
izing in this field. 


Anshuc he) iedle 


GW POR ATION 


Rosebank, Staten Island - New York 
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BUY WITH 
CONFIDENCE 


STEARATE OF 
MAGNESIA 


Light, Great Adhesiveness. Pure 
White, Immeasurable Fineness. 
Heavy if desired. Dusts out 
under the puff like the finest 
pollen. Made to satisfy most 
exacting requirements. 


STEARATE OF 
ZINC 


Odorless, Impalpable. Pure 
White. Water Resisting. Great 
Adhesiveness. Light or Heavy as 
desired. Highest standard of Pur- 
ty and Uniformity. 


ALUMINUM 


MAGNESIUM 


Prompt Shipments in any quantity 
Write for samples and prices 


STOCKS CARRIED: Chicago, St. Louis, San Francisco 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


Telephone SUnset 6-1337-4797 





CHEMICAL PRODUCTS CO. 





55 =33rd Street Brooklyn, N. Y. 









New...Smart... Gorgeous ! 


The best words we can find to describe a new .Lip- 
stick creation by our laboratories. 


Nothing Like It... 
No Blue Cast! 


A sure-fire business builder for this winter. Make a 
test without cost to you. A sample is yours for the 
asking. We also manufacture unexcelled Dry Rouge, 
Creme Rouge, Creams, Lotions, Powders and Mas- 
cara. 


SOLO LABORATORIES, INC. 


347 W. Austin Ave., Chicago, Ill. 














ynonymou 











i with American 


Uynthetic 


ISERMANN 


Cetyl Alcohol 


This invaluable product, described in the November issue of 
this publication, is one of a number of new cosmetic raw 
materials that we are manufacturing. Upon request, we 
will gladly send a sample, together with Laboratory Data 
No. 173, “New Developments in Cosmetic Raw Materials.” 


Van Dyk & Co. 


Incorporated 1904 
Pioneer American Manufacturers of Aromatics 
Executive Offices and Works: 57 Wilkinson Ave., Jersey City, N. J. 














VANILLA BEANS 


For over 75 years the recognized 
source of supply 





*‘Look for the Symbol of Standardization”’ 


GUMS 


Arabic Tragacanth Karaya 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 
55 Vandam Street New York 
Represented in Chicago by A. C, Drury & Co., Inc. 














DAES ~ neces enine 


SELL IT WITH LABELS! 
HORN LABELS freshen up your package for 


greater sales. Faithful service for over 40 years. 





I 
(Sample booklet of labels sent to 
RESPONSIBLE MANUFACTURERS) | 


NAME : l 

ADDRESS 

CITY . 
Ls ese ee eo ae eh Se a a ele on al 


PEERLESS .aa 


Precipitated 


Calcium Carbonate-U.S.P. 


Extreme Purity—Unfailing Uniformity 
AaAA 


Complete range of densities from Heavy to extra 
light “‘Featherwate” grade 


PEERLESS WHITE LIME CO. 
Taylor & Duncan Ave. St.Louis, Mo. 
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ALMECERIN 
Oxycholesterin Base 


CEFATIN 


Greaseless Base 


BASE RF 
Base for Liquid Creams 


KETYL ALCOHOL 
high grade technical 


CHOLESTERINE 


chemically pure 


ISO-CHOLESTEROL 
180%, technical 


LANOLINE, USP xX, 


practically odorless 





FOR SAMPLES and QUOTATIONS write to 


ALCEFA LABORATORIES 


115 Broad Street, New York 


eS 
SoC__—————————————————————_——_—_—=—=[=[{=[{={={=[=_====_=_===——==—= 





LET ITI oI cI IIIT IT oye 


[ 





BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 


T 





4221 So. Western Ave., Chicago, III. 


also 


aa ao Taye aoe ele) MITTS MMA TO ee ety 


816 First Ave., New York 
24 Oregon Ave., Philadelphia 
869 Folsom St., San Francisco 
1807 E. 9th St., Los Angeles 
619 Clark Ave., St. Louis 








al 


a 


IIIT O OOM ee ael 











Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 
LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


6 
Your inquiries are invited 


Purified 


Cosmetic Colors 


(First Producers of Certified Colors) 


H. KOHNSTAMM & Co., INC. 
83-93 Park Place New York 


ESTABLISHED 1851 


Philadelphia Los Angeles 


Chicago 














Floral and Aromatic Raw Materials 
Perfume Oils, Turtle Oil 100% 


JASMAL ESCAROM 
GS 
€> 
WY, 


Price: $12.00 per Ib. 
TRADE MARK 


HIGH GRADE JASMIN COMPLEX 


Sweet—Flowery—Tenacious 
IDEAL FOR ALL PURPOSES 


Sample upon request 


p pwit SEEBACH ¢, 


920 Broadway, New York 


























SEYDEL CHEMICAL CO. 
Jersey City, N. J. 
Phone—Bergen 3-7047 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 

OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcinol Monoacetate) 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 
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McKESSON 


CITRIC ACID U.S. P. 


Representing: Hawaiian Pineapple Company 


COD LIVER OIL 


Representing: Isdahl & Co., Ltd., A/S 


ALKALIES 
Representing: Solvay Sales Corporation 
DIGITALIS LEAVES 
(ALLEN) 


Representing: Stafford Allen & Sons, 
London, England 


Acetanilid Flowers Insect, Japanese 


Agar Agar No. 1 Lycopodium 
Chloroform U.S.P.&Tech. Paradichlorbenzene 
Quinine Sulphate 


McKESSON & ROBBINS, 
NEW YORK « BRIDGEPORT - MONTREAL 














UMS 


SUPERIOR QUALITY 


We specialize in the 
following Gums in all 
grades, Whole and 
Powdered: 


Tragacanth 


Karaya 
Arabic 


Direct connections in 
» country of origin 





VISCOMETER 
TESTED GUMS 





FRANK-VLIET CO., Inc. 


160 Water Street 


New York, N. Y. 
Telephone: JOhn 4-1915—1916 











Cosmetics 
Suppositories 
Vaginal Jelly 


Pharmaceutical Preparations 
Manufacture and Distribution 


Also headquarters for Drugs, Chemicals, Essential 
Oils and Allied Products 


903 West Houston St., New York 
“IF IT’S A DRUG—WE HAVE IT’”’ 





PRIVATE FORMULA WORK. 


EHRMANN-STRAUSS CO., INC. 





Cosmetic 


COLORS: vers 


The finest lake colors for lipstick, rouge, face powder, etc. A 
complete line of Aniline Colors for any cosmetic or toilet 


purpose. 
2 


Saponine Chlorophyll 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 








GERANIOL 


for Soap 


In various grades to meet every 


requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 
Business Established in 1869 
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SPECIALTIES: 


Cholesterol Nucleinic Acid 
Emulsifiers Sodium Nucleinate 
Lecithin Preservatives 


Propyl Para Amino Benzoate 


R. W. Greeff & Co., Inc. 
10 East 40th Street © New York 
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THE DRUG AND COSMETIC INDUSTRY 
is pleased to offer the following books at 
specially reduced prices. 


Publishers’ Special 
Price Price 


Practical Colloid spueued - 


Ostwald. pecans re $2225 $1.12 
Handbook of Practical neuen : 
—Bergey............ es 1.50 75 
Use and Care of a Balance— : 
ey ee ee rere 1.00 .50 
New Conceptions of Colloidal 
Chemistry-Freundlich....... 2.00 1.00 
Filtration—Bryden-Dickey.... 5.50 2.00 


Freezing point, Boiling point 
and <aamniaanieale Methods— 


j gy s L325 .f5 
Optical Rotation of Organic 
Substances—Landolt........ 7.50 3.50 


Please send remittance with order. 


THE DRUG & COSMETIC INDUSTRY 
Book Dept. 


101 West 31st St. New York, N. Y. 











GUMS 
Arabic, Tragacanth, Karaya 


Powdered in our own mills under 
laboratory control 


VISCO GUMS 
for wave set solutions 


SULPHONATED OILS 


for Soapless Shampoos 


JACQUES WOLF &CoO. 


MANUFACTURING CHEMISTS AND IMPORTERS 


PASSAIC. N.. 











MALEFERN EXTRACT 
U. S. P. 


Pfaltz & Bauer, Inc. 


‘300 PEARL STREET - NEW YORK CITY 
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ABBOTT Quality 
DRUGS AND 
CHEMICALS 





= ANESTHETICS 


Procaine Hydrochloride . .. Benzocaine 


= ANALGESICS 


Cinchophen ... Neocinchophen 


= ANTISEPTICS 


Acriflavine ... Chloramine 


=" HYPNOTICS 
Barbital .. . Phenobarbital 


= ALKALOIDS AND DRUG EXTRACTIVES 
Berberine... Colchicine . . . Ephedrine 
. Hydrastine 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 





LET US SOLVE YOUR 


COLO be PROBLEMS 


ANILINE COLORS 


For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 
aration Compounds, Nail Polish, etc. Also Saponine. 


COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 


We also carry a full line of CERTIFIED FOOD COLORS 


LEEBEN CHEMICAL Co., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 



































BENZOL PRODUCTS COMPANY 
237 South Street, Newark, N. J. 


Manufacturers of Fine Chemicals 





ANTISEPTICS 


OXY-QUINOLIN BASE 


Oil soluble 


OXY-QUINOLIN SALTS 


Water Soluble 


Dec. 735: 37, 6 


























... a leading authority 


on the manufacture of 


TOILETRIES & PHARMACEUTICALS 
COSMETICS SOAPS DRUGS OINTMENTS 





The 


Manufacturines 
Chemist 





Contributors include 





KURT LARSEN H. W. AVIS 
L. $. MALOWAN A. H. PETTINGER 


C. |. B. VOGE F. G. HOBART 
H. S. REDGROVE T. McLACHLAN 
J. G. DRUCE KARL PFAFF 
R. BUSHBY J. S. REMINGTON 
~ J. DAVIDSOHN K. SCHULZE 
Subscription BERTRAM C. SAVILLE _F. H. SEDGWICK 
10/= per annum L. E. CAMPBELL M. S. TIMMS 


Post Free J. A. AUGUSTIN F. ZERNIK 






Published by 


Leonard Hill Limited 
I7 Stratford Place. London, W. I. England 


























































Dee. ’35: 37, 6 The Drug and Cosmetic Industry 





837 














Professional 


Service 








THE 
COLUMBUS LABORATORIES 
Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 


Complete information and Consultation Service 
covering State, Federal Laws; Label, Literature re- 
quirements; pharmaceuticals, medicaments, formu- 
las. Chicago Technical Service, 3542 Polk St., 
Chicago. 











FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk, President 


BIOCHEMISTS 
SPECIALISTS IN VITAMIN ASSAYS 





ForMULATION AND STANDARDIZATION 
or MEDICINAL OR CosMETIC 
PREPARATIONS 


114 East 32nd Street, New York 


Member Ass’n Consulting Chemists and 
Chemical Engineers 








LAWALL & HARRISSON 


Charles H. LaWall Jos. W.E. Harrisson 
Analytical and Consulting Chemists 


Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, ee ant bona a lyses 


estim 
214 South MR hey Philadelphia, Pa. 









Patents 
YOUR IDEAS 
REGISTER YOUR 


Z.H,POLACHEK 

S24 BROADWAY 

TRADE’MARK sy 3isy. NEW YORK 

REG. PATENT ATTORNEY PROF ENGINEER 
WHAT IS YOUR INVENTION? 


Send me a simple sketch er a model for 
Confidential Advice—Do It Now! 











Classified 











Rates—All classifications $1.00 
an issue for 20 words or less; 
additional words 5c each. 

Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 


and be forwarded. 


THE DRUG & COSMETIC 
INDUSTRY 


101 West 31st St. New York 























Situations Wanted 





CAPABLE CHEMIST’S ASSISTANT with good 
references “ wishes position; experienced in face 
powder manufacturing. Box 1028 DRUG AND 
COSMETIC INDUSTRY. 





Private Label 





MARVELL PHARMACAL CO., Inc. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmacal, 
Cosmetic, Face Powders, Private Formulas. 
Formulas and Processes Developed. Colloid Mill 
used in making Toilet Creams and Ointments. 
Correspondence solicited. 





Your own line of Cosmetics will repeat only if 
quality and packaging are right. Our reputation is 
founded on these essentials. Write us for details. 


Klinker Mfg. Co., 9200-9210 Buckeye Rd., Cleve- 


land, Ohio. 





COSMETIC PRODUCTION and MANUFAC- 
TURING man formerly with internationally known 
firm for ten years, have worked in foreign countries; 
willing to do so for reputable firm; married. Box 
1029 DRUG AND COSMETIC INDUSTRY. 





CHEMIST: at present employed, desires position 
with progressive firm; has thorough experience in 
drug and cosmetic production and expert knowledge 
of perfume materials and essential oils. Box 1030, 
DRUG AND COSMETIC INDUSTRY. 





SALESMEN experienced theatrical make-up; to 
represent leading manufacturer with established 
trade. Midwest and west coast states on commis- 
sion basis. Write particulars The M. ~~ dena 
metic Co., 430 Broome St., New York, N. Y 








PEASE LABORATORIES, Inc. 
Chemists, Bacteriologists, Sanitarians 


Foop, Druc, ann Cosmetic PropLems— 
Compuiance wits OrriciaL REQuIREMENTS— 
Meetinc New and ANTICIPATED COMPETITIONS 
wiTH Improvep anp New Propucts 


39 West 38th Street :: New York 








H. A. Sen, Ph.D. E.B. Port, Ph.C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices Drugs 


Proprietary Medicines Special Formulas 
Pyrethrum Insecticides 


Lab's: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 





Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 807 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





Dealers in rebuilt drug and cosmetic machinery. 
Send us your inquiries and list of idle equipment. 
Loeb Equipment Supply Co., 620 Lake St., Chicago. 





Business Opportunities 





Pharmacist, Manufacturing—30 years of age 9 
years general experience extending from purchasing 
and stock control to original formula work, manu- 
facturing and production. Desire position in 
Pharmaceutical manufacturing or allied industry. 
Box 1020, DRUG & COSMETIC INDUSTRY. 











FRANCIS CHILSON 


Consultant 


Factory construction, equipment selection, 
layout, production control methods, process 
analysis and improvement. New process 
and equipment development. 


Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 31st Street New York City 
Phone CHickering 4-0487 
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LIVE WIRE ORGANIZATION is desirous of 
representing reputable manufacturer of quality line 
in Minneapolis territory. Will consider only items 
of merit with satisfactory potential possibilities. 
Box 1031, DRUG AND COSMETIC INDUSTRY. 





WILL PURCHASE NEW ARTICLE capable of 
general use that may be trade-marked and will re- 
tail for less than one dollar preferably a medicine 
or cosmetic. Box 1032 DRUG AND COSMETIC 
INDUSTRY. 


CHEMIST SALESMAN University graduate; 20 
years selling experience through U.S. A.; Capable 
organizing, directing, selling; desires connection 
with dependable soap manufacturing concern, 
whose business needs increase in sales; expert in this 
line. Have following and contact with department 
stores, chain stores, wholesale drug houses, perfum- 
ers, cosmetic houses, etc. Familiar with raw mae 
terials for the soap industry such as fat, oil,"tallow, 
chemicals and others. Married, first class cred.; 

equipped to represent manufacturers in the East. 
Box 1033 DRUG AND COSMETIC INDUSTRY. 





Traveling representative Toilet Goods 7 years Cen- 
tral North West, fine following; 2 years New York, 
New Jersey. Very successful for best leading man- 
ufacturers. Speaks fluent French, German. Willing 
to prove worth; results absolutely certain. Box 
1023, DRUG AND COSMETIC INDUSTRY. 





CHEMIST, 38 years old; Ph.D., Organic and Bio- 
Chemistry; 15 years experience, Pharmaceuticals, 
Cosmetics Perfumery; Research, Control, Analyti- 
cal, Manufacturing, Departments; wishes connec- 
tion, Senior Research or Head of technical depart- 
ment, Box 1024, DRUG AND COSMETIC 
INDUSTRY. 





SALESMAN for detailing Drug and Cosmetic 
Stores. Will act as manufacturers agent, selling 
fast moving items. Well experienced and have fol- 
lowing with retail drug and cosmetic stores and 
jobbers, Selling in Metropolitan New York area. 
Box 1025, DRUG AND COSMETIC INDUSTRY. 





COSMETIC CHEMIST, large experience ot the 
manufacture of all kinds of cosmetics and produc- 
tion work, desires —— Full details on request. 
Box 1022, DRUG & COSMETIC INDUSTRY. 





Situations Wanted 





CHEMICAL ENGINEER, Organic, well-known 
foreign university, diversified experience; last 10 
years as director in complete charge of U. S. plant 
of well-known French cosmetic and perfume man- 
ufacturer (production laboratory, creating, buying, 
etc.) Speaks four languages. Best references. Age 
39. Box 1027 DRUG AND COSMETIC IN- 
DUSTRY 


The Drug and Cosmetic Industry 


ANALYTICAL CHEMIST (young woman), Grad- 
uate Pharmacist, specializing in the analysis of 
sulphonated oils, toilet and laundry soap, soap 
powders and cosmetics, desires position. Salary 
Coane $25.00 weekly. Good references. Box 1017, 
DRUG & COSMETIC INDUSTRY. 





Thoroughly experienced SALESMAN with execu- 
tive ability wants to represent drug manufacturer 
in Chicago beta’ & Well acquainted with drug 
outlets in Middle West. Box 984, DRUG AND 
COSMETIC INDUSTRY. 
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Meet Me at—~ 


A a 


Every day, at luncheon, cocktail hour, dinner or 
after the theatre you are sure to meet a friend or 
acquaintance at the Little Venice. 


For many years known, wherever cosmetics are made 
or sold, as Ernest's, the Little Venice is more than 
ever the rendezvous of out-of-town business men 
in the trade and the regular meeting place of those 


~ | Atlantic City’s Ideal Convention in the city. 


ce Hore! on the Boardwalk A table d’hote lunch at 75 cents and dinner at $1.25 
that you will talk about to your friends. 








Every facility for the perfect handling of your convention or 
conference combined with an efficient hotel service. 


Spacious comfortable lounges .. . dining salons . . . ballrooms 


om 

S ... sun parlors... sun decks ... excellent cuisine. e 

Swimming Pool--Salt Water Baths--Golf Ask for Henri or Dave 
Tennis--Fishing--Horse Back Riding 

= For detailed information and special rate plan 


address the management. 


7 , jiile Venice 


| é aT 196 West 13th St. New York, N. Y. 
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- 
, One block from 13th St. entrance of express station 
3 ATLANTIC CITY, NEW JERSEY on 7th Ave. Subway. 
) 
, 
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+ Pest WOOD 
ny of Jha. 


“Tr’sa matter of | 
Taste-- 


“That's one of the reasons 


or 0 





why I’ve prescribed American 
White Mineral Oil for years. 
My patients prefer it to any 
foreign White Mineral Oil. 


I’m on the staffs of four hos- 





pitals — and we use nothing 
but American White Mineral 
Oils. Why not—when they’re 
pleasant to take, gently effec- 











» tive, and always uniform and 
dependable.” 
: ‘ ‘ . WHITE MINERAL OILS 
E refine American White Mineral Oil KAYDOL ORZOL 
. .$.P. U.S.P. H 
and U.S. P. Petrolatum exclusively from USP Rey PURITAN ” 
’ é USP. H 
the finest domestic crudes available. With a ERVOL ony BLANDOL 
; ee US.P. Light U.S.P. Light 
background of more than 50 years ploneering CARNATION KLEAROL 
experience in the refining of U.S. P. petroleum PETROLATUMS U.S. P. 
; - TYPE |: Y 
products, coupled with an intimate knowledge ats yl 
: 
ot the requirements of the Pharmaceutical and pene pet gg 
Cosmetic Industries, we are equipped to serve eqEeET. 
2 TYPE Il: SOFT CONSISTENCY 
you efficiently. White Fonoline—Yellow Fonoline 
TYPE Il!: MEDIUM CONSISTENCY WITH 
HIGH MELTING POINT 





White Perfecta 


L. SONNEBORN SONS, INC. SPECIALTIES 


REFINERS OF WHITE MINERAL OIL AND PETROLATUM SONO-JELL—complete series for liquely- 


Refineries: Petrolia and Franklin, Pa. 4 NS , SE, 


NEW YORK LOS ANGELES CHICAGO TRI-OL—base for soapless oil shampoos. 
aE tacington Am 215 West Sth St. 820 Tower Court DEO-BASE—light hydrocarbon distillate 
refined to complete freedom from ke’ 


STOCKS CARRIED IN PRINCIPAL CITIES odor. 
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